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Latin Acts Expand Presence At Arenas 

45 Tour Popularity Grows, Sponsorship Dollars Follow 



BY LEIU COBO 

.^IIA.MI -.Vs the fall louring .sta-son 
gets under way. Latin artists — pre- 
viously rare birds un the main- 
stream arena circuit 
— are showing up in 
unprecedented num 
bers. often sharing the 
.same markets within 
Jays of each other. 

.Among the Latin headliners on 
major lis. lours this fall are .Shaki- 
ra, .Marc ;\nthony. Enrique Iglesias. 
Mana, Carlos Vives, Juan Gabriel. 




and Vicente & Alejandro Fernan- 
dez. Their presence underscores 
the growing importance and eco- 
nomic viability of l,atin tours, even 
as it raises concerns 
about oversaturation. 

Some of the big Lat- 
in acts have hit select 
arenas in the past but 
newr to the extent — or 
with the attention — .seen this year. 
Allison Winkler, an agent for the 
Creative Artists Agency — whose 
(Continued on page 81) 



House OKs Webcast Royalty 
Bill; Foes Take Case To Senate 



BY BlU HOLLAND 

W,\SHINCTON. D.C.— After being 
pa.ssed unanimoasly by the Hou.se 
of Representatives Od. 6. legislation 
that offers significant discounts in 
digital-performance royalty fees to 
small-company Webcasters with 
annual gross revenue of less than 
$1 million is finding a rcKky road in 
the U.S. Senate. 

Small Webcasters had com- 
plained to Congress that the rate set 
by the Librarian of Congress June 
20 was exorbitant and would drive 
Ihem out of business. The rale 
amounted to 70 cents per .song per 
1,000 listeners. In many cases, it 
would have been hundreds of times 



higher than the songwriter royalty 
rates already paid by both tradi- 
tional broadcasters and VV'ebca.sters. 
If the bill becomes law, small-com- 
pany Webciisters believe they stand 
a chance to sureive. 

By law. Webcasters — unlike tra- 
ditional broadcasters — must al.so 
pay royalties to record companies 
and recording artists. The new bill 
gives smaller Webcasters a break 
on record-company and artist 
rates between 1998 and 2004. The 
fees will be based on a percentage 
of gro.ss revenue and will be due in 
three installments. 

Since the House passage, several 
(Continued on page 7) 
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25Years Later, 
Skynyrd Tragedy 
Haunts Survivors 

BY RAY WADDELL 

NASIIVILI.K— The history of 
rock is rife with tragic tales, but 
few events resonate with such 
lasting impact on survivors 
(Continued on page 82) 




Web Premieres Log On 
As Key Marketing Tool 



BY BRIAN GARRITY 

NKW YORK— Kaced with fre- 
quent leaks of new music on 
peer-to-peer networks, the major 
labels are stepping up their own 
use of the Internet to preview 
new releases in carefully orches- 
trated campaigns that build a 
buzz ahead of 
street date. 

.No longer only 
the place to gener- 
ate consumer inter- 
est in developing 
acts, the Internet 
has emerged as an 
outlet to unveil 
blockbuster fare 
that tyqiicjlly bowed 
at radio or MTV — the new Pearl 
Jam single, for example, or tlic lat- 
est video from Poo Fighters — at 
the same time, or even before, tra- 
ditional promotional channels. 

The leader in prcmiering 
music on the Internet is AOL 
Music, with its programs for 
audio singles (First Listen) and 
videos (First View). These efforts 



6 The music 
industry is 
looking fop 
additional 
outlets. 5 



generate traffic that can climb 
into the millions dailv. 

AOL .Music CM Bill Wilson 
says. "In a time of radio consiol- 
idation where playlists are get- 
ting tighter and in a time where 
MTV is playing a lot less videos, 
the music industry is looking 
for additional out- 
lets that are going 
to be impactful." 

In addition to 
AOL. which claims 
.■jli million regis- 
tered users, other 
online scr\'ices ag- 
gressively premier- 
ing music are 
Yahoo. Microsoft's 
MSN. MTV Networks' Web pro- 
perties. Vivendi Universal's 
rollingstone.com and .MKi.com. 
and digital-music subscription 
senice Pressplay. 

"It s becoming more of a com- 
petitive space." Epic VP of new 
media Cory Llewellyn says. "It 
started that we would just do {these 
(Continued on page 68) 
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High Court Hears First Constitutional 
Challenge To U.S. Copyright Act 



BY »U HOLLAND 

WASHINGTON. D.C— Oral argument Oct. 9 marked the first time 
that the U.S. Supreme Court had heard a ca.se challenging the consti- 
tutional itj' of any a-spect of the U.S. Cop\Tight Act. The oral arguments 
concerned whether Congres.s ha.<; the authority to cvtend the term of 
federal copyTight protection an 20 extra years, to life of the author plus 
70 years, in the 1998 Copyright Extension Term Act ICTEA). 

An adverse ruling in Eldred et al. .Ashcroft could have a major 
impact on the financial security of record companies and other con- 
tent providers, songwriters, music publishers. ;ind recording artists 
and their heirs. 

Copyright professor I jwrence Lessig argued the ca.se for the plain- 
tiffs tliat Congress "exceeded its authority'" in extending the term; U.S. 
Solicitor General Ted Olson argued for tlie U.S. govemment in support 
of the constitutionality of the CTE.A. 

Many justices focused on Congress extending the 
term .sex'eral times, although it is clear in the Consti- 
tution that copyright protection is offered to creators 
"for a limited time." as l.essig said. That prompted Jus- 
tice Huth Bader Ginsburg to quip. "Should we then 
rule against perpetuity?" 

"1 can find a lot of fault with what Congress did." 
Justice Sandra Day O'Connor said. "It flies direct- 
ly in the face of what the framers of the Constitu- 
tion had in mind, but the question is, fJoes it vio- 
late the Constitution?" 

The justices also said the issue surrounds whether 
Congres.s. in es.sence. has the constitutional authori- 
ty to write, as O'Connor put it. "bad policy." 

Justice Steiilien Breyer suggested that if the current 
law was ruled unconstitutional and the term turned 
back to life of the author plus 5(i years or perliaps even 
a .shorter term, "the chaos that would ensue would be horrendous. " 

Chief Justice William Rhenquist wanted to know why the authori- 
ty of Congress to extend the term had not been challenged in court in 
the pasL The justices aLso asked whetlier it was coastitutional for Con- 
gress to offer already existing works the extra 20 years of protection. 

In the months preceding tlie oral argument, nearly 40 amicus curi- 
ae (friend-of-the-court) briefs were filed on behalf of respondents and 
plaintiffs. Among those supporting the copyright law are the Record- 
ing Industry Assn. of America, the American Eederation of Television 
and Radio Artists, the Recording Artists' Coalition, .A.SCAP, BMl, NMPA. 
the Nashville Songwriters Assn. International. Amsong. the Motion 
Picture Assn. of America, and AOL Time Warner 

TSko prominent lawmakers also weighed in. Sen. Orrin Hatch. R- 
Utah, ranking member and former chairman of the .Senate Judi- 
ciary committee, and Rep. F. James Sensenbrenner Jr. R-Wis.. chair- 
man of the House Judiciary Committee, fded briefs supporting the 
extended copyright term. 




.Among the amicus briefs siding with the plaintiffs were tho.se from 
53 copyright law professors, the National Writers Union, the Internet 
jXrchiw. Intel, and dozens of librao' and archiw associations. 

The CTEA was passed by Congre.ss Oct. 7. 1 998. after being held up 
in committee for more than two years. In addition to the new life-plus- 
70 term, the term for older works created and renewed before the 1976 
Copyright Law rewsion — ^which had been granted a 75-year term — 
was extended to 95 years. 

Observers here say that an adverse ruling could aLso affect music- 
industry international-trade relations, because the EU and copyright 
laws of many European countries also now haN'e copyright terms of 
life of the author plus 70 years. If the U.S. is not in compliance, they 
argue, other countries could elect not to offer "home-countn' " equal 
protection to U.S. recordings and compositions. 

In Eldred et al. /Vshcroft. plaintiff Eric Eldred — a b(«k publish- 
er of public-domain work.s — filed suit against the fed- 
eral go\«ernment following the passiige of the CTEA. 
He and other plaintiffs argued that Congress does not 
have the constitutional authority to extend protec- 
tion to such an extent, citing the words of the Con- 
stitution that restrict copyright protection — in 
e.ssence, a monopoly — to "limited times" before 
works enter the public domain for the benefit and 
enrichment of tlie general society. 

The subtext of the lawsuit is that the plaintiffs 
believe that the framers of the Constitution did not 
intend copyrighted works from the early part of the 
20th century, such as the late Walt Disney's cartoon 
creation Mickey Mouse, to remain in the hands of 
corporations for more than 100 years for their bene- 
fit. The slogan of those who side with the plaintiffs is 
"Free the Mouse." 
Lessig, who teaches at Stanford law Sch(H>l, told liilthoard last 
summer: "The essence of our view is that copyright law is a bargain 
. . . no matter what we do, Robert Frost or George Gershwin are not 
going to produce anything more fi)r us. So a copyright law that's 
attempting to extend the term of copyrights that were granted in 
1923 Icreatiw works prior to 1923 vwnt into the public domain before 
the passage of the CTEA| has no relation to the underlying purpose 
of granting Congress the power to issue monopolies over speech" 
(/1///Afwr(/June29). 

Congre.ss has extended the copyTight term 1 1 times in 40 years firom 
its original term of 14 years plus 14 more if renewed. Subsequent 
updates gave authors renewal terms. Since Jan. 1, 1978, authors have 
only been allowed one rene^val term. 

The Di.strict Court and the Court of Appeals have ruled against 
Eldred and the other plaintiffs, saying Congress does have the author- 
ity and that the extended term does not violate the First .Amendment 
The Supreme Court is expected to rule in the case next spring. 



Worldwide Recorded-Music Shipments Down 
By 9.2% in Value, lITi Midterm Tally Reveals 



BY HAMISH CHAMP 

LONDON— Once the world's third-largest 
music market. Germany has slipped to fifth in 
rank, according to an Oct. 10 International 
Federation of the Phonographic Industry 
IIFPIl report on worldwide recorded-music 
shipments for the finit half of 2002. 

The IFPl does not disclose preci.se figures 
in the interim report but .says global shipments 
fell by 9.2% in value and 1^' 1 1.2% in units in 
the first half of the year Shipments of CD 
albums fell T^i, and singles fell 17'Xi. Cas.settes 
continued a long-term decline, falling by SI'Ki. 

Arguably the worst affected was Germany, 
where shipments plummeted 14.2% in 
value, according to local trade body the BPW. 

While Europe was down by 7.5% in value 
and 7.4% in units, France maintained its 
positive sales trend with a rise of 5.2% in 
value and 3.6% in units, leapfrogging Ger- 
many in the process and bringing France 
close to third-ranked U.K. market figures. 



Compared with the same period in 2001, 
the U.S. and Japan — repre.senting more than 
Sf)% of the world's music sales — endured 
decrea-ses: the VS. down 6.8% in value and 
Japan down 14.2% in value. Excluding Japan, 
j\sia's performance was poor, with drops of 
22'Xi in value and 258'Xi in units. 

Australia/New Zealand lo.st 6.4% in value 
through a 4.7% decrease in unit shipments, 
and Africa was the only region to gain 
ground — up 16.9% in value and 3.9% in unib. 

I.atin America's second-largest market, 
Brazil, saw a recovery from last year's 
sharp declines, with a 7.1% increase in 
value and 18.7% in units. But Mexico, the 
region's largest market, declined 15% in 
value. There was also a massive 75.9% 
value fall in Argentina as a result of the 
ongoing political and economic crisis. 

Noting that the first half of 2002 was not 
as bad as had been feared, IFPI chairman/ 
CEO Jay Berman .says; "The second half of 



the year will be a better test of the inherent 
strength of our business." 

Responding to the charge that the industry's 
stance on such 
issues as pira- 
cy is falling 
on deaf ears, 
Berman ad- 
mits: 'We need 
toaggres.si\cly 
get the mes- 
sage across, 
we need to 
offer the con- 
sumer choice 
and alterna- 
tives, and we 
need lo fig- 
ure out the appropriate business models," 

Additional reporting hy Gordon Masson 
in London. 
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Top of the News 

a Atlantif RpfrtrH^ lnl« AcM 

with Indie reggae iabei VP 
Records. 

Artists & Music 

7 Eiwutivf Tumtahly: David 
Conrad is named executive VP 
of AiR for Mercury Records 
and MCA Nashville. 
9 Toni Braxton prepares for a 
new baby and a new Arista set, 
Wore Than a Woman. 





lO Fresh ftoni side projects and 
solo sets, Foo Rghters regroup for 
their latest RCA CO, One by One. 
lO The Beat: Artists pay trib- 
ute to iate Billboard editor in 
chief Timothy White with two 
benefit concerts. 
14 ContinCT tol Drift The 
Chesterfields offer their take on 
soul music with Henry Street Soul. 
1 ■» Tho riattlral Srnrg- 
Avant-garde composer Gloria 
Coates mal(es her American-label 
debut on New World Records. 
16 HIglief Ground: The CMA 
sues the CCMA over trademark 
infringement. 



16 In The Spirit: The 19- 
year-oid Georgia Mass Choir 
offers / Owe You the Praise 
on Savoy Records. 

17 Tourinn: Los Angeles con - 
cert venues receive face lifts. 
IS Bo»scof«: Three Paul 
McCartney dates gross more 
than S6.1 million. 

18a Reviews & Previews: 
Tom Petty, Sinead O'Connor, and 
Xzlbit take the spotlight. 
17 RfcB- M< laife maket her 
bow with CIrl Interrupted on 
215/Beat Club/lnterscope. 
39 Words & Dppd<: I artiw 
on the Mic provides a place for 
women to explore options In 
the entertainment business. 
41 Beat Box: This issue hiqh - 
llghts the ninth annual Billboard 
Dance Music Summit. 
45 Country: Anne Hurray 
brings Country Croonln'to fans 
via Sparrow l!ab«l Group. 
48 l-atin Notas: Young Spanish 
singer lordi has a veteran's pres- 
ence on his Sony Discos debut, 
Tu No Sospechas. 
SO iaa Notes: Reldwork oafts 
Its PI Recordings debut. Your Life 
flashes, around Improvisation. 





51 Pro Audk ): The ll^th Audio 
Engineering Society Convention dis- 
cusses productkxi's blurring roles. 

52 Songwriters & Publishers: 
Arc Music group expands its 
boundaries by delving Into 
Latin music publishing. 

International 

53 Rnhhie Wiliiams strikes a 
groundbreaking new deal with EMI. 

54 Hits of the Worid: Elm W 
#i Hits continues to dominate 
the international albums charts. 

55 Glohal M usk Piilw: 
Lucrecia makes her solo bow 
overseas this fail with Agua for 
DRO EastWest. 

Merchants & Marketing 

59 UMVD tops both total- and 
current-album market share for 
the first nine months. 

60 Peclaralions of Independents: 
The Assn. for Independent Music 
takes its Industry "crash-tourse" 
panels on the road. 

61 Retail Track: The recently 
settled price-fbdng lawsuit Is only 
the tip of the MAP iceberg. 

62 Music & Money: Indie 
label SplnArt Is on track for the 
best year in Its 12-year history. 

63 Home Wilfo: Warner Home 
Video releases major home-video 
titles with a real fanfare. 



Programming 

66 Radio slatinns rnnsider 
airing unedited versions 

of songs. 

67 Miislf a, Showhirr Mirk 
lagger plays a pivotal role In 
his latest film. The Man From 
Elyslan Fields. 

Features 
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58 Update/CooJ Worits: Rock 
acts unite for Rock to the Rescue. 

65 fiatsifjods 

69 Rftwoon Hi> Ridfc»K- Aftw 

37 years, both Elvis Presley atKl the 
Rolling Stones are once again in the 
top fhre ofThe Billboard 200. 
83 Blllhoaid fom: What's 
online this week. 
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THE '60s NEVER DIE: Elvis Presley and the Rolling Stones liave been 
close before — but never this close. On The Billboard 200. they occu- 
py the top two slots, with Presley remaining in pole position for a sec- 
ond week with Ebis 30 ttl Hils (RCA) and the Stones entering at 
No. 2 with Forti/ Licks (ABKCOATirgin). The last time these artists 
almost touched each other in this upper echelon of the Billboard 
album cliart was the week of Jan. 2, 1965, when Presley was No. 1 
with the soundtrack to Roustabout and the Stones were No. 3 with 
their second U.S. album, 12x5. 

By retaining the album chart crown for a second week, t'lris 30 
#1 Hits is the longest-running No. 1 Presley album since Blue 
Hawaii in 1961. It's unlikely that Elvis 30 #1 Hits will top Hawaii 
as that soundtrack reigned for 20 weeks. 

As for the Stones, the debut at No. 2 is the quintet's highest mark 
on The Billboard 200 since Voodoo Lounge spent a week at No. 2 
in 1994. Forty and Voodoo Lounge are the Stones' highest-per- 
forming sets since 1981, when Tattoo You marked time at the top 
for nine weeks. 

UVE AND l£T 'Dir: The highest-debuting song of 2002 on the Hot 
100 is a James Bond theme. Madonna joins the elite list of artists 
who have performed Bond songs with "Die Another Day " (Warn- 
er Bros.), which blasts onto the chart at No. 41. That means "Die " 
has already performed better than such Bond tunes as "Diamonds 



Are Forever" by Shirley Bassey. "The Man With the Golden Gun" 
by Lulu, and "The Living Daylights " by A-h». 

"Die" is the eighth song to debut in the top half of the Hot 100 
this calendar year. Until this issue, the highest new entry of 2002 was 
Brandy's "What About Us?", which opened at No. 42 in the issue of 
Jan. 26. T\vo songs debuted at No. 43: "Uh Huh " by B2K in the issue 
of Jan. 5 and "Lose Yourself by Eminem in the issue of Oct 5. 
Eminem's "Without Me " started at No. 44 in the May 1 1 issue. Nelly's 
"Hot in Herre" began at No. 49 in the May 4 Lssue. Elvis Presley vs. 
JXL's opened at No. 50 in the issue of July 13. and Cam'nm's "Hey 
Ma" also started at No. 50 in the Aug. 31 issue. 

"Die Another Day " is the highest new entry on the Hot 100 since 
the SepL 29. 2001. i.ssue. when Lee Greemvood's "Ctxi Bless the 
U.SA" rode a wave of patriotism to debut at No. 16. 

"Die" represents Madonna's highest new entry on the Hot 100 since 
the week of Aug. 12. 2000. when "Music" also opened at No. 41 . 

Will Madonna s theme become the most successful Bond song of 
all time? To do so. it would have to reach No. 1 and remain there for 
three weeks. That would dethrone Duian Duran's "A View to a Kill," 
which remained in pole position for two weeks in July 1985. ""Vjcw" 
is the only Bond song to top the chart; Wings' "Live and Let Die" and 
Carly Simon's '"Nobody Docs It Better" both went to No. 2. 

More Fnd Bronson eath week at www.blUbMfd.am. 
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Producers/Engineers Warned Of 
Internet Piracy Impact 



BY CHBSIOPHER WALSH 

LOS ANGKLES — Continued piracy and diminishing sales 
are starting to affect the front end of the production chain, 
as evidenced by discussions at the 1 13th Audio Engineering 
Society (AES) Convention, held Oct ."i-S at the 
Los Angeles Convention Center. 

As panelists on "Producer, Engineer, Stu- 
dio Technician — Blurring of Roles, " A&M 
Records president Ron Fair and Warner Bros. 
Records senior A&R/staff producer Rob Cav- 
allo urged attendees to recognize the effect 
that file sharing and CD burning are having 
on every segment of the production chain and 
the looming catastrophe they represent. 

Recalling the days when artists like Jimi I len- 
drix and the Beatles were releasing new music. 
Fair explained that the purchase of an album 
signified a "lifetime contract" between artist and 
audience. Today's culture, he said, is different: 
Consumers of music have become accustomed 
to obtaining it for free, attaching as much significance to it 
as they might to a briefly fashionable article of clothing. 

Worse, Fair noted, while sales have declined, the cost of 
production and promotion have steadily increased. "It costs 




one-and-a-half million dollars just to say hello." he .said, 
referring to a recording budget, video production, a nation- 
al tour, and radio promotion. "We're in userious crisis, " he 
warned. "There are less jobs, less everything," as releases 
selling 5 million or 6 million units this year 
would have notched perhaps 14 million or 15 
million only a few years ago. 

On a positive note, the Super Audio CD 
(SACD) is gaining momentum as a next-gen- 
eration format that offers superior fidelity and 
copy protection. The August release of 22 Rolling 
Stones titles on hybrid SACD — discs that play 
on standard CD players as well as SACD play- 
ers — has proved a catalyst for increased hybrid 
disc production infrastructure, Sony Super 
Audio project director David Kawakami said. 

Kawakami said, "We offer a disc that is 
compatible with the billions of CD players that 
are in the market and copyright protection. 
This DSD (Direct Stream Digital, the encod- 
ing process employed in SACD production) cannot be 
ripped. It cannot be file-shared on the Net" 

For additional coverage of the 1 13th AES Convention, 
see page 51. 



In The News 

• Ellie Hirschhorn has joined 
MusicNet — ^the digital-music sub- 
scription service from Warner 
Music Group, BMG Entertainment, 
EMI Recorded Music, and Real Net- 
works — as CM/executive VP. She is 
responsible for overseeing distribu- 
tion and business development, as 
well as supervising everything from 
content acquisitions and program- 
ming to public relations/marketing 
and product management. Prior to 
joining MusicNet, Hirschhorn was 
GM/senior VP of mtv.com. She 
reports to CEO Alan McClade. 

• Bob Dylan, Billy Joel, and James 
Taylor have filed a copyright-in- 
fringement lawsuit against mp3 
.com. The suit, filed Oct 8 in U.S. 
District Court for the Southern Dis- 
trict of New York, claims that mp3 
.com willfully infringed upon the 
plaintiffs' copyrighted material by 
using it in the MyMP3 streaming 
locker service without permission. 
Mp3.com parent Vivendi did not 
have any comment on the new suit 

• The Recording Industry Assn. 
of America and other members of 
the creative content industries 
wrote to more than 2,300 U.S. 
colleges and universities Oct 8 to 
make them aware of the rampant 
peer-to-peer piracy on college 
campuses and to ask for their 
help in stopping it. In related 
news, six leading higher educa- 
tion associations sent a separate 
letter to colleges and universities 
reinforcing the importance of this 
issue and urging them to estab- 
lish additional technical meas- 
ures to combat online piracy. 



/iN/f e Reggae lade/ VP 
PadsWhhAtlatttk 



BY RASHAUN HALl 

NEW YORK— Atlantic Records has 
signed a long-term strategic partner- 
ship with Queens, N.Y.-based inde- 
pendent reggae label VP Records 
(VPR). Under the terms of their agree- 
ment, Atlantic will offer marketing, 
promotion, and worldwide distribu- 
tion for the label. 

The first release under the new deal 
will be Sean Paul's sophomore set, 
Dutty Rock, due Nov. 12. Paul's current 
single, "Gimme the 
Light," is already No. 18 
on The Billboard Hot 
100 and No. 5 on the 
Hot R&B/Hip-Hop Sin- 
gles & Tracks chart. 

"It's going to be an 
all-encompassing part- 
nership to bring reggae 
to the mainstream in a 
way that we haven't 
seen since Chris Black- 
well and Island Rec- 
ords," Atlantic Records 

co-president Craig 
Kallman says of the deal. "Our idea is 
to co-opt our strengths and commit- 
ment to urban music and make this a 
core, integral part of our urban music 
division, as well as crossing over to 
pop and the mainstream. 

"We believe that we've signed the 
most important reggae artist in the 
world in Sean Paul," Kallman adds. 
"He's going to be the springboard and 
catalyst for a tremendous new resur- 
gence for a music that has been so cul- 
turally, musically, and spiritually im- 
portant for decades upon decades. " 

In addition to Paul's album, Kallman 
notes that Atlantic will distribute the 




Reggae Gold and Strictly the Best com- 
pilation series and develop other such 
VPR artists as Udy Saw and T.O.K. 

VPR likes Kallman's vision for the 
genre. "Craig's passion for and knmvl- 
edge of reggae was a big motivating fac- 
tor," VPR VP of marketing Randy Chin 
.says. "He has some history in reggae, 
and his vision of where he wants to take 
reggae and how to partner that with VP 
was aligned with our vision." 
With Gamett Silk, Inner Circle, and 
Dawn Penn on its ros- 
ter, Atlantic has a his- 
tory with reggae music 
and recognized the 
opportunity in VPR. 

"[VPR] is the seminal 
leader in contemporary 
reggae and dancehall 
music," Kallman says. 
"They have been home 
to most of the success- 
es over the la.st decade, 
and they've been doing 
it on a global level for 
decades." 
Chin says that VPR will still retain 
distribution of certain titles and acts, as 
mutually agreed b\' the labels. "We're 
going to be taking select product out of 
our own distribution and putting it 
through Warner's distribution botli on 
a domestic basis and in some interna- 
tional territories. There's a lot of reggae 
prtxluct coming through, and a lot of it 
has to be developed. The acts that we 
feel are ready for that step and we mutu- 
ally agree on, those are the ones that we 
will put through the bigger sv'stem." 

VPR will retain international distri- 
bution for all titles in Canada. Ger- 
many, and a few other territories. 



Tommy Boy Branches Out 
With HIm/TV Division 



BY JILL KIPNIS 

LOS ANCELF.S— Tommy Boy Rec- 
ords has announced the formation 
of Tommy Boy Fi 1ms. a new T\' and 
film division that will develop and 
distribute films, orig- 
inal series, and DVD- 
Videos. The division''; 
goal is to create vis, 
al represcntalion.s > 
today's urban P' 
culture through liln 
and music. 

"Most of what 
Tommy Boy Films 
will he doing will be 
remixing existing footage and in 
some cases, shooting direct to dig- 
ital," says Tommy Boy CEO and 
founder Tom Silverman, who has 




nanitd Michael "Mic" Neumann — 
owner of the marketing company 
PopDetail and audio/visual repur- 
posing company Dubtitled Enter- 
tainment — director of the divi- 
sion. "We've always 
been best when we've 
been innovative." 

The division will offi- 
cially kick off in January 
with the first two- 
episode volume of its 
h'ung Faux DVT) .series, 
a group of half-hour 
adaptations of Kung Fu 
movies with new music 
and voiceover dialog from a vari- 
ety of hip-hop acts, including De 
La Soul. Queen Latifah, Masta 
Ace, and Guru. 



Market Watch 

A Weekly National Music Sales Report 



YEAR-TaOATE OVERALL UNIT SALES 



2001 2002 


Total 


553.142,000 480,874,000 


( 13.1%) 


Album 


526,638,000 471,028,000 


1 10.6%) 


Singles 


26,504,000 9,846,000 


(■ -62.9%) 


YEAR-TO-DATE SALES BY ALBUM FORMAT 


2001 2002 


CD 


488,145^ 446,474^ 


(o8.5%) 


CassotM 


37.472^ 23,369,000 


(037.6%) 


Other 


MmUBD 1,185,000 


(o16.1%) 


OVERALL UNIT SALES 


This Week 


11,338,000 This Week 2001 


12,257,000 


Last Week 


11,021,000 Change 




Change 






ALBUM SALES 


This Week 


11,131,000 This Week 2001 


11,874,000 


Last Week 


10,727,000 Change 


•06J* 


Change 






This Week 


205,000 This Week 2001 


383,000 


Last Week 


T»Sm Chaaga 


046.5% 


Change 


'^30.3% 




YEAR-TO-DATE ALBUM SALES BY STORE TYPE 


2001 2002 


Chain 


284.767,000 243,123,000 


(014.6%) 


Independent 


76,366,000 6L282,0OO 


('>19.8%) 


Mass Merchant 


149,256,000 150,825,000 


(01.1%) 


Nontradilional 


16,249,000 15,797,000 


(•>18%) 


YEAR TO DATE ALBUM SALES BY STORE LOCALE 


2001 2002 


City 


122,847,000 108,748,000 


(-11.5% 


Suburb 


219,957,000 195,531,000 


(<-M1.1%) 



Rural 

ROUND€DFIGlffiES 



183,834,000 



166,749,000 (09.3%) 

FORWrEKENDIW lOND 



CompiiM] from a nanonal umfils of noil flora and rack tatt) rations collected. compJed. and praviited by 
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On Ultimate Music Networii, 
Viewers Program Their Own Content 



BY CARLA HAY 

NEW YORK— Imagine being able to 
choose the music videos and concerts 
you want to see on TV 24 hours a day. 
That is the concept for a new digital 
TV service being developed by music 
licensing/merchandise firm Signa- 
tures Network and Liberate Tech- 
nologies. The service — ^which has the 
working title Ultimate Music Net- 
work — is due for a test-market roll- 
out in early 2003. 

A demonstration of the new service 
was unveiled Oct. 8 at a Liberate- 
hosted media event in New York. TV 
viewers will be able to choose pro- 
gramming for specific artists, includ- 
ing music videos, concert perform- 
ances, behind-the-scenes footage, 
interviews, and merchandise offers. 
Interactive menus will appear on 
screen to fecilitate the viewers' choic- 
es. According to Liberate and Signa- 
tures, the service can be deployed by 
subscription or by pay-per-view. 

Signatures CEO Dell Furano says 
that what will set apart Ultimate Music 
Network from other music channels 
is that the artists will maintain con- 
tent control. "They can choose what 



they want to be [made available 
through I the service, " he explains. "If 
the artists want to make their entire 
catalogs available or provide footage 
that has never been seen before on TV, 
they can do it with this service." 

Furano adds that the business 
model for Ultimate Music Network 
will be similar to Signatures' business 
model. "We make deals directly with 
the artists. We're going to get the pro- 
gramming content by acquiring the 
licensing rights and developing new 
content with the artists." 

Ultimate Music Network aims to 
offer a wide variety of music, Furano 
tells Billboard. Signatures represents 
more than 125 entertainment clients, 
including Bruce Springsteen, Madon- 
na, Alicia Keys, Ozzy Osboume, Brit- 
ney Spears, and Kiss. Many of Signa- 
tures' clients are expected to be part 
of Ultimate Music Network, although 
artists need not be Signatures clients 
to be part of the service. 

Regarding any competitors that 
may want to start a similar service, 
Furano observes: "There's nothing 
that would stop MTV Networks from 
doing this. But we're letting the artists 



control their own programming." 

Furano says that Signatures' exist- 
ing relationships with hit acts are one 
of the company's main advantages. He 
remarks of Ultimate Music Network: 
"It goes beyond the current pay-per- 
view concept. We're giving people 
more choices than just seeing con- 
certs. People can see this program- 
ming without being limited by net- 
work time schedules." 

Liberate chairman/CEO Mitchell 
Kertzman says attracting name-brand 
talent and offering unique viewing are 
essential to the new venture's success. 
"We've seen that content and pro- 
gramming drive consumer interest, 
not necessarily technology." 

Furano adds, "Artists have three 
main concerns: revenue, control, 
and building a fan base. Touring for 
many artists has become expensive, 
and this service represents new rev- 
enue for the artists." 

Although Furano declined to dis- 
cuss any specific financial deals 
offered to artists for this new ven- 
ture, he says the deals would "depend 
on the artist, and the artists will be 
well-compensated." 



Web Royalties 

Continued km fage I 

groups — ranging from the powerful 
National Assn. of Broadcasters (NAB) 
lobby to small, noncommercial uni- 
versity broadcasters — have contacted 
Senate lawmakers with reservations 
about the legislation. 

A spokesman says, "NAB has ex- 
pressed concerns about this bill regard- 
ing the precedent it could set and has 
suggested some possible revisions." 

Hundreds of radio stations termi- 
nated their Internet simulcasts in the 
past two years due to concerns regard- 
ing large royalty and union payments. 
The bill under consideration does not 
address these matters for larger broad- 
casters, only for small companies. 

NAB is involved in a pending court 
case regarding digital royalties. The 
group seeks to extend the broadcasters' 
exemption from record-company and 
artist royalties to the digital realm. If 
NAB loses that case, the Webcaster bill 
would set a precedent for Webcasters to 
pay record-company and artist royalties. 

According to a source, NAB has not 
asked legislators to place a "hold" on 
the bill, which would prevent it from 
being presented for a quick voice vote. 

Senate Judiciary Committee chair- 
man Sen. Patrick Leahy, D-Vt., is 
reviewing the legislatioa If no changes 
are needed or if House leaders agree to 
any small changes, the bill is expected 
to go to the Senate floor for a voice vote 
before Congress adjourns, which could 
be by Wednesday (16). 

Representatives from the record 
industry, small-company Webcasters, 



and recording artists' groups hailed the 
bill, the fruit of a negotiated agreement 
from those parties. The Recording 
Industry Assn. of America (RIAA), in a 
joint statement with the Voice of the 
Webcasters coalition, said they were 
pleased with the House vote, adding, 
"We both want fans to have the best 
musical experience possible, and this 
legislation helps us move forward 
together toward that goal." 
Ann Chaitovitz, director of sound 




recordings for the American Federa- 
tion of Television and Radio Artists 
(AFTRA), called the bill "a win-win-win 
solution from which the public bene- 
fits as well. The RIAA and the Webcast- 
ers deserve credit for maintaining open 
minds and a creative approach 
throughout these discussions." AFTRA 
worked on artists' issues along with the 
American Federation of Musicians, the 
Music Managers Forum, the Record- 
ing Artists' Coalition, the National 
Academy of Recording Arts and Sci- 
ences, and the AFL-CIO. 

The House voice vote came hours 
after the industry and artists' groups 



cleared up two remaining sticking 
points: legislative language for direct 
payment of the royalties to artists and 
deductible expenses. The RIAA agreed 
to a provision allowing for direct pay- 
ment of the artists' share of royalties, 
and the artists' groups agreed on lan- 
guage to allow such nonprofit rate col- 
lection/distribution groups as Sound- 
Exchange to deduct a small percentage 
of the fees pay back start-up costs, 
irKluding the expenses involved in the 
lengthy and expensive Copyright Arbi- 
tration Royalty Panel proceeding on 
rates and terms held last year, which 
were rejected by the librarian. 

The legislation, was offered by Rep. 
F James Sensenbrenner Jr., R-Vrts., as 
a substitute for a bill withdrawn last 
week that called for a six-month sus- 
pension on Webcaster royalties that 
were to be due Oct 20, to allow chal- 
lenges to be ruled on by the courts. 

Facing opposition fi-om Democrats. 
Sensenbrenner, the chairman of the 
House Judiciary Committee, withdrew 
his bill and gave the parties time to 
come to an agreement billboard, Oct. 
12), which was reached Oct 7. 

The substitute bill presents a com- 
plicated series of adjusted rates for 
small Webcasters. The highlights are 
7% of gross revenue or 5% of operating 
expenses — whichever is greater — for 
the years 1998-2002. Those install- 
ments arc due Nov. 30, 2002; May 1, 
2003: and Oct 1,2003. 

There will also be an escalating 
annual fee, from a retroactive $500 for 
1998 to $5,000 for the years 2003-2004. 
Those fees are due every six months. 
Nonprofit Webcasters will pay a 
reduced rate of 20 cents per song per 
1,000 listeners. 



BMG Pub Scores Top Names 

Hew Deals Mark ISVi Anniversaiy 



BY IIM BESSMAN 

NEW YORK— The high-profile sign- 
ings of .'\lanis Morissette, Pete Town- 
shend, Ringo Starr. Robert Plant Nep- 
tunes writer/pnxiucer Chad Hugo, and 
the writer/producer trio collectively 
known as the Matrix — 
launen Chri.sty. Graham 
Edwards, and Scott 
Spock — are among a 
number of new mu- 
sic publishing agree- 
ments marking the 
15th anniversary' this 
month of BMC Music 
Publishing. 

The unprecedented 
activity' for the company 
further includes a sub- 
publishing deal with 
Mosaic Music Publishing (whose cata- 
log includes key hits from ZZ Topi, 
which covers the world outside of 
North America and Australasia. 

Additionally, BMG Music Publish- 
ing has acquired 50% of the First 
Avenue song catalog, whose biggest 
hits include Toni Braxton's "He Wasn't 
Man Enough," B2K's "Cots Ta Be. ' 




Darude's "Out of Control," MN8's "I've 
Got a Little Something for You." and 
Nightcrawlers' "Let s Push It." as well 
as cuts on forthcoming product from 
Craig David. BMG previously sub- 
published First Avenue worldwide 
excluding the U.K. 
BMG Music l\iblish- 
Worldwide chair- 
man Nicholas Firth 
includes current chart 
placements by BMG 
artists in assessing its 
exceptional position 
CI linciding with its mile- 
stone month. 

"During the last 15 
years. BMG Music Pub- 
lishing has grosm from 
scratch to become one 
of the world's leaders in music pub- 
lishing." Firth says. "Our significant 
chart presence this week with Beck. 
Coldplay. Nelly and Mieriam Idol's 
Kelly Clarkson — along with the sign- 
ings of Alanis Morissette, Chad Hugo. 
Pete Town.shend. the Matrix, and 
Ringo Starr — prove that we are real- 
ly hitting our stride." 




RECORD COMFMNIES: David Conrad 

is named executive VP of A&R for 
Mercury Records and MCA Nashville 
in Nashville. He was senior VP of 
Almo/Irving Music. 

Frank Crimmins is promoted to 
senior VP/controller of Sony Music 
Entertainment in New York. He was 
VP of Sony Music Entertainment 

Nick Cued is named VP of prod- 
uct marketing for Columbia Records 
in New York. He was VP of market- 
ing and artist development for RCA. 

Buena Vista Music Group (BVMG) 
promotes Mitchell Leib to senior VP 
of soundtracks and Justin Fontaine 
to senior VP of promotion in Bur- 
bank, Calif. They were, respectively, 
senior VP of A&R and soundtracks 
for Hollywood Records and senior 
VP of promotion for Hollywood 
Records. BVMG also names Geoidie 
Gillespie VP of national promotion 
and Line Wheeler executive director 
of marketing in Burbank. They were, 
respectively, VP of alternative pro- 
motion for Virgin Records and direc- 
tor of product management for Vir- 
gin Records. 



Warner Bros. Records Christian 
Division (WBRCD) names Andy 
Peterson, previously director of sales 
and marketing for Rocketown 
Records, director of product market- 
ing; ChrU Cullins, previously associ- 
ate for Focus on the Family Kanakuk 
Camps, product marketing coordi- 
nator; Jay Prock, previously mem- 
bership coordinator for the National 
Academy of Recording Arts and Sci- 
ences, marketing coordinator; and 
Aaron Manes, previously associate 
for Atlantic Records Christian divi- 
sion, to retail marketing coordinator. 
They are based in Nashville. 

Vi'BRCD also promotes Dawn 
Gates, previously marketing man- 
ager for Word Records, to manager 
of new media and grassroots mar- 
keting: Chris Bernstein, previously 
marketing coordinator, to manager 
of product marketing: Julie Brind- 
fey, previously production coordina- 
tor, to manager of product market- 
ing for Word Records; and David 
MiUsap, previously accounting asso- 
ciate, to budget coordinator. They 
are based in Nashville. 
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PHIL COIUNS 20 YEARS OF HITS 



Billboard celebrates Phil Collins and his 20 years of 
hits with an in-depth look at his career, including 
the past two decades of solo success. We report 
on the present and reveal what the future holds, 
including the upcoming release of his new album. 
Testify'. Join Billboard in paying tribute to 
this music legend. Call today! 
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Tammy Cochran Stays True To 
life' On Her Second Epic Album 



BY DEBORAH EVANS PRia 

NASHVILLE — ^TVnmy Cochran believes in mak- 
ing country music that reflects real life. That phi- 
losophy served her well on her Epic debut album, 
which spawned the hit single "Angels in Wait- 
ing," a song she penned about her two brothers, 
who died from cystic fibrosis. 

Cochran continues to ex- 
plore life's tragedies and 
rewards on the appropriately 
titled Lire Happened, due 
Tliesday (15). "All the songs 
on this album are very, very 
real, true to life, and rela- 
tional," Cochran says. "And as 
much as love and hope are a 
part of life, there is tragedy." 

An Ohio native who moved 
to Nashville in 1991, Cochran 
penned her breakthrough 
song with Jim McBride and 
Stewart Harris "more as ther- 
apy for ourselves than any- 
thing else" and was surprised 
when the personal anthem 
became a hit. 

"It's one of those songs that 
comes along once in a life- 
time." she says. "I just wanted 
to honor my brothers' memo- 
ry, and I think I did that with 
this song. I In recording the new album 1 1 didn't 
try to look for another 'Angels in Waiting.' " 

But she did look for songs that people could 
relate to, and the title cut/first single fits the bill, 
"When I heard the demo, 1 closed my eyes, and 1 
could see the people in the song," says Cochran, 
who is managed by Al Schiltz and booked by 
Buddy Lee Attractions. "A lot of people can relate 
to this song. Growing up, how many giris wanted 
to be ballerinas? Boys wanted to be super agents 
like 007. It's all about life turning the tables on 
you and you making the most of it." 

"Life Happened" rises to No. 21 on the Bill- 
board Hot Country Singles & TVacks chart this 
issue. Sony Music Nashville executive VP/GM 
Mike Kraski calls the song "an anthem for 
everyone who is an adult. How many of us have 
actually realized our lifelong dream and not 




had to let some of that go for various reasons? it awfully believable.' 



It's certainly a song that is striking a chord." 

Cochran looks for songs she can relate to 
because "I can feel the song as I am singing it, and 
1 think that makes a vrorld of difference. If you look 
back on the great country music (recorded by] Vcm 
Gosdin and Loretta Lynn, they were always singing 
about personal experiences, 
and you can just hear their 
heartbreak in their songs." 

Life Happened also show- 
cases the young traditionalist's 
songwriting abilities. Cochran, 
who has a co-publishing deal 
with Wamer/Chappell, wrote 
two songs and co-wrote two 
others. Cochran was inspired 
to write "I Used to Be That 
Woman" when she overheard 
a woman at a club comment 
about a man, then point out 
his wife and girlfriend, who 
were both there. "1 thought, I 
probably have been in that sit- 
uation at one time or another; 
I used to be her, that woman 
right there,' " says Cochran, a 
divorcee who could identify 
with the betrayed wife. 

Kraski says the label plans 
to support the release rath key 
positioning at retail, consumer 
advertising, Internet marketing, and a media push. 
"We certainly established a base with Tammy 
because of 'Angels in Waiting,' " Kraski says of the 
tune, which peaked at No. 9 on Hot Country Sin- 
gles & TVacks on the heels of two previous singles 
that failed to crack the top 40 of the chart. 

"The first (album] started out slow but built 
as time went on and exposure increased," says 
Brian Smith, VP of store operations for Marietta, 
Ga.-based Value Music Concepts. "The new 
record exposes her remarkable vocal abilities 
even more. It is a powerful record." 

Kraski compares Cochran to the late Tammy 
Wynette. " She's not an 18-year-old girl singing 
about painting her toenails," he says. "She's lived 
life, and when she sings it, it's real for her. She's 
felt pain. She's felt loss. She understands that 
. She has that teardrop in her voice. It makes 



Braxton Is Back With 'More' 

Gnmrny-Wnning Vocalist Preps For New Baby & Arista CD 



BY CHUCK TAYLOR 

Toni Braxton is pretty much surviving on crack- 
ers and soda water these days. Bad case of nerves 
preparing for her fifth album release? Hardly. It's 
called "the first trimester." 

"I should be fine in a few vs'eeks, but right now, 
this is kicking my behind," Braxton admits of her 
second pregnancy, following 
the birth of her son. Denim 
Cole, last December. "I'm eat- 
ing like a parrot." 

By all indications, however, 
delivery of her other baby — 
More Than a Woman on Arista 
Nov. 19 — should be much less 
of an ordeal. The contempo- 
rary 14-track set ably matches 
the singer/songwriter's robust, 
can-do vocal prowess with a 
host of R&B hitmakers du jour, 
including the Neptunes, Irv 
Gotti, and Rodney Jerkins. 

"Hip-hop is bringing R&B 
to life again," Braxton observes. 
" It's allowing a st>'le of singing 
to have its say. On this project, 
I think I've been able to remain 
true to myself, while adding 
some new beats matched with 
great R&B melodies. I'm ready 
to show other sides of what I 
can do musically." 

Thematically, Braxton — who co-wrote a num- 
ber of songs with her husband, Keri Lewis, and 
sister T^mar (she is published b>' Braxtoni Music, 
BMI) — says the set centers on giving men a little 
talking-to about relationships. With the simmer- 
ing slow jam "Rock Me," for example, she says, 
'"Guys are always saying things like, "She's so beau- 
tiful, but she's so insecure,' and I'm saying, 'You 
need to spend more time with us, take time to rock 
us more.' " She adds with a laugh. ""I'm still the 
national spokesperson on women.'" 

The first single — the saucy, uptempo Neptunes- 
forged jam "Hit the Free\\Fay," in which Braxton 
serves a flame his walking papers — is already mak- 
ing inroads at top 40 and R&B radio. 

"We've had immediate positive reaction," WBLS 
New York music director Deneen Womack says. 
"It's difficult when you've been in the game for a 
while, but Toni is one of the few artists who can 
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update her style and remain relevant without 
sounding like she's tr>-ing too hard." 

Arista president/ CEO Antonio "LA" Reid adds, 
"Toni refuses to become the old lady in the gown 
singing big ballads. Over the last 10 years, she has 
absolutely mastered the art of black pop. This 
album is young and fi'esh, and it stands as a bridge 
between kids and her more 
mature audience. " 

Since her eponymous 
1993 debut album, Braxton 
has truly entertained troops 
across the board, with pop 
standards like "Un-Break My 
Heart " and "Breathe Again,"' 
along with such R&B signa- 
tures as "Seven Whole Days" 
and 2000's "He Wasn't Man 
Enough," which earned 
Braxton her sixth Grammy 
Award, for best female R&B 
vocal performance. In all, she 
has sold more than 25 mil- 
lion albums woridividc. 

This time around. Arista 
intends to work on ftjrther- 
ing her reach with lifestyle 
marketing in locales as dis- 
parate as urban beauty salons 
and gay clubs. 'Traditionally, 
you do a bunch of TV adver- 
tising and get her on the 
radio, and there's your Toni campaign, " Arista VP 
of publicity Fade Duvemay saj's. "With this record, 
we're finding ourselves able to open her to a whole 
new audience." 

In addition to a $675,000 TV blitz, Braxton, who 
is managed and booked by Barry Hankerson of 
Blackground, will take part in numerous online 
promotions with AOL, BET, VHl, launch.com, 
MSN, Oxygen, and the like, as well as an onslaught 
of TV appearances and consumer press. Because of 
her pregnancy, international publicity will prima- 
rily consist of a two-day junket in Los Angeles later 
this month. 

For her part, Braxton says she is pumped that 
her music remains relevant to such a wide spec- 
trum: "It s great to know that 17-year-olds are lis- 
tening to my music with the people that have 
known me for 10 years. Music has no age limits — 
and I'm not ready for the infomericals yet. " 
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Time Off Re-Energizes Fbo Fighters 

Afier Solo Forays, Hand Finally Finds The RlgM Vibe For New RCA Set 



BY ANDREW KATCHEN 

For Dave Crohl. everything is 
more fun when it's with "the band. " 

The group he's discussing isn't 
Queens of the Stone Age (the tough- 
rocking trio with which he frequent- 
ly drums, records, and tours in his 
spare time); rather, it's Foo Fighters. 

"These guys are my family and my 
best friends, and the band is my baby. 
Everything is more fun with [bassist] 
Nate IMendel). [drummer] Taylor 
IHawkins], and [guitarist] Chris ]Shif- 
lett]," Grohl says of the grueling five- 
week European press trip recently 
taken to promote their 
fourth set. One by One 
(Oct. 22, Roswell/RCAI. 

Aside from touring 
and performing along- 
side Mendel, Shif- 
lett, and Hawkins. Grohl 
enjoys gushing over the 
new record and all 
things Foo Fighters 
(who are managed by 
John Silva for Gas 
Entertainment in Los 
Angeles: the band is 
booked by Don Muller 
for the Creative Artists 
Agency in LA). 

"I love the new rec- 
ord, and I love to brag 
about it," he says. 
"Right now, we're just 
gearing up to hit the 
road for the next year. We like to play 
as many shows in as many places as 
possible. We'll release a record and 
hit the road for a year or a-year-and- 
a-half, and then come home, col- 
lapse, and swear that we'll never do 
that again. Then after a week, we 
miss each other, so we head back into 
the studio." 

IT'S All ABOUT FEELING 

While Grohl's unbridled enthusi- 
asm and love for the straightforward 
and relentless One by One is cer- 
tainly refreshing, he also freely 
admits that recording the album 
wasn't initially marked by spontane- 
ity or a unified creative vision with- 
in the band. 

"At the time, we were making an 
album that wasn't working," Grohl 
says. "We'd started in October of 
2001. After about three-and-a-half 
months, I realized it didn't sound 
familiar. It didn't sound like the band 
docs live; it didn't feel righL With our 
band, the most important thing is 
that the songs feel right and the 
recordings feel good. It's more about 
the feel than anything. We were so 
focused on production because our 
intent was to make this big rock 
record. But your energy tends to 
wane after three months. Spontane- 
ity and energy have a lot to do with 
rock, and rock records shouldn't take 
long to make. " 

To remedy the stasis clogging the 
Foo's songwriting creativity, each 



member ventured off on individual, 
temporary musical sojourns. Grohl 
hit the road to drum with Queens of 
the Stone Age, Mendel spent time 
recording with Seattle indie-rockers 
Juno and the Fire Theft la band fea- 
turing former members of Sunny 
Day Real Estate and former Foo 
Fighters drummer William Gold- 
smith), Hawkins tinkered around his 
home studio with Jane's Addiction 
bassist Eric Avery, and Shifflet 
dropped in to play guitar with his 
pre-Foo Fighters' band, the San 
Francisco-based Me First & the Gim- 




7 had some ideas, so I 
invited Taylor to my 
house and in those two 
weeks we recorded the 
whole record. We did all 
the basic tracks in about 
10 days. Then we called 
up Chris and Nate and 
said, "I think we just 
made the record. " ' 

— MVE GROHL, FOO nCHTERS 

mie Gimmies. 

"It just made sense. We'd never 
taken a substantial break," Grohl says. 
"We've never been away from the 
band. The band has always worked 
very hard and has always spent all of 
our time in the studio or on the road. 
It only made sense that after seven or 
eight years we do that — to step back 
and look at the big picture, especially 
when you're lost in the process of 
making a new album that seems like 
it's going nowhere." 

Reconvening with Hawkins at his 
home studio in Virginia, the pair 
worked to clean up and strip down 
One by One to its barest essentials in 
a matter of days. 

"I had this window after the Queens' 



[tour], and I had some ideas for some 
songs, so I invited Taylor ]Hawkins] 
back to my house and in those two 
weeks vife recorded the whole record. 
We did all the basic tracks in about 10 
days. Then we called up Chris and Nate 
and said, 'I think we just made the 
record.' They came back and put their 
parts on it, and it was done. That's the 
way we should've done it in the first 
fucking place," he says vrith a laugh. 

SHIFT IN SOUND 

One by One marks Shifflet's 
recording debut with the band, and 
its tone and mood share 
little in common with 
Foo Fighters' 1999 
album, the subdued and 
pop-sounding There 
Is Nothing Ijeft to Ixise. 
Where the band chose 
the bouncy and light 
"Learn to Fly" as the 
first single from that 
release, with One by 
One the relentless, gut- 
punch of "All My Life" 
shows Foo Fighters' 
current agenda to kick 
out visceral, driving 
jams that are big on vol- 
ume, speed, and airtight 
drum and guitar salvos 
throughout 

As the opener "All 
My Life" crescendos 
with gigantic start-stop guitar 
punches, hooks galore, and Grohl 
screaming, "Done, done, and I'm 
onto the next one, " the track's hind 
legs collapse into Hawkins' impres- 
sive polyrhythmic drumming on 
"Low" with nary a breath. Grohl 
demonstrates his mastery of cool 
understatement and vocal sublima- 
tion as he whispers, "Hey you, are 
you in there? I'm stuck outside you." 

Tying the album's apron strings is 
the 7-minute guitar-rock epic "Come 
Back," which explores everything 
from piano and acoustic guitar break- 
downs to sonorous group backing 
vocals before culminating with 
Grohl's repeated declaration, "I will 
come back/I will come back for you," 
in a convincing growl. 

RCA head of marketing Dave Got- 
tlieb says, "They're a band that has a 
legacy to them, and they are con- 
stantly on the edge of something new 
with every record." 

As Foo Fighters gear up for an 
international tour — which begins 
Nov. 16 in Manchester. England, and 
culminates in February 2003 in Aus- 
tralia — with Boston prog-metal out- 
fit Cave In as openers, record mar- 
keting includes a song and video 
download of " All My Life " available on 
the band's Web site lfoofightcrs.com). 
along with its pre.sence on the newest 
version of the Windows Media play- 
er. The band will also be featured on 
an upcoming MTV2 Dollar Bill show, 
which airs Nov. 2. 




THE HNAL FAREWELL Music lovers 
who attended the star-studded Oct. 8 
New York tribute to former Billboard 
editor in chief Timothy White may 
have come to Madison Square Garden 
to hear great music, but they left 
knowing more about the man whom 
many of us here at the magazine 
called boss for 1 1 years. 

Through a 10-minute taped intro — 
narrated by James 'ftylorand written 
by White's best friend Mitch Clazer — 
and taped comments from the show's 
artists, the almost 14.000 attendees 
got a quick history lesson in all things 
White, including his love of music and 
his family, and, atwve all, his passion 
for pursuing the truth. 

"Timothy never asked for anything. 
I think that's why the artists rallied 
around him, " said White's boss, How- 
ard Lander, COO of VNU Business 
Media and president of Billboard 
Music Group, prior to the show, which 
followed a similar event held Oct 7 at 
Boston's FleetCenter. "Everyone has 
an agenda, but he didn't when it came 
to the artists." The FleetCenter show, 
which included Billy Joel, drew 
approximately 14,000. 

The Garden lineup read like a 
who's who of some of the top names 
in music: Brian Wilson. Jimmy Buf- 
fett, Roger Waters, James IViylor. 
Sheryl Crow. Don Henley, Sting, and 
John Mellencamp. Some, like Mel- 
lencamp. White counted among his 
best friends. Others, like Waters, sim- 
ply had a long, warm, professional 
relationship with White built out of 
mutual respect and love for music. 

Wilson opened the show with a 
parade of upbeat tunes, including 
"California Girls," "Surfin' U.S.A.." 
and "Help Me Rhonda" because "1 
wanted to celebrate for Timothy," Wil- 
son told Billboard. " "Rock On' were 
some of Tim's last words, and I want- 
ed to do just that for him." 

Those words, uttered to Glazer's 
daughter just minutes before White 
died of a heart attack June 27, were 
emblazoned on the back of a black T- 
shirt worn by many members of 
White s family at the concert. The 
front featured a white, polka-dotted 
bow tie. White's trademark. 

Like Wilson, a number of the art- 
ists designed their set lists around 
songs they knew White loved or tunes 
they felt represented him. Henley, 
who with Mellencamp, Clazer, and 
Creative Artists ;\gcncy's Rob Light 
spearheaded the events, threw in a 
jaunty version of 'Get Up, Stand Up," 
becau.se "I knew Tim liked Bob Mar- 
ley and Tim's was a rebellious spirit" 

Henley, aided by fellow Eagle Tim- 
othy B. Schmit and l^ylor, performed 
a beautiful a cappella rendition of 



Scottish hymn "1 low Can I Stop From 
Singing," which he said reminded him 
of White "because he was always 
breaking into a brogue with me." 

Such collaborations were among 
the evening's highlights. Tops among 
them was a dreamy, goosebump-in- 
ducing version of Knk Floyd's ""Com- 
fortably Numb," rendered flawlessly 
by Waters and Henley. Waters also 
introduced a new .song, "Flickering 
Flame, " that he wrote ""about a friend 
who died. It's also about love and free- 
dom: two things Tim felt strongly 
about," the singer told Billboard. 

Sting joined Tiylor for the latter's 
gorgeous lullaby, "You Can Close 
Your Eyes." that included the bitter- 
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sweet reminder, "You can sing this 
song when Fm gone." Tiylor told Bill- 
board that White loved the song. He 
also threw in "(I've Got to) Stop 
Thinkin' About That" because "Tim 
particularly went to bat for that song." 

The poignant moments were 
many, but the focus was on the music 
that White devoted his professional 
life to writing about ""We don't want 
people to feel sad. It's not a maudlin 
occasion, it's a celebration," said 
Crow, who added that she had not 
intended to play "Soak Up the Sun," 
but added it because "Timothy 
absolutely loved it. He told me it 
reminded him of Brian Wilson. That 
meant a lot to me." 

It's been a little more than three 
months since White died and, in a 
way, the concert marked the end of 
the official grieving period — we no 
longer have to wear black, figurative- 
ly speaking, or expect people to offer 
their condolences in conversations. 

For me, it was also the final real- 
ization that he's not coming back, be- 
cause this is a party that he never 
would have missed if he were still 
here. It was the connecting of the dots 
between knowing in my head that he's 
dead, which happened instantly, and 
finally acknowledging it in my heart, 
which was a much slower process. 
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Fomer Model Glover Makes 
Debut On DreamWorks 



BY JIU. NPNIS 

Singer/songwriter Dana Glover 
literally poured her heart and soul 
into her DreamWorks debut, Testi- 
mony, due Tuesday (15). 

Evident throughout the 11 -track 
project is a raw lyrical honesty, as 
well as vivid remnants of Glover's 
Southern upbringing and musical 
exposure. Her vocal expression and 
use of gospel choral backdrops and 
rousing piano riffs are based on 
Glover's Rocky Mount, N.C., roots 
and exposure to gospel acts the 
Winans and the Imperials, and 
singers Aretha Franklin, Stevie 
Wonder, and Whitney Houston. 

Though Glover spent some of her 
teenage years as a model living in 
New York, she al- 
ways felt that 
music based in 
gospel and soul 
was her true call- 
ing. "I knew that 
1 wanted to make 
music my career 
way before the 
modeling," she 
says. "I didn't 
know if that meant 
as an artist with a 
record deal. 1 
played the piano 
and I was singing 
and I tried to write 
Isongsl, and what- 
ever that meant 

is what it meant. I didn't think 
past what i liked to do and put a 
title on it." 

A stint as an accompanist in 
Nashville eventually convinced 
Glover to pursue her dreams in U)s 
Angeles. It was during the long car 
ride to Southern California that she 
penned the album's opening track 
"Rain," a powerhouse song that fea- 
tures a strong choral/musical mix 
and Glover's inspiring, expressive 
vocals about a woman searching for 
meaning in her life. 

"1 was with my two brothers and 
everything about [the move] was 
just odd and crazy and we couldn't 
believe we were actually coming," 
Glover explains. "1 don't know what 
state we were in, but we were on (the 
west) side of the country and it was 
desert and there was rain in the dis- 
tance. I had one hand on the wheel 
and 1 was writing the lyrics |with the 
other). I had butterflies knowing 
that this was the cornerstone of 
whatever I was going to be doing." 

Glover considers this track and 
the album's first single, "Thinking 
Over." the two pivotal songs of the 
project. "Thinking Over, " a personal 
piano ballad debating a relation- 
ship's future, "was really special be- 
cause it is so transparent," says 
Glover, who is managed by Alan 
Mintz of L A-based AMPM. "I was so 
scared in my heart and yet I couldn't 




show it to the world. I was in my 
room one day and thought, 'One day, 
it won't just be me playing for me.' 
That was kind of an odd moment 
because that isn't something you tell 
everybody because you need to fig- 
ure it out yourself. " 

She also delves into personal 
issues on " Almost Had It All," a track 
about getting over a failed relation- 
ship. The song, which is also piano- 
based, was somewhat frightening to 
write, Glover says, because it dwelled 
on an emotion she shies away from 
— anger. It helped form the musi- 
cal and lyrical basis for the proj- 
ect as one of the album's first re- 
corded songs. 
"Thinking Over" has already been 
well received at 
top 40 radio. 
Lynn Kelly, music 
director for Ak- 
roa Ohio's WKDD, 
says that in a time 
where female ar- 
tists such as 
Avril Lavigne and 
Vanessa Carlton 
are the current 
commodity, 
. Glover appeals to 
J a wider demo- 
JW graphic. 
\ "Here is a gal 

who has obvious 
maturity with 
her music and 
lyrics. I thought that was kind of 
refreshing after all of these girls," 
Kelly says. "(The record] is still 
building. I've had some calls from 
women my age (about 40] that are 
asking, 'Who is that?' " 

Likewise, Neil Sharp, the PD for 
WLNK Charlotte, N.C., says that 
while the song has only been spun 
about 100 times, it is already one of 
its top 10 requested songs. "We had 
curiosity calls right out of the gate, 
a lot like what Norah Jones did for 
us," he says. "I have a lot of faith in 
this artisL" 

The song is also featured in TV 
spots for Disney's film Thck Ever- 
lasting, which stars Alexis Bledel 
and Jonathan Jackson and was 
released Oct. 11. DreamWorks prod- 
uct manager Darin Soler says that 
it will additionally be included on 
upcoming samplers from the Land- 
mark Theatre chain and from the 
clothing/home decorating retailer 
Antropologie. 

DreamWorks is working closely 
with national record retailers on in- 
store programs. While a tour has 
not been slated yet, Soler expects 
Glover to do radio shows surround- 
ing the album's release, and she is 
likely to do a club tour or be fea- 
tured as an opening act for another 
artist. She will be booked by Carol 
Kinzel of the L.A.-based Creative 
Artists Agency. 
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Tori Amos Surv^s ReactSon To Sept. 11 OnfyklMuit, 'Scari^'s WM' 



BY CHRISTA TITUS 

The concept of Tori Amos' last al- 
bum, 200 1's Strange Utile Girls. 
was straightforward: She reinter- 
preted a collection of songs written 
and performed by men to give them 
a female perspective. However, Scar- 
let's Walk, her Epic debut (Oct. 29|, 
is a multi-layered tale. It's about 
searching for the true roots of Amer- 
ica alongside a journey of self-dis- 
covery. It's about the nation's reac- 



tion to Sept. 11. 2001. But perhaps 
most intriguingly, it's about a "soul 
map," as the singer/songwriter calls 
it, that is imprinted on each one of 
us and shows the route of the most 
defining moments of our lives. 

Amos' maternal grandfather, who 
was raised by a woman who escaped 
the Trail of Tears, often told her sto- 
ries about Native Americans during 
her childhood. "He would always 
talk to me about how people had a 



map, an invisible map that was 
etched in, that was part of who they 
were," Amos remembers. Years later, 
she "began to understand that cer- 
tain places in people and events etch 
themselves into each of us differ- 
ently, and that becomes in a sense, 
who we are, what we look like. " 

A college tour Amos did after 
Sept. 1 1 last year played a prominent 
role in the creation of Scarlet. "I 
went on the road last year with dif- 



ferent eyes and when the masks 
were down. That means people were 
telling me things in letters, at the 
stage door: things that you don't say 
when tomorrow's coming," she re- 
calls. "Secrets that people were hold- 
ing were coming out. 

"People were asking some ques- 
tions for the first time and seeing 
America for the first time as a living 
being," Amos continues. "The Native 
Americans always thought that and 
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some people do feel that, but for 
some people it's an object. I watched 
people start to have this relationship 
with this woman called America." 

A child prodigy who began playing 
music at age 2. Amos gained nation- 
al attention 10 years ago with "Silent 





All These Years. " The lead track from 
Little Earthquakes introduced her 
ethereal voice, confessional lyrics, 
and intense compositions driven by 
her piano — an instrument she is 
immediately identified with, thanks 
to her hypnotizing live performanc- 
es where she sits anywhere but still 
upon the piano bench. Her artistry 
has yielded a total of eight Grammy 
Award nominations for her past 
seven albums. but5car/e/'5 Walk — 
with the deep emotional pull of 
such songs as "Your Cloud," "1 
Can't See New York," the title track, 
and "Gold Dust" — is her most 
cohesive and emotionally moving 
since Little Earthquakes. 

Epic president Polly Anthony says 
of Amos, "Her stellar body of work, 
her willingness to take chances, and 
her ability to continually grow as an 
artist have already earned her both 
critical acclaim and legions of loyal 
fans all over the world. I have every 
confidence that this album will thrill 
her long-time followers and reach a 
larger audience than ever before." 

Although Amos has a cult-like fol- 
lowing among her fans, strong 
mainstream radio has eluded her, a 
challenge Epic thinks this album 
and lead single "A Sorta Fairytale" 
will change. "There's been a pre- 
cious approach to her in the past 
because she is such a talented writer 
and producer and has so much artis- 
tic integrity," remarks Ceci Kurz- 
man. Epic VP of worldwide market- 
ing and Amos' product manager. 

Senior VP of promotion Joel 
Klaiman calls the marketing cam- 
paign "a massive priority for Epic 
Records; there'll be a complete 
rollout" that includes print ads and 
TV appearances. 

A limited edition of Scarlet's Walk 
will contain a DVD of exclusive 
material, and the album is the key 
to Scarlet's Web, an online alterna- 
tive world that will be brimming 
with interactive elements and up- 
dates from Amos when she returns 
to the road Nov. 7. 
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Slipknot Members Unmask To Revive Roadranner Recruit Stone Sour 



BY CHARLES DWGHERTY 

When Slipknot's Corey Taylor 
decided that he needed an alternate 
musical outlet, he didn't initially 
plan on relaunching his former 
band. Stone Sour — but that's ulti- 
mately what happened. 

"I found myself needing to ex- 
press myself in a way that I could- 
n't with Slipknot," he explains. "I 
wanted to go back to writing in a 
more personal, intimate way. Al- 
though we didn't plan on going 
back to what we were before, we 
started writing and realized that we 
were now where Stone Sour was 
headed before. " 

The rest of the original Stone 
Sour, including fellow Slipknot 
member James Root, reunited 
soon after. It wasn't long before 
the band completed its flrst Road- 
runner release, which streeted 
Aug. 27. 

"Our music has more of a melod- 
ic hard-rock sound than what you'll 
hear in Slipknot," Taylor adds. We've 
never written for a prescribed genre. 
We just write what makes us feel 
good. A good song should make you 
hum along. It should stick in your 
head. With Stone Sour, I want to 
show that there's more to me, more 
to us than just what you see in Slip- 
knot. When I joined Slipknot, 1 
always knew I'd want to come back 
to this kind of writing." 

NOTJUSTASIDEPROJEa 

Roadrunner president Jonas 
Nachsin is quick to point out the 
legitimacy of Stone Sour and how it 
fits into the label's priorities. 

"While Corey Taylor and James 
Root are still actively involved in 
Slipknot, Stone Sour has never 
been considered a side project. 
We've always been impressed and 
intrigued by the artistry of Corey. 
He has a real vision. He approaches 
songwriting and performing as a 
real artist. When he approached us 
with his desire to do this project 
with Stone Sour, we were support- 
ive. It's been an adjustment in the 
transition. We are confident in the 
future success in both Stone Sour 
and Slipknot." 

Considering that the image of 
Slipknot is that of nine masked per- 
formers, the "unmasking" of Tiylor 
and Root, along with fellow member 
Joey Jordison in his other band, 
Murderdolls, Roadrunner has taken 
a graduated approach in revealing 
the Slipknot members. "Over time, 
it will be a good thing for Slipknot," 
Nachsin assures. "Their other proj- 
ects will serve to expose the human- 
ity and personalities behind the 
members of Slipknot. They'll go 
back to the personas that they estab- 
lished in Slipknot. Their mystique 
will always remain." 

DOUBLE THREAT 

In the meantime. Stone Sour is 
being promoted with two simulta- 
neous singles. "Get Inside" has been 



steadily gaining ground on metal 
stations while "Bother," a track 
culled from the Spider-Man sound- 
track, has gotten major airplay on 
mainstream and modem rock. 

"What happened with 'Bother' 
was interesting," Nachsin notes. 
"We didn't have any current plans 
to release 'Bother' when we realized 
that radio stations had discovered 
the song from the Spider-Man 
soundtrack and started to play it. 



We certainly changed our focus 
accordingly. What we have now is a 
double threat to radio with both 
singles playing. They are vastly dif- 
ferent songs, coming from totally 
different ends of the Stone Sour 
spectrum. It's a great way to show 
listeners that Stone Sour offers a 
wide variety." 

The band is also headlining its 
own tour, which began in late Sep- 
tember, with Chevelle and Sinch 



opening. Taylor describes the 
group's performing mission by say- 
ing, "We are a heavy but melodic 
rock band. We want to bring back 
the idea of songwriting, presenting 
old-school rock without the laser 
beams and exploding midgets." 

Stone Sour is managed by Larry 
Mazarat Entertainment Services. It 
is booked by Ken Fernaglich at the 
Agency Group. Both are based in 
Los Angeles. 
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Sarah Smiles. BMG International 
artist Sarah Whatmore is cur- 
rently promoting the single 
"When I Lost You" in the U.K. 
The singer first came into 
prominence on the TV show 
Pop Idol, which she says "was 
an amazing learning experience. 
It's been brilliant." 



Metallic Crirason. Swedish hard-rock band HammerFall is preparing for a 
late-fall tour in support of its new Nuclear Blast set Crimson Thunder. 
The project was produced by Charlie Bauerfeind (Blind Guardian), and it 
shows the band at it.<> most mature. "We're proud to be a band that is 
always growing and trying out new ideas." vocalist Joacim Cans says. "It's 
easy to get stuck in a rut. We won't let that happen." Pictured, from left, 
are group members Anders Johansson. Magnus Rosen. Cans. Oscar Dron- 
jak, and Stefan Elmgren. 
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CHESTERFIELD SOUL: The Ches- 
terfields are a product of New 
York's diverse underground com- 
munity of musicians and song- 
writers. They have been compared 
to the contemporary "neo-soul " 
sound of artists hke Maxwell and 
D'Angelo, but their use of a cross- 
cultural band and live instrumen- 
tation sets them apart from this 
current trend, in the spirit of 
groups like Dave Matthews Band 
and Jamiroquai. 
Henry Street Soul is the Ches- 
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CHESTERFIELDS 



terfields' first full-length release, 
and it boasts a sterling array of 
tunes that arc neatly linked by col- 
orful arrangements that utilize 
layers of strings, horns, percus- 
sion, guitars, keyboards, and voc- 
als over the raw grooves of a live 
rhythm section. 

The Chesterfields have been per- 
forming on the New York scene for 
nearly five years. They've built a 
solid reputation in the city, devel- 
oping their unique brand of soul 
with elements of classic R&B, 
blues, jazz, pop, and rock. Last 
year, an independent investment 
group formed the Chesterfields 
L.L.C. and agreed to fund the 
recording of their first major 
release. Musicians were hired and 
recording began in December 2000 
at Clinton Studios. 

In March 2001. Charles Martinez 
agreed (in between his work on 
both Mick Jagger and Keith 
Richards' new solo albums) to join 
the project and complete the final 
recording and mixing .sessions at 
Dangerous Music Studios. The re- 
sult is 17 tracks ranging from con- 
temporary ballads to danceable 
soul grooves that support a lyrical 
journey. "Soul Salvation" and 
"Love and Understanding" are 
among the set's strongest, most 
single-worthy cuts. 

"It's exciting to feel like all of the 
hard work we've put in has come 
together so well," the group's Scott 



Sharrard says. "Now we're ready to 
work our butts off to make sure 
that people hear it." 

Producer/songwriter/ar- 
ranger/performers Sharrard and 
Sean Dixon form the core of the 
Chesterfields. Vocalist/guitarist 
Sharrard and drummer/percus- 
sionist Dixon met nine years ago 
while attending the High School 
of the Performing Arts in Milwau- 
kee. Their talents were recognized 
early in their careers: While still 
in high school. Sharrard received 
national recognition as one of the 
best blues guitarists in the coun- 
try at the Memphis King Biscuit 
Blues Festival, while Dixon was 
included in Downbeat magazine's 
top high-.school jazz drummers in 
the U.S. 

Henry Street Soul reflects the 
experiences of two young artists as 
they have dedicated themselves to 
musically interpreting life with all 
its trials, celebrations, and possi- 
bilities. During the past nine years 
a rapport has been built between 
Sharrard and Dixon and the lessons 
and opportunities New York and its 
musicians have offered. This is 
what has created a wide range of 
influence and richness in a music 
the Chesterfields have chosen to 
simply call "soul." 

For additional information, con- 
tact meridianeventzCaaol.com. 

TASTY CHOCOLATE: We tend to 
steer clear of songs that seem to be 
a knee-jerk reaction to world 
events — particularly those that 
cash in on the horrors of Sept. 11. 
But the Los Angeles-based Choco- 
late Covered World has come for- 
ward with a pretty powerful single 
that deserves consideration. 

With its taut pop melody and 
its rootsy rock instrumentation, 
the impetus behind "My Ameri- 
ca" is undeniably last year's ter- 
rorist attacks, but it's wisely 
devoid of simplistic chest-pound- 
ing. Rather, the band opts to 
paint a vivid lyrical picture of a 
country it loves — as it sees it. In 
taking this approach, it has craft- 
ed a song that sits comfortably 
next to anything that's been writ- 
ten by John Mellencamp or 
Bruce Springsteen. 

Written by band members John- 
ny D. Chewolon and Byron Richard. 
"My America" is the completed track 
from Chocolate Covered World's 
forthcoming CD, which is due early 
next year. For more details, call 
Michelle Broome at 310-318-9006 
or e-mail michclleCa'vcllumenter- 
tainment.com. 
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BORN IN THE U.SA: Though it's not 
necessarily a shoo-in for the top of 
the charts, a new disc of orchestral 
works by the American avant-garde 
composer Gloria Coates marks a sig- 
nificant breakthrough — and a hard- 
won victory as well. Though her 
works are known by new-music 
cognoscenti, the composer, based in 
Germany since 1969. has yet to en- 
joy recognition commensurate with 
her artistic achievement In this 
country. Coates' compositions em- 
ploy numerous aspects of postwar 
European composition, but there's 
no doubting that she is an American 
maverick in spirit. Perhaps not sur- 
prisingly, a new disc of her music 
issued Oct. 8 by New World Records 
(distributed by Albany) is her first 
release on an American label. 
"New World had wanted to do 




something with me for years." 
Coates says, "but it hadn't happened 
because I'm neither here nor there. 
I was in Germany not getting any 
lAmerican] endowments, but I don't 
qualify for German grants, cither." 
The label, one of the most respect- 
ed nonprofit purveyors of music by 
American composers, persevered, 
finally acquiring grants from the 
Francis Coelet Charitable Lead Trust 
and the New York State Council on 
the Arts. Those grants allowed New 
World to assemble one of the most 
extensive projects devoted to Coates' 
music so far, featuring her Sympho- 
ny No. 8, "Indian Sounds," and other 
works based on poetry by St^hane 
Nallanni, Paul Celan, Marianne 
Moore, and others. 

The new disc provides a substan- 
tial cross-section of &»tes' work, fea- 
turing pieces written between 1973 
and 1991. The centerpiece of the disc 
is The Force for Peace and War, a tur- 
bulent, deeply moving composition 
that sets poetry by German, Ameri- 
can, and English women poets writ- 
ten during World War II that was 
inspired by the composer's visit to the 
Dachau concentration camp. The 
pieces hail from live recordings, 
mostly of world-premiere perform- 
ances that were recorded by German 
radio. The performers include sopra- 



no Sigune von Osten. the Musica- 
viva-ensemble Dresden and the 
Orchestra of the Intematioiud Youth 
Festival Bayreuth. The challenging 
disc adds to a small but growing cat- 
alog that offers a substantial portrait 
of a most individual artist. 

Born in Wausau, Wis., in 1938, 
Coates received her musical train- 
ing at Louisiana State University 
and Columbia University, studying 
with Otto Luening and Alexander 
Tcherepnin. She earned degrees 
not only in composition and musi- 
cology but also in singing, theater, 
and art. Her compositional style, 
marked by bracing dissonances and 
omnipresent glissandos, is similar 
to the music of such postwar Pol- 
ish composers as Lutoslawski and 
Penderecki. A German resident for 
more than three decades, she ha.s 
done much to promote American 
music in Europe. 

Lately, however, it has been Euro- 
pean ensembles that have best pro- 
moted Coates' music on disc — 
though the Kronos Quartet was an 
early champion of her music, re- 
cording three quartets for the 
Munich-based Pro Viva label. In 
1996, another German label, CPO, 
issued a widely acclaimed disc of her 
Symphonies Nos. 1, 4, and 7 (Bill- 
board, May 31, 1997), followed two 
years later with a disc that included 
Symphony No. 2 and other orches- 
tral works. More recently, earlier 
this year Naxos issued a disc of her 
String (Juartets Nos. 1, 5, and 6, per- 
formed by the Kreutzer Quartet. 

That Naxos disc attracted out- 
standing reviews; more surprisingly, 
it has sold a more-than-respectable 
8.500 copies worldwide, no small 
claim for a disc of dark, uncom- 
promising music. As reported in last 
week's column, Naxos responded by 
bringing Coates to the U.S. for its 
cross-country 15th anniversary cele- 
brations at the end of September 
(Classical Score, Billboard, Oct. 12). 

Despite geographical challenges, 
the recordings have generated fur- 
ther interest: In 2003, Naxos will 
record a second volume of Coates' 
quartets, including her Quartet No. 
8, a work commissioned by the Pas- 
sau Festival in Germany to com- 
memorate the events of Sept. 11, 
2001; meanwhile, flutist Sharon 
Bazely has recorded Coates' Break- 
ing Through II for an upcoming 
release on the Bis label. Coates is 
currently at work on several com- 
missioned pieces and constantly 
learns of new performances of her 
works through the Internet Pertiaps 
more importantly, she is also finally 
able to appreciate the admiration 
that her music has engendered: "I 
get fan letters, I guess you'd call 
them," she says. "They find me on 
the Internet." 



Mdanie Returns 
After 17 Years 
Whh Pyramid Set 

BY CHARLES DAUGHERTY 

After spending the last 20 years 
raising children, folk pioneer 
Mclanie had a "creative reawaken- 
ing." which has led to her first set 
in 17 years. Crazy Lone, on Pyra- 
mid Records. The album streeted 
Sept. 24. 

Melanic first gained prominence 
after her appearance at the 1969 
Woodstock festival. She has issued 
30 albums in 30-plus years and has 
continued to tour. "I've always 
been around." she says. "I've just 
had a different focus in life, raising 
my children." 




MELANIE 



Mclanie attributes her newfound i 
focus on making music to the \ 
events of Sept 11. 2001, as well as 
the adulthood of her youngest child. 
Beau Jarred Schekcryk, who shares 
his birthday with the tragedy. "I did 
a lot of soul searching." she says. 
"One day, it hit me. I had this cre- 
ative explosion; and I have been 
going full-steam ever since." 

Melanie's return to the studio 
was originally designed to yield an 
album of remade versions of her 
classic songs. The idea was 
scrapped in favor of the new 
music she was writing with her 
son. "My family is grown now. and 
wc arc now a music business fam- 
ily," she notes, referring to her 
longtime husband/manager Peter 
Schckeryk's work on producing 
the 16-track record with her son 
Beau Jarred. Daughters Leilah 
and Jeordie Schekcryk provide 
background vocals, and the entire 
family contributes to live per- 
formances. 

"I was surprised that I started lik- 
ing how my voice sounded," Melanie 
says. "This album is nothing like 
anything I have ever done before. 
Those who remember me from way 
back will be surprised." 

Alan Jacobi, president of Pyramid, 
concurs: "You can't compare it to 
anything else out there." 

The artist promises that Crazi/ 
Love is just the first serving from 
the creative crop of inspiration she's 
harvested in the past year. "I'm a 
giver," she assures. "I like to fill up 
your plates." 

Mclanie is planning an extensive 
tour to promote the album that will 
begin later this fall. Her husband 
will book the jaunt. 
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CONTEMPORARY CRRISTIAN/GOSPEL 




by Deborah Evans Price 



Ground 



CMA SUES CCMA: The Country Music 
Assn. (CMAI has filed suit against the 
Christian Country Music Assn. 
(CCMA) in U.S. District Court Middle 
District of Tennessee in Nashville, 
claiming trademark infringement In 
a prepared statement, the CMA says: 
"We have tried for quite some time 
to encourage Mr. Gene Higgiiu, pres- 
ident and owner of the Christian 
Country Music Assn.. to stop pro- 
moting his event as the CCMA 
Awards because of the likelihood of 
confusion being created among con- 
sumers, the media, and the industry." 




•li 



Part of the problem stems from the 
fact that the CCMA's awards show this 
year will be held Nov. 5. the night 
before the CMA Awards. Higgins, who 
has a trademark on the name CCMA, 
tells Higher Ground that it was the 
CMA who changed the date of its 
show, "|The CM/\ Awards] used to be 
in October. I've always had my awards 
show and convention the first week 
in November. They moved over to 
where I'm at. I didn't move to where 
they're at, and I'm getting blamed, " 

■The suit alleges that Higgins and 
the CCMA "have unfairly competed 
with CMA and created a likelihood of 
confusion among con-sumers behveen 
the acronyms CMA' and CCMA' and 
the names CMA Awards' and CCMA 
Awards' by including so-called main- 
stream country music recording and 
performing artists in the awards show 
of the defendants and giving an award 
to the mainstream artist of the year. " 

Higgins says there is not any mali- 
cious intent. "I'm a member of the 
CMA. I love CMA," he says. "I heard 
from their attorney several j-ears ago, 
and I commented to him that I felt 
like I covered my legal work and I feel 
like it's a whole different genre of 
music. It's Christian country. The for- 
mat is really more Christian-based. I 
don't feel like I'm breaking the law." 

Higgins points out that the CMA 
isn't suing the Canadian Country 
Music Assa (also known as CCMA). He 



says that instead of spending money 
on attorney's, he'd rather spend it pro- 
moting Christian country music and 
feels that both music communities 
would be better-served by the CMA and 
the CCMA focusing on the needs of 
their membership, not a lawsuit 

The CMA declined to comment 
beyond the prepared statement As for 
Higgins. he's hoping for a peaceful res- 
olution. "This is the CCMA awards. It s 
different letters, different language, a 
different genre of music. I'm sure every- 
body will see that once this gets going. " 

NEWSBOYS THRIVE: The Newsb<^s 

recently taped a TV special for Trinit>' 
Broadcasting Network (TBNI slated to 
premiere Oct II during the time slot 
occupied by TBN's flagship program. 
Praise Ihe Lord. The special gives view- 
ers a look at the band's Thrive — It's M\ 
in the Word tour and also spotlights its 
partnership with Zondervan Bible Put>- 
lishers to promote biblical literacy. 

The tour kicked off in Bangor. 
Maine, Oct. 9 in support of the News- 
boys' current Sparrow album. Thritv. 
which is No. 34 on the Billboard Top 
Contemporary Christian Albums chart 
The Thrive tour includes .special guests 
ZOEgirl. Supcrchic[k|. and By the 
TVse. The TV' special will feature author/ 
researcher Geoi^e Bama. author Philip 
Yancey (co-creator of The NIV Student 
Bible), and members of the Tennessee 
Titans. Heather Joel (wife of Newsboy 
Phil Joel and former host of CMT's Hit 
TYip) viiill host the program. 

In addition to music and interviews 
with the band, the special will include 
segments aimed at encouraging 
young people to more actively read 
their Bibles. The Newsboy's urge the 
audience to visit their Web site (news- 
boys.com) and make a commitment 
to read their Bible. 

Newsboys representatives expect 
to gamer a large audience, as TBN is 
available in 90 million TV households 
and carried on more than 6.(K)0 cable 
systems. The network is broadcast 
worldwide via 2.S satellites. Check 
local listings for additional air dates. 

NEWS NOTES: The Christmas Shoes. 
the CBS Television Network movie 
based on NewSong's hit single of the 
same name, is slated to air Dec. 1 . . . 
Look for Creative TVust Workshop and 
Impact Productions to release You Are 
Mine Oct 22 on VHS/DVD. The proj- 
ect is the second video in the Max 
Lucado Wemmicks series. Provident 
Music Group will distribute the release 
. . . McDonald's is featuring JumpS's 
single "All I Can Do " as the prize CD 
in every McDonald's Mighty Kids Meal. 



MercyMeHas 
'Spoken' On Its 
2nd INO Album 

BY DEBORAH EVANS PRKE 

NASHVILLE— MercyMe frontman 
Bart Millard will always have fond 
memories of 2002. His first son, Sam. 
was born during the same time that 
the group's breakthrough hit. " I Can 
Only Imagine, " was saturating Chris- 
tian radio. The momentum continued 
as the anthem was named both song 
and pop recorded song of the year by 
the Gospel Music Assn.'s Dove Awards, 
which also awarded Millard the song- 
writer of the year accolade for penning 
the hit MercyMe's INO Records debut 
.Almost There, has been certified gold, 
and the group is wowing crowds this 
fall on the Festival Con Dios tour. 

Now looking to repeat the success 
of its previous outing, Mercy Me deliv- 
ers the album Spoken For, which 
debuts at No. 2 on the Top Contempo- 
rary Christian Album chart this issue. 

"It was a little nerve-racking." Mil- 
lard says of recording a follow-up. "We 
wrote the album in the last six months, 
and it's really where we are now. It's the 
feelings we are going through now." 

MercyMe released several independ- 
ent CDs before inking with INO. "We'w 
been a rock band for eight years and 
kind of (became] the adult contempo- 
rary poster child with "Imagine." " Mil- 
lard says, ""This album is a little edgier. 
We had a lot of input on this album, 
and we are really excited about it" 

INO Records president Jeff Mosely 
says, "This is one of the most antici- 
pated albums I have ever been involved 
with. I don't feel there is a sense of 
MercyMe being "one-hit wonders" but 
of anticipation and excitement over 
what is next. There is definitely a 
kno^vledge that these guys are the real 
deal, and Spoken For delivers. " 




The first 75.000 copies of Spoken 
For sold through Wal-Mart will contain 
a special unplugged version of ""I Can 
Only Imagine. " B(X)ked by Third Coa.st 
MercyMe continues on the Festival Con 
Dios tour and then plans to tour with 
Audio Adrenaline in the spring on an 
outing called the Go Show. 

"The whole album kind of res- 
onates the concept of God's glory, of 
how amazing it is that we could be 
saved by such a Cod." Millard says. 
"Hopefully when people hear the 
album or the (title] song, they'll walk 
away a grateful person for the fact that 
God is calling them his own. If that 
happens, we've accomplished what we 
are trying to do." 




Spirit 



ITS All IN THE PRAISE: Georgia Mass 
Choir founder and director Milton Big- 
gham says he never dreamed that the 
vision God gave him for the choir in 
1983 would still be alive today. Yet the 
19-year-old. 70-voice Georgia-basied 
group is not only alive but remains one 
of the industry's best-selling choirs. 




Biggham — who is also executive 
director of New York-based Savoy 
Records — is set to capitalize on the 
choir's staying power with its Oct. 22 
release, / Owe Y'ou the Praise. "There is 
on this album what I call a perfect 
blend of the old and the new, " he says. 
"We're more contemporary than we've 
ever been, but we did not lose our 
churchy flavor. This is the best record 
this choir has ever done. It's the life- 
giving and life-changing power of the 
gospel in song." 

The CD feahjres the guest vocals of 
Harvey Watldns on the cut "Prayer 
Changes Things" and the narration of 
popular evangelist Elder Listoo Page 
on "Bring It /Ml to Him." 

Biggham says he and Savoy Rec- 
ords will pull out all the stops in 
rolling out the project, which is 
already getting premium hits at gospel 
radio. According to him. a taping of 
BET s Bobby Jones Gospel and a guest 
spot on a Christmas TV special are 
planned, and the choir has also been 
tapped by the New York-based Uni- 
worid Group for a forthcoming 15-city 
promotional tour. 

" Our goal is to bring the album to 
the attention of the gospel-buying 
public. " Biggham say's. " The rest will 
happen naturally. " 

ON THE BATTLEFIELD: Axiom Enter- 
tainment, the newly launched label 
upstart established by Boston-based 
mega-church New Covenant Christian 
Center, has set out to see that Freda 
Battle is a name you'll come to know. 
And she's hoping that will happen with 
the early-November release of her 
debut CD. Serious Praise. 

Battle is a gifted songwriter/pro- 
ducer who can sing, although she 
seems to prefer showcasing others' 
talents. There are plenty to choose 
from among her 30-voice choir, 



the Temple Worshippers. 

The label was the vision of Bishop 
Gilbert Thompson, who retained vet- 
eran R&B manager Dnia Andrews to 
make his dream a reality. "Axiom 
Entertainment was birthed so that the 
ministers of music at New Covenant 
Christian Center — Freda Battle and 
George Russell Jr. — 
would have a whicle 
to produce their mu- 
sic and gain national 
exposure," Andrews 
says. Russell, whose 
specialty is gospel 
jazz, is also signed to 
the label, as is Clar- 
ence Powell, a lead 
vocalist with the 
Temple Worshippers. 
Andrews ob,serves parallels that Bat- 
tle has with Kirk Franklin: "Like 
IFranklin], she's an incredible song- 
writer/producer who showcases the tal- 
ent of others, but while Kirk is more 
youth-oriented. Freda's more adult- 
contemporary church." 

A former gospel announcer. Battle 
has written more than 200 songs, 
many of which have been recorded by 
gospel artists, including As One and 
Daiyl Coley's Here II Pmise. 

JAZZING UP GOSPEL Kirk Whalum 

returns with the follow-up to a series 
of albums that will explore his take on 
gospel from a jazz perspective with 
the Oct. 29 release of The Gospel 
.According to Jazz, Chapter II (Word 
EntertainmenfWarner Jazz). Wha- 
lum's son, Kyle, and brother. Kevin, 
make the project a family affair, while 
it also features George Duke. Tata 
Vega. Jonathan Butler. Paul Jackson 
Jr.. the West Angeles COCIC Choir, 
and Kim Bunrell. 

What this gospel series — which is 
four records deep .so far — boils down 
to for Whalum is worshipping the Ckxl 
he serves and performing the music 
he loves best with renowned artists 
who happen to be his dearest friends 
and family and all in a live context. 
Indeed, the Grammy Award-nominat- 
ed .saxophonist's commitment to the 
genre goes well beyond recording. His 
"The Gospel According to Jazz"' work- 
shops bring Whalum and other lead- 
ing instrumentalists and vocalists 
together with young musicians to 
encourage and raise the standard of 
musical expression and performance 
in the church. 

BRIEFLY: Baltimore-based Music One, 
home of harpisfcomposer Jeff Maj- 
ors, recently signed a distribution 
deal with Sonv Music Entertainment, 
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Venues Attempt To Stand Out From The Crowd 

Renovations And Improvements Aim To Diversify Options In Competitive Los Angeles Concert Marketplace 



BVSUSAfMEAUU 

LOS ANGELES— Construction 
sounds are rivaling music these days 
within the Los Angeles concert scene. 
Three theaters have undergone reno- 
vations in the past year, one amphithe- 
ater will begin improvements next 
month, and a whole new facility will 
join the venue marketplace by the end 
of 2003. 

Venue managers are largely keep- 
ing up with the Joneses with this flur- 
ry of activity. One of the world's pre- 
miere touring locations, Los Angeles 
is an obvious stop for acts. But there 
are a lot of choices for talent looking 
to play 2,000- to 8,000-seat facilities, 
so to stand out, venues are having to 
be noisier themselves. 

The Clear Channel Entertainment 
(CCE)-operated Wiltem Theater has 
ripped out 1,200 of its seats to install 
a general-admission (GA) floor, allow- 
ing standing-room-only space for the 
first time since it opened in 193L The 
Greek Theater, operated by House of 
Blues and Nederlandcr and also open 
since the 1930s, will introduce 24 box 
seats during its construction, which 
is scheduled to start in November 

The Greek's renovations, occurring 
during two consecutive winter off-sea- 
sons, should cost about $8.5 million. 



Industry sources estimate the Wiltem 
was spruced up for between $1.5 mil- 
lion and $2 million. 

The privately owned Orpheum 
and Nederlander's Pantages Theater 
are aiming to bring in more con- 
certs, now that $3 million and $10 
million upgrades, respectively, were 
unveiled in 2001. Both the 2,056- 
capacity Orpheum and 2,720-capac- 
ity Pantages plugged in all-new seats 
and electrical systems. 

Summing up this aggressive mood, 
Nederlander senior VP David Green 
explains, "The VViltem spent a lot of 
money, the Orpheum spent a lot of 
money — hopefully we can beat them 
to the punch with the improvements 
that we've made. " 

MOUSE HAU. 

Topping it all off, the Walt Disney 
Concert Hall (one piece of a new $274 
million site that will also include 300- 
and 75-seat amphitheatres) will debut 
in fall 2003 inside LA's already exist- 
ing Performing Arts Center complex. 
This 2,265-seat concert space will host 
the LA Philharmonic, as well as tour- 
ing talent. 

"We saw the landscape changing. 
There were going to be at least five 
venues competing for the same 



El Rey Face Lift Not Cosmetic 



In contrast to L.A.'s cosmetic 
venue refits, the 800-capacity El 
Rey is reinforcing its roof with 
steel after its collapse during a TV 
shoot in mid-September. 

El Key owner IJodney Nardi says 
an NBC cn-w .strung up more lights 
for its production (a Faith Hill spe- 
cial set to air Thanksgiving night. 
Nov. 28> than the venuc'.s wooden 
ceiling structure could support. 
None of the El Key footage will be 
used in the Hill program. Instead, 
NBC will use film .shot inside the 
nearby 1 .250-capacily Palace, 
where the crew quickly relocated 
to complete its filming following 
the accident. 

Along with retrofitting the roof, 
the El Rey will refinish its carpeting 
during the ren(^'ations. estimated to 
C(Kt about $2iT0.(KH I. Now that the El 
Key is out of commission — its inar- 
Huee has read "Gone Fishing" — acts 
like Boy Trade and Clinic canceled 
respective .Sept. 27 and (X:t. 3 shows. 
Sparta and Brad shitted to the Koxy 
for respectiw Oct. 13 and 14 appear- 
ances. In all. more than 20 shows v«ll 
have to either .switch buildings or 
cancel by mid-November, when the 
El Rey construction will wrap. 

"Everyone has been really cool. 
No one has called with anything 



other than sympathy. |We have 
had] no flack from any of the 
agents, " Nardi says. He released all 
affected acts from current booking 
contracts and acknowledges that 
"some bands will have to reduce 
ticket .sales, taking a hit financially" 
when moving to new locations. 

Clinic, for example, will shrink 
from 800-capacity El Rey shows 
to one 1,250-seat dale at Holly- 
wood's Palace. By pre.ss time, anoth- 
er artist, .^mon Tobin, hadn't yet 
re.scheduled his Oct. 30 El Rey date. 
"IBulj it's OK. It's something be- 
yond our control. We're going to 
have to liw with it. " says Clinic's and 
Tobin's booking agent. Billionaire 
Corp.'s Tom Windish, It's foolish for 
people to turn away from the 1936- 
buill El Re\', he adds, because as one 
of the few club-sized venues that's 
also a registered city landmark, 
"there's no alternative to it." 

Thanks to its historical status, 
city officials are cutting a lot of 
red tape to speed along the El Rey 
renovation process, Nardi says. 
.■\l.so — like a lot of other places in 
the area — the El Rey should "be 
better than ever," he contends. 
"We'll be able to hang an .Slf\' from 
the roof when we're done. " 

SUSANNEAUU 



artists. " explains Brian Murphy, pres- 
ident/talent buyer of CCE's booking 
division and Wiltem project supervi- 
sor "We needed to reinvent ourselves 
as a venue." 

Murphy says the Pantages will like- 
ly be angling for concert business after 
its 2003 The Producers theater run 
wraps. And not only is a new Disney 
building on deck, but the Wiltem also 
has to contend with Anschutz Enter- 
tainment Croup's (AEG) Kodak The- 
atre (opened in November 2001) and 
AEG's proposed LA Live, a 7,000-seat 
theater that would sit adjacent to its 
downtown Staples Center arena. Even 
Staples is gunning for more concerts 
with a curtain system it bowed Oct. 3, 
which can break the venue into either 
a 9,000-, 1 1 ,000-, or 20,000-seat setup. 

And because that entire facility 
grouping — including the Greek — re- 
sides within a 1 0- to 20-mile radius in 
LA's Hollywood/downtown region, an 
artist or agent might just (lip a coin to 
decide his or her routing. So extreme 
differentiation has become a key 
venue-management strategy. 

GREEK STRATEGY 

Already one of the few outdoor 
amphitheaters in L.A., the Greek 
hopes to up that uniqueness by tear- 
ing off its stage's present A-shaped roof 
to reveal the original 1930s-era col- 
umn architecture. The roofs weight 
capacity will be bolstered as well, so 
acts like the Who won't have to scale 
down their productions, like that band 
did for its Sept. 17 show there. Addi- 
tionally, the concrete area leading into 
the venue will be gutted to make way 
for a grassy plaza, where patrons will 
enjoy significantly more food and 
drink selections. 

"You always have competitive con- 
cerns." admits Creek CM Mike (Urcia. 
saying he expects that after the Greek 
finishes its improvements — including 
the debut of the two dozen box seats — 
"if everything was equal and an artist 
could play at our place or that artist 
could play someplace else. I'm pretty 
comfortable in saying that people 
would come to the Greek. " 

Distinguishing itself, the Wiltem 
can now book GA-friendly artists. Bob 
Dylan will kick off the theater's grand 
reopening Oct 15-17, a first-time play 
of the venue for Dylan: according to 
Murphy, he played GA at the 1,250- 
seat Hollywood Palladium when he 
last came to L.A. It will also be the 
first time in recent memory that Latin 
band Jaguares (Nov. 1 ) and alt-rocker 
Ani DiFranco (Oct. 24) have played 
the venue. 

"Her audiences have always liked to 
stand. So |GA1 was definitely one of the 
attractions that led her to decide to play 
|the Wilternj," says Jim Fleming, 
DiFranco's booking agent and partner 
in Fleming, Ttimulevich & Associates. 
■"I think this will make it a viable venue. 



There's been a trend for quite some 
time now where artists want this." 

Murphy also points out that the 
theater offers a more diverse array of 
seating arrangements. One scenario 
puts a GA pit in front, cabaret-styled 
tables and chairs in the middle, GA 
space toward the back, and reserved 
seating in the balcony: another sets 




Oassk UiMS. .\n artist's impression of how the 
Greek Theater will look once it.s renovations — 
costing about $8.5 million — are complete. 



GA seating for the entire theater, 
including the seat-filled balcony. 

"I want Mike Ness jof Social Dis- 
tortion), and I want Beck," says Mur- 
phy, underscoring his hope that the 
Wiltem can handle diverse crowds. "If 
I can compete with reserved-seal ven- 
ues like the Kodak and GA venues like 
the House of Blues |a 1 ,000-seater in 
West Hollywood). I'm way ahead of 
the game." 

Jaguares frontman Saul Hernandez 
says that "the Wiltern is changing 
with the times. Music that is happen- 
ing now is more active. People who 
want to sit down can. and then people 
who want to stand can. too. It's good." 

RECONSTFUCnVE SURGERY 

These scores of Hollywood face lifts 
make sense. With signs that there 
could be too many Los Angeles ven- 



ues for too few acts to go aroimd, it's 
never been a more important time for 
buildings to roll out the red carpet. 

"The Palladium jwhich just updat- 
ed its sound and lighting system) is 
hardly doing any shows now; the 
Forum is not doing many shows," 
Marc Geiger. ArtistDirect vice chair 
and Jaguares booking agent, points 
out of some of the city's 
other venues. ""But if a build- 
ing is set up to win, it will 
have its place." 

Other agents mentioned a 
slow-down at LA's Universal 
Amphitheater and Anaheim's 
Arrowhead Pond. Frank 
Riley. High Road Touring 
principal and booking agent 
for Ryan Adams (who is head- 
ing to the Wiltern Oct. 23) 
believes the construction 
rush "is to increase their rev- 
enue. That's what they are 
doing. The Wiltem is making 
it more attractive for bands to 

play there. That means more 

shows. The Creek is adding 
amenities for its audience to go there. 
All this helps the bottom line." 

Los Angeles' central downtown 
region has been depressed for years, 
with few thriving restaurants or major 
shopping areas to attract crowds. That 
has hurt venues in the heart of the 
area, like the Orpheum. and given the 
leg up to rivals residing in more 
upscale neighborhoods, like the Greek 
(Hollywood's Griffith Park) and the 
Wiltern (Miracle Mile business dis- 
trict). The coming Disney Concert 
Hall and LA Live should also freshen 
things up. 

" All this could be a turnkey for peo- 
ple to come. " says Steve Needleman, 
owner of the Orpheum and nearby 
7382-seat Grand Olympic Auditorium, 
both of which he says struggle to book 
concerts. "There could be irrvigoration 
in being from downtown." 




In the Afcaa. Shown at the Arena Management Conference in Phoenix (pro- 
duced by the International Assn. of Assembly Managers) are. from left. Bill- 
board associate publisher/worldwide Irwin Kornfeld; John Scheck, booking 
manager for the Pepsi Center in Denver; John Van De Veen, VP at the Conti- 
nental Airlines Arena in East Rutherford. N J.; and Billboard senior account 
manager Cynthia Mellow. 
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PAUL McCartney 


Uni««d C«n»r. 
Chicago 

Sept. 24 


t2.min 


K.I54 

sellout 


Cleat Chanael 
Entenainnwil 


anXY JOEL ft ELTON JOHN 


Nm»Y««Ii 

SepI 23 




ISjiM 

aallout 


Cleat ChsiMal 

EfitertaliMnent 


LONG WAY TO THE TOP: COL JOYE, RAY 
COLUMeuS. BlUY THORPE, LHUE PATTie. 
LONMe LEE, LOeSY LOYDE. ft OTHERS 


Rod L»Mr ArMM. 
Malbownia. Aminilla 

Aug 27-29, Sept 18-19 


IS3.705.1B6 AustralianI 


41 .(Hi 

five sellouts 


hWwsJC^IBEniraleMal 

JsdiUbMil¥iii ,1 


Mut McCartney 


Bridlev Center. 
MihraukBe. Wis. 

Sept. 21 
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RAUL McCartney 


Hertford Civic CanlK 
Hertford. Conn. 

Sept 27 


twBum 

aso/tBo 


im 

sallaut 


Clear Channel 
EflteitaiiMWflt 


LONG WAY TO THE TOP: COL JOYE. RAY 
COCUMSUS, aiLf THORPE, LITTLf PAmE, 
LONME LEE, LOBBY LOYDE, & OTHERS 


SydiMf EntertairHnent 
Centre. Sydney. Austral ie 

Sept. 13 16 


ti.sa.i7s 

(S2.787,54e AustralianI 
S74.S9/S44.2I]/S41.«4 


2S94 

tour sellouts 


JacfciWiliPim^ 


BRUCE SPRINGSTEEN 


Bradley Center. 
Milwaukee 

Sept 27 


tlJKSO 


1S.131 

sallaut 


Frank Prods. 


CREED, SEVENDUST 


OyNdaaWaodtMlcM 
Peviion, The Wbedtan^ Tane 

Sept. 25. 27 


$i.z>uii 

S54.50/S3S.50 


S1JI4 

32.10StMfDsham 
one sellout 


Entartainaiaat 


THE WHO, COUNTING CROWS 


TtMvMM C«Mw for Ae PertamMg 

Sept. 27 


$1,010,240 

StS8 50/S46SD 


wa 

nm 


Clear Channel 
Efltartaimwel 


LUIS MIOUEL 


Universal AiapkMiaBtra, 
Uninraal City. CalH. 
Sept. 14-15 


S1.on.240 

ttnitws/snim 


It.lR 

12,796 two shows 


Haasa of Blues Coacarta 


JIMMY BUFFCTT 


Roaa Qardaa. 

Potllaad. Ore. 

Sept. 24 


mam 

t>a/m.su$asi)itasi> 


rum 

sellout 


H.^.4.I...C..<em 


FARM AID: WILUE NELSON, JOHN 
MELLENCAMP, DAVE MATTHEWS, 
NEIL YOUNG. & OTHERS 


Posl-Gazatta Paviliaa at 
Star Lake. Bwvomown, Pa. 

Sept. 21 


mmjm 


TUB 

2a.40> 


Entartainmaal 


GEORGE STRAIT, JO DEE MESSINA 


Gaylord Entefiaimnenl 
Canter. Naahvilla 

Sept. t3 


an.Tio 

asi.svssi 50 


WW 

10.013 


Varaell Enterprises 


JIMMY BUFFETT 


CoofS AflipliHlMalrat 
ClwlaVI>la.CaltL 

Sept. 28 


tmjn 

S7i/Se6/SS6/S30 


iai2u 
isjae 




GEORGE STRATT, JO DEE MESSINA 


ARCOArMW. 
TeBraanaN.CalH. 

Sept 20 


SMUSB 

SSILSUS49S0 


mm 

sellout 




GEORGE STRAIT, JO DEE MESSINA 


Nationwida AraM, 

ColtHnbui. Oh*o 

Sept 27 


ss.5oaia.so 
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JIMMY •UFFETT 


Shofaline AaipMtfwalra, 
Maintain Vtaw. Calif. 

Sept 26 


SS6.2S/S2e.75 
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sellout 
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LONG WAY TO THE TOP: COL JOYE. RAY 
COLUMBUS. BIUY THORPE. LTTOE PAmt 
LONNIE L£E. LOBBY LOYDE, & OTHERS 


Briebana Entartaiianeal 
Centra, Bristene. Aoatralia 

Sept 10-11 


tl75J14 

(SI .590.860 AustiallanI 
S74 04/S43.e&^l 13 


tUISO 

two sellouts 
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GEORGE STRAIT. JO DEE MESSINA 


Great Wastam Fonan. 
InglewiMd, Calil. 

Sept 21 
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HBL DIAMOND 


PanBmwtli Saddledoan. 
Calsary. Albcita 

Oct. 2 


IS55lOZ7 

ISI JS2,4«2 CanadiinI 
$62-2fi/$40.7S 


I4«3 

sellout 


Concerts West, Sel 
Bonelede. Apregen 
EMteilalnmenl Group 


ENRIQUE IGLESIAS, 
PAUUNA RUBtO 


Madison Sqyara Qardan, 
New York 

Sept. 27 


tlMKIS 

S9S/S25 


tUTS 

i4Ma 


Clear Channel 
Eateruinmant 


GEORGE STRATT, JO DEE MEDINA 


Canseco fieldheasa, 
Indienepolit 

Sept. 26 
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OeOROE STRAIT. JO DEE MESSINA 


CtnrfotM Calteaom. 
CharloMa, M.C. 
Sept. 14 


STUBS 

SS9.50m9.5O 


15.000 




NEIL DIAMOND 


Generel Motors Place, 
VencoBver 

Oct 4 


t7SO,4M 

IS1 .207.373 Canadtanl 
S62.2S/S4a75 
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sellout 


Concerts West Sel 
Bonafede. Apregan 
Enteneinrrtent Group 


NEIL DIAMOND 


Skyraach Centra. 
Edmonton. Albarta 

Oct. 1 


S741.IB7 

at,176J80CsnaiIisnl 
S622IVS40.75 
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sellout 


Concert! West Sal 
Bonafede. Apregen 
EntertainfTMnl Group 


GEORGE STRAIT, JO DEE MESSINA 


Pepsi Araaa. 
AAaay. N.V. 

Oct 3 
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LONG WAY TO THE TOP: COL X)YE, RAY 
COLUMBUS, BILLY THORPE. LITTLE PATTIE, 
LONNtE L£E. LOBBY LOYDE. & OTHERS 


Adelaide EnlertatenMnl 
Caolre. Adelelde. Ausirella 

Sept 1-2 


Ki7.112 

[$}.24«,I60 Australian) 
S74 32/»4 04/S4l 29 


12.444 

two sellouts 


JecobMn EMBinmonl. 
Hficheel QiagQ EfSMtBimoal 
Jick lAack Piasantt 


AEROSMITH, CHEAP TRICK, 
RUN^.M.C. 


Varizofl Wiralass Moaic 
Caater. Noblesvilla. Ind. 

Sept 22 


m<,i« 

$n/S30 


17.173 

23,7S2 


Clear Chatmal 
EntartBimiant 


LUTHER VANDROSS. GERALD 
LEVERT, ANGIE STONE. MICHELLE 
WILLIAMS 


Ma Caalar. 
Washinotoa D.C. 
Sepi 1 


SW73T 

rsjo 


MB 

10000 


Dimenstoas 
Enterteinmeni 


LUTHER VANDROSS, GERALD 
LEVERT, ANGIE STONE, MICHELLE 
WILLIAMS 


Chronicle Pavilion al 
Coacerd. Caacard. CaKf. 

Sept 23 


1573^410 

S72.2Sim2S 


IXMS 

12.500 


Cleer Channel 
Entertaiianenl 


CHER, CYNDI LAUPER 


Winnipeg Araaa. 
Winnipeg 
Sept 27 


IS830.474 Canadian) 
S54.44/S41.75 


1IUB 
11.114 


(^•ar Chaanal 
EntartalianafiL lii*lMwa 


TOOL 


KayAraM. 

Oct 2 


S4U.4B2 

S38S0 


lint 

sellout 


Moaqui Piaaeida 


RUSH 


Coers Ainphitheotra, 
Chela Vista. CalH 

Sept 25 


t427.l1S 

S7S/S57 WS4250/S35 


UM 

18J42 


Hauaa af Bluaa Ceacarta 


CREED, SEVENDUST 


Smirrtofl Music CanHa. 
Dalles 

Sept. 24 


tmiLios 

S92.ian4i 


tjti 

11.002 




INCUBUS. 30 SECONDS TO MARS 


PNCBaidtAftsCwriar. 

Sept 20 


stiun 

S34 7VS13 


IIW 

ie.se2 


Clear Channel 
Entartainmant 




Views 



VniAT CONCERTS? All topical trails for 
just about any concert-industry panel 
going these days eventually lead to 
Clear Channel Entertainment (CCE). 
•Where Have All the ConcerU Cone" 
during the Oct 7 International Enter- 
tainment Buyers Assa (lEBA) annual 
conference in Nashville was no excep- 
tion. What is refreshing, however, was 
that arena managers, agents, and pro- 
moters — both on the panel and in the 
audience — discussed possible solu- 
tions rather than just grousing about 
the current state of affairs. 

"With us, it's not so much 'Where 
have the concerts gone?' as 'Where 
have all the promoters gone?" " said 
Carey Harveycutter, director of the 
7,000-capacity Sakm Chic Center in 
Virginia. "We just completed our best 
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year ever in modern times with 19 
concerts, and for a facility of our size, 
that's a huge number. But there used 
to be seven or eight promoters playing 
our market, calling for avails, and now 
that's down to three. 1 believe we got 
19 concerts because we're very lucky 
in a lot of respects." 

Creative Artists Agency agent John 
Huie didn't buy Harveycutter's expla- 
nation. "You have to work hard at 
being lucky," Huie said. "1 don't think 
you're just lucky. You're aggres.sive in 
how you promote your building: that's 
why you had 19 concerts." 

Harveycutter admitted that with 
Salem being a tertiary market, he has to 
make concessions to promoters and 
agents. "There are only 52 Saturday 
nights a year so Saturday-ni^t concerts 
tend to go to Greensboro |N.C.), Norfolk 
[Va.j, or Hampton |Va.| instead of 
Salem," he said. "We pick up the Tlies- 
days, Wednesdays, and Thursdays and 
figure out how to make them work." 

He said his building is also aggres- 
sive in cutting deals. "If somebody 
comes in and makes good money, wc 
want our fair share," he says. "If they 
come in and lose money, we'll cut every- 
where we can, including rent. When 
people leave, win or lose, we want them 



by Ray Waddell 



pleased Ithatj we've done the best we 
can to make each show a success." 

Panelist Phil Potter — manager of 
the SMG-run Pershing Center in Lin- 
coln, Neb., and former talent buyer for 
the Romeo Agency (now TBA) — said 
his facility, 50 miles outside Omaha, 
has gone from a ""vital concert site" to 
two or three shows a year. "I was sup- 
posed to save the vrorld because of my 
concert-buying experience," Potter 
said. "1 found out it was tougher than I 
thought it would be. But we made a 
commitment to get back in the concert 
market again and took a tack of being 
very aggressive in calling promoters." 

Potter said two sellouts from Bnd 
Gamtt's Police Productions helped get 
the ball rolling. "Success breeds suc- 
cess, and now we have eight or nine 
promoters coming into the building." 
he said. "We tried to create an environ- 
ment both promoter-friendly and act- 
friendly. We work hard to make sure the 
shows that come in have no problems." 

David Ross of the Show Me Center 
in Cape Girardeau, Mo., said his sec- 
ondary market routes well "if we could 
get the shows, but we're not getting any. 
When this building opened 15 years 
ago, we'd get 20 shows a year. We had 
promoters, which we no longer have." 

Jfan Evans, former manager of Vir- 
ginia's Roanoke CHtIc Center, said his 
building entered into a deal with a joint 
venture between CCE and the Nation- 
al Basketball Assa (NBA) whereby the 
CCE/NBA partnership would provide 
minor-league basketball and 28 dates of 
entertainment annually. "They did not 
do what they committed to do. and we 
ended up with a total of 13 dates, five of 
which were concerts," Evans revealed. 
"The arrangement backfired in other 
ways: We had to work to convince some 
promoters that we were still an open 
building and not exclusive (with CCEj." 

Evans said Mike Snundak's Outback 
Concerts, a Nashville-based independ- 
ent concert promoter, ended up bring- 
ing in more dates than CCE did. Smar- 
dak, who was also a panelist, said, 
"We're an independent rogue and a 
void-filler, going into under-served 
markets and under-showed buildings. 
The agents in [Nashville] are great to 
work with, and they want to put you 
in a wiiVwin situation. " 

Smardak added. "Every agency in 
this town has a success story. You know 
about the Toby Keitlis. but you might 
not know about the business Ricky 
Skaggs or Del McCouiy is doing." 

From the floor. Jam Productions 
co-owner Jerry Mickelson added, 
"Make deals. Be aggressive and com- 
pete in the summertime rather than 
watch the shows go down the road to 
the amphitheater." 
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Secondary 
Markets Attract 
First-Rate Artists 

Big Names Add Small Towns 
To Their Tours Due To New Venues 
And Eager Audiences 

BySUSANNEAULT 



Secondary markets, by defi- 
nition, are not the first stops 
on tours, typically rendering 
them unglamorous. Yet 
Cher is sashaying her way 
through a number of small cities 
this year, leaving some shine in 
her wake. 

Thanks to summer visits by 
such top-tier acts as Cher and the 
Eagles to places like Grand 
Rapids, Mich., and Moline, III., 
secondary markets are increas- 
ingly winning spots on major 
tours' routing. 

For years, tour organizers 
didn't feel confident that venues 
in smaller cities had the white- 
collar populations to support 
high-end ticket prices. Lawyers 
and investment bankers live in 
New York or Los Angeles — not 
Knoxville, Tenn., for instance. 
Keeping with their lesser size, 
these regions also housed small- 



er facilities that might have a 
tough time squeezing in multi- 
truck concert productions. 

Yet, this summer. Grand 
Rapids' Van Andel Arena sold 
out its flOO-plusJune 20 Eagles 
show, Moline's Mark of the Quad 
Cities cleaned out its $75-range 
Cher show Sept. 13, and Knox- 
ville's Thompson-Boling Arena 
tore through its $90 Eagles 
night. 

That sort of business is turning 
heads among the live-event 
community. 

ON THE MAP 

"People have never heard of 
Grand Rapids; why should 
they?" asks Van Andel GM Rich 
MacKeigan, proudly acknowl- 
edging his secondary status. "But 
people are seeing dollars coming 
out of here. They are thinking, 
(Amhnufd on page T(}-4 




BETTING ON CASINOS 

Touring Acts Win Big As These Venues Do Booming Business 



ByRAYWADDELL 



jM sbuyersof talent, casinos have become 
/I highly viable alternatives for many tour- 
/ I ing acts, upping the ante when other 
jL .a. avenues are cashing in their chips. 

Venues in I.as Vegas and Atlantic City have 
been purchasing headlining entertainment for 
decades, but now new casinos in smaller mar- 
kets from coast to coast are buying in. It's a phe- 
nomenon that booking agents are happy to see. 

"Casinos are everywhere, and they're all litde 
gifts from heaven," states Greg Oswald, VP at 
the William Morris Agency. "We never could 
have seen it coming, but it came along at the 
right time. The reality is. there are dozens of 
new venues buying anywhere from four to 30 
shows a year. You do the math." 

For country music, in particular, the timing 
for the rise of casino talent-buying couldn't be 
better in an environment of a shrinking country 
club market and when fairs and festivals are 
looking for diverse talent. "Casino talent- 
buying has been a very, very positive develop- 
ment for the industry in general," says Ron 
Baird of Creative Artists Agency. "There aren't 
as many active clubs as there were a lew years 
ago, and that situation is not getting any better. 



But every new casino that is built is a potential 
talent buyer out there. It has helped keep both 
young artists and mature artists working." 

Randy Wright, president of Integrity Events 
and buyer for several casinos, takes that prem- 
ise a step furtlier. "I think the casino market has 
enabled a lot of acts to stay on the road and con- 
tinue touring that might not be able to if they 
were dependent on hard ticket dates and the 
fairs and festivals," says Wright. "And it's still 
growing, as evidenced by the ongoing openings 
of new casinos, especially out West. Every week, 
it seems like we see a new property open." 

GAME OF CHOICE 

In terms of casino talent, the genre menu is 
fairly broad. "Almost all types of music work in 
casinos, because they all draw a different age 
demo," notes Jimmy Jay, president ofjayson Pix)- 
motions, buyer for several casinos. 

What casinos are looking to buy varies widely, 
according to Terry Jenkins, director of enter- 
tainment for Boyd Gaming Corp., owners of 
casinos from coast to coast, in markets large and 
small, including the Staidust in Las Vegas. "What 
CAmlimcrd mt futgr 7"C>-7 
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Stricter Guidelines Slow Down 
International Acts Traveling To The U.S. 

By THOM DUFFY 



More Than A Little 
Bit Coiintrf 

The Touring Business Grows 
With Successful Shows By Both 
Newcomers And Veterans 

ByRAYWADDELL 



NEW YORK— Security concerns 
since Sept. 1 1 , 2001 . have prompt- 
ed a more stringent review ol' vis- 
itor visiis by the U.S. immigration 
service and consulates, including 
those needed by non-American 
artists entering the U.S. tor tours. 

"They're doing it by the b<x>k, st) 
there's more time required," says 
Bob l ulipan, co-foimdcr of the 
Traffic Control Group. The com- 
pany, from its offices in New York 
and London, specializes in intenia- 
lional touring logistics. TCG 




lioh Tuitpan 



includes each of the multinational 
retord compimies among its clients. 

Awareness of the time factor is 
crucial for record companies, 
l>(H>king agencies and artist man- 
agers representing artists from 
outside the U.S. who want to make 



promotional or concert-tour visits 
here. " The government is still 
visitor-friendly, because that's the 
natine of ihe countn." siiys Tuli- 
pan. "Bui whai's happened is that 
they are riow implemenling [exist- 
ing] statutes, rhcy arc reviewing 
cases more ihoroughly." For 
example, U.S. immigration offi- 
cials now automatically require 
further invesligiition ol visa appli- 
cants from any of several countries 
on a terrorism watch list. 

The standard visa application 
review by the U.S. Immigration 
and Natmalization Service (INS), 
which previously would take one 
to three months, now requires 
three to six numtlis, Siiys Tulipan. 
For some tours, such as those by 



classical or cultural artists thai 
are sold by subscription many 
months in advance, delays are less 
of a problem. But the [>op-music 
touring industn regularly works 
on a much tighter timetable. 

Expedited "premiinn process- 
ing" of visas is possible under a 
prtKedure that took effect June I , 
2001. and remains in effect post- 
9/1 1 . For a $1 ,(KX) fee. a visa appli- 
cation that can cover several indi- 
viduals in one group wilt \yc given 
a quicker review by a dedicated 
unit, witti status updates and com- 
munication available via email. 

The INS, under ttie Depart- 
ment of Justice, reviews the pro- 
tessional status of a visa appli- 
cant, as well as the status of the 
( ompany requiring their ser\'ices 
in the U.S. "So. if you operate a 
pizza joint, it wouldn't make 
sense for you to have the Rolling 
Stones here," quips Tulipan. 

1 hen U.S. embas.sies and con- 
sulates abroad, under the ttepaii- 
ment of Slate, issue the actuiil visiis, 
after confirming ttial applicants 
have sufficient ties to tlieir home- 
land and will not remain in ttie 
U.S. illegally. That concern exists 
particularly with artists from .some 
diird-wttrld nations wlio have used 
U.S. tours as an opportunity to 
abantion their homeland. 

Despite the new security con- 



cerns, says Tulipan. "the reality 
is ttiat bands c<miing to the U.S. 
from the Western nations, from 
nations that are not on ihe ter- 
rorist lists, are getting their visas 
issued and coming in just tike 
ihey did before, evei") single day. 

"The real key is that people 
need to understand that the gov- 
ernment isn't their enemy." he 
continues, " tliey need to pre-plan 
as nuu h as possible. No one is say- 
ing. 'We're not going to let in 
artists anymore' or 'We don't want 
music, we don't want art. we don't 
want theater." 't hey do want it. 
But they have to tiike into account 
that there is an emergency that 
they have to deal with. And things 
can take a little more lime." B 



NASHVILLE— This has been 
an important and encouraging 
year for coimiry-niusic touring, 
but the more optimistic in the 
industry believe next year could 
blow away '02 in record-setting 
fashion. And. alter several years 
of downturn in c<mntry touring, 
optimism is welcome, if not des- 
perately needed. 

"W'e were on a tiiirly consistent 
negative run for years, and I 
think we've turned a corner," says 
Ron Baird, an agent at C'rcalive 
Artists Agency's Nashville office. 

Others agree, including Brian 
()*(>>nnell, who heads up country- 
music touring for Clear Channel 
Kntertainmenl. " This has ab- 
solutely been a positive year for 
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Htm Hainl 

counliy-miisic touring," says 
O'Coiinell. "Brooks & Dunn's 
Neon (Circus lour did bt'llcr than 
the year before, and Toby Keith 
and Kenny Ohesney both had 
great years. I would imagine that 
ttiis year wotild blow last year out 
of the water." 

Greg Oswald, VP at the William 
Morris Agency's Nashville oliice, 
echoes that sentiment. "Every- 
thing on our rosier held its own or 
did surprisingly well," he says. 
"We've had years where it wasn't 
that way." 

Kven .so, with at least 10 super- 
star acts plotting tours for 2003, 
including Dixie C^hicks, .Shania 
Iwain, rim McGraw and Faith 
Hill, some think next year could 
be much biggct. "Next year looks 
massive, our best year in 20 
years — or maybe ever," says 
Oswald. "We may have more 
couiury-music concert tickets 
bought next year than maybe any 
year ever." 

RISING STARS 

By establishing new touring 
hcadliners in the absence of 
proven winners, the country tour- 
ing industry made great stiides in 
2001. The two big winners this 
vear have been Kenny C^hesney 
and Toby Keith, both of whom 
successfully embarked on their 
most important headlining tours 
ever. "These are two artists that 
have ciearh' moved up a notch. 



who !8 months ago weren't any- 
where near where they are right 
now," says Baird, adding that 
there were still some soft spoLs in 
the country touring market. 

"By and large, this was a year itt 
which the high-end stuff did 
great, the hot, hip stufl did very 
well, and the tnid-level stuff strug- 
gled at times, " continues Baird. 
".■\cross the board, for rock and 
country, there were a number of 
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losers, but the big acts were big 
winners." 

.\fter a decade of laying the 
groundwork, Chesney emerged 
in 2002 with a workman-like tour 
that places him in the upper ech- 
elon of working artists this year 
C;hesney rang up nearly $1 7 mil- 
lion in box olTice in his fii^t majoi - 
venue headlining tout. "We're 
\ery, very excited about how it 
has gone with Kenny," says Glint 
Highain, Ghcsney's manager. "It 
has been a long-term plan, and 
the people have spoken. Kenny 
always wanted to chase a career 
and not the money, and it's final- 
ly paying of! for him." 

For tiis part, Keith also has 
made some noise this year — like 
C^hesney, parlaying winning retail 
and airplay efforts into success at 
the turn&tites. 

Keith t)(K>ked about 90 dates in 
2002, spread out over much of 
the year. His move to major fiead- 
liner was not a step taken lightly 



by management or Monterey 
Peninsula Artists, Keitfi's booking 
agency. "We made a big invest- 
ment in a full production — sound 
and lights, video wall, set, the 
whole thing," says I'.K. Kimbrell, 
Keith's manager. "We had seen 
indications over the past year that 
we would do well [as a headliner], 
and we knew if we were going to 
go for it now was the time." 

The move appears to have 
been well-timed. "We actually 
exceeded even our best expecta- 
tions," .says Kimbrell. 

I he success seen by Ghesney 
and Keith has not been a by- 
product of other big names work- 
ing tess, most believe. "Kenny 
(Chesney and 'Ibby Keith didn't do 
well just beaiusc nobody else wa.s 
out there," says Oswald. "They 
will contimie to do well next year" 

SEASONED VETERANS 

l^i(K>ks ii; t)unn's Neon Gircus 
toiu' is building a franchise that 
shows iinptovcmcnt because 
they've paid attention to the 
details and focused on offering 
value. "We've been aggressive 
about going out and getting talent 
and giving the constimcrs more 
value for their buck," says 
Glarence Spalding, co-manager of 
Brooks & Dunn for TBA Enter- 
tainment. "Our average ticket 
price was $33, and we're sitting 
ttiere with Brooks & Dunn, 
Dwigfit Yoakam, Ciary Alfan, Trick 
Pony, C;hris C^agle, GledusT. Judd 
and Dusty Drake on the side st<ige. 
WTien you throw in the Neon Gir- 
cus portion of the show, with 15 
street performers, mechanical 
bulls, the honky-tonk museum... 
that's pretty aggressive." 

Spalding says he and his act 
kiKiw they have to continue to up 
the ante. "We realize that this act 
is 10 years old touring, and we've 
been to these markets and |)eople 
have seeti us," he says. "People 
keep coming back lor the music 
and because they know they'll 
never see the same show twice." 

AI.SO putting together notable 
tours in 2002 are vctei"an artists 
(Amtimwd on page TQ_-7 



Awareness of the time factor is crucial for 
record companies, booking agencies and artist 
managers representing artists from outside 
the U.S. who want to make promotional 
or concert-tour visits here. 
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WE'RE NOW HP PAVILION. 



FORMERiy COMPAQ CENTER. 



FORMERIY SAN JOSE ARENA. 



FORMERIY BIG DIRT LOT. 



sas wesi s«mii 



cur. sir..!. S.n Jos.. Cllloml. »51 13 Phon. 408 



287-7070 Fax 408-099-5797 hpp.va.on com 



Once again, our name has changed, liul everything else remains the same. We're still Northern California's 
Premiere Sports and UnlerlainmetU Venue - with a stale-ol'-the-art design that e.xceeds the demands of 
everyone from Sir Paul McGirtney to the San lose Sharks. No building is inoiie accommodating, to both 
performers and the audience. No area of the country offers a more diverse, entertainment-Siiwy demographic 
than Silicon X'alley and its neighboring cities. So even though you may forget wlinl to call us, you'll know for 
a lact that tylicii you call us you'll still receive the unparalleled performance you've come to expect. 
UP Pavilion. Northern California's Premiere Sports and Entertainmeot Venue. hppavilion.coni 




Add Sizzle to 
Vour Sales! 





Spice up your tour schedule and 
book Louisiana's fastest growing tourist 
destination: Shreveport-Bossier City. 

CenhiryTel Center can offer a variety of configurations 
with capacities from 3,500 - 14,000. We serve nearly 
2,000,000 (jeople within a one-hour drivel 



They did! 

Elton John 
Creed 
Eagles 
Britney Spears 
Kid Rock 
Tool 

Alan Jackson 

Gaither 
Homecoming 

Rod Stewart 

Professional 
Bull Riding 

Disney on Ice 

Sesame Street Live 

Stars on Ice 

Ringling Bros, 
and Bornum & Bailey 

Champions on Ice 
WWE 
and many more! 



CenturyTel 

CENTER 



Ol.bili<iuiani>. OK 



Lilllf Hack. AR , 



, Miiuiihis TN 



i)uitusT>ri ^ 



Hlrmfn^huni, 
. Al. 



li'liiii.VJatkson.Mai 



Hliii 



Kiil<in Rouge, LA - 



For Booking Information 
Contact Steve Tadlock 
318.747.2501 

www.cenhjrytelcentef.com 




lu\ 5M6 Managed Facility 
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QUARTERLY 

SKONDMYIIMilKETS 

( iititniiinl ftim fmf^r 1(1-1 

'l.t'l's lakf A chance now; wc tan 
walk out of here wilh very g<M>d 
money.'" 

.Selling out a $2()0-a-pop Crosby, 
.Stills & Nash show Feb. 1 2 inspired 
(;lcar Channel Entertainment to 
later bring Cher (July 12) and the 
Who (Aug. 27) t{) the six-year-old 
Van /\ndel, believes MacKeigan, 
noting, " Three or four years ago, 
tio one would have looked at 
(>rand Rapids." 

In other examples, Thompson- 
Boling's tjigles show and Mark of 
the Quad City's Cher night 
eluiriied out $1 million in grosses, 
equalling w hat an outstanding date 
rjikes in at a pi*imar\-niarkel build- 
ing. Cher's Aug. 17 show at North 
Little Rock, .'^rk.'s .•\lliel Arena 
pulled in a similarly healthy 
$HCH),000 in grosses. 

"A secondary building manager 
has a lot more pressure to come to 
terms with an artist," explains Rick 
Franks, CCE's president of North 
(U.'nlral music. "A lot of anists play 
20, maybe 'M), dates at a time, so 
you have to be pretty creative in 
stealing one ol these dales. You 
need a great building, a history of 
doing shows it) the marketplace, 
and you need to be able to make 
tlicm some cash." 

Franks says that Moline, (irand 
Rapids and other stnall cities are 
proving their facilities are up to 
speed with the primary-market 
folks and that their residents will 
fork over the bucks to see big con- 
certs. So he is looking more .seri- 
ously al using secondary markets 
as future lour stops. 

"We have landed shows because 
it's a new building," says Michael 
Marion, CM o( the three-year-old 
ly.OOO-seat Alltel. "What we had 
beli)rc [the .lO-year-old IO,00()-seal 
Ballon (x)li.scum| was very old, nol 
up-to-date. Ours now has four 
loading docks, nice dressing moms, 
good rigging and setup. Thai 
makes it a lot easier for them to put 
you in the routing." 

As far as attracting ticket buyers, 
Marion adds, "W^e were con- 
cerned; (;her was $79, $59 and 
$■19 a ticket. But people didn't 
blink. Kagles went to $96, and no 
one batted an eye. The right act 
putting their toe in the water of 
some of the small markets, charg- 
ing high prices and still coining 
out OK financially will be com- 
t(>riable in coming back." 

NEW IMPROVED VENUES 

Fresh buildings are cropping up 
in smaller cities across the U.S., fill- 
ing a void in areas where people 
seem primed for dilferent enter- 
taitiinenl options. 

Bossier City, l.a.'s 18-inoiith-oltl 
CenturyTel Center sold out both 
its Eagles Quly 1) and Britney 
.Spears (July 181 dates in just one 
day because of "how hnngr\ this 
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market is for lop cnlertainment," 
says facilities CJM Steve Tadlock. 

People are Hocking lo the acts, 
and the artists seem to be flocking 
to tile people, continues Tadlock, 
who says his 14,000-seat building 
"has all the amenities to accom- 
modate every show that's come 
through." 

Tadlock has snagged shows with 
Aerosmith (Oct. 22) and Cher 
(Nov. 1 7). "The big names are start- 
ing to come out," he says. "It makes 
it that much easier to get addition- 
al shows. We're riding that wave 
now." 

Holding 10,000 seats and con- 
structed in the 1940s, Hirsch 
Memorial Building — Bossier City's 
prior concert venue — did not meet 
the tech requirements for Cher's 
14-truck experience. 

Venues opening this fall in sec- 
ondary markets include London, 
Ontario's 10,000-seat John Labatt 
Centre, servicing a previously 
untapped concert market, two 
hours between Detroit and Toron- 
to. Then Columbia. S.C.'s 18,000- 
seat Carolina Center will be ush- 
ered in this winter, a hefty step up 
from the 1 3.000-seat Carolina Col- 
iseum currently in the area. Also, 
the University of Rhode Island wel- 
comes the 7,400-seat Ryan Center, 
an expansion from its current 
3,400-seat Keany Center. 

"Secondary markets are looking 
lor venues to get entertainment 
into their local areas." says John 
Page, regional VP for Global Spec- 
trum (management company for 
the London, Qtlumbia and Rhode 
Island venues) and CM of Comcast 
Spectacor (which houses Philadel- 
phia's First Union Center). "It can 
get energy back to some of their 
downtowns." 

Some of these smaller-market 
venues, including Trenton, N.J.'s 
three-year-old Sovereign Bank 
Arena, ease transitions from an 
industrial to more modernized, 
service-oriented economy. 

Page explains. "The excitement 
generated from a mainstream 
artist going to a secondary market 
that doesn't normally get this kind 
of act is huge. It makes headlines. 
What it does for the marketplace 
goes well beyond the dollar value 
of the ticket." 

BOOKING IT 

Besides Global Spectrum getting 
active in secondary operations, 
management company SMC 
(which operates North Little 
Rock's Alltel and Grand Rapid's 
Van Andel. among others) has 
kick-started an initiative to corral 
more business for its smaller- 
market facilities. 

Headed by SMG's executive 
bookings director. Bob Belber, 
the company has started an E- 
mailing/conference-call program, 
regularly notifying secondary (iMs 
of what hot lours are becoming 



When building a team, consider 

Contemporary Services 

as_your crowd management provider 



Contempaary Services (CSC) pkxieered peef-grcxjp securtty and has spent the past 
34 yeofs perfecting crov«J management tectiniques. 



CSC's unrrxrtched expertise tKJS nnade it ttie worid s largest crowd management 
company. 



CSC. togettier witti Its sister company, Ttie APEX Group, con provide you witti a total 
ecurily package - from crowd rrKinagement to personal protection, it's your one 
source solution! 

;SC's corporate structure ensures ttiat all brancties txjve ttie necessary fools and 
support to succeed. 

CSC provides real staffing solutions and finds ttie t)est people for 
tfie job and event. CSC fyas a large pool of talent and ttierefore 
n bring you tfie best staff to mal<e every event successful. 

CSC worfe fiord to understand its client's business needs and 
expiectofions. CSC is customer focused and service driven. 

SC ensures ttiot its employees stay on fop of ttieir gome ttirougti 
training and on-going coaching. 

CSC tias worlced every type of event Imaginable, 
from concerts to sporting events to convention 
centers, large or small. 

CSC's reputation speaks 
volumes and is ftie ont/ real 
choice for crowd 
management services. 

CSC does not just promise 
ttie best service. WE DEUVERI 
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Contemporary Services Corporation^hc APEX Croup ■ I7I0I Superior Street ■ Nofthridge, CA 91325 
V.800.754.5ISO ■ 1.818.885.0369 
wvm.contcniporar)'scrvlccs.coin ■ www.apcx-grp.coni 
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m AVVIS CENTER REDEFINES THE TERM "FLEXIBILITY" WITH THE 
\0 INTRODUCTION OF THE CONCERT CLUB. NOW, WHETHER IT'S AN 
INTIMATE CLUB SETTING FOR 4,800 OR A ROCKING, 21,000-SEAT 
SELL-OUT, SAVVIS CENTER PROVIDES THE IDEAL VENUE FOR ANY ARTIST. 



Called "an intimate pleasure" by fans. The Concert Club is more than a scaled down arena config'uration. It 
creates an entirely new atmosphere, and offers unmatched sightlines from virtually any seat in the house. 

The St. Louis Post-Dispatch had this to say:*'.... fans gave Saw Is Center's new Concert Club rave reviews, 
praising- the venue's atmosphere, sightlines and sound." And from the fans: "It's a lot more intimate. It 
feels a lot dlflTerent than the regular Sawis Center" and *'I felt like this was more informal and I was closer 
to the stage ... this is more like a club." 

The Concert Club at Sawis Center. This is what a theatre in an arena was meant to be. 



SAWIS CEMTER- THE COIMCERT CLUB AT SAWIS CENTER. 
CLUB I I\m IVI AC Y. WORLD CLASS A RE IMA BENEFITS 



■ Thi lifart of yivr Isur ■ t.lOO feet to low tloel Pctrvllo. (titer vice |ii(ideit/(oioral 

■ locstoit at Ike crostroaile of toir aajtr - Iward wiiniog caterint oiaiat'f- >t 3l4-iZ2-S4ZS ot 
lilortiato bifkwayi ■ Eictptionat. oiporioncod friil aod back d|iitritli9ia«viictiior.itl. 

■ Vilbtn a day's drive tt ever a Ibird of tbi tt koise staff 
coDDtry's poptflation 

SAWIS CENTER AND THE CONCERT CLUB AT SAVVIS CENTER - 1401 CLARK AVENUE - ST. LOUIS, MISSOURI 63103 - WWW.SAWISCENTER.NET 




T©IJlUN(i 



SECONDARY MARKETS 

( I'littriiu-il frim fi^i^r /"Q-5 

available and how to reach the best 
tonlacLs to land them. 

"When you're working; Iroiii a 
niiniber ordifTerent angles in get- 
ling the artisi booked, you'll have 
iK-ller luck than Just waiting for the 
phone to ring." says Belber. '"ITiis 
(alls in line with a very proactive 
posiiioti that SM(i has to expand 
event progranmiing." 

Beyond brighter venue oiTer- 
ings. tour lolks can take advantage 
oi the lypirally cheaper rental fees 
in secondaries — ofien 50*^ less 
than in pi imary cities, due lo dif- 
ferences in union regulations. 
Then, many times, secondary- 
venue managers will Jump 
through hoops to score certain 
acts, culling nice deals in the 
pHKess. 

"You always have to be open lo 
suggestion." says Tim Reese, 
Thompson- Billing's manager. 
"Would we have liked more reni 
[on the Kagles dale that ultimately 
generated SI million in grosses)? 
Sure. But, if thev called today and 
said they wanted lo come Ixick with 
the same deal, our doors would be 
open tomorrow. For us, this was a 
big deal. I'm sure it would have 
been a big deal lor Atlanta — but 
not as much so: il's just not." 

Still, the general case of smaller 
markets housing l(».0(HV lo l5,(X)t)- 
seat venues versus primaries* com- 
mon 2(),(MK)-seat arenas [K»es prob- 
lems fVjr secondary managers 
jimiping to book heavwcight con- 
certs. 

Lei's say thai a secondary can 
abide by the average $(i()6.000 
guarantee a Dave Matthews Band 
or Aerosmith show demands lor its 
market. Jusi by virtue of its ability 
to pack in more IxKlies. a laige big- 
cily venue (an geiieraie thai plus 
S2(H).()(K) to $10(1.000 more, (joints 
out Lionel Dubay. outgoing presi- 
dent for the Internalional .-Vss<x:i- 
aiion of .Assembly Managers and 
current director of the 12,0()(Kseat 
O'Ooniiell Center at Gainesville's 
L'niversity of KU>rida. 

"You can come up with the guar- 
antee creatively." says Dubay. "But 
il's going Ut be frusli aiing if there 
is a 2().0(Mt-seat venue iwo hours 
away that can generate much, 
uuich more than that guarantee." 

Compounding that secondary 
versus priinarv compelilion, he 
adds, are ihe struggles belween 
smaller markets themselves, with 
more and more venues vying for 
the sitnie name talent. 

"Every time vou add another 
venue to the nwrkeipbice, it btx-onx*s 
more challenging." siiys Dulxiy, but 
he is opiimisti( that venues cm leant 
to share ( ertain resources (i.e. an 
arena lielping promote an amphi- 
ihealer's event). "We ran pul our 
thinking aips on and see how we can 
make compelilion an ojiporumiiy 
rather lhan a neg-alive." m 
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CASMOS 

('.(mlinuM from ptigf Ti)-t 

wv't v imcrcsicd in, in arms ol lal- 
t'lii. depends on what market 
you're talking aboul," says Jenk- 
ins. "In Tunica, Miss., we just had 
Musicj and did very well. We 
lHM)ked him Ijccause of the demo- 
j^raphic we attract there, but 
we've also done well there with 
Hank Williams. Jr.. Brooks & 
Dunn, and Geoi-ge Jones." 

Boyd will open the new Boi'ga- 
ta casino in Atlantic City next 
summer, which will bring in such 
talent as |ackie Mason and Steve 
Lawrence and Eydie (iorme. .\nd 
while some casinos may look at 
talent as a loss leader perk for 
highrollers, "that's not true in my 
business," says Jenkins. "Some 
[casinos] are comping 50% to 
809f of their house, but that's not 
the way we look at cniertainnieni. 
We're looking at something that 
will bring in Ixnlies and cover oiu' 
costs." 

What the act can sell is obvi- 
ously very important to most casi- 
nos, but the act's fan base is also 
key. "All of my casinos are hard 
tickets," says Jay. "For some of 
them, particularly those with a 
small seating capacity, gaming is a 
big part of it. Some ani.sts have a 
following that does not gamble. 
Classic rock and classic country is 
by lar the best draw." 

That's where agents like Howie 
Silverman come in. His Paradise 
.Artists AgeTicy books such acts as 
(Chubby (Checker, John Kay 8c 
Steppenwolf, Foghat, the Turtles, 
l*aul Revere And 'ITie Raiders and 
Don McLean. "Casinos are one t)f 
our most lucrative and growing 
markets," says Silverman. 
"They're looking for anything 
that's drawing the gambling 
demo, and that demo right now is 
baby boomers." 

Baird agrees that classic coim- 
try is strong in casinos but adds, 
"We have Olivia Newton-John 
playing several casinos and doing 



very well, and I also gel asked 
about I.eAnn Rimes all the time." 

Silverman says casinos pay well, 
his acts love to play them, and 
their fans like to see them there. 
"As America comes of age, 
instead of wanting to go t<i a club 
with rickety wooden chairs and 
sawdust on the floor, people want 
to go to a fancy, llashy, new, mod- 
ern, comfortable casino show- 
nM)m and be treated in the cus- 
tom their maturity and age 
dictates," says Silverman. 

Most importantly to the over- 
all touring business, casinos are a 
growth area. " ITieyVe buying tal- 
ent, becoming more sophisticat- 
ed, and experiencing growth at 
a time when most areas of the 
louring industry are not," says 
Baird. 

Adds William Morris Agency's 
Oswald, "We love 'em to death. 
None of them arc going away, 
and it seems there are a (ew new 
ones ever)' month. As consumers 
of music, they've got budgets that 
are significant, and they've found 
a way to make it work, and that's 
wonderful." H 



LrniEBfT COUNTRY 

(jtntmurd [mm fnge T()-2 

Alan Jackson and Cieorge Strait. 
JacLson enjoyed a triple-platinum 
album and a $10 million-plus year 
on the road. For his part, Strait 
parked his mega Strait-fest stadi- 
um tours and returned to arenas 
witii Jo Dee Messina in a fall tour 
greeted with enthusiasm by pro- 
moters, arenas and Stniit lims alike. 

"Stniit in arenas is alwa)'s a gtKxI 
thing, and takingjo Dee with him 
is a giKxl thing, too," says (Oswald. 
"It's g(K>d exposure for her and 
changes his show up a bit." 

TRAFFIC JAM 

With such a heavy roster of 
major touring artists working in 
2003, agents and managers have 
to be cognizant of who is working 



when and where. Kxpected to 
tour next year are Alan Jackson, 
George Strait, Tim McGraw, 
Faith Hill, Dixie Chicks, Shania 
Twain, Alabama (on a high- 
profile farewell tour) and Br(M)ks 
8c Dunn, alf)ng with (>hesney and 
Keith. Perhaps another 20 head- 
lining acts and packages are capa- 
ble of doing consistent business, 
if they're given suflicient space 
and prudent promoli<m. 

"I tliink we have to be very ciux*- 
ful of over-s;»luration next year — 
but what a g(x>d pii>ljlem to have." 
says O'Connell. "We're certiiinly at 
die point in the umk world where 
two acts can come in a couple of 
days apart, and we need to move 
countr)' to tliat level." 

Saturation is a situation coun- 
try has dealt with before, partic- 
ularly in the boom years of the 
early I9*>()s. " There could l>c a bit 
of a traffic jam in "O:^; we just 
need to coordinate the acts so 
they're not on top of each other." 
says CAA's Baird. "But when 
you've got this much activity, 
there are more opportutiities for 
support positions, so this is a nice 
problem to have." 

Still, there is only so much 
money for country-music con- 
certs in a given marketplace. 
"'ITie reality is we'll have 10 to 12 
legitimate arena shows going out 
next year, along with a handtUl of 
B-level artists that can do good 
business," Oswald points out. 
"We're working on this right now, 
to make it as palatable as it can 
be. Ilie good news is all ol these 
artists are strong enough that 
they can do well. In other words, 
if you give people what they 
want, they will pay to see it." 

So, while Oswald believes a glut 
of country touring can result in 
some cannibalization of ticket 
sales, most tours should rise 
above the situation. "Will they 
cut into each other a little bit? 
Yes," he says. "But they're good 
enough to handle it." 

Besides, country music and 



Nashville professionals have 
something going for them many 
genres don't: a spirit of coopera- 
titm. " The goml thing about this 
town is we all communicate and 
share touting. NobtKly wants to 
hurt the other guy," says Spald- 
ing, who adds tliat, in addition to 
routing, acts nuist l>e cognizant of 
each others' tour announcement, 
on-sales and media buys. 

As long as the music holds up. 
touring numbers should follow. 



"We're still having big ol' hits and 
selling lots of records." says 
Spalding. 

The fa( t that country quality is 
strong appears to be a consensus 
in a touring industry in many 
wavs at the mercy of recorded 
product. "I'm seeing many artists 
take more lime to record aitd not 
sticking to that 12-month cycle." 
says O'Connell. "\nd, when the 
records are getting better, every- 
thing else falls into line." B 
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POP 

★ THE APPLES IN STEREO 
Velodty of Sound 

PRODUCER; Robert Schneider 
SpfnArl 100 

On Velocity of Sound, the fifth album 
from Denver's Apples in Stereo, the 
band abandons its psychedelic flirta- 
tions in favor of a more stripped-down 
approach to '60s pop. Guitar solos are 
kept to a minimum, and nearly every 
superfluous sound has been removed. 
What's left is a tightly wound core of 
guitar, bass, drums, and vocal har- 
monies that naively captures the spirit 
and spunk of early rock icons the Kinks 
and the Beach Boys. F)ven with the 
addition of two new members, band- 
leader Robert Schneider is still calling 
the shots. His fuzz-drenched power 
chords and nasal vocals dominate the 
album. But some of the best moments 
come when he lets other instruments 
step to the fore, most notably on the 
organ rave-up "Better Days." Schnei- 
der's wife Hilarie Sidney contributes 
lead vocals on "Rainfall" and "I Want, " 
two of the more fast -paced and sunny 
pop songs in recent memory. — SDf 

★ VARKMISAimSTS 
Sounds Edecbc Too 

PRODUCER: NkHarcourt 
KCRW/Palm 2089 

For those who've never tuned in. Santa 
Monica, Calif. -based KCRW is unques- 
tionably and consistently one of the best 
and most culturally valuable stations in 
the U.S. For quality- and variety-hungry 
radio listeners in Southern California, the 
noncommercial station is a radio oasis, as 
this disc and the roughly half-tiozen pre- 
vious KCRW collections affirm. Thanks to 
the hiring (rf such hardcore music lovers 
as Nic Harcourt — the station's MD, host 
of Morning Becomes Eclectic (the morn- 
ing show from which these performances 
are culled), and producer of this collec- 
tion — KCRW is a place where fellow 
music fans can discover and learn more 
about music and artists that will stay with 
them a lifetime. And this collection is full 
of live performances Uiat will no doubt 
prove enduring — partly because the ver- 
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TOM PETTY 
TlieLastDJ 

PRODUCERS: George Drakou(ias,Tom 
Petty, Mike Campbell 
Warner Bros. 9 47955 

It's always sort of tough to rally behind 
an artist dissin' the music industry — I 
mean, how do you support someone 
who's living a rock star's life but still 
complaining, right? But Tom Petty 
makes it all too easy here, slyly balanc- 
ing bitter references to modem-day 
payola, shifty execs, and even the strug- 
^es of artists over 40 with wistful 
imagery of rock'n'roll dreams. Walking 
that line beautifully is "Money Be- 
comes King," a strummy midtempo 
featuring a brilliantly sarcastic lyric 
about chatty VIPs, waiters, and wine in 
the gold-circle seats. More venomous is 
the mean "Joe" (a slam on nujor-label 
CEOs) and the title cut Thankfully, the 
pretty ballad "Blue Sunday" and the 
sweet, piano-dusted "You and Me," 
among others, give us a break from the 
music biz. One would like to think that 
these would be the most timeless of 
the 12 songs here; but, sadly, the state 
of the music biz seems to suggest that 
songs like "The Last DJ" will still be 
relevant decades from now. — WO 



sions of .songs delivered on the show are 
usually stripped-down. The lead track, a 
solo, piarH) version of Coldplay's "Yellow" 
from frontman Chris Martin is such a 
cut. slowed and reinterpreted here t>eau- 
tifully. Zero 7 delivers a heart-tugging 
version of the aching "Distractions"; 
Nick Cave's "Into My Arms" is breathtak- 
ing. Also included are tracks from Norah 
Jones, R.E>1., Cousteau, and Air. As this 



SIN^D O'CONNOR 
Sea»-N6sNiia 

PRODUCERS: Sin^d O'Connor, Donal 
Lunny, Adrian Sherwood 
Vanguard 79724 

With her Pope-pic- ripping days but a 
memory, Sinead O'Connor now deliv- 
ers one of her finest albums to date — 
and she's done it by going back to her 
cultural roots. This collection d tradi- 
tional Irish songs, which she aimed to 
"sexy up" (the album title translates to 
"old style but new"), is, simply, soul- 
touching. From the plaintively beauti- 
fijl opener "Peggy Ctordon" to the ago- 
nized song of war "Padd>''s Lament" — 




featuring the singer's soaring elegiac 
wails — to the gentle Oirish jig "I'll Tell 
Me Ma" (which closes the disc with the 
winking line "Please won't you tell me. 
who is she?"), O'Connor has under- 
standably never sounded so comfort- 
able and at home. Sean-Nds Nua may 
not propel O'Connor back to the super- 
star ranks, but after the lean times that 
followed the success of /Do Not Wimt 
What I Hat^ 't Got, it will likely re- 
affirm her status as an important and 
talented artist — AZ 



disc further attests. Harcourt and compa- 
ny are doing a job for which we cannot 
thank them enough. — WO 

ETHER NET 

More Strange Bnilscs 

PRODUCERS: Don Depew, Ether Net 
Rcqubtte Recordings 002 

Cleveland's Ether Net is four guys who 
met at the switching yard of innumer- 
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XZIBIT 

Man vs. Machine 

PRODUCERS: various 
Loud/Columbia 5925 

Xzibit may finally get the recogni- 
tion he deserves with his fourth set. 
With Dr. Dre at the helm as execu- 
tive producer. Man rs. Machine is an 
intense set that never stops. Com- 
bining tracks from Rockwilder, Rick 
Rock, and Eminem with relentless 
lyrics, Xzibit has crafted the set to 
take this once underground MC to 
the next level. Featuring Dre, "Sym- 
phony in X Major" is an irresistible 
head-nodder with an operatic hook 
that sounds both urgent and chaotic. 
Lead single "Multiply." which fea- 
tures Nate Dogg, is a classic West 
Coast -inspired track with its requi- 
site funk-influenced bounce. Xzibit 
also goes East Coast with the M.O.R- 
featured "From BK to LA." Other 
standouts include blaxploitati on- 
inspired "The Gambler." featuring 
R&B newcomer Anthony Hamilton, 
and "Harder." which features the 
Golden State Project. Man vs. 
Machine proves that Xzibit is clearly 
ready for primetime, whether the 
mainstream likes it or not. — RH 



able musical styles, pulled out the nitro, 
and blew that junction place to 
smithereens. They are rock Dadaists, 
and More Strange Bruises has the illu- 
sion of amorphousness. And yet there is 
structure and purpose: amidst the nerv- 
ous-wreck drumming of Brent Gemmill 
on the pop rocker "Disco Crush"; in the 
initially trippy "Chicago" that creeps 
along til it hits the Whitewater and the 



guitars break open like ripe melons 
slamming on the rocks; in the dogs-in- 
space sonic trip "Wilderbeest," which 
threatens to cut your lifeline to the 
mother ship: and in "The Exit Song." 
which sounds like the Romantics after 
they'\'e been munching adrenaline 
glands ripped from dead hoboes. Bruises 
is unsettling in an insidious way Eso- 
teric but indelible. Even Robert Cherry's 
vocals seem flat and formless — but try 
getting them out of your head. Who the 
hell knows where Ether Net is transmit- 
ting from, but may its signal keep com- 
ing and grow stronger. — AZ 

R&B/HIP-HOP 

► DAVE HOLUSTER 

Things In the Game Done Changed 

PRODUCERS: various 

Goodfellas Entertainment/Motown 

440018747 

On Dave Hollistcr's third album — and 
first for Motown — the soulful street 
laureate of love and relationships has 
lost none of the urgent, yet sensual 
v(K:al prowess that has helped him 
cement a niche in contemporary R&B. 
lie definitely knows what works. As 
with the 2001 hit single "One Woman 
Man," Hollister effectively pushes the 
emotional buttons on such tunes as 
"Tell Me Why." "What's a Man to Do." 
and "Tonight." But it's when he revs up 
the pace on the Tank -produced, one- 
minute-and-19-second teaser of a title 
track that a new side of the Hollister 
equation comes into play — whetting 
the appetite for more. Too long at 16 
tracks, the album has the tendency to 
drift into m idle mpo/bal lad sameness. 
But that shouldn't deter you from 
punching up other standouts like "It's 
Okay." "One Addiction." and the 
church-flav-ored interlude "No Ordinary 
Love" — another mouth-watering snip- 
pet that leaves you wanting more. — CW 

DANCE/ELECTRONIC 

★ RdYKSOPP 
Melody A.M. 

PRODUCER: Royksopp 

Wall of Sound/ Astralwerlis 24381 

Many .stateside Irainspotlers have 
been enjoying this sublime disc via 
import since its international release 

(Continued on next page) 
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VARIOUS ARIKTS 

Prestige: Original Ian Oassks Sampler 

PRODUCERS: various 
Prestige 0)Ca>-3705 

VARIOUS ARTISTS 

Rtvcnide: Original tazz Oasdcs Smpitr 

PRODUCERS: various 
RhKrddeOKCD-3706 

VARIOUS ARTISTS 

DM/Mtd: OrigM Jazz Classics SMplcr 
PRODUCERS: varkKts 
Debut OICCD-3702 

VARIOUS ARTtSTS 

Contanpenfy: OrigkylJizz (bssks SM^io- 
PRODUCERS: various 



Contemporary OJCCD-3701 

The 19.S()s and early '605 were the 
heyday of the indie jazz label, and it 
wasn't just Blue Note. For some years, 
Berkeley, Calif. -based Fantasy Inc. has 
owned the backlists of Prestige. River- 
side. Debut, Contemporary, Pablo, 
and its own Fantasy imprint. With six 
full-length, newly remastered CD 
samplers. Fantasy presents enticing 
conspectuses of these labels' vintage 
achievements. Bob Weinstock's Pres- 
tige label was where Miles Davis made 
some of his first mature statements. 
The gem-filled Prestige sampler fea- 
tures not only "Airegin" by Davis but 
also the classic "St. Thomas'" by 
Sonny Rollins. As prescient as any of 




the great jazz independents, Orrin 
Keepnews' Riverside was a nurturing 
home to such jazz gianLs as Thelo- 



nious Monk and Bill Erans. Tracks by 
each are on the Riverside sampler, 
along with such charmers as a piano 
duet on "Cottontail" by Duke Klling- 
ton and Billy Strayhorn. The West 
Coast-oriented Contemporar>' label 
recorded such figures as Teddy 
Edwards and a young Omelte Cttle- 
man. One Contemporary track that 
newly wowed this writer is Benny 
Carter's "A Walkln" Thing." an easy- 
swinging treasure from the saxophon- 
ist's 1957 Jaz^ Giant LP. Founded in 
1952 by Charles Mingus and Max 
Roach. Debut was the United .Artists 
of jazz: although short-lived, the label 
waxed jams at Harlem club Minton's 
with Monk and Charlie Christian, as 



well as issued such femous sets as 
Jazz at Massey Hall starring Mingas. 
Roach. Bud Powell. Dizz>' Gillespie, 
and ChaHie Parker. Also included in 
the sampler series is a sur\'ey of Pablo 
(OJC 37f»4), which was Verve founder 
Norman Granz's latter-day means to 
record not only such old associates as 
Ella Fitzgerald but also John Coltrane 
live in Europe. The sampler for Fanta- 
sy (OJC 3703) includes a heart-break- 
ing duet by Evans and Tony Bennett 
on "Young and Foolish." The 2002 re- 
mastering by Joe Tarantino has ren- 
dered these man.'cls of independent 
record-making incredibly fresh, and 
there are fine contextual essay's 
included in each anthology. — BB 



RfiymiRllflllS' ^^^^ Bambarger, Leila Cobo, Jay Dcfbore, Cordon Ely, Rashaun Hall, Call Mitchell, Wes Orshodd, Mkhad Paoletta, Philip van Vkdt. Ray Waddcll, Adrian Zupp. SPOTLIGHT Reiuws detmtd by Uk rrvww tdiion lo d«ervc jptcU 
UUn I niDU I UMI- jnnnon 00 Ifw baste o( musiul merit and/ix ftHKuwrf chart potertial. NOTEWOfiTHY: Relaases d critical nwrt. VITAL REISSUES: Rereleaied Mum, of sptcial artistk. arctitval, and commtrdal inrtresl. and oul5lan<jii>g collections of works by one or more artisls PICKS New releases 
predKled lohlnfw lop haHd the chad mttiecofrnporklinQtorTnat.CRfTK^'aK^^ New releases, regardieuolchanpalenbal. highly reconvnended because of therrmusK^ MUSIC TO HY EARS (J~3}: New release deemed Pkb Ihal were featured In the Musk to My Ears cohimn as being among the irasl 
sigmficant rwonls of the year. A» alniim commerciatty available in the U.S. ire efcgiUe. Send review CDp» to Michael ftoWta (ftflharrf, 770 Bnadway. 6tti Hoor, ItewYork. N Y 10003) oi to the wnlers in the appropriate bureaus 



IM 



www. billboard. com 



BILLBOARD OCTOBER 19. 2002 



(Continued from preceding page) 

last year. Now available here — com- 
plete with a U.S. -only bonus disc 
(containing remixes and videos) — 
Melody AJ^I. 's soothing, atmospher- 
ic, and beautifully chilled landscape 
is ready to conquer America. Royk- 
sopp's Nordic masterminds Torbjorn 
Brundtland and Svein Berge know 
their way around gorgeous samples, 
funky beats, cinematic flourishes, 
and leftfield keyboards. Never mind 
the duo's deft handiwork with keen 
melodies and pastoral harmonies. 
Lead single "Poor Leno" — replete 
with chunky, funky house grooves — 
is currently scoring major points on 
dancefloors. Another potent club 
track, "Remind Me," is all squiggly 
bass tines (recalling classic acid 
house tracks), melancholic synth 
effects, and dreamy male vocals. The 
breezy and quirky "So Easy" and 
"Epie" are Madison Avenue faves. 
while "Sparks," "In Space," and 
"She's So" are cafe essentials. Like 
debuts from Zero 7 and the 
Avalanches, Melody A.M. is well-situ- 
ated to sit pretty in many critics' 
annual top 10s come December. — MP 

VARIOUS ARTISTS 

The Only Blip Hop Record You Will Ever 
Need Vol. 1 

PRODUCERS: various 
Luaka Bop 70876-17302 

The title i)f thi.s disc provokes an im- 
portant question: If this is indeed the 
only blip hop record you will ever 
need, why bother with a multiple- 
volume series (as the set's title does 
imply future volumes)? With this 
question out of the way. David 
Byrne's Luaka Bop imprint does its 
best to give this musical genre some 
credence. According to the set's liner 
notes, this particular type of music 
blossomed "at the end of the 20th 
century." OK, so it isn't exactly cut- 
ting-edge material; Mouse on Mars, 
Pole, and Tarwater all have interest- 
ing and varied catalogues, but you 
wouldn't know it from the songs in- 
cluded here. Schneider TM's contri- 
bution is the only number that dis- 
tinguishes itself from the 
downtempo sameness, but it does so 
with an annoying array of toybox 
sounds. Although the compilation 
celebrates the "radical new program- 
ming languages" created by these 
artists, the minimalist drones and 
random blips and beeps are nothing 
new. The bottom line? From the tal- 
ented and visionary Byrne, we should 
all expect more. — /Df 



FRANK ZAPM 

Zappa Pkks — By Uny LaLonde o( Primus 

PRODUCERS: Frank Zappa, Uny ULoa6e 
Rykodisc 10585 

Rykiidisc has enlisted some of today's 
rock stars to pick their Zappa faves for a 
new series (rf compilation albums. With 
a discography as long as Shaquille 
O'Neal's arm to choose from, the only 
challenge is in the culling. As one of 
the first two selectees. ex-Primus axe- 
man Larry LaLonde has given us a 19- 
^ot mbc that, not surprisingly, features 
some great Zappa guitar tracks ("five- 
five-FIVE." "Alien Orifice." "Dog 
Breath." "On the Bus"). But he hasn't 
missed the other Zappa signatures of 
wit, nihilism, and manipulated sonic 
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COUNTRY 

► KDTH URBAN 
Golden Road 

PRODUCERS: Dann Huff, Keith Urtun 
CapHol 32936 

Multi-talented Aussie and former 
Ranch-hand Keith Urban has what it 
takes to be a country star, and on his 
latest Capitol release he's reaching for 
them. It's accessible stuff with all the 
right touches, like the neat banjo 
licks that underlie the exuberant 
"Somebody Like You." and the 
unflinching "You're Not My God." 
Urban 's impressive guitar work often 
drives the train, with rippin" intros on 
"Who Wouldn't Wanna Be Me" and 
"You Look Good in My Shirt." "You'll 
Think of Me" and "Raining on Sun- 
day" are all smoldering syncopation, 
"You're Not Alone Tonight" is an 
effective confessional ballad, and 
"Jeans On" is a welcome lighthearted 
dose of personality. Production is 
punchy and enthused; even the more 
pop-oriented cuts like "What About 
Me" and "You Won" are blessed with 
stylish acoustic instrumental touches, 
and the heartfelt, well-written "Song 
for Dad" is conveyed with passion and 
effective string.s. Without question. 
Golden Road could very well be the 
one for the incredibly talented Mr. 
Urban.— ffW 

JAZZ 

PAQUITO D RIVERA 
Brazilian Dreams 

PRODUCER: lay Ashby 
MCGJazz MCaiOlO 

Saxophonist Paquito D'Rivera's hom- 
age to Brazilian mu.sic (mostly that 
of Tom Jobim). helped along by vocal 
group New York Voices and Brazilian 
trumpeter Claudio Roditi. is tasteful 
and subdued. There are different 
ambiences here, from the almost 
purely vocal "Meu Amigo." which is 
an exquisite interplay of harmonies 
and solo sax with the slightest bass, 
to the punchier "One More Tom." a 
straight-ahead track penned by 
D'Rivera and David Samuels. At 
other times, lirazilian Dreams stays 
merely pleasant, notably in "Desafl- 
nado" and "Manha De Carnival/Gen- 
tle Rain." with Knglish lyrics and 
interpretation that don't add much 
as covers of such standards. Far 
more convincing is the langorous. 
and lesser known. "Retrato Km Kran- 
co E Prelo." with Kim Nazarian 
singing in Portuguese.— IC 



NOT 




cliaos either. "Dumb All Over" gives 
God a bad rap. "Camarillo Brillo" is a 
kooky singalong, "Evelyn, a Modified 
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► JORDI 

Tu No Sospechas 

PRODUCERS: Rudy P^rez. Aleiandro Jato 
Sony Discos LAK 84561 

In his first album with Sony Discos — 
after recording for Fonovisa— Spaniard 
Jordi comes across as a seasoned pt^ister. 
delivering romantic ballads and upbeat 
dance numbers with equal ease. Although 
the more playful Jordi (the dance- inflect- 
ed "Yo Tengo Una Amiga." "ParaLso") is 
more fun than the more mature roman- 
tic one i"Tu No Sospechas"), he has the 
voice to carry off both styles with aplomb 
and conviction. 71/ i^o Sospechas isn't 
adventuresome; this is solid, radio-friend- 
ly pop, ranging from the Spanish guitars 
and palmas in "Besame" to the sweeping 
"Ya No Te Conozco." But it's well-execut- 
ed, culling from a fine repertoire of song 
and imparting a certain light -heartedness 
to the tracks that manages to strike a 
goixl balance with the more .serious lyric 
content ("Aigo Para Recordar." with its 
upbeat rhjlhrn and ending gospel cho- 
rus). Good balladeers are always in 
demand, and Jordi has the voice and the 
style to reach an audience. — LC 

WORLD 

► CAETANOVELOSO 
Live in Bahia 

PRODUCERS: laques Morelenbaum, Cae- 

tanoVek)so 

Nonesuch 79651 

This live double-disc release hits the 
racks just as Caetano Veloso's Alfred 
A. Knopf memoir Tropical Truth: A 
Story of Music and Revolution in 
Brazil is hitting bookshelves, it's a 
timely confluence of words and 
music, all inspired by the tropicalis- 
mo movement initialed by Veloso, 
Gilberto Gil. and Gal Costa in the 
late '60s. Live in Bahia. recorded in 
Sao Paulo and Salvador de Bahia. is 
an enchanting journey through 
Veloso's storied discography. Backed 
by a band of virtual superstars, in- 
cluding Jaques Morelenbaum. Davi 
Moraes, Pedro S^, and Cesinha, 
Veloso takes us through 32 songs. 
The music is a thrill; Iropicalismo, 
samba, bossa nova, as well as the 
dazzling samba-rap number "Lin- 
gua." This is an all-together extraor- 
dinary live performance. The musi- 
cianship is top-notch, the recording 
is excellent, and Veloso is a creative 
force to be reckoned with, both as a 
vocalist and tunesmith. Prepare 
yourself to be whisked away.— 



E W 0 R 

Dog" is. well, work it out for yf)urself. 
It's hard to know which is better — 
Zappa's ever-elastic music or his 
caustic-comedic lyrics — but revisit- 
ing his work proves again that if he 
were alive today and just embarking 
upon his music career, he'd still be 
ahead of his time.— AZ 

FRANK ZAPPA 

Zappa Pldo—By Jon Flshman of Phbh 

PRODUCERS; Frank Zappa.Tom Wlison, 
Jon Fishman 
Rykodisc 10584 

In putting together his Zappa faves, 
Phish's skins flogger Jon Fishman 
sticks almost exclusively to '70s 
Frank with the exception of the 
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► ORCHESTRA BAOBAB 
Specialist In all Styles 

PRODUCERS: Youssou N'Dour. Nick Gold 
World arcult/Nonesuch 79685 

This release is a veo' special occasion. 
Orchestra Baobab was an absolute sensa- 
tion in Dakar, Senegal, in the 1970s. The 
group was populated by superb musi- 
cians and its Afro-Cuban groove was so 
compelling that the group's primar>' 
wnue. Ba(^ab Club (in Dakar), was a 
constantly sold-out deal. After a 15-year 
interval. Orchestra Baobab has been 
reformed, with several original members 
returning, including vi>calists Balla 
Sidibe and Rudy Gomis. saxophonist Issa 
Cissoko, and guitarist Barthelemy Atis- 
so. The revitalized Orchestra Bafjbah 
sounds fabulous. Their Afro-Cuban 
sound is a thing of beauty, from Sidibe's 
lovely vocal on "On Verra Ca" to the 
dance number "Naute." Huena Vista 
Social Club luminary Ibrahim Ferrer 
joins the orchestra on the ballad "Utrus 
Horas." Orchestra Baobab is the past 
master of the Afro-Cuban vibe; its return 
couldn't be more timely. — PW 

VARIOUS ARTISTS 

Cuisine Non-Stop: Introduction to the 
French Nouvelle Generation 

PRODUCERS; various 
Luaka Bop 72438-12123 

This compilation project, from David 
BjTne's Luaka Bop imprint, brings to- 
gether a collection of French musicians 
who are wxjrking a rootsy st>'le the 
French press has dubbed neo realisme. 
For U.S. world-music fans, the most rec- 
ognizable group in the neo realisme 
movement is probably Lo-Jo. and. indeed. 
Lo-Jo is represented on this CD; "Brule la 
meche" and "Baji larabat." What's hap- 
pening vnth all the.se acts is a meeting of 
the French chanson and musette tradi- 
tions and modem electronica, Algerian 
rai and funk. This is incredibly appealing 
music with an intimate, very hip. 21st- 
century-cabaret feel. Ear-catching tracks 
include Java's hip-hop- inspired "Au ban- 
quet des chasseurs." the subtle groove of 
l^ise Attaquc's "Du nord au sud," and 
the rive-gauche romanticism of Ignatus' 
"La politique." One of the most consis- 
tently enthralling world-music compila- 
tions of 2002.— PW 

GOSPEL 

► DR. ED MONTGOMERY PRESENTS 
MARK TAYLOR AND ALC 

Total live Experience 
PRODUCER: Mark Taylor 
AUIfe 63012 

After he and his choir's surprisinf! suc- 
cess with their debut album in 20(H), 



THY 



Grand Wazoo's 1966 debut album. 
Freak Out. Dig again (or for the first 
time) the TV silver bullet "I'm the 



Montgomer\' — the musically gifted pas- 
tor of I loust()n's Abundant Life Cathe- 
dral mega-church — returns here on a 
two-disc, live production, having handed 
the baton to his music director. Mark 
Taylor. With a 70- member-plus voice 
choir, hot rhythm section, and lavish 
orche-stration. Taylor makes all the 
moves of a master. Songs include strong, 
live renditions of studio cuts from the 
first di.sc and an equal number of new. 
also solid, selections. "You Did It Before" 
adds an infectifius Stevie Wonder groove 
to its bedrock gospel message. "So 
G<K>d" is a slow-huming ballad, and the 
late Thomas Whitfield's "With My Whole 
Heart" is achingly beautiful. If there 
were any doubters the last time around. 
Montgomery & Co. have now staked a 
legitimate claim to longevity. — Cf 

DVD-VIPEO 

-k CHRISTINE SCHAFER: Dlditeriiebe/ 
Pierrot Luitaire 

Natascha Osterkom, piano; Ensemble 
intercontemporaln/Plefre Boulez 

DIREQOR: Oliver Hernnann 
Arthaus Musik 100 331 

Not only is it one of the most engaging 
entries yet in the expansiw Arthaus 
D\T)-\1deo line, this title comprises the 
most inventive set o! classical films in 
memor>'. Collaborating closely with 
director Oliver Herrmann, glamorous 
young German soprano Christine 
Schafer sings and plays the chanleuse in 
a pair of edgy performance films, one of 
Schumann's penrtic .song c>'cle Dichter- 
liehe and the other of Sch()enherg's 
avant-cabaret cycle IHerrot iMuaire. In 
addition, there is an informal. >-et acute 
44-minute interview with the singer, 
filmed in a cafe. Schafer sings the songs 
a( Dichterliehe in a virtual Berlin night- 
club setting, with a sex>'. arty quasi-nar- 
rative woven between the songs; the 
songs can also be viewed sans the inter- 
slitials. The stylish, attractive Sch^er 
has gained renown for her performances 
in the title role of Berg's opera ImIu: in 
Pierrot Lunaire. set in a surreal vision of 
New York, she takes center stage in what 
should become another of her signature 
pieces. Schafer sings and acts with an 
intense sort of charm, and her accompa- 
nists are ideal (with the Schoenberg fea- 
turing the same Pierre Boulez-led 
recording as on the IKJ CD). The cre- 
ators of this DVD deserve laurels for ally- 
ing freshne-ss and apprtjachability to 
real, cutting-edge creatixnty: despite the 
very European character of these films, 
the>' hold appeal far beyond the usual 
classical audience. Distributed by 
MNH/Naxos.— Wr 



Slime." the mar\'elous mayhem of 
the creepy-jazz>' "For Calvin (And 
Mis Next l\vo Ilitch-Hikers)." or the 
dirty ditty "Magdalena." The cast of 
musicians is amazing, the live tracks 
killer, and the sincere disregard for 
s<K:ial mores completely in.spiring. 
With his cross-pollinations of jazz, 
rock. pop. doo-wop, and artistic 
absurdity. Zappa transcended hy- 
bridism and swung in an orbit that 
was his alone. The beauty of Frank 
Zappa, as captured here, is that you 
never quite know whether to belly 
laugh or genuflect. But merely call- 
ing the Zap Man eclectic doesn't do 
him justice. Here's the guy who lit 
the fuse in fusion. — AZ 
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Edited by Oiuck Taylor 

R&B 

► 702 Star (3:59) 
PRODUCERS: the Neptunes 
WRtTERS; R Williams 

PUBLISHERS: EMI Blackwood Music/Waten 
of Nazareth Publishing. BMI 
Motown 20866 (CD promo) 

Thrtt years after "Where My Cnrls At" 
became a ubiquitous anthem for 
women everywhere, the ladies of 7(l2 
return with a new. retro-soul sound 
on "Star." Serving as both lead sini^le 
and title track for their third Motown 
effort. "Star" is an appropriate rein- 
trodiiction for the Las Vegas trio of 
Kameelah Williams and sisters Le- 
Misha and Irish Crinstead. With pro- 
duction duties in the hands of the 
ever-capable Neptunes, 702 offers a 
syrupy-sweet ditty with a funky 'SUs 
synth vibe — a suitable candidate for 
R&B radio, where the Neptunes con- 
tinue to reign. A version of the single 
featuring red-hot rap duo Clipse will 
only add to its potential. With the re- 
cent influx of girl groups and the 
trio's extended absence from the 
music scene, it will be interesting to 
see how fans react to the single and 
forthcoming set, due Nov. 19. More 
than likely. "Star" will be a lucky one 
for 702.— RM 

ROCK 



► RED HOT CHIU PEPPERS 
The Zephyr Song (3:52) 
PRODUaR: Rick Rubin 

WRITERS: A. Kledis. Flea. J. Frusciante. 
C. Smith 

PUBUSHER: Moebetoblame Music, BMI 
Warner Bros. 100968 (CD pronw) 

After topping the modern and main- 
stream rock charts with the title cut 
from their latest album. By the Way. 
the Red Hot Chili Peppers charm 
again with this second single, per- 
haps their most pop-accessible cut 
in years. Like "By the Way" earlier 
this summer, "The Zephyr Song" is a 
great showcase for the act's surpris- 
ingly gorgeous harmonies. Even for 
an established rock act with a histo- 
ry of diversity, it can be tough to put 
out a happy pop cut without accusa- 
tions of selling out; still. Kiedis' 
vocals and the familiar Pepper 
sound are sufficiently present for 
purists, while the group doesn't sac- 
rifice any integrity in the process. 
The kaleidoscopic video fits the 
carefree message ("Kly away on my 
Zephyr") well, and the "GOs-style 
vocal arrangement goes hand-in- 
hand with the psychedelic swirls. All 
in all, an uplifting, sweet-sounding 
cut that will make you doubt that 
summer will ever end. — EA 

► WALLFLOWERS 
When You're on Top (3:55) 
PRODUCER: not listed 
WRITER: not listed 
PUBLISHER: not listed 
Interscope 10828 (CD promo) 

It's been two years since Jakob Dylan 
and friends last tipped their hat with 
"Sleepwalker." a track that grazed 
the charts in late 2000. The guys 
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MADONNA Die Another Day (3:29) 
PRODUCERS: Madonna, Mirwais Ahmadzai 
WRITERS: Madonna, M. Ahmadzal 
PUBLISHERS: WB Music/Webo Girl, 
ASCAP; 1000 Lights Mu&ic/Warner- 
Tamerlane, BMI 

Warner Bros. 100978 (CD promo) 

The theme to the latest James Bond 
installment. Die Another Day, is cer- 
tainly a far cry from the melodic 
musings of Shirley Bassey. Nanc>' 
Sinatra, Paul McCartney, and even 
Duran Duran. "Die Another Day" in 
many ways picks up on (he heels of 
Madonna's inventive, experimental 
Music — thanks to her reunion with 
writer/producer Mirwais .Ahmadzai — 
with a predominance of .squiggly 
blips and zaps and enough effects on 
Madonna's vocal to render it practi- 
cally non-human. It's an odd num- 
her, somewhat disjointed, a bit non- 
sensical, and not so much melodic as 
a highly stylized jam — but one must 
never underestimate the motivations 
of the long-and-lasting Madonna; 
and sure enough, with repealed lis- 
tening, there are enough clever 
goings on and a hook that sinks into 
the consciousness to make this a 
captivating journey. James Bond 
purists may find themselves fitful 
that the traditional melodrama that 
marks such theme songs is remiss 
here, but radio jumped on the track 
weeks ahead of its official release, 
which will certainly fan the flames of 
publicity for the upcoming flick, out 
Nov. 22 in the U.S. On the horizon: 
an onslaught of remixes. Score 
another bull's-eye for Madonna.— -CT 



return with a new album, Ked Letter 
Days, due Nov. 5, and launch single 
"When You're on Top," a bright. 



CHRIS EMERSON All Because of 

You (3:36) 

PRODUCERS: Chris Emerson, Leo Mellance. 
Charles Qiristopher 
WRITERS: C. Emerson, L Mellace. 
C. Christopher 

PUBLISHERS: Montasia Muslc/Mixmen 
Music. ASCAP; Smokin'Vocals Music, BMI 
Monomoy Records 0120 (CD promo) 

It all started when singer/song- 
writer Chris Kmerson's song, "All 
Because of You" was chosen as a 
featured track on Thai Airlines" 
AC/pop in-flight channel. It's a start 
for a struggling indie artist, right? 
But then the song was nabbed for 
U.S. exposure <m Paivs(m's Creek, 
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TLC GIrlTalk (3:37) 
PRODUCER: Eddie Hustle 
WRITERS: E. Qement, K. Burruss, 
L. Lopes, A. McCk>ud.TWatkins 
PUBLISHER: not listed 
Arista 5171 (CD promo) 
Amid the hours of puffy self-postur- 
ing at the recent MTV Video Music 
Awards, the teary appearance of TLC 
members Tionne "T-Boz" Watkins 
and Rozonda "Chilli" Thomas — and 
their acknowledgement of the loss of 
comrade Lisa "Left Eye" Lopes — was 
a truly heartbreaking, lump-in-the- 
throat moment. So of course it's bit- 
tersweet to hear "Girl T^lk." the 



Spanking new release from the now- 
duo's upcoming^/). But man, is it 
one solid, signature track from the 
group that delivered some of the 
most memorable hits of the '90s — 
"Waterfalls." "Creep," and "No 
Scrubs" — and that makes this a re- 
turn to celebrate. In "Girl Talk." TLC 
shows its younger contemporaries 
how to make some real music, mar- 
rying a bumpy, funky street jam with 
a wonderfully singable melody, 
chantlike hook "the girls are talk- 
ing." a vocal oozing with attitude, 
and a center-section rap from Left 
Eye. In all. it tells the tale of why this 
act has had the tenacity to endure for 
more than a decade now. collecting 
four Grammy Awards along the way. 
"Girl T^lk" is a lot more than a trib- 
ute to the memor>' of Lopes. It's the 
bold beginning of a new chapter that 
does them all proud. — CT 



acoustic rocker about shooting for 
the top. The song has quite a catchy 
chorus, and brings out the best 




and, well, let's Just say it got a bit 
more exposure. "AW Because of 
You" is one of those simmering 
tracks that burns its way into your 
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SHANIA TWAIN Getcha (4:04) 
PRODUCER: Robert lohn-Mutt" Lange 
WRITERS: Twain, Lange 
PUBLISHERS: Universal-Songs of Poly- 
Gram Intemational/Loon Echo/Out of 
Pocket, BMI 

Mercury Nashville (digital download) 

The feverish anticipation at country- 
radii) for Shania Twain's new set 
could be compared to. say. the Cali- 
fornia Cold Rush of the 1850s. Not 
two seconds after her new single was 
digitally zapped to stations, "Getcha" 
was spinning on nearly 150 report- 
ing outlets, scoring a monumental 
debut at No. 24 on this week's Hot 
Country Singles & Tracks. No doubt, 
the format feels a dire need for an 
almighty presence to lift it from per- 
sistent ratings doldrums and, despite 
a hot set from Dixie Chicks. Shania 
is the most likely candidate to lure 
listeners to country from top 40, AC, 
or wherever else they seem to be 
hiding. The song itself, frankly, is 
pretty standard fare for the artist, 
from its ticklish ""woman taunting 
man" theme, guitar breaks taken 
right from "That Don't Impress Me 
Much." and a spoken-word intro, a \h 
"Man! I Feel Like a Woman." Even 
so, "Getcha" is one catchy little 
puppy, and TWain sounds as potent 
and coy at the mike as ever. We're 
going with the assumption that this 
first look into her forthcoming Up is 
more a reminder of where we've 
been than where she's planning to 
take us. so we'll take this lightweight 
song in stride — looking forward to 
whafs realty new.— CT 



among the trademarks that the band 
established with its two earliest hits. 
"6th Avenue Heartache" and "One 



consciousness bit by bit— which is 
just the way it's been working its 
charms on AC stations, and it's now 
on the verge of reaching crtitical 
mass. This is a timeless song and a 
beautifully expressed, gentle remi- 
niscence of a love lost, and it's per- 
fectly cast with a minimum of pro- 
duction, allowing Emerson's talent 
as a singer — he's awfully good — and 
songwriter to hold the lead. Con- 
gratulations to this tenacious artist 
and to this little label that could. 
This is a secret-weapon song that, 
thankfully, is becoming less of a 
secret every week. Check out 
chrisemersonmusic.com.— CT 



Headlight." perhaps making this the 
Wallflowers' best output in some five 
years. The guys indeed sound fresh 
and ready to take on a new chapter. 
Adult lop 40 radio should be there to 
turn the first page. — CT 

COUNTRY 

► ANTHONY SMrni 

John J. BUnchard (3:56) 
PRODUCER: Bobby Teny 
WRITER: A. Smith. CWallin 
PUBUSHERS: Almo Music/Musk: of Whdswept/ 
Songs of Bud Dog PubfisNng. ASCAP 
Mercury 02345 (CD promo) 
When Smith's husky voice drawls the 
first line, "He had a stroke in '95/ 
They thought it best he reside in a 
nursing home." listeners are likely to 
brace themselves for a good old 
countr>' tearjerker. Instead, Smith 
and co-writer Chris Wallin have 
penned a life-affirming song with a 
surprise happy ending. This is a great 
little story song with a catchy chorus 
and a lyric that will make you want to 
believe in miracles. There's also a 
poignant lesson about seeing beyond 
a person's exterior. AH this is 
wrapped up in a solid melody and 
propelled by Smith's personality- 
packed vocal performance. As a 
writer and vocalist, this Tennessean 
has a lot to offer, and radio would do 
well to share this affecting record 
with listeners.— MP 

SPANISH 

► SEUNA Con Tanto Amor (Medley) 

(3:53) 

PRODUCERS: Kike Santander. Jose Luis 
Arroyave 

WRITERS: A. Quintanllla III, R Astudlllo 
PUBLISHERS: EMI Blackwood Music o/b/o/ 
A.Q.3 Music. BMI; Peace Rock Musk 
EMI Utin 7087 (CD promo) 
The commemoration of the late 
Selena's 20 years in music has 
yielded a series of albums tracking 
her recording career, from her 
early pre-EMJ days to her final live 
concert. The latest release in the 
collection is Ones, a compilation of 
the Texan singer's greatest hits. 
And herein lies the dilemma: What 
do you work in radio when the 
singer is not available to record 
new versions? The solution is a 
medley that joins three signature 
Selena tracks — "Amor Prohibido," 
"Si Una Vez" and "Como la Flor" — 
with original vocals placed over 
completely different arrangements 
and instrumentation, designed to 
fit various Latin radio formats. The 
thrust here is to go for pop. using 
acoustic guitars, discreet strings, 
and tasteful, bolero-like percus- 
sion, although regional Mexican is 
also an aim, as evidenced by the 
mariachi trumpets in "Como la 
Flor." Obliterated completely is the 
saucy cumbia beat Selena favored 
and which originally took these 
songs to the top of the charts — 
which isn't to say that "Con Tanto 
Amor" falters. On the contrary, this 
is one of those rare medleys that 
achieves a seamless transition from 
track to track and in the end man- 
ages to sound cohesive, generic 
arrangements notwithstanding. 
You could call it an appropriate 
balance for an homage.— IC 



NEW & NOTEWORTHY 



pfl|UTQ|p||T|inQa Eric Alese, Ldla Cobo. Deborah Evans Price. Rashaun Hall, Chuck Taylor. SPOTLIGHT: Muses dtemed by the review ediion lo deserve ifKcial atientiofl on ihe basis ol muuul mtrrri and/ot BiUtioard chad potential. NEW & NOTIWORTHY: Exceptlona) 

' ' releases by new w upcoming artists- PICXS !►): Hew reteases predklcd to hil Itie top half of tbe ctwHt in the corresponding tortnat- CRFnCS' CHOICES (*): Mew releases, regardless ol (harl potential, highly recomnwnded because o< their iwjslcaJ meift. Send reww copies to 



ChiKkTaylor (BimaanS. 770 Broadway. 6th lk>or. NewYlirk. N.Y. 10003} or to the witten in Ok appropriate bureaus. 
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sounnepn cifiy looks id too Fuoupe 

Despite the defection of laFace Records. Atlanta's mosic community 
says it's still a thriving, musically fertile place to be. 

By RHONOfl BRRRKH 

Sometimes a leader, sometimes a follower and sometimes even a detractor, 
Atlanta has been a part of many of music's dominant trends. Some move- 
ments have been unique to Atlanta and its Southern surroundings, while oth- 
ers have reflected larger trends in the music industry as a whole. 

Two years after LaFace Records pulled up stakes, many contend that no 
Atlanta label has stepped up to fill the void left by the company. But, despite 
the conspicuous absence of an apparent leader in the city's industry, Atlanta 
still has a thriving, very active music scene. Opinions about the state of the 
city's landscape seem to run the gamut. But one notion is consistent: People 
here are working hard to make sure Atlanta maintains or exceeds the level 
of success it has enjoyed in the past decade. continued on page 34 
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^^★10 YEARS AND 



THE HISTORY WAS THEN... 

HIT, AFTER HIT, AFTER HIT." 
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STILL GOING STRONG^^^ 



THE FUTURE IS NOW!!! 

MORE HITS, AFTER HIT, AFTER HIT.... 
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B STREET IIVE 

Discovering talent is nothing 
new for Bryant Reid. The for- 
mer LaFace Records A&R exec- 
utive who discovered and 
developed Usher, Donell Jones 
and Toni Braxton has always 
been the man behind the 
scenes, looking and listening 
for the next big star. That 
hasn't changed, .-^s the creator 
and producer of B Street Live, a 
new .\llama-based television 
show, Reid is still fniding and 
exposing the hottest talent in 
and around Atlanta. I'he half- 
hour weekly show, slated to 
premiere this fall on Turner 
South, will k'ature unsigned, 
previously signed and estab- 
lished acts perlorming before a 
live audience. 

Reid says the show is an 
extension of what he did as a 
record label .A&R executive. 
"The .-Atlanta music community 
is well aware of niy reputation 
and what I've done in the past. 
When they heard about B Street 
Live, people started coming to 
me like the\' did before when I 
was doing .V&R. So this is like 
an A&R gig again, bin it's on a 
bigger platform." .A plallf>rm 
that, he says, holds about 8 mil- 
lion people, the estimated view- 
ership of Turner South. 

And. just as he handpicked 
artists like Jones and I sher, 
unearthed producers jermaine 
Dupri. Teddy Bishop and Soul- 
Shock and C^arlin and personal- 
ly oversaw material for Toni 
Braxton's debut album. Reid 
says he is very careful about the 
artists he selects for the show. "I 
ask them to submit packages 



GiGU OP HGianiia's 

Behind-Tne-SGenee PiauePG 

Bu Rhonda BapaKa 

In addition to the big-name artists who keep Atlanta on the musical 
map, there are others who, working behind the scenes, help the city 
maintain its reputation as a thriving musical metropolis. We talk 
with a few of those key players. 



have performed for the show. 

H Street Live, w hich Reid says 
will feature a broad range of 
musical genres, has already cre- 
ated excitement in Atlanta, 
even prior to airing. "It's a 
great concept," he says, "and 
every taping is getting more 
packed. We're getting more 
celebrities there, and I think 
the reason is because it's a very 
good concept. It's not only a 
TV taping, it's a party, and not 
onl) is it a parly, it's an event." 

BENE BRIFFIM 

As the founder and producer 
of leddy Riley's R&B group 
(iuy and a producer for every- 
one from Bobby Brown to 
Stephanie Mills, Gene Griffin is 
regarded as one of the music 
industry's sharpest business 
minds and as a gifted artist with 
an ear for talent. 




Brttiril Reid (with mid find the B Street lAve damen 



just like they would to a record- 
ing company," he says. "I gel a 
picture, a bio, a disc. I listen, 
and, after I listen, I want to 
meet with them and hear them 
sing live, and then I determine 
if they're good enough to be on 
the show." 

Speech, Nicci Gilbert, Sam 
Sailer, Lil G, C^orey, Pastor Troy, 
920, Montell Jordan and a host 
of unsigned acts in the .Atlanta 
area are among the artists who 



It was the late '80s when (iuy 
ruled the R&B charts. Since 
that time, GrifTni may have 
shied away fiom the spotlight a 
bit, but he has never totally left 
the game. The Golumbus, Ga., 
native says he still tries to keep 
the d(M)r open for any hungry 
voung artist w'ho might happen 
by, especially those who, like 
himself, have a street edge and 
can merge genres. "C^oming 
from the New V'ork streets and 



Gene Grifjm 



coming from the .South, 1 like 
to cross .Southern beats with 
New York beats because I'm 
from bt)th places, and 1 would 
always pay attention to what 
happened in the church. " he 
says. "I've got a bunch of minis- 
ters in my family, so I went to 
church regularly. 1 had no 
rhoice." 

.Among Griffin's upcoming 
projects are a female rap trio 
from Decatur. Ga.. called Dirty 
Red, who GrifFin jokingly 
describes as "a ghetto TLC." 
and C^liff Jones, a gospel singer 
fiom Washington. D.G. 

.Aware that today's nuisic 
industry is more crowded and 
competitive than it was a few- 
years ago, (iriffin .says his chal- 
lenge is not only to find the best 
artists, but to create better 
opportunities to expose them. 
And, he says, he's found a way 
to do just that via a satellite CD 
reproduction device he's 
launching in conjunction with 
Atlanta attorney Wilfredo 
Pesante. "I'm working on satel- 
lite technology, a reproduction 
mechanism that will reproduce 
CDs in five miiuites at any loca- 
tion w here the satellite has a 
beam," says Griffin. "On a satel- 
lite, we can put as many albums 
as we want, and we can down- 



load the songs from the CDs 
and create compilations com- 
prised of your lavorite songs. 
V'ou can even put a picture on 
the C;D." 

.As for w hat he's looking for in 
an artist these days, GrifFui says, 
"I'm looking for good R&B 
acts." R&B, he says, is an 
enduring genre that nurtures 
all types of music. "It'll outlast 
them all, " he adds. 

ENIIBHT EMTERTRINMEIIT 

It's been said that behind 
every good man. there is a good 
woman. Perhaps. But it is true 
that behind many good Atlanta 
producers is u g(K>d woman by 
the name of Tashia Stafford. 
Stafford's Enlight Entertain- 
ment manages some of the 
city's hottest producers, among 



not wanting to work at a label 
anymore," says Stafford. "I 
knew that I had a lot of talent 
and 1 was really good, but I was 
very frustrated wiUi the fact 
that, no matter how good i was, 
my job depended on somebody 
else. So, after losing my job at 
Elektra because my boss lost his 
job. I started a business that 
really had nothing to do with 
music at all." 

But little did Stafl'ord know 
that her reputation in the music 
industry would eventually be 
her calling card for a new ven- 
ture. "I got a call from some- 
body at Sony, who had heard 
that I was a great administrator, 
and they had a producer in 
.Atlanta that needed some help. 
I hat wasJ-Dub (Jclfrcy Walk- 
er]. He was my first client." 

Walker proceeded to tell 
other producers about 
Stafford's expertise, and, l>efore 
long, Enlight had grown wings. 
"I didn't set out to be a man- 
agement company," she says. 
"It just kind of grew into what 
it is today." 

.And Enlight continues to 
grow. Staflord recciuly part- 
nered with Toiiia Kempler to 
create a New York oflice for 
Enhghl. "I think it's worked out 
fairly well because the clients 
have come to us after hearing 
what we're doing with other 
people." says Kempler. Among 
their New York clients are pro- 
ducers Buckwild and Kovas and 
w riter/co-producer Nicole 
Wray. 

Staflord says Enlight strives to 




'Ihsbia Staffanl and Tonia Kempler 

them Dent, who produced the 
Destiny's Child hit "Survivor." 
3LW producer Sean "Sepp" 
Hall. Japanese producer "T'kiu'a 
and Kevin "She'kspcre" Briggs. 
the man behind hits by I'l.C. 
Destiny's Child and Pink. 

Stafford, who started out in 
the music industry working for 
Elektra Records, says Etilight. 
founded in 1996, grew out of 
her desire to be an entrepre- 
neur and mushroomed on its 
own. "Mv motive came fiom 



help cfients be more business- 
minded. "One of the things I 
try to focus on with the clients 
when they come under my 
umbrella is creating their own 
entities and not just being a 
producer. I advise them to 
maintain their production sta- 
tus, in terms of staying in the 
studio and doing their work, 
but to broaden their horizons 
and go outside the box a little 
bit and ti v to build their own 
wealth." 
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ECORDINBS - 1 74-a DEFOOR PLACE - ATLANTA GEaRt3IA 

Phone: 4a'4.6a9.99 3 5 Fax: 404.eag.9g76 

Desibn: Creative nqir e7B.4Ba.Aaa6 ya diq 

c 



/aim/ Noi tli Dniid Hills 
\ R(l.): .As llic Maine 
siiggcsls. tlic t<KllS 
here is on nstd lxx)ks. 
hut ihc- siDi'c also has 
a bonntilul selection 
ofprc-ownetl (]Ds 
and vinyl, plus a generous assoit- 
ment of music books and inaga- 



ComerCD (1048 Nonh High- 
land Ave ): ITiis small shop in the 
pielly Vii)pnia-llighland neigh- 
borhood sells a ton ol' adult-alter- 
native artisLs. Nonih Jones,J<>hn 
Mayer and C^oldplay have been 
huge sellers for them thb year. 

Criminal Records (406 More- 
land .Ave.): Specializing in alterna- 
tive, ciitliiig-edge indie rcK'k 
and/or trendy nx'k. this popular 
destination in .-Xllantit's semi- 
boheniian Utile Five Points district 
also oilers lots ol undei^rouiid 
comics, magazines and DVDs. 
Occasional in-.stores and parking 
lot concerts, bodi lioni loiiils and 
national touring acts, help make it 
a tlniving, active part of the scene. 

Discover Music ( I West Cxnirt 
Square. .Suite 1 10. I>ccalur): Kora 
store that speciiUizes in die lie- 
dyeil tiineage lor llie Deadhead/ 
Phish-head crowd, you'd expect 
an ambiance slightly Rinkier than 
this t(x>-sleiile oudet. .Still, it's a 
plciisiint enough place to |K)ke 
around lor diat new Dkh's Pick 
disc. Located in downtowii 
Deratur, just a few miles east of 
central Atlanta. 

Eanvax (1052 Peachtiee St.): 
Hot spot for hip-hop, soul, rap 
and other iiKxles of iiKxIcrn 
url^an music. It's always hosting 
in-.stores and sponsoring listening 
patties. 

Eat More Records (1210 R<x:k- 
bridge Rd.): If you're a music geek 
seai ching liir dial elusive new nxrk 
"n' i-oll import (^D, this small store 
in Noirross, a northeastern .sub- 
urb of Atlanta, should be first on 
your list. 

Ella Guru (2993 Not ill Druid 
HilLs Rd.): .Above-avei-age selection 
of quality used CDs. plus selertcd 
new tides and collectibles. 

Full Moon Records ( I ('>.'>3 
McLcndon .Ave ): This liny shop 
in the Quidler P.n k iieiglilxir- 
h<Kxl, near IJttle Five Points, is 
jani-packeti with used ;ilbunis and 
CDs. 'llie owner is knowledgeable 
and dist erning. 

Rewind (1121 F.uclid .Ave.): 
Along widi Satellite. .Atlanta's 
prime destination liir diuice iuid 
techno D{s kxiking liir the latest 
wax. 

Satellite Records (421 More- 
land .Ave.): Just around the corner 



HGianta's hod PPOPepGies 

If you intend to do business In the Htlanta area, here are some select musical 
destinations that mahe up Its eclectic scene. 

GomPiiea By jbpp ciapK 



li om Rewind, this Little Five 
Points shop oliei-s plenty of turnta- 
bles lor D)s to sample the stninds 
belore they buy. /\lso a himdy spot 
to pick up lliers advertising 
upcoming raves and dance par- 
ties. 

Tower (3232 Ptachtrec Rd.): 
Recendy rel(x:ated to a lai^er 
space, the .Atlanta outlet of the 
Sacramento-based cluiin features 
ktcal and touting acts on its ind(K)r 
stage a dozen or more times a 
montli. 'file store boiists the usuiil 
extensive selection the chain is 
known for. along w ith pre-<)w iied 
vinyl rectirds and colletlibles. 

Wax N Facts (432 Moix;land 
.Ave.): In addidon to row alter n>w 
of used vinyl in cardlx>ard Ijoxes, 
this I jttle Five Points mainstay 
stocks a decent selection of 
tiew/used CDs and iniporLs. Most 
of the cranky stitlfer/geeks have 
been theix- since die 1980s; it onh 
seems like thev've been diere since 
the 1880s. 

Waxtry (20iM'> N. Dtralur Rd ): 
/Vnodiei loiigsuuiding independ- 
ent record store, it mainly cHers to 
a younger set into indie/altemative 
music, including all the hip sub- 
genres. 



Adandc Journal 
Constitution: I'he 
dail> paper luis added 
a couple of new music 
writers in the p;ist 
\ear. with a somewhat 

noticeable increa.se in 

music-related stories, 
although die focus is generally on 
ntitinstream acts. .AUaiita's urbiiii- 
musit holshoLs still nab the bulk of 
the coverage, along w ith periodic 
gos.sip alxjul die adv entures of Sir 
KIton John, the newspaper's 
favorite pan-time Atkmtan. 
Friday's edition offei-s previews of 
the wcx-kend's hot tickets, while 
Sunday's includes rcxord reviews 
and (Kcasioiiiilly a sizeable music- 
related leature story. 

Creative Loafing: Frtx' alterna- 
tive weekly is well-c'stablislied and 
widely read, olleiing divei^' cov- 
erage of l(x<il tiiiieiiiakers, DJs 
and touring acts hitung tow n. Its 
lai^e music seaion is a gixxl place 
to find out who's playing when 
and where. 



INsite: (k)ing f<>r the college 
demogi-aphic. this free monthly 
(iwil of a inulti<ity group of 
like-minded papers) feamres 
inteniews with miLsic, movie 
and sports stars. Record reviews 
and concert previews round out 
the music section, which has 
noticeably shnmk in the past year 



Stomp & Stammer: Free 
monthly magazine covers a wide 
i^ngc of Itxal and nationiil arts. 



PUchWerk: Niuiied "Bc-st New 
Rixmi" in die June issue of Afiv 
magazine, thLs fiicility is popular 
with the R&B/liip-hop cirtwd, 
including tiish Money Record- 
uigs' Baby and J Recwds' Monica. 

Silent Sound: Comfy', festive 
atmosphere and extensive faciliues 
help bring the bigger iiiunes back, 
including R&B stai-s like recent 
clients Whitney Houston and 
India.Arie and rockers like Train. 




Siteiit Sound 

Some find its causae, opinionated 
approach refi eshing; others are 
simply annoyetl. 

Rolling Out: Free rag covers 
is.sues and entertainment of inter- 
est to African-American .Atliuitans. 
Thus, there's a big empha-sis on 
the city's hip-hoppei's and RJirB 
stitrs. 

Southern \bice: Widely distrib- 
uted gay-and-lcsbian-fcxnised free 
newspaper Regular features on 
Ixxh local and touring musical 
acts. 



DA.R.P,: Acclaimed 
R&B pnxlucer Dallas 
.Austin and team work 
their magic in this 
facility 

Doppler Many pop 
and urbiut music acts 
work in this fiiil-service facility, 
including of recent vintage, 
Crt*oi^e ( Linton and Beyonce 
Knowles. Of the seven audio 
rtxjnis, two are music rtxinis with 
ProTixils; Doppler handles adver- 
tising. cor|X)rate, broadacsling 
and related jobs in odier rooms. 




Snack 'N* Shack: Ltxal musi- 
cian Rob Gal (of Daemon Records 
pop-punk band 6X) runs this low- 
key facility, popular with locid and 
regional acts on a budget. 

Southern Tracks: Long-eslab- 
U.slieti, fiill-sizcd live ixx>m imd die 
favorite Atlanta fiicility of respected 
rock producer Brendiui O'Brien, 
w ho recorded Bruce Springsteen 
iuid the E Street Band's 7'/w Rviiiig 
album here over the spring. 

Southside Studios: Producer/ 
musician Jermaine Dupri's private 
niinpus r<K)m. he uses it for proj- 
ects tiir his .So So Def Records, as 
well as production w ork for other 
liibels and artists. .Moniai, Tvrese 
and Mariali Carey have prettied 
up the place lately. 

Stankonia: Big Boi and Dre 

ti'om .Atlanta hip-hop act OutKast 
air Ix'liiiid this funky-;iss opera- 
tion. L'sed priiiuirilv for OutK;Lst's 
pnijccts, along with the kxise 
Dungeon Family collective of 
.Atlanta's hijvhop stylists. 

Tree Sound: This longtime 
favorite widi many nxk and R&B 
acts is based in the northeastern 
suburb of NortToss. Recent clients 
have included Travis Tiitt, Indigo 




Ciiiis. Keith Sweat and Bone 
Iliugs-N-I lannony. 

Zero Retiun: Rob del Bueno 
o|x;rates this facility, popular with 
indie-rockin' local and region;d 
Ixinds. (kxxl assortment of analog 
equipment 

Zumpano Audio Complex: This 
duster of inde[x'ndently operated 
recording nx)ms attracts a tUverse 
cross-section of musicians and pro- 
ducers, including recent visitors 
SR71. Rehab and Joe Soudi. 



Daemon: Amy Ray 

of the Indigo Girls 
inns diis arlist-Iixtised 
indie, which primarily 
sticks to C«oigi;i-l)ased 
acts. Recent titles have 
included spunky all- 
temalc Atlanta quartet 
the Moto-Litas, pop-rocker Kiul 
Melancon and New York-based 
Latin-nxk romantics Cxirdero. 
Ray's 2001 solo debut, SUig, featur- 
ing collaborations with the 
Butchies. Joan Jett and the Rtxi- 
A-Teens, remains one of the com- 
pany's most popuhr tides, but Ray 
tends to Ix' hands-oH with the 
other ads on the roster, allowing 
them to build on their own vision. 

So So Def: Producer/artist/ 
mogiil and all-ai ound party ani- 
mal Jermaine Dupri heads this 
successful urban-music label, 
Ixjasting releases bv Da Brat, Bow 
Wow. R.O.C;., Jagged F.dgeand, of 
course, Dupri himself, whose 
recent hit, "Welcome to .Atlanta," 
exemplifies his hometown pride. 

Terminus: Focusing on nx>ts. 
blues and jam-oriented nx"k, this 
fc)ur-ycar-old company has made a 
name for itself w ith new mateiial 
by Danny Barnes (ex-Bad Livers), 
Jerry Joseph &TheJackniorons, 
Wayne HoroviLz and Piwious 
Bryant, along with reissues of 
.AUaiita wacko Col. Bruce Hamp- 
ton's early independent releases. 

\felocelte: The remnants of Phil 
Walden's Capricorn label have sig- 
niticanth downsized, bodi in staff 
iUid roster Distributed through 
RED, .Adieus band Judfcr and Sim 
Francisc<)-ba.scd coUege-nitlio [xip- 
sters Bculali arc among the indie 
company's acts. Look for the label 
debut fiTom Party of Helicopters, 
from Kent. Ohio, early next year. 



VENUES 



Apache Cati (64 

Third St.): Downtown 
space allows creative 
hip-hop. jazz, R&B 
and spoken-word 
artists to get it on in a 
comfortable, welcome 
environment. 



Blind Willie's (828 N. Highland 
Ave.): Classy blues venue brings in 
touring favorites like Sleepy l^beef. 
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Alison Fiindcitiuij;!! iuid M< hc 
son, as well as kxal mainslaw siidi 
as HmLserocker Johnson. 

Brandyhouse (4H(i5 Roswell 
Rd.): l^jpular with collegc-agcd 
jam-iiKk fans, (his aging subuiixin 
pub presents local iioodlers along 
with occasional touring acts like 
Robbie Krieger. 

Cluutain Parle Amphitheatre 

(4469 Stella Dr.): Longstanding 
outdoor veiuie smack in the mid- 
dle of an upperdass iieighbor- 
hixxl on Atlanta's northside. 
ITiey put mostly old-timers 
there — the Moody Blues. Blondie. 
Rod Stewart have entertained 
recently. Unfortunately, the stage 
sound is usually too low to rise 
above the dinner chatter of the 
crowd. 

Cotton Club (152 Luckic St.): 
Tlie basement of die Tabernacle 
serves as its own unique venue. 
Bookings lean toward local rcx^k 
bands and louring lieadlineni like 
Doves, Sloan and Starsaikir. 

Cowboys ( 1 750 N. Roberts Rd., 
Keiinesiiw): If you don't mind a 
Utdc drive, this huge, deluxe 
honky-tonk on die northeastern, 
outer suburb end ol .Atlanta brings 
in popular countiy acts like 




1174 EUCL'D ATIANTA. GA 659-7656 



Dwight Yoakam and David /Man 
Cue. You can even go all urbiui 
cowboy on us and try your luck on 
the nie<-hanical bull. 

Dekaib Atlanta Centre (4 1 (36 

Buliird Hwy.): Converted clieap-o 
movie dieater at a Mexican- 
.Americ^n discount mall in .Atlanta's 
inner suburbs has played host 
■"etenUy to die (^ult, Moby and 
D<is)itx)ard Conlc-ssioiial. If dial 
sounds strange, well, you'it; quite 
correct. 

The EARL (4S8 Flat Shoals 
.Ave.): Bustling I'last Atlanta cove 
always boasts an exciting lineup — 



generally a mix of independent- 
minded liK'als and established, 
yet edgy touring acts like US 
Maple, My Morning jacket and 
Milemarker .A rousing little 
riK'k 'n' roll hangout, whether 
you're interested in the bands 
or not. 

Earthlink live (1374 W. 
I'eachtiee St.): \Vliat this hinction- 
al mid-si/ed theater tacks in 
ambiance, it makes up i<>r with its 
setup — the high-sloping rows of 
seals guarantee a gi-eal view from 
anywhere. Dolly l*anon and 
Queens of the Stone Age (not on 
die same bill, incidentally) have 



iK-eii among the varied l ecenl 
lieadlineis. 

Echo Lounge (55 1 Hat Sluxils 
.A\'e.): 'Ihis warehouse-like club is 
popular with l)aiids and liins alike, 
» ith Ixxikiiigs leaning towaid the 
edgier, ;dteniative-ix)ck end of 
things. Here Ubu, Wire and Bright 
Kyes liave played recendy. not to 
mention hordes of .Atlanta groups. 

Eddie's Attic (515-B McDo- 
nough St.. Decatur): .An intimate 
venue lor acoustic singer-songwrit- 
ers, tiiis is where fiilks like John 
Mayer got their starts. Uoc'als. 
including the ever-]x>pular 
Michelle Malone and Jennifer 
Nettles, and a regular influx of 
touring uoulxidours like David 
Wilcox and John Wesley Harding 
fill the .schedule. 

ElevenSO ( 11 50 IVachtree St.): 
Foniiei ly an old opera house, diis 
fancy inidtown r(K>iii has recendv 
been converted into a swanky 
dance-music nightspot, but House 
of Blues (xmcerts has started 
Ixuking live acts there, including 
Chick (x)i ea, Supt eiiic Beings of 
Leisure, Tapnxn and Vciiiessa 
Carlton. 

Eyedrum (290 Martin Luther 
King. Jr. Dr.): Low-rent urban digs 



add to the giilly, an\ ihiiig-ain- 
liappeii atmosphere at this down- 
town co-op ai1-aiid-iiiusic space. 
In addilitin to avant-g;irde, free- 
l()rm and experimental musical 
acts, Kycdnim regularly includes 
films, spoken-word readings and 
visual arts in its lineup. 

HiFi Buys Amphitheatre (2003 
Lakew(xxl Wa) ): .AUanlii's coi"po- 
rate-sponsored oiitdcxn shed for 
die big suninier touting acts. 

Jake's Roadhouse 

Lawienceville Hwy ): Blues, blue- 
gfiiss and gixxn^ jam arts nile the 
night at this drinking hole. .Sun- 
day's kxal hippie bands benefit 
li om a live broadcast on Adaiita 
cliissic-rock station W'ZliC-FM. 

Kaya (1068 I'eaclilree St.): Hip 
hop/dance DJs and urban-music 
acts ai e to Ix' expected at this 
large, popular midtowii club. 

Masquerade ((')95 North .Ase.): 
Hiis laigc, (lark ;uid sjiiiewliat 
imposing ladlity oftcrs a Iwi rage of 
punk and metal acts on its top ikxir. 
while dienied DJ nights rule die 
nxttl dowiistiiii's. In wanner 
months, the dub s spacious bjick- 
yard can hold sevenil diou-sand i"ev- 
elcrs for all-day outdixir concerts. 

Cuultlinril an jxtf^r ?2 





ground breaking music, inc. 

Songwriters & Producers 
A new dimension in music publishing! 



2 1 35 Defoor Hills Road N.W., Suite I • Atlanta, Georgia 303 1 8 • 404.350. 1 669 WWW.gbmpublishing.eom 
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SHEKSPERH: Coach / Hitmaker 
|Team: Spere Records / Arista 
Origin: Long Beach, CA 



BUTT.\PHLY: QB Singer /Songwriter 
I Team: Sperc Records / Arista [ 
Origin: Carson, CA 



TINA NOVAK: Cheerleader / Singer 
I Team: Spere Records / Arista | 
Origin: Tamp;i. FL 



Arista Records 



MR. PERKINS: Linebacicer / Lyritist | 
Team: Spere Records 
Origin: Chicago, IL 




HOT PROPERTIES 

(.iitittuittit fnwi jxtf^r 2^1 

MJQ Concourse (7;^6 Rnice cle 
Lt*t)n Ave.): Most nights at Uils 
rifiKiy niicilowii hanj^oiit ifvolvt* 
around dance, hip-liop and Brit- 
pop DJs, bill thev b(K)k a handtiil 
of live acts, bolh l<)t ;il and touring, 
ever)' inontli. 

9 Lives Saloon ( 1 1 74 Eiidiil 
Ave.); Tile Kiss, Mototltead iuid 
.ACynC [Xftters ctn'ering e\er\* inch 
ol'black wall space tell you every- 
tliing you need to know. Well, 
alinosl. \Miile this licadbiinger' s 
ballroom caters primarily to the 
old-school denim 'n' spandex 
crowd, nuiny golh, industri^il and 
nxjtsier acts ;iIso make t)ie cut. 

Noithside Ikvem (1058 Howell 
Mill Rd.): Blues shack in the mid- 
dle of a rundown urban ware- 
house/industiial distiict attracts 
college kids and old-timers alike, 
drawn to its unadorned atmos- 
phere and non-fla.shy players. 

Philips Arena (( )iie Philips Dr.): 
When not hosting basketball, hock- 
ey and other sporting events, tills 
modem arena brings in arena rock. 

Red Light Cafe (553 Amster- 
dam .Ave.): This cozy, den-like 
room offers a mix of acoustic folk. 



bliiegiass, coimtn and adult-lean- 
ing r<K'k 'n' roll acts. Juliana Hat- 
tield and Tift Menitt were recent 
pcrlbmiers here. 

The Roxy (.SI H) Roswell Rd.); 
lliis niid-si/ed concen ball brings 
in the likes of ('owboy Mouth, Los 
Lobos and Billy Bragg. Simple but 
sulbcient surroundings, generally 
giMxl sound. 

Smith's Olde Bar ( 1 578 Picxl- 
moiit .Ave.); College-ixx:k and adult- 
le^uiing singei-songwrittTS iuid ;ilt- 
counu-y iKls are tlic priniarv' di-aw 
at lliis dinner-theater-estjue (in 
appearance only) club. Ciood mix of 
kxals and national acts. 

Star Cotnmunity Bar (437 
Moreland .Ave ); While mostly 
known tijr its ;Jt-country, roots- 
r(x:k and rockabilly bookings, this 
colorhil club in the heart of 
^VUantii's Utile Five Points neigh- 
borhood has been leaning moi e 
toward latKXKxl trailer-park punk 
acts lately. Many out-of-towners 
visit it just to light a candle and 
make a wish at the approprialel) 
tacky shrine to Elvis, the center- 
piece of which is a golden toilel. 

The Ikbemacle (152 Luckie 
St.); This u uly beautiful venue is 
actually housed in a renovated, 
old tabernacle church in ihe heart 



ol downtown Atlanta. Ilic mid- 
sized, multi-tiei*ed theater has 
played host to everyone from 
Wilco to Nick tive. 

10High(81('>N. IlighLind 
.Ave.); The basement of bitsy drink- 
ing hole Dark Horse Tavern lxM)ks 
kK-,il and icgional acxs. .Arista artist 
and enei^lic /\tianta pop-ixxJier 
Butch Walker, ex-nieniber of tlie 
MarNclous 3, liiis been known to 
play a suiprise late-nigbt set on the 
till) comer stiige. 

V^ety Playhouse ( 1 099 Euclid 
■Ave.); Wondertiil 1 ,000-capacity 
theater in little Five IViints brings 
in evenone from Sonic Youth and 
Slealer-Kiiiney to Jimmy Smith 
and Jerry Jetf Walker In recent 
years, jam-rock acts have been 
periiKlically packing the place with 
dopey college kids. Dvnamite 
sound and fiiendly surroundings. 



Dogwood Kstival: 

'lliis family-oiiented 
music and aits festival 
ocrurs in .April at 
■Atlanta's centrally 
kxated oasis of rolling 
hills ;uid greenery. 
IMedmont Park. Most- 
ly Geoi^a-based musical acts, 
from the folk and rock world, play 
the mulli-dav event. 




Downtown Rocks: .A summer- 
long -series of free concerts in a 
downtow n .Atlanta parking lot, in 
direct competition w ith On the 
Bricks right around the corner 
Modern-rock radio powerhouse 
WNNX (99X) is the sponsor, 
and the acts definitely veer 
towaifl their young demo — 
Nickelback. Papa Roach and 
Houbastaiik were among the 
noiseniakers playing the Fridav 
event this year Its site has been 
earmarked as part of a new 
aquarium project set to begin 
construclion soon, .so the future 
of the concert series is currently 
up in the air 

Music Midtown: The first week- 
end in May, .AUanta's latest music 
fc-stival takes over die streets and 
parks surrounding the .Adanta 
Civic Center (itself a large theater 
venue). Up to 200,(K)0 |x;(>ple 
attend the annual three-day, 
multi-stage event, which biings in 
several hundred performers from 
a myriad of popular genres, 
including rock iV roll, blues, jazz. 
R&B and, as iUways, diusc ubiqui- 
tous has-bcx'ii nostalgia acts diat 
seem to crop up at every summer 
festival. 

On the Bricks: .A summertime 
.series of free Friday-evening .shows 
at Centennial Olympic l^rk, in die 




heart of die downtown biLsiness 
district. With sponsorship by CHR 
radio stiition WSTO (.Star 94), 
headlinci's this year included /Manis 
.VIorisselte. lndia.Arie, C/increte 
Blonde and Iliey Might Be Giants. 



WRAS 88.5 FM 
(Album 88): l liis 
lW),(KK>-watt college 
st;ition (courte.sy Getir- 
gia State University) 
pumps the indie rock 
over bill and dale, 
along w ith an a.s.sort- 
nienl of genre-specific specialty 
shows. 

WSTR94.!™(Star94); 

Chirpy contcmporar) bits served 
widi a smile. 

WNNX 99.7 FM (99X); The 

moflern-rock monster is a master 
ol self-piomotiuii. tying in w ith all 
the light events antl concerts. 

WVEE 1033 FM (VI03): ITiis 
iirlxm-music mainstay has long 
been at or near die top of .Adanta's 
ratings Ixxiks. 

WHTA 107.9 (Hot 107.9): A 

steady stream of hip-bop hits 
guarantees this station a place 
close to the hearts of Atlanta's 
young Afiican-Amcricans. B 




~~~~ -— — — - ,— — — — - 



Atlanta Rocks the World and ZAC Rocks the ATL, 

We'd like to thank all y'all for letting us prove it to you! 




'these go to eleven' 
now offering tlie largest custom 
SSL 4088 G-f in town 



< MCA, Arista, RCA, Sony Music, Universal Records, Island Del Jam, Wind Up Records, Spere Records, Terminus, 
Violator Records, Ptiat Boy Records, J Records, Interscope, Zombo Records, Telorc International, Dreamworks, > 
Joe South, The Grit Brothers, Whitney Houston, TLC, Bobby Brown, Roy Murray, Neptunes, Bubbo Sparxx, 

K-Dog, Dungeon Family Records, Rico Wade, 112, Organized Noise Productions, Miml Holland, 

Jim Eben, Archie and Big Mace, Butch Walker, Bowlling For Soup, SR71, Olivia, Jarvis Church, 

TInsley Ellis, Eddy Offord, Kevin "KD" Davis, B W She'kspere, Speech, Dryvn'N'Cryln. Jeff Tomel, 

III MIc, Rehab, Blake Eiseman, . ^^^P Swizz Beats, Outkost, Shawty Red, 

Phil Tan, Do Brat, Von Hunt, ^ -r-y^ • i- iw \ r" ^''^'''''BS' 

Rusty Cobb, Sam Sims, >^ Cy\FllF NC jl 

Motor 76, Sam Salter, i 1 1- >^ i_ ^1^^^^ Speights, Kelly Price, 

Rodney Jerkins, Vagabond Productions, RECORDING Bultaphly, Goodie Mob, Donna Hopkins 



ZAC thanks these Producers, Engineers, Artists and Labels for a Great 1 st Year 
Coming soon to a chart near you 
"We Ready" 

waniKi know more? check it -www.zacrecorcling.com 
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THE MEGA-HIT SIHGLES 

"NO More" 
a 

"Playas Gon Play" 

CERTIFIED 

SUN'S debut Platinum 



SEAN "SEPP' HAU'S 

work with 
muitiplatinum 
selling artists 
SUCH as: 



PIN 

98 Degree 



a 



iree^ 

1 







5ean "5epp" Hall 





r 



• Look for his artist 
project coming 2003 



TYRESE 



brought him 
INTERNATIONAL 
recognition! 



On ARROW Records 

'sail in the name "The HitMaker" 




^^^^ 





Contact: Enlighl Enteminmeni / 404JSS.2S70 / wim.thehitmiker.n(t 



Cr 
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CITY'S FUTURE 

Conthuted f nim fytlf^^ 21 

When it comfs to movements 
and trends, Atlanta still man- 
ages to create its own. But in a 
post-9/1 1 economy, the artists, 
labels, producers and support 
companies who call Atlanta 
home are feeling the pinch. 
Consequently, some ol the city's 
musical leaders find themselves 
in the same lx)at as their coun- 
terparts in other regions. The 
dismaiiUing oi* black-music divi- 
sions at major labels and the 
discontinuation oljoint- venture 
deals — once enjoyed by 
Atlanta's So So Del', I.aFace, 
Organized Noi/.e and Dallas 
Austin's Rowdy and Free- 
world — have Ibrced Atlanta to 
look from within for that next 
big thing and for its own suste- 
nance and salvation. 

PEAKS & VALLEYS 

Entertainment attorney Ver- 
non Slaughter, who has been 
part of the Atlanta music scene 
for more than a decade (he was 
LaFace's first VP/GM), says 
that, in some ways, Atlanta 
labels fell victim to their own 
success— especially lliose pro- 
ducer-run imprints that helped 
create the city's identity. "1 
think what we foimd and what 
the individual labels found is 
that it wasn't as easy as we 
thought it would be, regardless 
of the creative talent involved," 
explains Slaughter. "They 
found that it lakes more than 
just talent to build a thriving 
business, and 1 think the initial 
thought was that, because of 
the creative talent, these labels 
would prosper. However, in a 
lot of cases, instead of fwusing 
on the label, these [new execu- 
tives] still l()cuscd on their pro- 
duction skills. Instead of put- 
ting emphasis on talent that 
they woidd sign lor the label, 
they would still produce for a 
lot of differenl people. I'he 
major lal)els started describing 
these joint ventures as vanity 
labels, and, unfortiuiately, we're 
now in a state where it is 
extremely difficult to gel these 
types of deals. Companies are 
very reluctant, no matter how 
talented the person is." 

But, says Slaughter, <>iu of 
that reality has come a new- 
independence and a new breed 
of young entrepreneurs who 
don't want to fall prey lo the 
whims and/oi' disapproval of 
the majors. "What it has created 
is tremendous opporlimity for 
independents to come along," 
he says. "Traditionally, it was 
the independents who usually 
started every new trend of 
music, and I think that has not 
changed. During the past, 
whether it was disco, grunge 
music, K&B or soul, it was first 
started indepen<lently, and then 




Michrle Rhea Caplinger of NAK^S 

eventually the majors picked up 
on it, and they became institu- 
tionalized when majors got 
involved." 

These labels, says Slaughter, 
are the new liiebltxxl of the 
Atlanta music industi^' — and the 
industry as a whole. Koya 
Records. Sound of Atlanta, 
Madd Society Records, Big Cat 
Records, VS Records and Big 
Oomp Records are among the 
indies to watch in the current 
Atlanta music scene. "I think tlie 
emergence of independents at 
this point could really keep tbat 
pattern going and, musically, can 
help show us the way," she adds. 

Attorney Uwonda S. (>arter, 
whose clientele consists of 
indies, rapper Cuevo Gold, Attic 
Crew, 72 Management and 
Consulting and Boliver from 
Dungeon Family, agrees. "What 
I've found with major labels is 
they try to recreate what is 
already out there and use for- 
mulas that are already work- 
ing, " she says. "A lot of times, 
they are not willing to try new 
things, and they're not willing 
to try because they don't really 
know how to market them. But 
independent labels are coming 
from the gra-ss roots, and they 
learn how to market and pro- 
mote their artists, and if it's suc- 
cessful, major labels pick up on 
it, and it expands the sound. 
They are the ones testing new 
grounds and making new things 
work." 

Slaughter says, despite the 
challenges, the talent that origi- 
nally put the city at the fore- 
front of the music industry is 
still there. "Frankly, I see it as a 
time of tremendous opportuni- 
ty," he says. " I get tapes and 
CDs every day in the mail, and I 
get phone calls every day — at 
least two or three — about peo- 
ple who want to meet with me, 
want me to give them advice, 
hopefully work with them, shop 
their material. ..things like that, 
and I've come across some 
tremendous talent. My client 
Bryant Reid created R Street 
Live, which has become an 
incredible and vital showcase of 



unsigned talent. But that's just 
one side of the range of talent 
that's still here." 

Slaughter says today's Atlanta 
music scene reminds liiiii of the 
early '90s, when the industry 
here was just getting its legs. "I 
wanted Atlanta lo be the urban 
equivalent of Nashville," he 
says. "We've tried it, and we've 
had some setbacks. Biu, as long 
as I'm in Atlanta, I'm not going 
to .stop trying lo help make that 
happen lx.'cause I have the raw 
materials to work with and 1 
certainly have the belief." 

COMING TOGETHER 

One growing trend in the city, 
which has often been criucized 
as being t(H> cliquish, is the com- 
ing together of various mem- 
bers of the eniertainmcnt com- 
munity. A notable example is a 
group called 730 Atlanta, an 
AUanta-based music-industry 
organization created by and 
comprised of managers, pro- 
ducers, entertainment attor- 
neys, A&R execs, publicists, pro- 
moters, agents, studio heads 
and radio personalities. 

Says Brian {^ooley of Wicked 
P.R., "The group was started to 




AUome) Vwnnda S. (jiTte 



behalf of the city's music indus- 
try. "We're spreading the word 
that Atlanta is a diverse musical 
powerhouse on par with New- 
York and Los Angeles, and 
we're working as a group to 
make ^Vtlanla even more of a 
force." 

There also are other organi- 
zations in the community try- 
ing to create a bond among 
.-Xllanla's musical family mem- 
bers. Michele Rhea Caplinger, 



think people weie afraid when 
ihey saw LaFace leave and now 
with .So So Def. We realize how- 
g(H>d we had it in Atlanta, and 
I hey want to keep it, so they're 
coming together lo bridge all 
their resources to make sure 
that it stays here," she says. 

"The worst thing that could 
happen would be for people like 
Organized Noize and LaFace 
and So So Def to put Atlanta on 
the music-industry- map only to 
have it all of a sudden die," 
Carter adds. 

STILL THE ONE 

Despite industry-wide changes 
and dw indling opportunities for 
the types of big-label deals thai 
might have been done in the 
past, Atlanta has not fallen from 
grace. 

Says Slaughter, "I think 
Atlanta's still the go-to spot. I'he 
secret with Atlanta is that there 
is no Atlanta sound. We have 
incredible talent in all types of 
genres and sub-genres of music 
here. Whether it's neo-soul, hip- 
hop, rock, gospel, pop, all dif- 
ferent variations, you can find 
talent and producers who are 
exceptional in those areas. 




have the industry in Atlanta 
work together collectively, 
rather than competitively, lo 
facilitate and further the growth 
and diversity of Atlanta's music 
scene." 

The group is planning show- 
cases, seminars and an array of 
events to create opportunities 
for its members to network and 
gain knowledge aI)out the busi- 
ness. Says tjK>ley, "Basically, 
what all of us in 730 Atlanta 
realized is that, when you look at 
the wealth of talent that comes 
out of Atlanta, representing so 
many genres — urban, rock, 
pop, country, (Christian — it's 
rather amazing and like no 
other city." And though the 
Atlanta sound is diverse, says 
C(X)ley, 730 /\tlanla hopes to 
"create a unified voice" on 



executive director of the 
.Atlanta C^hapter of the Record- 
ing Academy, says she strives to 
bring unity to the city's musical 
scene. "|My goal has been] to 
bring our marvelous music 
community logelher to form 
one strong force, provide pro- 
fessional development pro- 
grams and to improve the cul- 
tural environment and quality 
of life for music and its mak- 
ers." says Caplinger, who 
moved lo Allanla from New- 
York 20 years ago. Because of 
her NARAS post, which she 
has held for two years, 
Caplinger says she gets to see 
firsthand "how rich our city is 
in both established and 
untapped talent." 

Carter thinks alliances are 
definitely being Ibrmecl. "I 



Companies still make this a key 
spot to visit." 

I*nM)f of the city's viability is 
all over today's charts, he adds. 
"If you look at the charts, a sig- 
nificant percentage of the hits 
are represented by either 
Allanla artists or prixlucers or 
songw riters, so it's still here," he 
says. "It's ironic that, throughout 
alt the trials and tribulations of 
the major labels, at least you 
have a representative from one 
of those labels dow-n here l(K>k- 
ing to find out what's happen- 
ing or what's new or looking for 
producers lo work on utleni that 
they've signed from other mar- 
kets. The ground is still fertile, 
frankly more fertile than even 
For (Hrople w-ho have the skills 
and have the visicm, this place is 
wi<leopen." H 
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Opening February 
Ample parking • 



2003 • Seating configurations from 3,000 - 
Conveniently located minutes from downtown 



13,000 
Atlanta 




The finest new venue in the south 

rises just to the north of Atlanta. 



One of the most dynamic and fast- growing areas in the country is now home to one of its most ^'^"^^/^ 



exciting new performance venues, the Arena at Gwinnett Civic and CuKural Center. Just minutes 
from downtown Atlanta, this beautiful, state-of-the-art facility is architecturally impressive, acoustically 
advanced, and incredibly versatile. Whether it's a concert set-up for 13,000 or a more intimate setting avKANDajLTURATcENTBl 
for a theatre audience of 3,500 your options are virtually unlimited. Opens February 2003. 

6400 Sugarloaf Parlcway • Duluth, Georgia 30097 
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UNE DupRi • Bow Wow • Da Brat • Chante Moore • Kenny Lattimore • (^mmon • Zuni 



K.\NDI n RICE JONES TCRRY HARRIS/JEREL ALLEN TAMIK.\ SCOH 

ASCAl's Rhythm & Soi l MiisK Soncwkiur Jirzii Monii. Is^ss (HMD Ri tf I nd/ (BMI) OShi n Akcadi Musk (\S(AI') 
m Thi \i\R. imm ( \sc vi") 

BRANDON & BRL\N CASEY KB & SPEC LAMARQUIS JEFFERSON TAMEKA "TINY" COHLE 

USIIIK, TONI BllVXrON, IVr.GlD I DUr, UHITNf\ HOI'STON' (BMI) )\f,(.l 0 I DCr, IRIC BONIT, Bow Wow (\S( \[') SCRI'BS ( AS( Al'* 
BLAdlit, IDIU. BBU(ASCAI') 

KATRINA WILLIS LATOCHA SCOH DAVID "S7EV0N DAZE" LINDSE\ DARIUS GREEN 

Thi Timptvtions. Luthfr Vandross, Irick Dadd^ (ASCM'i S7iaon son(.s (BMI) An. "I) ' Mori Miisii (ASCAP) 

CHANII MOORI , rilAKlIE WILSON (ASCAP) 



Scream Tour" ••tp-2" "Cool Blue Tour" "Rhythm of Lon e Tour" "Scream Tour 11" 

Bow Wow R.Kelly Tour Earth Wind & Fire Jonathan Butler & Chante Moore bow wow/B2K/iivix 

Co-Starring RiiFiis & Chakk Khan 




1)M 



DORSEY LEVENS 

KlINNINC. BA( K - I'HILADI ll'lllA liAGlES 

PHILLIP DANIELS 

DtftNsivE End - Chicago Bears 

LETHON FLOWERS 

Dfn Nsivi Back - fiTTsiinRCH Stkeiers 

RYAN SIMS 

Dtn NsiM TvcKLE - Kansas Cm Chieis 

JACQUEZ GREEN 

Wini Kl( IIM R - W VSHINGION KEOSKINS 

TYRONE POOLE 

CORNERBA(K - 1)IN\IR BRONfOS 

ROOSEVELT WILLIAMS 

Cornekback - Chicago Bears 



"Our All~Star Line Up" 
joe hamilton 

Qii vKTi RiiACK, Tampa Bay Buccani fks 

il'''i't Hiis^ivs THoiMn HiNsiH In 

ALLEN ROSSUM 

Dehnsim Bxrk/Ri iiirnkr - An \nta I vicoNS 



WILL WITHERSPOON 

LiNiR\(Ki R - Carolina I'anihirs 

KENYAHA JONES 

Oeeensive Tackie - New Fngiand Patriots 
JASON PERRY 

Delensim B\( k ' San Dii go Chargers 

DONTE' CURRY 

Linebacker Detroit Lions 

LLOYD HARRISON 

(OKNiRB\(k Miami Doii-hins 



DEE BROWN 

Running Bac k - ( \kolin \ Pvnthiks 

KENDALL NEWSON 
Wide Receiver - Tennessee Titans 

RIDDICK PARKER 

DiLINSIM T\(Kll NlW INGLANI) PXIRIOTS 

RODNEY WILLIAMS 

Punier, Nhv Vork (iIanis 

HILTON ALEXANDER 
Wide Receim r New Orleans smnis 

PAUL MIRANDA 

CORNERBACK - SEATTLE Sl AHAWKS/MlAMI DOLPHINS 

CHRIS ANDERSEN 



lOKW \RI)/CENrER - Dl N\ I R NllGGKTS 



"Ball Above All" "On The Come Up' 

• also look out i or 3 new tv & hlm projects in production i or 200:i" 



WWW.ARnSTICC0NTR0L.COM WWW.S0S0DEfSP0RTS.COM 
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and The Blues. 



BLACKGROUND SPARKLES: Black- 
ground Records has signed R&B 
chanteuse Sparide. "Sparkle had a pre- 
vious Ibusinessl relationship with my 
father," Blackground president Jomo 
Hankerson says, "and he wanted to 
give her another shot." 

A one-time protege of R. Kelly, 
Sparkle was earlier signed to Interscope 
and Motown. In 1998, she released her 
eponymous debut (featuring the No. 1 
hit with Kelly, "Be Careful") and fol- 
lowed with 20O0's Told You So. 

According to Hankerson. Timba- 
land will also be returning to the stu- 
dio shortly to work on his third set. 
"We're really excited about that, 
because we left Virgin in the middle 
of us working his second album," 
Hankerson says. "We want to get back 
in there with a fresh start and put the 
might of a Universal Records behind 
him. We want to get his record sales 
up to a level where his production is." 

C MARKS THE SPOT: "If it feels good, 
I'm in. That's my motto," says Ger- 
ald Levert with a laugh while gear- 
ing up for the Los Angeles stop on 
the nationwide Vibe Live tour. 
Among the items on the veteran 
Elektra artist's feel-good checklist is 
the Tuesday (15) release of his new 
album. The G Spot, his rave-draw- 
ing turn in the forthcoming Artisan 
Entertainment documentary Stand- 
ing in the Shadows ofMotoum, and 
performing and recording again 
with his d;id. O'Jays icon Eddie. 




Paced by current radio-friendly 
ballad "Funny," The G Spot was 
recorded at the O'Jays' old stamping 
grounds of Philadelphia, which Lev- 
ert says added "something different. 
You had this vibe there; Musiq was 
in one room, Floetry in another. 
Everybody would be in the halls or 
in the lounge listening to music. I 
also used different falsettos, singing 
a little softer and not so harsh." 

The session also found Levert 
doing "something I always swore 



off of: sampling. One song, "All 
That Matters," samples the 1978 
O'Jays single "Family Reunion." 

"I thought what Angle Stone did 
on 'Wish I Didn't Miss You' [using 
the O'Jays hit "Back Stabbers"! was 
clever. So I decided to do it. I don't 
like giving up half of my publishing, 
but that's the price you pay for steal- 
ing." he says with a laugh. 

Decrying a narrow-minded cli- 
mate that he says seems to stipulate 
"because you're not in the top 10 on 
106 & Park, you can't get on the 
radio," Levert says that for him it's 
about not believing the hype, being 
consistent with what he does, and 
staying in front of people. "1 make 
sure |myl ass is good [onstagej," he 
says. "I don't care if there are only 
two people out there." 

While still hankering to work 
with Stevie Wonder and Michael 
Jackson, Levert isn't ruling out a 
now-on again LSG reunion. "It's on 
the board, but I don't know what's 
happening [yet]," he says. "1 just 
want to make music." 

ON THE RECORD: New York-based 
Babygrande Records signs a multi-year 
pact with Koch Entertainment Distri- 
bution. Babygrande, founded by for- 
mer Priority Records A&R executive 
Chuck WUion, carries a hip-hop ros- 
ter that includes Canibua, Supernat- 
ural, and Jedi Mind IVicks. The screen- 
writing Wilson is also planning to 
release soundtracks via the indie label. 

MEMORY LANE: You can revisit old- 
school R&B courtesy of Clarence 
Avant's T^bu Records, EMI Catalog 
Marketing, the Right Stuff, and Virgin- 
distributed Montbello Records with 
reissues of albums by Alexander O'Neal 
(his eponymous 1985 debut and 1988 
Christmas xiMy Gift to You), the 
S.O.S. Band (its 1980 debut, S.O.S.). 
CherreUe (1984's Fragile), and Brain- 
storm ( Kn'sJoumey to the IJght). 

The Oct. 22 rerelease of these 
albums is the first in a series of Ttibu 
reissues via EMI Catalog Marketing. 
Established in 1975 and formerly dis- 
tributed by CBS Records. Tabu was 
also home to Anacostia and General 
Caine, among others. 

Also from the EMI Catalog camp: 
reissues of pioneering rap quintet 
N.W.A'» seminal albums Straight 
Outta Compton and Elil4zaggin, fea- 
turing pivotal members Ice Cube, 
Dr. Dre., and the late Eazy-E. Eazy- 
E's solo album, Eazy-Duz-lt, will 
also be rereleased. 

Additional reporting by Rashaun 
Hall in New York. 



BY RASHAUN HALL 

NEW YORK— Ms. Jade has been 
preparing a long time for her 215/Beat 
Club/lnterscope debut. Girt Inter- 
rupted (Nov. 5). 

"1 wrote my first rap when 1 was 
either 8 or 9," Jade says. "After that, I 
started singing. 1 was always into 
music, but I didn't know what 1 want- 
ed to do exactly. 1 just knew 1 wanted 
to be an entertainer. I went through 
high school doing talent shoVN's. .After 1 
graduated, I still didn't know what 1 
wanted to do, so I went to cosmetology 
.school. While 1 was there, writing 
became a hobby. Whatever came into 
my mind. 1 wrote Aovm. When 1 was 
supposed to be washing hair, 1 was 
writing raps and getting in trouble." 

As Jade's love of writing grew, so did 
Philadelphia's hip-hop scene. "This was 
right around the time when | then-Ruff 
Nation act) .Major Figgas and |Roc-a- 
Fella/Uef Jam artist) Beanie Sigel were 
coming out. so hip-hop in Philly was 
starting to come up." she says. "1 would 
go anjwhere so someone could hear 
me rhyme. I just wanted to perfect |my 
style], and that happened by battling 
people. 1 was just trying to grind my 
way in. When 1 decided to go after a 
deal, a lot of people told me no. They 
were either only looking for guys or I 
didn't have the right look. It was really 
hard — 1 cried. When you want some- 
thing so bad, and people keep telling 
you no. that's crazy." 

Things changed when Jade met her 
manager, Terrence Glasgow of Philadel- 
phia-based 215 Management. 

"They had connections and set 
things up for me to come to New York, 
and I rapped for ex'eryone. One night 
we just happened to be in the studio, 
and I met Jay Brown from Elektra. He 
took me upstairs to another studio to 
meet Mi.ssy ("Misdemeanor" Elliott]. 1 
rapped for her and she dug me, so she 
called Tim, and after that it was on. The 
week after 1 rapped for him, 1 was in the 
studio recording with them on Inde- 
cent Proposal" Jade says of her work 
on Timbaland & Magoo's sophomore 
set for Blackground Records. 

Following work on Indecent Pro- 
posal and Elliott'sA/tssA'. . . So Addic- 
tive, Jade focused on her own material. 
"I started when I was in the studio with 
Tim and Missy, " she says. "He actually 
taught me how to rhyme over his beats, 
because they're so tricky. So 1 spent 
that summer in LA, and when I came 
back I started working on the album. 
We finished it in four months." 

To launch Jade's project, Interscope 
took a different approach to marketing 
her. "We wanted to .solidify her from the 
bottom up," Interscope Records prod- 
uct manager Roberto Caiaffa says. 
"That's the approach we took with 
[Jade's song) 'Feel the Ciri' as a street- 
buzz record, and that definitely stirred 
up a lot of feathers. That helped intro- 
duce her into a market where female 
rap artists aren't selling as well as they 
did three or four years ago. It is essen- 
tial to have a foundation. Nowadays, 
consumers are much more sawy." 

According to Caiaffe, Interscope has 
teamed with the Hummer car compa- 



Jade Lets 
Nothing 

'Intemipt' 
Her 



n 1 



ny. In addition to the Hummer featured 
in the "Ching Ching" video. Hummer 
will run promo spots in conjunction 
with the clip aixl will take part in Jade's 
in-store appearance at a yet-to-be deter- 
mined Philadelphia location. 



For her part. Jade has already 
earned a name for herself via singles 
"Feel the Ciri" and "Big Head." The 
former peaked at No. 22 on the Bill- 
board Hot Rap Singles chart. Cur- 
rent single "Ching Ching," which 
features Timbaland and Nelly Furta- 
do, is No. 54 on the Hot R&B/Hip- 
Hop Singles & Tracks chart. In addi- 
tion to party tracks like "Feel the 
Girl" and "Ching Ching." Jade shows 
a more mature side via songs like 
"Why You Tell Me, " featuring Lil' Mo, 
and "'Keep Ya Head Up." 

"As an artist music isn't just music" 
Jade says. "Most music has a message, 
and as an artist 1 wanted to thro\v that 
out there. I'm a real person, and I know 
what it's like going through stuff like 
relationships and working hard. It's 
cool to dance, but you al.so have to let 
people know that you work hard for 
what you've got." 

From beauty shops to Beat Club, 
Jade's journey has almost been cine- 
matic. So it seems fitting that the title 
of her album comes from a movie. 

" I saw the movie and just took the 
title and ran with it," Jade .says of the 
film Girl. Interrupted, which starred 
Winona Ryder and Angelina Jolie. "I'm 
a young girl, and I was interrupted by 
so many things — jguys] with money, 
the streets, indecision, and non-believ- 
ers. But I still did what I had to do." 
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DILEMMA 


NUMBER 1 - 'i Week!,AtNL.TlMrr' 

Nelly FeBturing Kelly Rowland v 




3 




WORK IT 

■' ■. r !■ -..',5(0 


Missy "Misdemeanor^ Elliott 
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GANGSTA LOVIN* 


Eve Featuring Alicia Keys 
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HEY MA Cam'ron Featuring Jueb Ssnlana, Freekey Zekey & Toya v 
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LUV U BETTER 


UCoolJ -V 
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MOVE B"*'H 

' 1" ' . L'tf JAM SOUTHIDJMC 


Ludscfis Featuring Mysiikal & Infamous 2.0 
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GIMME THE LIGHT 


Sean Paul v 
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TRADE IT ALL 


Fabolous Featuring P. Oiddy A Jagged Eilgt 








NOTHIN' 


N.O.R.L V 
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PC FOLKS 


Nappy Roots Featuring Anttrany Hamilton v 
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CLEANIN- OUT MY CLOSET 


Eminem <9 
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GOOD TIMES 
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WHEN THE LAST TIME 
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LOSE YOURSELF 


Eminem v 
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OH YEAH! 


Big IVmefsFaatHringTalaeie, Boo ft Colli « 
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IF 1 COULO GO! 


An^ Martinei Featuring Lil* Mo & Sacario v 
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REACT 


Erick Sermon Featuring Redman 
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STILL FLY 


BigTymers v 
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IN DA WIND 


Trick Daddy Featuring Cee-Lo & Big Boi v 
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Fat Joe Fealuriag Ginuwine 
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GRINDIN 
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THE STREETS 


WC FMturing Nate Dogg -9 
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Siraiahl Ouna Compton 


50 
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All Eyez On Me 
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The Chronic 


293 






2PAC A -."-XI ' ■.■inrHm;wi«»r iMHr-ii-iJn 
EMINEM * .■/'t ^^lBMAt■1^^cf.n■■(•^T^>^sl:clp( njwiaw 


Gteatesi Hits 
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AL GREEN A ><tT'£*iin^ STiimTOtap'OM'pJiijJii 
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Greatest Hits 
Eazv-Duz-ll 
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The Don Killuminati The 7 Day Theory 
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Or. Ore 2001 
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BOB MARLEY AND THE WAILERS ♦"' rj.»t,u%uisi*vt:w«»^jMD 


iiimiw Legend 
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MARYJ. BLIGE A " ■•, MCAitw.i 


What's The 41t? 
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Me Aaainsl The World 


319 
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Reasonable Opubt 
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Ready To Die 
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Live In London And More 
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The Best Of Sade 
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by Rhonda Baraka 



AllTHE LADES MTHE HOUSE: Jo-Ann 
Nina of Shocklcc Entertainment has 
created an organization for women in 
Wp-hop and the entertainment indus- 
try at large. Ladies on the Mic is a 
group consisting of female rappers, 
spoken-word artists. B-Girl crews, 
writers, dancers, and label executives. 




Nina says, "Ladies on the Mic is 
something I developed because I 
think there are many creative and tal- 
ented females throughout all facets of 
the arts. You name it — from the 
entertainment business side to the 
artist side and all in between — 
women have long been contributing 
to our culture but have yet to reap the 
same rewards as our counterparts. 
Ladies on the Mic will always provide 
an atmosphere for showcasing talent, 
hosting informative forums as well as 
a place for women to learn, cultivate 
projects, make moves, and tune in to 
the on-goings of the creative world." 

The group's first event is Nov. 26 at 
the Bowery Poetry Lounge in Man- 
hattan. For more info, contact Nina at 
jo-ann@shocklee.com. 

SOUND BiTES: Funk pioneer Ricic 
James is featured on Nocturnal Rage's 

rembc of its debut single, "Miss Mary 
Jane." Produced by Phffly Bhinl (E-40, 
Kid Fnwt), "Miss Mary Jane Featuring 
Rick James" has an accompanying 
video in which James also appears. 
Seattle-based Nocturnal Rage released 
its eponymous CD via Noc on Wood 
Records/City Hall (noconwood.com) 
Sept. 24 . . . Ima^ Gntertainment raps 
up the holiday season with a series of 
urban-oriented DVIWHS releases: 77k 
Freshest Kids, which relates the 25- 
year history of B-Boying (Oct 8), Tha 
Westside, an exploration of West Coast 
rap's roots (Nov. 5), Juvenile & UTP: 
Live From St. Louis (Nov. 19), and Ice- 
T. The Repossession Live (Nov. 19). 

HiniN'THE ROAD: ArtistDirect s 
NAAM Brigade (Words & Deeds. 
Billboard, Oct 5), have armed them- 
selves for a recently announced 26- 



city tour with Cam'ron, N.O.R.E., 
and M.O.P. The stint, dubbed the 
Paid in Full tour, kicked off Oct. 10 
at Clark Atlanta University in Atlanta 
and ends Nov. 29 in Blacksburg, Va. 

Group member Sonnl Blak notes, 
'This tour is going to be a great expe- 
rience, going on the road with guys 
like Cam'ron, N.O.R.E., and M.O.P. We 
respect the acts we're on the road 
with, so we've got to be on our game. 
We broke the ice with the LL (Cool J] 
lour, and this one's going to be bigger 
and better. It's basically a college tour, 
and we definitely want to give college 
students a great performance and 
show them what NAAM is all about" 

NAAM Brigade will perform songs 
from its debut. Earli/ in the Game, 
released last month. 

ON THE HORIZON: Those Dirty South 
rappers J-Bo and Sean Paul, known 
collectively as YoungBloodz, are 
peering around the corner and wait- 
ing to jump back on the scene with 
their sophomore album, Drankin' 
Patnaz, due Nov. 12 on Arista. The 
set, whose first single is "Cadillac 
Pimpin'," is produced by Jazze Pha, 
Atlanta production outfit Oomp 
Camp, and the Attic Crew's TWayne. 

THE MUZIC BIZNESS: Biz Muzic, a 
new seminar program launched by 
Ruff Ryders label CM UoU Blac- 
knor, will hit Atlanta Oct. 19 and 
20, 10 a.m. -5 p.m. at the Hyatt 
Regency Hotel. 

The cost for the two-day course is 
$200. Confirmed panelists include 
Loud Records senior director of A & R 
Charlene Thomas; Universal Records' 
Katina Bynum and Kelly Green, sen- 
ior director of marketing and director 
of marketing, respectively; Interscope 
Records product manager Rob Caiaf- 
fa; ASCAP senior director of creative 
affairs Ian Burke; Nicety Chaplin of 
BMI international publishing; attor- 
ney Sandra Brown, Esq.. of Green- 
berg, TVaurig LLP; Interscope Records 
regional urban promotions director 
Joe Lewis; Atlantic Records Southeast 
regional manager/national field direc- 
tor Crystal Isaacs; WEA sales assis- 
tant/artist development rep Frederica 
Davis; and MCA Records senior direc- 
tor of A&R Darrin Chandler. 

Topics for the seminar will include 
marketing, retail, radio promotion, 
street teams, management, produc- 
tion, publishing, contracts, budgets, 
legal services, marketing plans, 
charts, and careers in the music busi- 
ness. For more information, visit biz- 
muzic.com or contact 212-465-3392. 

Rhonda Baraka may be reached at 
rb3506mol.com. 
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ON AN UP: In the days following the 
ninth annual Billboard Dance Music 
Summit (Sept. 30-Oct. 2 in New 
York; see story, this page) — and after 
months and months of planning, 
organizing, and coordinating — we 
find ourselves decompressing. At the 
same time, we reflect on some of the 
event's more vibrant and livelier 
evening activities. 




Morel's performance during the 
summit's opening-night party at 
Club Shelter proved to be the per- 
fect way to get the party started. In 
the course of an incredibly tight and 
smart 45-minute set. singer/gui- 
tarist Richard Morel and his band- 
mates — Pat Flood (bass/backing 
vocals). Rob Black (drums). John 
Allen (guitar), and Dwayne IVree 
(percussion/backing vocals) — spot- 
lighted many winning moments 
from the sterling Queen of the 
Highway, issued earlier this year on 
Yoshitoshi Recordings. 

Intertwining elements of alterna- 
tive rock. British synth-pop. and pro- 
gressive house. Morel's live presen- 
tation, like its album, brought a 
breath of fresh air to a rather stag- 
nant dance/electronic landscape. 
Album tracks like "Funny Car." the 
sublime "Queen of the I lighway. " and 
the single-worthy " All of the Sweet 
Ones" were injected with major 
blasts of excitement, which often 
occurs in such a live setting. For its 
closing number. Morel previewed a 
new song. Til Do What I Can (Not to 
Touch You). " which we can only hope 
will be on the next album. 

When the band played its last note, 
a smiling Morel walked offstage. 
Moments later, he said. ' I'm really 
psyched and happy about this show. 
The crowd was there to see us. and we 
felt that. We were definitely feeding off 
the audience's energy, and it seemed 
like they were feeding off ours. " 

After witnessing such a show, one 
can't help but wonder why Morel 



hasn't received more attention. 
Could it be that, in addition to club 
DJs. Yoshitoshi needs to promote the 
act to college and alternative radio? 
Perhaps more importantly, the label 
needs to get the band on the road so 
that Morel could have the opportu- 
nity to connect with potential fans. 
Once that happens. Morel's much- 
deseri-ed ascension will begin. 

On the following evening, nii-elec- 
tro acts Avenue D. W.I.T., and Mount 
Sims tix)k to the main stage of the 
Centro-Fly club for some innocent, 
jialacious fun. Mogul Electro's Avenue 
D and W.I.T. delivered, respectively, 
dcliciously trashy and playfully sexy 
shows. Performing "Ooh. I Like It " 
and a cover of the Cars' "Ju-st What I 
Needed. " the three camera-poised 
women of W.I.T. made it very clear 
that they are pop divas in waiting. 

In the course of spotlighting gems 
like "Good Service" and "Black Sun- 
glasses " from its debut album. Ultra 
Sex (Emperor Norton). Mount Sims 
happily incorporated com dogs, lubri- 
cating lotion, and go-go dancers into 
the funked-up musical mix. 

While technical difficulties extend- 
ed the running time of the closing- 
night part>' at the Discotheque night- 
club, featured artists Reina. Evolution 
With Jayn Hanna. T^mi Wright, 
and Amber, among others, remained 
positive and upbeat, reminding us 
that, no matter what, the show must 
go on. And on and on it went. 

Swedish trio Alcazar didn't let such 
sonic hardships get in its way. In fact, 
it only seemed to increase the act's 
already high-wltage star quality. "Cry- 
ing at the Discotheque " and a cover of 
the Human League's "Don't You Want 
Me" (both featured on the act's E-Mag- 
ine Entertainment album. Casino) 
were injected with new sass aixl verve. 

With a knowing wink to the hal- 
cyon days of disco, Alcazar — aka 
Aindreas Lundstedt. Annikaflore 
Johansson, and Tess Mettel — deliv- 
ered a professional and slick stage 
show that other acts would be wise 
to emulate. We hope that others in 
attendance were taking notes. 

Summit attendees were also treat- 
ed to an eclectic array of internation- 
al DJs. including Saeed & Palash. DJ 
Encore. Uga. Christopher von Deylen 
(of German duo Schiller). Cusgus. 
Iledd Patterson, and Eddie Amador. 

For its .set, Gasgus offered a twist- 
ed mix. concentrating on wicked reg- 
gae covers of disco classics: Bkiod Sis- 
ters' "Ring My Bell," LaFisha's Tm 
Every Woman, " and Xanadu & Sweet 
Lady's "Rapper's Delight," among 
others. Upside down, indeed. 



Dance Summit Scans Digital 
And Radio Landscapes 



■ / . 



BY RASHAUN HAU 

NEW YORK— Throughout the 
ninth annual Billboard Dance 
Music Summit, held Sept. 30-Oct. 
2 at New York's Marriott Marquis 
Hotel, it proved difficult to escape 
two overriding themes: the reali- 
ties of doing business in an 
increasingly digital world and 
radio's renewed interest in dance/ 
electronic music. 

Conference attendees and pan- 
elists — which together totaled 
more than .500 people — offered a 
variety of opinions and thoughts 
on the role that digital music and 
illegal downloading play in the 
community. 

EMI Recorded Music VP of new 
media Ted Cohen cited such file-shar- 
ing services as 
Napster as hav- 
ing a direct 
impact on the 
way major la- 
bels do busi- 
ness. "Napster 
changed the 
way things hap- 
pen." Cohen re- 
marked. "In the 
very near fu- 
ture, the labels 
may begin to offer digital tracks 
online for a cost as soon as they are 
made available to radio." 

Cohen also noted the music 
industry's need to offer more for 
the consumer's dollar. "We have to 
prove the worth of music now," he 
said. "The film industry makes 
$100 million movies and sells them 
for $18 on DVD, while we're offer- 
ing 30-cent plastic discs for the 
same price." 

THE UPSIDE 

Those in attendance agreed, on 
one level or another, that piracy 
hurts all aspects of the dance/elec- 
tronic industry. That said. Full 
Audio senior VP of content and 
label relations James Clicker 
remains optimistic for the future 
of digital music and the role that 
dance music plays in it. 

" The good news." Clicker offered, 
"is that the subscription services 
see dance music as the perfect for- 
mat because of its timeliness. " 

At the "Diva Worship" panel. 
Cyndi Lauper shared a story with 
summit attendees. During live 
performances last year, she said 
she noticed that "fans were singing 
along with me to brand-new 
songs." Though these songs had 
not been released. Lauper said 
"fans were finding me" via the 
Internet. Months later, she re- 
leased the songs on her Shine EP 
herself. 



In a similar buoyant spirit, opti- 
mistic radio programmers dis- 
cussed the future of dance music 
at radio — in all its formats — dur- 
ing the "Heard It All Before" 
panel. 

"We have people who believe in 
the format," said WPYO Orlando. 
Fla.. PD Steve Bartel, referring to 
dance music's recent rise at radio. 
"There is a lot of good talent out 
there. You just have to stay in 
touch with your market and always 
stay in touch with the club scene." 

WXXP Long Island, N.Y, music 
director DJ Theo concurs but 
believes there should be a musical 
balance at all formats. "I don't 
think a 100% dance station works 
all the time." he noted. "I think 
(top 40 WHTZ New York] ZlOO 
should add a dance song every 
week, all the time, and not just 
because it's hot now." 

For syndicated, digital. Inter- 
net, and satellite radio, program- 
ming for the masses offers many 
challenges. "Customer satisfac- 
tion is most important to us." XM 
Satellite Radio PD Blake Law- 
rence said. "The challenge is to 
program for an entire country. 
New York is different from Los 
Angeles and Seattle." 

Ministry of Sound Radio syndi- 
cation producer/DJ 
Andrew Erskine 
countered. "For us. 
the main selling 
point isn't so much 
the music but the 
DJ who's playing 
the music." 

The three-day 
conference wrapped 
with the informa- 
tive and educational 
"Pioneers of Dance/ 
Electronic Music — 
The Remix" panel. 
Moderated by Bill- 
board associate edi- 
tor of dance Michael Paoletta. the 
panel featured label executives Ken- 
neth Gamble and Leon Huff (Phila- 
delphia International Records). Vin- 
cent Montana Jr. (Philly Sound 
Works). Eddie O'Loughlin (Next 
Plateau Entertainment). Warren 
Schatz (Tommy Boy), and Cory Rob- 
bins (Robbins Entertainment); remix 
pioneer Tom Moulton; producer 
James Mtume; singer Candi Staton; 
and DJs Grandmaster Flash and 
Danny KriviL 

WARM MEMORIES 

When asked to give advice to 
the next generation of music mak- 
ers. Grandmaster Flash stressed 
the importance of dedication to 
your craft, noting that he spent 



four years as a "bedroom DJ" 
before he created the turntable 
technique known as "cutting" or 
"scratching." 

In addition to offering wisdom 
about the industry, many of the 
panelists shared stories from their 
colorful careers. Schatz recalled 
his days at RCA. working with 
Vicki Sue Robinson. "We had just 
finished working on "Turn the 
Beat Around.' and RCA thought it 
was crap." he recalled. "Weeks 
later it was a hit. and i was seen as 
a genius." 

Huff aLso regaled the standing- 
room-only crowd with his story of 
how he befriended Gamble. "I went 
to Loretta's High Hat. a local club 
in Camden, N.J.. to see a band 
called Kenny Gamble & the Rom- 
eos." he said. "That was the begin- 
ning of the MFSB orchestra. The 
first time we sat down to write 
together, we wrote 10 songs. After 
that, every time we .sat down, we'd 
write another 1 0 or 20 songs, many 
of which were based on real-life 
experiences." 

He pointed to Billy Paul's "Me & 
Mrs. Jones" to illustrate his point. 
"The song was based on a couple 
we would see in the same restau- 
rant every week," Huff noted. "'A lot 
of our songs happened that way." 




HUFF (LEFT) AND GAMBLE 



Gamble and Huff also talked 
about the inspiration behind 
MFSB's classic R&B/dance record- 
ing "Love Is the Message." 

"We always said, 'The message 
was in the music' and the answer 
to that was "Love Is the Message.' " 
Gamble said. "The groove on that 
record was incredible. The song 
was funky yet symphonic — it had 
it all. To me, it was more .spiritual 
than anything else. It's one of the 
best songs MFSB ever recorded." 



TO OUR READERS 

The Beat Box Hot Plate will 
return next week. 
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The ninth annual Billboard Dance Music Summit, held Sept. 30- 
Oct. 2 in New York, attracted more than 500 movers and shakers 
from around the world, encompassing label executives, artists, pro- 
ducers, remixers, DJs. radio programmers, lawyers, managers, book- 
ing agents, independent promoters/publicists, and Internet special- 
ists. The three-day event offered daily panels and nightly showcases/ 
parties. (All photos by Chuck Pulin.) 




Capping off the summit was the "Pioneers of Dance/Electronic Music — The Remix" panel. Moderated by Billboard ass<Kiate 
editor of dance Michael Paoletta, it featured a who's who of groundbreaking producers, remixers, songwriters, musicians, 
DJs, and label executives. Standing, from left, are panelists Cory Robblns. Eddie O'Loughlin, Grandmaster Flash, Tom Moul- 
ton, Candi Staton, Kenneth Gamble. Vincent Montana Jr.. James Mtume, Danny Krivit, Warren Schatz. and I>eon Huff. 



The summit's closing-night party at the Discotheque club featured eight acts and 
five DJs. Sweden's Alcazar delivered the evening's most spectacular and profes- 
sional show. The trio's tight set spotlighted a few tracks. Including "Crying at the 
Discotheque" and a cover of the I luman League's "Don't You Want Me," from its 
E-Magine Entertainment full-length. Casino. Pictured, from left, are Alcazar's 
Tess Merkel, Andreas Lundstedt, and Annlkafiore Johansson. 





International DJ/producer Danny Tenaglia couldn't hide his 
smile during the festive "Diva Worship" panel. Here, from 
left, Tenaglia is accompanied by divas Yoke Ono, Cyndi 
Lauper. and Vanessa Daou. 



The "Heard It All Before" panel — which focused on satellite, digital, Internet, and terrestrial radio — from left, are Ministry of 
.Sound Radio .syndication producer Andrew Erskine; industry veteran Gary Vance; Maverick Records A&R director Jason Bentley; 
Galaxy 101 U.K. DJ/host Deli G.; XM Satellite Radio PD Blake Lawrence; Music Choice senior manager of programming Seth 

Neiman; WXXP Long Island. N.Y.. music director DJ Theo; 



WPYO Orlando. Fla., PD Steve Bartel: and Sinus Satellite 
Radio dance manager Swedish Egil. 




Straight out of Brooklyn. N.V.. the women of W.l.T. struck ;i 
major pose while performing at the Centro-Fly club for the 
summit's nii-eleclro showcase. Performing their feisty 
cover of the Cars' "Just UTiat I Needed." from left, are 
Mandy Coon. Melissa Burns, and Christine Doza. 



It was all grms and smiles as some of dance s most powerful DJs, producers, and 
remixers gathered at the summit. Standing, from left, are Victor Calderone; 
Richie Santana; Third Millennium Entertainment's Jimmy Folise, who oversees 
Santana's career; Mac Quayle; Danny Tenaglia: and John "Jellybean" Benilez. 



Currently promoting its new Moonshine Music album. Atten- 
tion. Barcelona- residing Icelandic act Gusgus dazzled club- 
goers with a mixed bag of musical treats. Shown in the "ftpl- 
oca room of the Centro-Fly club, from left, are Gusgus 
vocalist Earth, programmer Biggi Velran, DJ President 
Bongo, and keyboardist Buckmaster De Cruz. 
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The participants on the "Nii-Electro — Hype or Reality?" panel ably proved that 
music needs to be fun and sexy. (A dash of attitude doesn't hurt, either.) Stand- 
ing, from left, are Ministry of Sound Radio syndication producer Andre\%' Erskine. 
Ghostly International Recordings owner and president Sam Valenli IV, W.I.T. 
member Melissa Bums. T.H.E.M. member Justin Nylander, the Kork Agency 
owner and president Christian Bernhardt, and Mogul Electro founder Larry Tee. 
Seated, from left, are Mount Sims frontman Matt Sims. Turbo Recordings co- 
owner Tiga, and Xylophone Jones Recordings founder Tommie Sunshine. 



The headline act for the opening-night party at Club Shelter was Yoshitoshi Record- 
ings' Morel, which treated attendees to numerous winning moments from its debut 
album. Queen of the Highway. Shown backstage immediately following its rousing 
performance, from left, are Morel percussionist Dwayne Tv'ree. guitarist John Allen, 
singer/guitarist Richard Morel, drummer Rob Black, and bassist Pat Flood. 




Taking a break between the summit s many international panels. In mi Lit. are Next 
Plateau Entertainment founder Eddie O'Loughlin, Nervous Records president 
Michael Weiss, Neo Records U.K. chairman Eddie Gordon. Tommy Boy Records 
founder Tom Silverman, and Radikal Records president Jurgen Korduletsch. 




This war's summit lufsted two closed-door record-label meetings to provide a forum 
for lahel eseeulive.s lo Ji.si. uss I he current realitie.s of dnin^ business in ati increas- 
ingly digital world. Pictured, from left, are Mi-Bias Records co-founder Nick Fioruc- 
ci. Astralwerks Records GM Errol Kolosine, Maverick Records A&R director Jason 
Bentley, Kinetic Records founder Steve Lau. and J Records VP of A&R Hosh Gureli. 




The "Uiva Worship" panel, moderated by Billboard associate editor of dance Michael Paoletta, center, was a colorful journey 
into the lives of seven living legends, comprising, from left, Nona Hendryx, Cyndi Lauper, Yoko One, Gloria Gaynor. Claudja 
Barry, and Candi Staton. (Not pictured is panelist Vanessa Daou.) 




The summit's kick-off party at Club Shelter celebrated the 10th anniversary of lawyer Kurosh Nasseri's involvement in 
dance/electronic music. Some of his clients include DJ/producers Deep Dish. Saeed & Palash. Max Graham, and Carl Craig. 
Standing, from left, are Nasseri, Deep Dish's Sharam Tayebi. Jon Sutton and Barr>' Jamiesrm of I'.K. production outfit Evolu- 

lion. Deep Dish's .Ali "Dubfire" Shi- 

razinia. lUHhoord associate editor of 
dance Michael Paoletta, and Tommy 
Boy Records founder Tom Silverman. 



The summit's A&R room offered artists, 
producers, and songwriters the oppor- 
tunity to haw their demos heard by 
numerous labels, Including Ministry of 
Sound. Nervous. Neo U.K.. Subliminal. 
Robbins Entertainment. Tommy Boy, 
V2. and West End. A steady stream of 
attendees kept the A&R executives lis- 
tening to new, unsigned music all day. 
Shown here is Jack Lee of Avex .-Vsla. 




The exchange of thoughts and ideas continued well beyond the running time of the 
summit's numerous panels. Shown here at (he end of day one. from left, are Jour- 
nes-s by DJ CEO Wilson Fong. Rasa Music founder Donna DeCruz, Positiva U.K. 
director Jason Ellis, and Prolific Management managing director Marlene Mutioz. 
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Murray Enjoys Croonin' 
Country On Sparrow Collection 




ON THE ROW: Bobby Rymer has been 
appointed VP of Almo Irving/Rondor 
Music in Nashville, replacing David 
Coniad, who recently joined Mercury 
Records and MCA Nashville as execu- 
tive VP of A&R {Billboard, Oct. 12). 
Rymer has been with the company 
since 1990 and was creative director 
for the past six years. 

John Rolfe Jr. has been named VP 
of business and legal affairs at Com- 
pendia Music Group in Nashville. He 
previously was director of interna- 
tional and business affairs at Acuff- 
Rose Music Publishing. 

Spark Entertainment, parent com- 
pany of VFR Records, has broadened 
the focus of the label to provide serv- 
ices for non-VFR artists. The first non- 
roster project VFR will work is for 
Pacific Records/E-92 act the Gr«at 
Divide. VFR's promotion team will 
begin working the group's single "Lost 
in the Night" to radio Oct 21. 

April TVylor has been promoted to 
manager of artist development and 
marketing at Arista Nashville. She 
previously was administrator in the 
department. 

Southeast regional promoter Jody 
Van-Alin exits DreamWorks Records 
and starts JVA Promotions, an inde- 
pendent promotion company. 

Duane Hobson has been promoted 
to coordinator of A&R at RCA Label 
Group. He previously was A&R sound 
tech/engineer. 

SIGNINGS: Sony Music Nashville has 
signed former MCA Nashville artist 
Marty Stuart to its roster. He's cur- 
rently in the studio working on his 
first project for the label, due next 
year. Stuart previously recorded for 
Columbia before switching to MCA 
Nashville, where he recorded from 
1989-99. 

New Lyric Street artist Deric Rut- 
tan signs with Mayne Entertainment 
for management. 

CMA WINNERS: Winners in the Coun- 
try Music Assn.'s (CMA) station of the 
year and broadcast personality of the 
year categories were notified by a sur- 
prise on-air phone call from Kenny 
Chesney Oct 7. Winners for station of 
the year are KPLX (the WolO Dallas 
(major market), WTQR Winston- 
Salem, N.C. (large), KUZZ Bakersfield, 
Calif, (medium), and WIXY Cham- 
paign, 111. (small). 

The broadcast personality winners 
are Kelly Ford, Jonathan Wilde, and 
Mudflap McGrew at KYGO Denver 
(major), Eddie Stubbs at WSM-AM 
Nashville (large), Andy Ritchie and Ali- 
son Randall at WIVK Knoxville, Tenn. 



(medium), and Bill Barrett and Tim 
Fox at KKNU Eugene, Ore. (small). 

Westwood One's Lon Helton is the 
winner of the national broadcast per- 
sonality award. All winners will be rec- 
ognized during the CMA Awards air- 
ing live from Nashville Nov. 6. 

In other news, the CMA presented 
Brad Paisley with its Connie B. Cay 
I 1 Award Oct. 2 at 




a luncheon in 
Los Angeles. 
The award, es- 
tablished by 
the CMA board 



1963 and named for the group's 
founding president, recognizes a non- 
board member who has rendered out- 
standing service to the CMA in the 
past year. 

UPCOMING RELEASES: Sugar Hill 
Records has begun work on a collec- 
tion featuring artists performing the 
songs of Dolly Parton. Parton has 
agreed to participate in the song selec- 
tion and may perform with some of 
the guest artists. Among those who 
have expressed interest in participat- 
ing are Alison Krauss, Sin^ O'Con- 
nor, Norah Jones, Aimee Mann, and 
Dixie Chicks. 

. Former Shenandoah frontman 
Marty Raybon will release his first 
bluegrass album, Full Circle, on Doo- 
bie Shea Records March 1 1, 2003. 

Tern ClaHc's next Mercury album, 
Pain to Kill, will feature the guest 
vocals of Vince Gill and Leslie Batch- 
er. It is due Jan. 7, 2003. Clark has 
been nominated for a Gemini Award, 
the (Canadian equivalent of an Emmy 
Award, for her performance of "No 
Fear " on last year's Canadian Country 
Music Assn. Awards. The awards will 
be handed out over three nights, Nov. 
2-4, in Toronto. 

ARTIST NEWS: Martina McBride will 
embark on a 17-city holiday tour, 
dubbed Martina McBride's the Joy of 
Christmas, Nov. 26 in Philadelphia. 
The show is described as a "multime- 
dia theatrical event" with 1 0 actors in 
tow. The tour runs through Dec. 22. 

Numerous artists have been lined 
up to participate in the Academy of 
Country Music's annual Bill Boyd 
Celebrity Coif Classic Oct 14 in Bur- 
bank, Calif. Participating acts will in- 
clude Trick Pony, Diamond Rio's 
Marty Roe, Lonestar's Dean Sams, 
the Bellamy Brothers, Chris Cagle. 
Darryl Worley, and Mark Wills. The 
event hosted by Montgomery Gentiy. 
benefits v'arious charities (see Good 
Works, page 58). 



BY LARRY LeBLANC 

TORONTO— Calling the work "the 
highlight of my recording career," 
Canadian singer Anne Murray says 
recording her new album, Country 
Croonin', was "more fun than I've 
ever had in the studio. I knew all of 
the words to these songs when I 
came to sing them. " 

The double-album set, which in- 
cludes 30 lushly recorded country 
standards, was first released in Cana- 
da Aug. 27. After a two-month 
direct-response TV campaign with 
Time-Life, the album is being re- 
leased in the U.S. by the Sparrow 
Label Croup Oct. 22. 

Co-produced by Murray and Tommy 
West, Country Croonin ' spans five 
decades of country standards and 
includes "Always on My Mind," "1 Fall 
to Pieces." "Anytime," "Tennessee 
Waltz," "A Fool Such as I, " "Make the 
World Go Away," "Oh Lonesome Me," 
and "For the Good Times." Murray also 
covers the Everly Brothers' " Bye Bye 
Love," " All I Have to Do Is Dream, " and 
"Til I Kissed You" and ducts with Vince 
Gill on "Let It Be Me." 

"I loved the Everly Brothers bet- 
ter than anybody," Murray says. "I 
remember performing some of 
these songs in my early stage show. 
I can see myself in the Monterey 
Lounge in llalifax in 1968 singing 
'Oh Lonesome Me.' " 

The label and retailers have high 
hopes for the project. "We are antic- 
ipating that this album will be a 
huge success," says Bill Hearn, pres- 
ident/CEO of EMI Christian Music 
Group (CMC). (Sparrow Label 
Group is under the EMI CMC 
umbrella.) "This is pure classic 
country with Anne's amazing voice. 
How can you go wrong? The mass 
merchants — including Target, Wal- 
Mart, Kmart, and Best Buy — are 
being very supportive." 

In Canada, Country Croonin ' has 
scanned 20,000 units, according to 
Nielsen SoundScan, as of Oct. 6. ""The 
album is doing better than we expect- 
ed," EMI Music Canada president 
Deane Cameron says. "'We're sur- 
prised it's happening this quickly." 

" Anne Murray sells, and to a demo- 
graphic that (music retailers} need," 
says Tim Baker, Toronto-based buyer 
for Sunrise Records, which has 32 
stores in Canada. "You get those peo- 
ple in a store, and they are tempted 
to buy something else." 

"The album is starting to do quite 
well," says Toronto-based Stewart 
Duncan, director of music and DVD 
at the Indigo Books & Music chain, 
which operates 89 stores in Canada. 

NO STRANGER TO COUNTRY 

With 32 albums, four Grammy 
Awards, three Country Music Assn. 



Awards, and 31 Juno Awards to her 
credit, Murray is no stranger to 
country fans. In her three-decade 
career she has scored country hits 
with "Snowbird," ""Danny's Song," 
"He Thinks I Still Care," " You Need- 
ed Me," " Shadows in the Moonlight, " 
"Broken Hearted Me," and "Could I 
Have This Dance. " She was recently 
inducted into the Canadian Country 
Mu.sic Hall of Fame. 




MURRAY 



Still, Murray doesn't regard her- 
self as a true country singer. "I have 
done some country," she says, 
adding, "I'm a country singer when 
I'm singing a country song. A good 
singer can sing anything." 

She notes that many of the coun- 
try songs on Country Croonin 'were 
first pop-crossover hits. "We didn't 
have the Grand Ole Opry or country 
radio stations in Nova Scotia when I 
was growing up," she recalls. "The 
country songs I heard were on [pop! 
radio stations. They were pop 
records to me. But I had heard of 
Kitty Wells and knew Hank Snow 
because he was from Nova Scotia. 
For "Singing the Blues' I knew the 
pop version by Guy Mitchell but not 
|byl Marty Robbins." 

Country Croonin ' comes at a 
time when Murray's long career is 
in an upswing due to her partner- 
ship with EMI Canada, Sparrow 
Label Group, and Time-Life. The 
resurgence began in 1999 with the 
album What a Wonderful World, 
which features a mix of inspiring 
contemporary material and well- 
known hymns. What a Wonderful 
World sustained a dual 70-week 
run on the Billboard country and 
Christian album sales charts and 
became Murray's first platinum 
album in the U.S. in 15 years. It 
was also featured in a Time-Life 
direct-TV campaign. In Canada, it 
has scanned 70,300 units, accord- 
ing to Nielsen SoundScan. 

"I was surprised when the album 
went jU.S] platinum," Hearn ad- 
mits. "We knew the classic voice of 
Anne Murray combined with classic 
songs was going to be a winner, but 
we didn't expect a million albums. 



We feel this new album has more 

mass appeal." 

Murray's Vancouver-based man- 
ager Bruce Allen says, "People think 
we sold all those records in the U.S. 
through Time-Life, but it was 60% 
standard retail." 

Jeff Jorgenson, director of demand 
fulfillment at the Handleman Co. in 
Troy, Mich., says, "We did very well 
with What a Wonderful World. We 
did even better with What a Won- 
derful Christmas. jSparrow] has 
done well to build up the audience 
for this new record. " 

RETIREMENT ON HOLD 

Prior to a year-long sabbatical in 
2000, Murray had thought about 
retiring, but the success of What a 
Wonderful World made her recon- 
sider In 2001 she released What a 
Wonderful Christmas, which sold 
250,000 units in the U.S. and 25,800 
units in Canada, which pushed her 
retirement plans back further. 

" I keep thinking, I'll go one more 
year.' If I do, I'm not making a big 
announcement because I might not 
then be able to do it, " Murray says. 
"Last year, I did close to 90 dates. I 
want to continue touring to support 
this album." 

Booked in the U.S. by Interna- 
tional Creative Management and by 
S.L. Feldman & Associates in Cana- 
da, Murray's tour schedule includes 
concerts in Nashville (Nov. 1-2), 
Houston (Nov. 9-10), Dallas (Nov. 
5), Tulsa, Okla. (Nov 6), and a week 
at the MGM Grand in Las Vegas 
(Nov. 21-27). Plans are also under 
way for a 13-date Christmas con- 
cert tour scheduled to begin Dec. 3 
in Cleveland. 

The idea for Country Croonin ' 
was initially considered when Mur- 
ray and West first teamed in 1993 
to record Croonin'. an album of pop 
standards for EMI Music Canada. 
During sessions for What a Won- 
derful World. Murray told West to 
start collecting country songs for 
the project. According to Murray, it 
was an enormous job whittling the 
song list down from 100 to 30 
songs for the two-month sessions 
that began in April at Phase I studio 
in Toronto. 

West cites Ray Charles' ground- 
breaking 1962 albums, Modern 
Sounds in Country and Western 
Music (volumes one and two), as 
guiding lights for production. 
"What Ray Charles did was very dif- 
ferent, and it was in the back of my 
mind to treat these songs as uni- 
versally and as differently as we 
could by using different instru- 
mentation," he says. " Rather than 
doing country music, we did music 
for the country." 



BILLBOARD OCTOBER 19, 2002 



www.blllboard.com 



Cc; 45 



OCTC 
2 


Billboard TOP COUNTRY ALBUMS. 






lASTWEEK 


S 
< 

i 






i> Nielsen 

SoundScan 

ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 


PEAK 

POSITlor. 


n 


s Is 

%l 




ARTIST Titio 

IMPRINT a NUMBER/DfSTRIBLn"ING LABEL 


z 

o 

li 




1 






V; NUMBER 1 J W»oks A1 Numbe. I 
ELVIS PRESLEY Elvis: 30 (1 Hits 


I 




.11 ' }6 




SHEDAISY IbncliOnTheSky 

' ' ~ ih'fi>f \ N;iuV'A?i)0'i;'ibii w 


3 


PHILVASSAR Amarican Child 

: lHl[i||lsait» 


4 




2 


1 




DIXIE CHICKS A Homo 

Ml <<..IMI-N' ~ II iiir r wwr' rn" ii; siiLia wi 




WILLIE NELSON The Graal Otvide 


5 








* HOT SHOT DEBUT 

LEANN RIMES Twrslod Angel 




■M * 




KELLIE COFFEY Wlm You Ut Nan To Ma 


5 


EMERSON DRIVE EKaiMa Drive 


13 




1 


3 






TOBY KEITH A Unleashed 










VARIOUS ARTISTS • Totally Couiny 


2 


5 


3 




KENNY CHESNEY A No Sho«s. No Shirt No Problonis 




44 

45 


47" 


40 




TRICK PONY • TticllPanr 

.'.iMiiwtfm 


12 


_ 






TRAVIS TRITT Stiong Enough 




46 


le 




LEANN RIMES* 1 Naad Vou 


1 




4 




SOUNDTRACK A 0 Biolhei. Wbere An Thou? 


1 


39 






TANYA TUCKER Tanya 

.1 ■ ■ '/I ■ .(^'imwi 


39 


9 






MARTINA MCBRIDE A EraUnI Hits 












V PACESETTER 

WAYLON JENNINGS RCA Coiinlry Letiends Waylon Jeiiiiiiigs 


19 










NICKEL CREEK ThisSillo 






1 


























ALAN JACKSON A Dlivo 




1 


50 


43 




TRACE ADKINS Chrome 


4 


1 1 


9 




DIAMOND RIO Cimplataly 




GARTH BROOKS A' Scaiacnw 


1 








LEE ANN WOMACK SooHlliiiii Wbrti Uning Behiixl 




58 


49 




KELLY WILLIS Eaav 
: IKI 


29 




1 5 


1 1 




S GREATEST GAINER S 

MONTGOMERY GENTRY My Town 


3 


MONTGOMERY GENTRY* CanyinaOn 


6 


54 


•12 




REBA MCENTIRE • Craalaal Hin Volona III - tm A Sutvinx 


1 






14 






STEVE EARLE Jeniultm 

j^llfeOAiS 'j^lAjtn m U7,'AM1lMl[i ' 1 J M LL' 1 


; 


CHRIS CAGLE* Playltlaud 

. IHI 


19 


10 




REBECCA LYNN HOWARD Foigm 


5 


45 






NANCI GRIFFITH WiiMiMaigiH 


45 


ss 




16 


12 




TIM MCGRAW A GroMKt HHs 


1 


57 


48 




HANK WILLIAMS Hie Ultimate CollectioB 


32 


12 






DELBERT MCCLINTON Room To Broathe 


12 1 


56 


53 


39 




ANTHONY SMITH II That Aint Country 

. IKI 


26 


-* 








THE NITTY GRITTY DIRT BAND WWTIllCirela Bo Unhnkon. Volinn III 


18 


57 
58 


59 


47 




CAROLYN DAWN JOHNSON RwMI WNh A Viow 


8 


20 


18 




GEORGE STRAIT • The Road Less Travolod 


1 


61 


56 




DIAMOND RIO • One More Day 


5 


19 






LINDA RONSTADT Tho Voty Besl 01 Lindii RonsUdt 


19 


59 
60 
61 


60 


52 




VARIOUS ARTISTS Tmie-Uie-s Traasury 01 Bluagrass 


27 


18 


13 




DARRYL WORLEY 1 MIn Mf Friond 


1 


72 


60 




CLEDUS T. JUOD CMu Entry 


19 


21 


15 




TOBY KEITH A Pull My Chain 


1 


67 


59 




PAT GREEN llitanDaya 

il-.i. iB%lt»l 


7 


22 


17 




TIM MCGRAW A' SuTliis Circus Down 


1 




69 






RANDY TRAVIS InfinlioiialJognwv 

siii%ir» 


34 


17 






VARIOUS ARTISTS Kiodrod SpitilK A TribuM To Th« Songs 01 Johnny Cash 


17 


63 


73 


66 




KENNY ROGERS Kamy Rogers love Songs 


63 




21 






JOE NICHOLS Man With A Monoiy 


12 


64 


74 


70 




VARIOUS ARTISTS Country Favorites 


64 










BRAD PAISLEY A PaitU 


3 


65 


64 


54 




ROY D.MERCER nnFttmihrMliin 
im 


35 




19 




BLAKE SHELTON • Blake Shelloo 


3 


66 


65 


50 




SOUNDTRACK Down From The Mountain 

'U'tW 


10 


30 


25 




GARY ALLAN ■ Alright Guy 


4 


67 
6« 


68 


55 




VARIOUS ARTISTS D Siltw 2: A Woman's Bluagrass Collection 


55 


3, 


24 




LONESTAR A I'm AInady Thefo 


1 


71 


62 




VARIOUS ARTISTS The BasI 01 Xmotica 


21 


28 


22 




ALISON KRAUSS * UNION STATION • New Favorite 


3 


69 

70 


70 


45 




ALLISON MOORER MissFoiHan 

';*rpi |H| 


35 


i 

1 

1 

1 

i 

i 


33 

IT 


26 
l9 




GEORGE STRAIT Tlie Best 01 George Strait 20th Century Masteis Tile Millennium Collection 




55 


53 




VARIOUS ARTISTS Dressed In Black: A Tribute To Johnny Cash 

^''lllMCtl 


53 


TRACY BYRO Ton Rounds 


12 


71 
72 


62 

"tT 


61 

~62^ 




THE FLATLANDERS NowAaain 

M, in] 


19 


32 


27 




SARA EVANS A Bom To Fly 

HL.it.-jiAi »;iMi 


6 


PATTY LOVELESS MwiiMain Soul 


19 


26 


32 




DOUY PARTON Halos & Horns 

If fi( :1tt .:|i;iRtlll 110 'AKW 


4 


73 


56 


16 




GUY CLARK TkaDaft 


46 


29 


16 




AARON TIPPIN Stirs & Sth|ies 
■Mr • ■ "i 'i;wllM 


10 






VARIOUS ARTISTS Classic Country: Mora Groat Story Songs 


69 


35 


30 




BROOKS 8r DUNN A Sloers & Stripes 


"1^ 






JOHNNY CASH Johnny Cash At Madison Sqoara Ganlen 


60 


38 






BILLENOVALL Cheap Drunk: An Autobiogniiliy 


37 







ttAlbuFnj with l^e grcatnt laki gaiiti il>^ meek • Rircwdiiiq [nihittrvAHR 01 AlMnct IftlAAl cmihctlion Id' nCT shipnwnl ol 500,000 a'ttiOT ciiti IGoldl. ARIAA cenrficalNX) tor nef ihtpnient ot t mtUion uniti IPIalimiinl # RIAA corttticatian lot ntt sttipmoni at ID iraniDn units iDiwnondl Numeial fDnotvmg PlMinum at Dtaitiond >v<"- 
bol indicatDi slbi^imuMi pLtiirum luvxl fufbDied Wis, ant] double album wM) a niMWMitvne ol lOOmiiiutetar ino«e. lha RlAA muttiplwi ihipmenu tml>e numbet of disci and.' oi tapei HIAA Latin awrAtds Cetilication tornet ihipmeni ol lOO.OOO unrti tOial .'l Certilicalion alIDQ<DODoiii(i<Pl«lir>ai '> C*nifH:*Uon of WOXnO unili 
IMutti-Platino) 'Atimisk indicaiei IP a available UoiitaiM uticei. and CO pncntot BMu and WEAIabcli. are suqb«iI«1 liXs. Tape pricea narkad EQ, and in oltier CD pncci. are equnral^nl pncai. wliich aie ptotectad horn MtN)l«a>a pncet Giaaletl Gamar itiown chart'! largeii unit icreaaa PacaieRer indicalai btggaal parcani' 
•ga groMith. Haattaialiar Iiihiki ihomafeumiiemiMd from H«stsM4ianiti«WMlL[IQiiidica1n pan w prounilHaueafcBttrtt* 'C lOOZ. VNU Stiunau Madia. Inc . artd Nielun SoundScan. Inc All nghu laiarvait 



Bi board TOP COUNTRY CATALOG ALBUMS. 


1 


1 

3 


Sale* daia comptad t)v 
ARTIST IMPRINT »rAJti.aflER.'DlSTRl9l/TlNG LABEL 




Nielsen 

SoundScan 


Title 


TOTAL 


1 

i 


ARTIST IMPRINT a wMiciuoisraainiM*tAafi 




TMa 


1 

11 






NUMBER 1 






1 Wlfl'tI^A^Nl,'n{«lr1 




22 


JOHNNY CASH •iiucr/couniiuiaaisisnnaKviiai 




ISBiaoastHits 


183 




1 


RASCAL FLATTS A LTNicsmn iaMii,woiiiwND(im'<aw INI 






Rascal Flails 


122 


13 


THE JUDDS T r. 




Niimher One Hits 


117 






DIXIE CHtCKS tMMiWNiMiftwmiioMfO'i'WlNI 






Wide Open Spaces 


245 


20 


TRAVIS TRITT A .. m i<=/ix MM>i/Mm>iiB]»iiHo 




fiiaatasl Hits - From The Beginnmo 


300 






DIXIE CHICKS MrmuMCNTwwsoNtnisia'Kw 






Fly 


162 


11 


BROOKS & DUNN a :>i :in ^'.smviiu iMumafiiwnM 




The Graatesi Hits Collection 


."■64 




4 


SOUNDTRACK A '^nnmmmnim 






Cu»ottUol« 


114 


12 


HANK WILLIAMS JR. A' nniunai 




Greatest Kits. Vol 1 


J34 ^ 






KENNY CHESNEY a' iM«7mimGit]»ii« 

TRAVIS TRITT a - 

SHANIA TWAIN « »i 






GlulastHits 
Down The Road 1 Go 

Comu On Over 


106 

105 
257 


21 

15 
18 


KEITH URBAN a ainil 

GEORGE STRAIT » n :„„» 
GARY ALLAN • 




Keitti Urban 
latest Greatest Slrailesl Hits 
Smoke Rings In The Ddik 


94 
1 1 / 
148 




10 


LEE ANN WOMACK a ..•mdiwhw 

NICKEL CREEK • . . |H| 

WILLIE NELSON • l .ADmuMBm«ta-.uNMiM(iiMiii 






1 Hooe You D,ince 
Nickel Creek 
ISBIageslHils 


124 
96 

2JE 


16 
17 
23 


ALAN JACKSON • umnm 

GEORGE JONES , - mm 

JOHN DENVER i^ruaisa 




The GiealesI Hits Collection 
16 Biggest Hits 
Tilt Beit 01 Joliii Dfiivar 


363 
102 
223 




8 


TOBY KEITH A ' :i<>-AaKj(M «<' w 




GrHtBSt Hits Volume One 


201 


19 


JO DEE MESSINA A KrrsnmBira 




Gum 


114 


a 

MM 1 


=r 


FAITH HILL A Axiivtasfias «nrvMmtti«'iiai 

* i>Kal»»lgiwi»ti«iWi#lti««*«BinttlOi>Vw<l NwnnallBlimH Wiangaw 

till IIDtMtlMMt IV&M 'kgwot nOifmiUaMiMli >*>■ Om^Th. >nI CD 


paapgr-MuMrtoMw 


Breathe 

■taa iMa 

Mnuaotv. 


152 




TIM MCGRAW A :7>inaiua 

-''iCa^afcwrtFiWu»tStOr«ii»>jinniijiiinMiitgr 
AA^ s»fti ilipiiiiMSiyiiMifcwtfawi iiiMirwiw itui^«.> 
n ,MMJM .ntM tin «a***M 0M wmmS* STe MR VW) B,i» 


Everywhere 

ssssarr,. , . .* 


218 



46 



www.billboard.com 



BILLBOARD OCTOBER 19. 2002 



ss''"" Billbo 



HOT COUNTRY. SINGLES & TRACKS 



n 


1 

s 
1 


e 

a 

V* 

t 




K Nielsan 

Broactcast Data 

TITLE Swtemj Artrtt 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 


5 

^ s 






1 

i 




TTTLE 

PRODUCER (SONGWRITER) 


Arlitt 

IMPRINT & NUMBER/PROMOTION LABEL 


g 

2 o 










NUMBER 1 


1 Week At Number 1 




2< 


31 


34 




UNUSUALLY UNUSUAL 


tanaitir 

BNA AiMIU CUT 


31 




2 


4 




SOMEBODY UKE YOU 

D HUFFJtUHSAM it UWUMJ SHANKSI 


Ktith Uitka v 

CAPnOl WBLVCU' 


1 




34 


37 




YOU CANT HIDE BEAUTIFUL 

CFAJWINIMOULAMEIJ SILUDSI 


Aim UnM 

RCA ALBUM Cl/T 


32 




1 


2 




BEAUTIFUL MESS 

MDCllJTF UlAUOV!) RIG IS If UAJPfXWUU MINIM 


DiamoDd Rte 's 

MI51A MASHVILIF ALBLM CUT 


1 


33 


35 


35 




AT THE END OF THE DAY 

D Hun CUFFIT B JAMtSI 


KriHtMhf 

■MA ALBUM CUT 


33 


3 


5 


6 




WHERE WOULD YOU BE 

MMCBME-^WOHIIY "1 NiOCrOIUIffMIEUJ 


MaitinaMcBrida'S 

nUMBUUClTT 


3 


34 


33 


36 




ON A MISSION 

CKOWARD II Of AN,K TMUI.Dl MWPHVI 


Trick Pony V 

WMMBI nOS ALJUM CUT/WMl 


33 




3 


3 




THE IMPOSSIBLE 


jMNklMtf; 

9 UNtvcnM SOUTH inwi 


3 


35 


39 


56 




NINETEEN SOMETHIN' 

C LtNDSrr IC DUiOiSil LHt 


MwkWiMi 

MBKUKV ALBUM CUT 


35 


5 


6 


7 




WORK IN PROGRESS 

UnCAU (UACNSONi 


AlmJiclaofi 

MUSM NAMVUl UBUM CUT 


5 


36 


36 


38 




WAITIN' ON JOE 

II VAN HOT (SAUDI 


O MEKUmtlUS) 


36 


6 


7 


9 




AMERICAN CHILD 

■ MUIMOM.'VASSAH (PVASMAC WQtlUM 


PhHVaiarv 

MUSTA NASHVlUf M8UM CUT 


6 


37 


37 


40 




I'M NOT BREAKIN' 

G HU*^TG lEACH S HOlr iJFDSTtRM LUNlllANI 


ttnalWv 

CUM ALBUM CUT 


37 




4 


1 




TEN ROUNDS WITH JOSE CUERVO 

BJWAIKEIUR ICBtATHUOMMENn.MUNMmfiOaOMMIl 


TnKyBynl 

HC* fcBUM CUT 


1 


38 


41 


45 




MAN TO MAN 

TfiROWN M V^lGHT U 0 HARAi 


Gait Mian 

O MCANASHU1LLI imSB 


38 


S 


10 


11 




MY TOWN 

B OUNCn U STHtlJIMiaNI 


MMNponwrv GmtiY 

O caiuMBLA nm 


8 


39 


38 


41 




BEAUTIFUL GOODBYE 

J HAN40N& OOHMAN LI MN5J)N.K-mnON- JOHNS! ONI 


Jtmifar Hanson 

CAflTOl ALBUM CUT 


38 


9 


11 


15 




LANDSLIDE 

DDDf CMOaLUUMS S NICKS) 


Olxii Ctikks 


9 


iO 


40 


43 




CHROME 


Tract Adkins 

CAPITOL ALBUM Cut 


40 


10^ 


12 


14 




THESE DAYS 


RhosI Rans 

LTMC SIBHI AlBUM CUT 


10 


41 


42 


44 




PRACTICE UFE 


/Mr 6rig«> WMl Mlltina McBiMa 

RCA M.BUM CUT 


41 


1 1 


14 


16 




WHO'S YOUR DAOOYT 


TtbyMOiv 

(MCMMQRKS *MB>S 


11 


42 


44 


48 




A MEMORY UKE I'M GONNA BE 


Twiya Tnckar 

TUCKEBT1ME AlBUM CL^ 


42 




9 


8 




THE GOOD STUFF 

B CAWWN H tnSOM.K CHtSNE^ IJ COUJNS.C MnSnUNl 


Kenny QiesMy 


1 


43 


46 


47 




IF HER LOVIN' DON'T KIU ME 

A TIWt.B tVATSCi.M BflADliYdWtlMACKj RICKVMCBEHEI 


Aaron Tlppio 

LYRIC STWn AlBUM CUT 


43 


13 


16 


17 




SHE'LL LEAVE YOU WITH A SMILE 

TMOWTtfi STMIT to BLACXIMMJ JSMMflUI 


GMTft Strait V 
O ucAMAjHviui imw 


13 


44 


45 


46 




EVERYDAY ANGEL 

HFOSTIIIIN lOSTEBI 


Rarfnoy Foster 

DUALTDNE AIMM CUT 


43 




13 


13 




CRY 

MnmCMCSNiMU lUMMt 


FaMiHill-f 

O MMRMR IMS maWM 


12 


45 


49 


54 




JOHN J. BLANCHARD 

B Ttnm (A SUItVlC WAIUNI 


Aallnny SnMl 

MEKURY ALBUM CUT 


45 




8 


5 




1 MISS MY FRIEND 

f manj STROUD IT MMTMJIMUIATJMfiNII 


Darryl Worley v 

A O'^iAMivrjnf.s 


1 




43 


39 




THE LAST MAN COMMITTED 

E HEAT>IEW1 IH HATHEHin 


Eric Hoathtrly 


36 


16 


17 


18 




FORGIVE 

M WWGMr. I met IIUJWWHO,TMUCE) 


Rebwca Lynn Howard v 


16 


47 


51 


53 




MY OLD MAN 


RoAioy Atkins 


47 


17 


18 


22 




RED RAG TOP 

IfiMUMOtK.IMCGWWVO SMITH UmilTI) 


rimMcGrmv 

cuna ALBUM cut 


17 


48 


48 


52 




SHE'LL GO ON YOU 

M WBIMTi MOGfJtS IM NAMHMI 


Josh Turner 

MCA NASKVILil IIZIM 


48 




15 


10 




1 KEEP UX>KING 


SaraEran 


5 


J9 


50 


50 




WHEELS 

R KMGBreS WHITIHEAD IK RINIiCRVI 


HomaloiMi Hows 

VfR ALBUM CU1 


49 


19 


21 


23 




STRONG ENOUGH TO BE YOUR MAN 


^' Tram Trio 


19 


sa 


53 


49 




I'D LOVE TO LAY YOU DOWN 


lhHti«lMlMiH 


49 




BJwiuiLinjH iTBiiTdrmnp 


O cottMffiiA nnf 










G COtE |FA UACHAC) 


AUMM AUIH CUT 






20 


19 




THICKER THAN BLOOD 

UWNOIDS U MrES.6 BROOKS) 


Garth BfMhs 

CAPfTOl ALBUM CUT 


18 


51 


57 






PICTURE 

KIDHOCtlKjnTXNIEl 


Kid Rock Foaturtng Sharyl Crow 

LAVA ALBUW CUT 


51 


21 


22 


24 




UFE HAPPENED 

BJMWKElUn A SUAHTIN If J IMTTIffMnXILMUlPSI 


Tanmy Cochran v 

|f»C MB!)M CUTlfM^d 


21 


52 


59 








Toamy Shaat Stsinor Wtth SridgsnB Wiboa-Saaiyrat 


52 




24 


27 




EVERY RIVER 

K BROOKS Jl DUNN JUWHlGHI IMOCLtl.l UnUflEtAXUCWYI 


Brooks & Dnnn 

UISTA NASMVllU M.BUM OJ1 


22 


53 






FAMILY TREE 

F ROGERS J STROUD (D SCOTTI 


Darryl Worley 

O OMAMWDMS Mnu 


53 




25 


26 




FALL INTO ME 

HliUDC (Q QinONJ STDVtRI 


Eintnofl Otrn 

DRtAMWDHS ALBLIM CUT 


23 


54 


55 






THE LUCKIEST MAN IN THE WORLD 

tSAVER lESM-VfR-M-raWtLU 


Naal McCoy 

VMMaiaOt. ALBUM CUTiWRN 


54 










HOT SHOT DEBUT 








52 


51 




THESE ARE THBOAn 

B&AuiMOHE.H 1 'twmiiiwwti MNnrH 


IMIyUnnrv 

uNivBiaAL mini MSUM cvr 


51 










l-M GONNA GETCHA GOOD! 

flj LMCE IS TVfAi'v R J LA^GEI 


Shania Twain v 

mvRCijiiT Album cut 


24 




47 


42 




CADILLAC TEARS 

L NCnOlOS ILSATCHCII.W VAMLD 


Kcvhi Danaay 

LYRIC STRIET AtBUM CUT 


30 




26 


29 




1 JUST WANNA BE MAD 

B-fiAtlJMOflf KlOVFlAfl.l T WHOtl 


TnriClMli'V 


25 


b ' 


56 


58 




THIS SIDE 


NichalCraakv 


56 




23 


21 




LONG TIME GONE 

DOS CWOSl UAINf S ID SCOTT) 


DhitChkla'V 

• O MONUMf NT nmf MN 


2 




54 


59 




YOU DA MAN 

n STUVt C DINATOtl U CLARK.C WISEMAN) 


Janason Cladi 

UBITBI USUM CUT 


51 


27 


28 


33 




A LOT OF THINGS DIFFERENT 

NWIlSONJCANNm.KCH{SMtT(BAMmSaN^ nuDN) 


KaMiy OimMV 

BNAWByMCin 


27 


59 






ALMOST HOME 

C MNGAM PO DONNm IC MORSANJtKPHUVSI 


Craig ikiiiia 

BBOKENBOWMMMCUI 


59 




27 


28 




jmjjwwgM^ us 


John MichMl MoMgnniefT 

WUWEB BROS «UtM CUT WM 


27 


60 


58 






RUB ME THE RIGHT WAY 

BJMAlKtRjn laUAHTINUGCICIRJRAMm 


Brad Mania 

[PmAlBUWCUTfMK 


58 


29 


30 


31 




1 WISH YOU'D STAY 

f HOBtllS ICDlfeOiS.B PA-MITI 


Brad Piistoy 

UIISTA NASMiUtE AlBUM Cul 


29 


















29 


30 




ONE DAY CLOSER TO YOU 

FVKWIHC D JOHHSOW IC n JOWNSON MOMNAi 


Canlw Dawn Johnsoo 

MBOIIUSKl'ILLI AiejM CL'I 


29 















yie i.HiOt O CO Maxi S*igit nMtu @ Cdsune Single i 



:;. .\\ , 1.1 >'ii..: i'i'i:i( cFitrtiFo'MhsllmiaMrtthmoiHiinbatfidilKlioniin: i.i 
O Vinyl UAii-Smgle suaiUbtc O Wnyl Singln mAiWe O CasseOc ^^> < 



' Osia Svstitns fidn tr>ck sinKB 150CauntrvStili«)sar«B<«cvci[M*l^inDnitorBd24hoursidiv.7<]>vsiwMl> Sonus rinkBd by numtiffr ol dsiactions A«- 
' niirirTKrrtdrionEhiclianirttrXIwMki 9 VdMcbp Bvailabilitv Caiatog nuititw II tof CO SMigH. w Vbivl SingI* il CO Singit II wivMMlt 9 CD SigM aviMt* OOVOSmv 

: VNU Busne» Media. Inc. Al rights feuned. 



'Billboard 



TOP BLU 



ARTIST IMPinMTftNUMB£R/DISTRIBUTIP«GLA8£L 



♦> Nielsen 

SoundScan 



Sales data CDmpilei] t>v ' 



SOUNDTRACK 



M W»ok» Ai W„-..r-<.r 1 

Q Brother, Where Art Thou^ 



NICKEL CREEK 



THE NITTY GRITTY DIRT BAND cAPimuin 



ALISON KRAUSS * UNION STATION » wwjtRinftwviojw; 

^OLLY PARTON , i i. . ■ i- ,i 

VARIOUSARTISTS jmi^^ 

^UNDTRACK .^vr uEiiiKHtum 

VARIOUS artists' " . i HtiewLiDJwt, 

PATTY LOVELESS ^ t^isow 

W^RIOUS^ARTISTS_ ■■•■atRatMW 

«)UNDTRACK , ■.! rnm 

RHONDA VINCENT 
HAYSEED DIXIE 
MOUNTAIN HEART 
FLATT& SCRUGGS '- 



TliisSitle 

Will The C ircle Be Unbroken, VoIuiik' 111 
New Favoiile 



Halos & Hofns 



Time-Ljle's Treasury Of Blueg^rass 



Down From The Mouniain 



0 Siiter 2: A W omen's Bliieyrass Collection 
Mountain Soul 



'sBluegrass Collection 



Songc aicher 



The Storm Still Rages 

A Hillb illy Tribute To Mountain Lowe 
No blhei Way 



The Best 01 natlS Scnisgr 2Plh CentBry Masters The Millennium Collection 



t.jt. 



t a RacDfdng InduiVv Ann 01 Anenca IRUUU c*nih:uan lo( net iAi(iTMni ol W.!XD tibum inli i&ddl A lUAA coiniicdian Icr net 



oaoeEiii9| 

2002 1 


v^' TOP COUNTRY 
3i bcDod SINGLES SALES. 


i 


t 

3 




Salts data compiltd by fllV 

4> Nielsen 

SoundScan 

TITLE MPRi'.r K n jm?ep nr^Ts bi. I"jg ; ■•. = fi 


Artist 




1 






i) Vrte.i Al Sjrnlie' 1 

Dikie Chicks 








GOD BLESS THE USA cum n 29 


Lee Greenwood 








CAN'T FIGHT THE MOONLIGHT • ojrb n«t 


LeAnn Rimes 




4 




THE IMPOSSIBLE uNivfNSALMUTHifmimme 


Joe Nichols 




5 




1 SHOULD BE SLEEPING oaiAMWcnu ws^iinibscdfi 


Emerson Drive 




ft 




ROCKY TOP *96 Of cca miwuu wsmuf 


The Otbome Brothers 




8 




HOW DO 1 Live A' cunrstn 


LeAnn Rimes 




9 




THAT'S JUST JESSIE ■.mtcnnfniMOU'MOiinA'OOO 


Kevin Oenney 






d 


WHERE THE STARS AND STRIPES AND THE EAGLE FLY iixc streh iwm^ai'wocu Aaron Tippin 




10 




OSAMA YO' MAMA n * 


Ray Stevens 


ihipmiif c( 1 n 




lb IPIiliniriL ffy multimilton tDn ndcsled bf a numeral Umwq l^f nrntiol. |H] "Hlicates piil or piesen! HeatieeKer MIe r HXQ. VNU Buuneu Media 



BILLBOARD OCTOBER 19. 2002 



www. bill board, com 



lyrighled miZrial 



BY RANDY LUNA 

SAN JUAN. Puerto Rico— Hock en 
espanol will suffer a major setback 
Oct. 31. when Latin rock station 
WCOM (Cosmos 94) becomes a 
Spanish-language top 40 station. 
The station will go through a 
facelift, premiering new DJs and a 
new name — most likely Onda 94 — 
and targeting female listeners age 
18 to 34. 

The decision to change the for- 
mat has been attributed to research 
showing the station was still being 
associated with rap music, its for- 
mat prior to switching to Latin rock 
in 2001. But a well-placed source, 
speaking off the record, says the 
change is due to economic reasons 
and poor management. 

"The administration didn't sup- 
port the I then- 1 new format." the 
source says. "They didn't know 
what could be achieved, since 
there was no precedent for a rock 
en espaiiol station here. They pre- 
ferred to offer advertising space on 
the other stations." the source 
added, referring to ad sales-ten- 
dencies at SBS Puerto Rico, owner 
of Cosmos and four other stations 
on the island: Z-93 (salsa), Cima 
(English-language music of the 
■80s and '905), La Mega Estacion 
(English-language top 40), and 
Estereotempo (Latin ballads). 
Calls to SBS for comment were 
not returned. 

During the past decade. Cosmos 



Latin 

Rock 

Loses 

WCOM 

Support 




94 has been through several format 
changes and experimented with top 
40 and rap. It changed to rock en 
espaiiol in March 2001 and was 



LosTigres Roam Spain 
Seeldng Fresh Fans 



BY HOWEU LLEWELLYN 

MADRID— Not all regional Mexi- 
can music is squcakT-clean family 
fare. There is also the stupendous 
ofl'shoot known vulgarly as nurco- 
corriJo for its alleged ties to drug 
culture. The masters of the style 
are Los Tigres del Norte, winners 
of a 19S8 Grammy Award and a 
group of classic gtM)d guys with the 
faces of assassins. 

After 30 years building their 
image and a cult following (helped 
by the decision of radio program- 
mers in some Mexican states to 
ban some of their corridos). the 
California-baiied Los Tigres finally 
made it to Spain in September. 
Their lour coincided with their 
first album release in Spain, the 
double-CD Grandes Exilos on 
the Freequency-Gran Via Musical 
label. The album reached No. 31 
on the Spanish albums chart two 
weeks after its release. 

The six-gig lour was presented by 
indie promoter La Fabrica de Ideas 
after a lack of interest from major 
promoters, which worried about 
Los Tigres' prior lack of commer- 



cially available music in the mar- 
ket. It was bolstered by the cooper- 
ation of record outlets FNAC and 
Madrid Rock. The retailers organ- 
ized a mariachi procession along 
the capital's Gran Via main drag, 
followed by a tequila-.sodden party 
at Madrid Rock and an appearance 
by Spain's top-selling novelist. 
.Arturo I'erez-Keverle. His latest 
work. I. a Keina del Sur. was 
inspired by the Los Tigres song 
"Cnntrabando Y Traicion" (Contra- 
band and Treachery). 

"We focused great importance 
on the summer release of 30 
Grandes fCxilos. because Los 
Tigres had never been released in 
Spain before," FN.AC music .sales 
manager Javier Lopez says. "After 
their Madrid concert |on Sept 1 1|. 
sales shot up. and we were happy 
to organize the mariachi proces- 
sion between here, where the band 
met the public, and .Madrid Rock." 

The visit of Los Tigres was a de- 
light for Latino music fans in 
Spain, being a break from more 
overly romantic Latin music. A sec- 
ond tour in July 2U()3 is expected. 



well-received by a new generation 
of listeners. 

Cosmos has been credited with 
inspiring more local rock bands to 
release albums. The station was 
crucial in helping a number of 
them — including Nifio Planeta, 
Icaro Azul, La Uva, Los Coyos and 
Taba Co. — achieve a considerable 
level of success. The station was 
also the only avenue for major 
labels to introduce their interna- 
tional Latin rock roster to the 
island, to the benefit of such acts as 
Bersuit. Volumen Cero, Zoe, San- 
tos Inocentes, and Zurdok. 

Eduardo E. Correa, owner of ON 
Stage Performances — a company 
that produces Latin rock tours 
around the island and manages 
Taba Co. and industrial quintet 
Vialterna — says, "Cosmos helped 
out a lot by introducing many peo- 
ple to local bands. There were tons 
of people who didn't know there 
were many good bands with albums 
available. More people gradually 
started to go to shows and support 
the genre." 

According to Arbitron ratings. 
Cosmos' share dropped 1.6 to 1.2 
in the most recent spring ratings, 
tying for 23rd place in the market 
of 55 stations. 

Cosmos was successful in its 
niche. Its two-day Cocco Loco Fest 
took place in late July and featured 
10 bands that drew 10,000 people 
per day — a considerable amount for 
a station that had been operating 
with a new format for slightly more 
than a year. 

There have been rumors about 
the format change for months, but 
it finally became obvious when the 
station's music director, Omar 
Rodriguez — a key figure in launch- 
ing and promoting the Latin rock 
format — was let go in August. 

Without radio support, many 
Latin rock bands will have to go 
back to the traditional promotion- 
al system used for the genre: street 
marketing and live performances. 

But many managers are not wor- 
ried about Cosmos' demise, argu- 
ing that bands did well before the 
station lent its support to Latin 
rock. 'Of course it has an effect, but 
it isn't like it's over," Correa says. 
"Cosmos was helping us. but if we 
don't have this mainstream sup- 
port, we will go back to the old sys- 
tem. Bands aren't going to quit. " 

Cosmos 94 was one of only two 
commercial radio stations in the 
U.S. that broadcast rock en 
espaiiol 24 hours a day and the 
only one reporting to Billboard 
charts. The other one is XMOR 
(More FM 98.9) in San Diego, 
which is not monitored by Nielsen 
Broadcast Data Systems and thus 
not a chart reporter. 
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America Latina will return 
next week. 
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by Leila Cobo 



Notas 



JORDI'S UNSUSPECTING PUBLIC: 

When Spanish singer Jordi debuted 
material from his upcoming album at 
a Sony Discos showcase last spring 
during the Billboard Latin Music 
Conference in Miami Beach, he pro- 
jected the aura of a seasoned veteran 
— the kind who can get inside a song 
and make it his. 



At 23 years old, Jordi is indeed a 
veteran — by lineage (he's the son of 
renowned singer Dyango) and by 
experience, with two albums under 
his belt. Desesperadamenle Enam- 
orado (Desperately in lawe), his 1997 
debut for Fonovisa, placed Jordi on 
Latin pop's up-and-coming list, and 
the title track peaked at No. 2 on the 
Billboard Hot Latin IVacks chart. But 
after his eponymous sophomore effort 
in 1999, Jordi fell out of sight. Three 
years later, he has re-emerged with a 
new company (Sony Discos), new 
producers (Rudy Petez and Alejandro 
Jaen), and a new album, Tli No Sospe- 
chas (You Don't Suspect) released 
Oct. 2. The first single and title track 
currently stands at No. 30 on the Bill- 
board Latin Pop Airplay chart. 

Although Jordi does not view his 
disc as a comeback, he prepared for 
it as if it were. Time out of the spot- 
light was spent taking lessons in 
singing, dancing, acting, and Eng- 
lish. One year ago, he began work on 
his new album and parted ways with 
Fonovisa on friendly terms, accord- 
ing to his manager. 

With the produced disc in hand. 
Jordi sought a new label, and after 
meetings with several interested par- 
ties, he settled on Sony. 

Although the first single from TU 
No Sospechas is produced and co- 
written by Jaen, the bulk of the album 
is produced and co-written by Perez. 
"I recorded my first album with my 
father." he says. "The second with 
Marco Flores. and the third with 
Rudy. He had the vision to produce a 
more pop album for me. 1 love the 



way he views music. " Jordi says he 
wanted something more youth-ori- 
ented but also more elaborate: 
"Something that was full of musical 
details. Like Maxwell, for example." 

While Tu No Sospechas boasts 
signature Jordi songs — romantic, 
full, sweeping tracks — it's decidedly 
more light-hearted and playful than 
its predecessors. 

According to Sony — ^which is in- 
tent on grooming a new generation 
of acts — it made sense to sign a bal- 
ladeer with a tried-and-proven track 
record, in addition to a very defined 
style and persona, at only 23 years old. 

Jordi has never been strongly mar- 
keted in his home country of Spain, 
but he is also a natural for promotion 
in that market, and he has deliber- 
ately included both Latin and Span- 
ish influences for his album. 

When all is said and done, he says, 
the true measure of his success lies in 
his dad's discerning eye. "My father Is 
a very charming man, but when it 
comes to teaching his sons, he does 
it more by tearing down what we do 
than praising us." Jordi .says with a 
laugh, "tad that's really helped me, 
becau.se it's helped me overcome the 
defects. This is the first time I've seen 
him truly delighted with one of my 
albums. He's really loved it." 

ESTEFAN HONORED: Producer EmiHa 
Estefan was honored Oct. 8 by Secre- 
tary of State Colin Potvell in front of 
the U.S. Congress and a group of Latin 
ambassadors to the U.S. In a special 
ceremony celebrating Hispanic Her- 
itage Month, Estefan was recognized 
for his contributions to Latin com- 
munities in the U.S. It is the first time 
Congress has bestowed such an honor. 

"You can never forget where you 
come from," an emotional Estefan 
tells Billboard. "To be recognized for 
your Hispanic roots is a big thing. 
TNventy years ago, this would have 
never happened— that a Ixitino would 
be honored in .such a way." 

Powell pointed out that he met 
Estefan years ago, when he and Este- 
fan s wife, Gloria, were distributing 
food in Homestead, Fla. after Hurri- 
cane Andrew. 

On Oct. 9. Estefan also produced a 
Hispanic music special at the White 
House featuring performances by 
Cian Marco. Jaci Velazquez, and Jen- 
nifer Peiia. Carlos Ponce was the MC. 

In other Ponce news, the singer/ 
actor has been tapped to host Protag- 
onistas de la Miisica, the reality/ 
music talent-search TV show that will 
begin airing on the Telemundo net- 
work in late October. 
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Straining against form and radio formats, 
a genre grows up, and the slow but steady 
sound of change rings the air. 

BY LEILA COBO 

lAMI — If ihere is a constant and generali/.ed complaint anum^ record executives in regard to 
the development and growili oi'I.atin music, it would have lo he llie (liiliciillv of getting new 
acts and new music on Spanish-language radio. 
Aside I'roin being constant, die conilicl is certainly not unique to Latin music; the goals oi ladio sta- 
tions and record labels are always conflicting. But Spanish-language i-adio is notoriously conservativt' and 

unwilling lo go outside its t(>rmat. prc-senling a formidable barrier toward the development of new- aitisLs. 

iiiiiu-d pop ia<li(i for so in;iin vt-ai.s. 'Lliis, in liiiii, lias 



M 



Ami vcl. a vm sKiw Init slcadv muiikI nf < liaii};t' Ii;ls Ix-fn 
hfard lalcly ovf r ihe ainvaves. as se\fral luoitH'Mahlished 
artisis havt't harlt'cl witli lra< ks ilial arc diMiiii lt\ (tiiU'i t-nl 
lintii rht- lon^-st.trnliiiL;. Iioiiio-^cni/t-il pnj) ih.ii li.is (loin- 



pavt'(i tin- road lor iu'wt*r. younger arls. sue li as Sin Ban- 
dera. I. a Oivja (It- Van (><>^li, Vivanadva and )nancs, to 
make it onto die iliarts. I he lad is. Lalin pop isi lianging. 
and Latin pop ladio is ( hanging — alhcil slowly — widi it. 

"Latin niusii is in a stale ol eliange." savs Joige Vil- 
lami/ar, lead singer and song^vriter ol jjop trio Los liaci- 
los. whieli plavs a line lusion ol pop. riH k aiul (:ai il>l>ean 
rliMlnns with inielligeiU Ivrirs and reieinlv leleased its 
sophomore alhnni on Warner Mnsi( Lalina. "And. lor 
some reason, it seems like a hr.ike was applied. Someone 
said. A'oii |Lalin nuisit j stav in the Unl time doesn't 
loigive. and things are ( hanging, thank (iod. Whidi is 
giKtd lot Mumg ails — those ol us vvlio do things that are 
elv L.itiri htif l an't he lH>\ed into the old standards 



. ompi 
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iside trom newer arts. |>op mainstays like I'hah'a 
and Ciistiaii Oasiro aie opting lor a (liflerent 
sound: one tliat siill relies on cat* In hooks and 
olteii i onianii( lyrit s but hraiu lies out on 
insirumenlation and iiit oi poration <>rdilierent 
styles. 

"i\r <lared take a little ol a lisk," sax's balladccr 
(!astro. talking about "(luaiKh) me Miras /\si'," 
ibe new singli' oll his greatest-hits alhinn. "It's a 
dilleient eoiu epi. dillereiil b om what I've done 
Ix-loie. I bis stmg i> more Spanish, more Luro- 
pean-sounding. It has an Aliit an rh\lhin that's 
\ei v si-diHli\c. \ei\ elbni* . " "I iesh and diller- 
i-nt" ba\(- Ix-en adjet tisesolten loigolten in Latin 
pt>p bet anse they tend to Ik- shunned in radio, 
even though llieieai e noiahle exc eptions to that 
rule, iiu biding Sbakiia andC.at los V'ives. 

RADICAL RUBIO 

But die possibilities ol bcsbness in unadulter- 
ated pop niusie (Sbakii a. .iltei all. is hk k-based. 
while \'ives is iropiial-based) wt-re showeased on 
Paulina Rubin's /'tiiihnu album, whiih spawned 
(Uwlmueil on fnifir f.M 'i 



Touring Puerto Rico: 

Big Business 
For A Tiny Isle 

BY RANDY LUNA 

SANJUAN.PUERTOHICO— W bai do ai is as (b\ei se as inerengne 
i>ii hesir;i 1 .imite Ul . ( over band Algai ete and hk kers 
Skapniaiio have in ( oinnionr I hey eiijov a hedic 
lK>oking sehedule in the small island oi Puerto Kieo. 

In a single niarkel like Puerto Rico — a mere KM) by 35 
miles and home to just 3.') millicm people — touring is big 
hiisiness. Anists c an make a 




Edwin Medina: "Sponsors 
are crucial." 



hving playing (m the island 
the whole year round. 
Activities as diverse as pri- 
vate parlies, senior proms, 
sponsored events, i luh pre- 
sentations, lestivals and stu- 
dent parties allow artists lo 
live oil their perlbrm antes. 

" I hronglioul the year, 
there are all kinds ol (til- 
lerent activities, to the 
extent that artists don't 
have to go out ol Puerto 
Rico in order lo make a liv- 
ing." savs Kdwin (iovas. a 
senior booking agent at 
DMK, a management, produeticm and promotion hrm 
\\itli olhees in San Juan, New Voik and Los Angeleslhal 
handles die (aieers ol Dnmingo Ouinoiu s. l iniiie *J I . 

The important factor contributing 
to the healthy touring of local 
artists is the division of the island 
into municipalities. Even though 
it's a small country, Puerto Rico 
encompasses 78 cities, with a 
vast number of private and public 
events during the entire year. 

lony l ull Inn. Jerry Rivera and \'i( loi ia /.anahria. 

Limitc 21 is a good example. I bis past siimnier alone, 
the 12-year-old baud, wbidi is about to release its 1 1th 
studio album with LMI Latin, played *)7 gigs between 
Ma\ 12 and Jul> 29. "When it is an established atlisl 
like Liinite 2 1 . there is a demand lor them: an average 
of 2t)(l dates a year. May and June 200;i are hooked 
almost eomplelely." adds (^ovas. relei ring lo the senior- 
prom se;ison. 

(Uintmunl m (xigr IM-f> 
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nearly h,iir a dozen radio singles, 
noneoftlieni Iraditional in sound, 
at the (inic of tht; album's release 
two years ago. This year, song- 
writer/producer F.slef'ano. who 
worked on several Pnulina tntcks. 
was tapped to produce and write 
several tracks on Thalia's new. 
eponyniously titled disc. 

"fliialia] had that image ol [her 
characters in soap operas], but 
she's far cooler than that." says 
iLstc^ianu. who wrote the lirst sin- 
gle, "Tu y Vo," a dance track with 
lock edges. "When I met liei. 1 
thought she had tar more of a 
r<Kk streak and was more aggres- 
sive. 1 wanted to show her the way 
she was." 

Tlialfa's ix;vampcd sound is part 
ot a generalized trend toward the 
search for hip|)er sound in Latin 
|}op, especially since many of Latin 
music's biggest acl.s — including 
Riibio herself — are recording in 
l-.nglish. That kind of soiuid can 
be Ibund in the Juanes-penned 
single "A Dios le I'ido," which has 
hovered at the top of the chails fiir 
weeks. an<l also in the music of 
Mexican pop duo Sin Bandera, 
which blends traditional l^tin pop 
iiillueuces — like Jose Jose — witli 
R&B and hip-hop. 

".Sin Handera is a blend of lioth 
our tastes and feelings," s;iys Noel 
Schaijis. half of the duo. "We like 
things like bossa nova. K&-B. 

Brian McKnii;lii. 

In the U.S. 
there's a 
duo we 
love, K-Ci 
& Jo-Jo. 
We' I f ver- 
satile, vei \ 
broad. That's also 
why we took the name Sin Bandera 
[No Hags]." 

/Vside troni playing innsic thai 
defies categorization. Seharjis and 
partner Leonel (larcia are also 
instruijientalists w ho play on their 
own albnins, another tendency 
( lopping lip in pop music. 

"One day I said. ' There's so 
many solo artists, but I don't see a 
group that can do the love songs 
and actually play the instruments.' 
I ihink the market needs (hat." 
says producer Rudy Perez, who 
signed the band to hi.s fledgling 
lalx*l, R1*E, a joint venture with the 
L'nivision Music (*roup. 

DIFFICULT DEFINITIONS 

Perez, u ho has already iiino\at- 
ed by inserting R&B strains into 
ihe music of acts like Luis Fonsi 
and Clhrisiina Aguilera's Spanish 
tracks, admits ihai be tailored Area 
305's sound to make it more acces- 
sible to radio — adding drums, for 
example, and empliasizing reper- 
toire with hiM)ks and memorable 



lyrics — buthe final result is still 
acoustic-driven and less slick than 
more Iraditional fare. 

And. like Sin Bandera. Area ;^03 
h;is a hard lime defining its sound, 
with singer/biissist Tony Choy aill- 
ing it a "fusion pop band." Caabas, 
a Colombian newcomer who fuses 
traditional folk rhythms from his 
counti7 with pop, r(K:k and trop- 
ical fare, labels his music "p<irno- 
|K>p: really dirty pop. sensual and 
sweaty aiui with no rules." 

In fact. .Area 3().5's music is far 
moix" thought out than that. C^iUrs 
has taken llie iradilional folk 
rhviliins of (ioloinbia and built 





upon liiem songs thai make 
yoii rock and lake you to the 
dance floor "More than troj)- 
ical. what I do is C'aribi)ean. 
because tiopical music is sian- 
(l.irdized in a manner where my 
music doesn't fit," he says. 

But. betatise much of the nuisic 
being made t<Klay doesn'l lil in the 
formats carved out for it, those 
formats are expanding. Just as 
(iahas is finding a space in tropi- 
cal radio, so is Spain's La Oreja de 
Van (rf>gli — whose dreamy imisit 
is reminiscent of Dido — finally 
fmding a space in Latin |)op radio 
with fine songs like "La Plava." 
Ciranted. La Oreja has had to 
make its bones, so to speak, bv 
breaking first in its native Spain 
and, later, in Mexico l>efore mak- 
ing a dent in the U.S. Bui 
throughout, the group's music 
remained constant; in the end. the 
band didn't have to adapt to nidio. 
bul rather, radio had to open iis 
doors to La Oreja. 

"I think now's the moment lor 
other bands and for the latn-ls to 
take into consideration that this 
is the moment for hip music, for 
music that young listeners want 
to hear." says Nestor RtK'ha, PD 
for Los Angeles pop station 
Siiperestrella. ■ 



Exploiting Catalog 

"It's the way to 
survive now." 



Publishers and labels are seeking — and finding — attractive 
ways to put vintage material in front of new audiences. 



MIAMI — Willi the recording 
industry in distress and 
with Latin music showing 
its lirsl truly major dip in sales in 
recent memory, labels and pub- 
lishers are more lhan ever delving 
into their repertoire lo find cre- 
ative ways lo exploit iheir catalog. 
|ust how hard are llie\ trviiig? 
In the , Aug. .'U edition of Bill- 
lioard's'lbp Latin .Mbuni chaHs, an 
a.siounding 24 albums out of the 73 
listetl were compilations or great- 
est-hits di«s. This nuinlier didn't 
even include AL/ T Unplugged or 



BY LEILA COBO 

lishing. B«"aiise J&N's analog isn't 
as extensive as thai of a major 
lalx'l. its exploitation has Ix-en built 
aroimd a gioup ol series — Mfirn- 
hits, Siihaliils and liai haluhiis — 
released at tlie end of the year, and 
anoiher two series — Hiirhalazjiis and 
I't-raiutzo — released in summer. 
Beyond ineiely luniing a pn)fit fitr 
labels, the increased exploitaticm 
of catalog is beneficial to publish- 
ers at many levels. 

"It's a way of recycling die cata- 
log and keeping it alive," says Juan 
(Carlos Bai'giiil. VP, finance/ Latin 




From left Arc's Barguil, Sony/ATV*s Atfanno, Untvision's Behar 



live albums, which, if factored in, 
would mean mote lhan one third 
of the albums on the Latin charts 
are Ixtsed ii}x>ii old analog and not 
new material. I bis is a liu higher 
ratio of c'at;ilog-tKi.sed material than 
that found tm the BiIli>oaid 200 
charl. wheix' most compilations are 
soundtraclcs — a rarity in the Latin 
(bans. 

"1 think evenbody would agree 
thai I he market lias been very 
weak in the past two years, and it's 
nol conducive to breaking new 
acts," says Bruce Macintosh, head 
of l'M!L I'nivei-sal Music Latinti. 
"So catalog is an attractive option, 
and you're bringing out priKlud 
in the form of compilations, spe- 
cials, series and ihe like. .So we'\e 
made the most of working these 
established hits and ariisis and 
marketing them in ways lhal 
weren't done Ix'fbre." 

"C^oinpanies ai e exploiting their 
catalog Ix'cause it's the way to sin - 
vive now," adds Juan Hidalgo, 
president of J&N Records, which 
luLs its own publishing. |ii:N Pub- 



American Operations for Arc 
Music (iroup. whicli administers 
the catalog lior Discos l-uenles and 
Ldinn'isica in the U.S.. among oth- 
ers. "It's espetially helpful f(>r pul>- 
lishers with older catalog. When 
labels decide to l elease compila- 
tions it helps us, and. with the 
Lalin catalog, we've had gtxKl 
results, as there are many inde- 
pendent labels — Lideres. Mada- 
o — as well as majors who are con- 
tacting us to license iiursters." 

JOINT VENTURES 

Reissuing old catalog allows uvw 
audiences lo hear old tracks — 
often leading to new arlisl.s opting 
lo nt ord fiti^oilen inalerial. .At the 
same time, publishers are also 
Ix'uefiling from lalx-l's increasing 
openness to pul oul albums antl 
compilalions as joint ventures with 
other lalx'ls. 

Amotig the most successful are 
Radio Hits, a joint venture set up 
between L'niver.sal, BM(iand EMI 
for distribution in the U.S. and 
Latin Amei ica. and Numero Uno 



Sdln Exitos (Number One Hits 
Only), a iWOW type compilation 
joint venture between Sony and 
Warner. 

"It's easier lo get the calilx-r of 
repertoire when yon have a joint- 
venlure partnei," says Carlos 
lahakol. senior direitor. slralegic 
marketing, for Warner Music 
Latin .America. 

Solo Exitos \'ol.3 is slated Utr 
relea.se in November, following 
sales in excess of 500,000 units 
region wide (including the U.S.) ol" 
its precefling volumes. But inter- 
nally, lalx-l.s are also work- 
ing more closely with their 
own publishing arms to 
produce compilations and 
spc*cial projects, "|SlriUegic 
maikeling] was pretty 
much an informal area 
within the company," says 
(•uillermo Images, who la.st 
yeai was appointed direc- 
tor of ihe then newly creat- 
ed strategic division of KM! 
Latin (he now supervi.ses 
ihe Latin region and the 
U.S.). Kxploiling ihe cata- 
log, he says, w;ls. of course, 
done before, "bin nol with a 
stnictiirtxl release schedule or with 
a concept in mind or establishing 
who you're going lo siralegically 
work your (alalog with." 

SELENA REISSUED 

Success stories include Esta es lo 
Muestro ( I bis Is Ours), a 20-title 
series developed for the ix'gional 
Mexican market lhal includes 
KMI's major acts in the genre. 
Aside from its strong regi(nial 
Mexican catalog, KM I also has the 
rights to the Hispavox catalog 
from Spain, which includes the 
work of acts such ii-s Raphael, I*aU>- 
ina San Basilio and Jose Luis 
Perales. (airrenily. KMI is in die 
prtKX'ss of reissuing the entire Sele- 
na catalog, with Rages as reissue 
prcKlucer 

Working in tandem with its sister 
lalx-ls lias always lx*en a priority at 
Sony/Al A' Di.scos Music Pul>lish- 
ing, says Oamien Alfanno, senior 
director, publishing. 

"We always work so lhal our 
songs are in the releases pul out l)y 
( '.tmUnmtt im fMt^r IM-d 
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Yea r-To- Date 
Charts 

The chart recaps in this Latin Music 6-Pack offer a year-to-date preview of how 
those categories are shaping up for Billboard's Year In Music issue. The rankings 
reflect the chart period beginning with the Dec. 1 , 2001 . issue — ^the start of the 
2002 chart year— through the Sept. 21 issue. Radio recaps are based on airplay 
monitored by Nielsen Broadcast Data Systenns. Sales recaps are based on point-of- 
sale data compiled by Nielsen SoundScan. Ranks reflect accumulated gross audi- 
ence impressions on the radio charts, or accumulated units sold on the retail charts, 
tor each week titles appeared on the pertinent chart. The recaps were compiled by 
Anttiony Colombo with assistance from Latin charts manager Ricardo Companioni, 



Top Latin Albums 



Pos. JUt£— Artist— Imprint/Lobet 

1 UBRl— Marc Anthony— 
Columbia/Sony Discos 

2 MIS ROMANCES— tu/s Miguel— 
Warner Latino 

3 MTV UNPLUGGED— ^teyonrfra 
Sanz — Warner Latino 

4 GRANDES EXnOS— Oioyonne— 
Sony Discos 

5 DEJAME ENTRAR— forioj Wves— 
m Latin 



6 ALEXANDRE PIRES— /Kemnifre 

Pires—RCA/BMG Latin 

7 SHHH!— /(.S, Quintaniila Y Los 
Kumbia Kings — EMI Latin 

8 LAS 30 CUMBIAS MAS 
PEGADAS— l/orious Artists— 
Diso/UG 

9 EN VIVO: DESDE LA PLAZA EL 
PROGRESO DE GUADALAJARA— 

Joan Sebastian— Musart/Bolboa 
10 SUFRIENDO A SOLAS— lupiUo 
Rivera — Sony Discos 




Marc Anthony and Luis Miguel 



Hot Latin Tracks 



Pot. Jm.f— Artist— Imfrint/Label 

1 QUITAHE ESE HOMBRE— War 

Montenegro — Univision 

2 Y TU TE VK—Chayonne—Sony 
Discos 

3 SUOJl-Shakira-Cpic/ 
Sony Discos 



4 USTED SE ME LLEVO LA VIDA— 

Alexandre Pires—RCA/BMG Latin 

5 TANTITA PENA— .4/e;ondra femdn- 
dez — Sony Discos 

6 YO QillKlA-Cristian-Ariola/ 
BMG Latin 

7 ENTRA EN MI VIDA— 5m 
Bandera — Sony Discos 

8 YO PUEDO HACER— ftcofrfo Mon- 
taner — Warner Latino 



9 A DIOS LE PIDO— Juones— 

Surco/Universat Latino 
10 NECESIOAD— /((eitomire «fES- 
RCA/BMG Latin 



Top Latin Pop Albums 



Pot. Tnu— Artist— Imprint/Labtt 

1 MIS ROMANCES— tu/s Miguel- 
Warner Latino 

2 MTV UNPLUGGED— X/eyam/m 
Sanz — Warner Latino 

3 GRANDES EXITOS— Choyonne— 
Sony Discos 

4 SHHH'.—A.B. Quintaniila Y Los 
Kumbia Kings — £MI Latin 

5 ALEXANDRE miS-AleKondre 
Pires—RCA/BMG Latin 

6 REVOLUaON DE AMOR— Afono- 
Warner Latino 

7 DE UN SOLO SENnMIENTO— 
Charlie Zaa — Sonotux/Sony Discos 

8 DESAHOGO— ft/or Montenegro— 
Univision/UG 

9 THALIA— r/io/fd—fW Latin 
10 UN DIA NORMAL— Juones— 

Surco/Universal Latino 
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una editora pequena 
con GRANDES AUTORES 



(ASCAP) 



En el decimo aniversario de su primera entrega de PREMIOS LANFRANCO, 
efectuada en la DISCOTECA ISADORA en SAN JUAN, PUERTO RICO, 
LANFRANCO MUSIC felicita a los siguientes GRANDES AUTORES, ganadores 
de DISCOS DE PLATINO por canciones incluidas en discos con ventas de mas de 100,000 unidades 
y DISCOS DE ORO por mas de 50,000 unidades, ambos con creditos de radiodifusion. 



(Disco de Platino) 

SE ME ROMPE EL ALMA 
AL IGUAL QUE AVER 

AL IGUAL QUE YO 
(VICTOR MANUELLE) 



(Disco de Oro) 

QUE LOCURA ENAMORARME DE Tl 
(HUEY DUNBAR & EDDIE SANTIAGO) 



(Disco de Platino) 

EL PALOMINO 
(LOS PALOMINOS) 

(Disco de Oro) 

CUANDO TU ME BESAS 
(LA MAFIA) 
CONTIGO 
(LA MAFIA) 

Si es Usted COMPOSITOR de una obra incluida en un albunn ya lanzado en los Estados Unidos o Puerto Rico, o que lo sera en el future cercano, 
que no la haya firmado con alguna editora y quiere ser parte de nuestra Familia de GRANDES AUTORES, puede contactarnos. 
LOS PRIMEROS CINCO AUTORES RECIBIRAN UN BONO DE MIL DOLARES POR CADA COMPOSICION QUE FIRMEN CON NUESTRA EDITORA 



ARMANDO J. SAMALEA/SILVIA SAMALEA * En Miami Tel/fax:(305)266-6498/(305)668-3349 * Email:SAMALEA@aol.com ' Webslte:www.LanfrancoMusic.com 
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CUANDO ME MI PAS AS I 




CRISTIAN 

GRANDES HITS 

INCLUDES HIT SINGLE "CUANDO ME MIRAS ASI" 

IN'STORES NOW! 

LLORAN LAS ROSAS • FOR AMARTE ASI • CUANDO ME MIRAS ASI ' • AZUL • VOLVERA AMAR 
ESCONDIDOS DUETOCONOLGATANON ' MIEDO * • YO QUERIA ' PASION duetocongrupolimite • LLOVIENDO ESTRELLAS 
VERONICA ' SOLEDAD * • ELLA duetocon )ose alfredo iimenez • Ml VIDA SIN TU AMOR 
LO ME|OR DE MI • DESPUES DE TI,..QyE? dueto con raul di blasio 

r?SuSoM *t£masineditos 



CATALOC 
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(Hir Sony family." says Alfanno. 
"Whal we arc doinp clirTfifiilly to 
I'xploil old catalog Is lo work il 
more with syntrhroni/ations — 
with movies, eonimercials and 
TV. Kvcn in American I'V, where 



llicy use Lalin music. When .sales 
aren't as strong, we have lo l<x>k 
lor other ways to generate 
income." 

.■\ focused strategy on catalog 
exploitation is providing results 
at Univision Music Group, who.se 
newly created Universal Music 
Publishing division — run by 
I.ynettc Brehm (previously in 
.Sesac l.alina) — now owns Kono- 
visa's publishing and half of 
Disa's publishing. Multiple com- 
pilations and hits albiuns belong- 
ing to those two labels, and to 
Univision Music Group, are cur- 
rently on the Top l.atin Albtims 
chart. "Once we made the deci- 
sion to be in the publishing busi- 
ness, we're going to be in it 
wholeheartedly, and we're going 
to be very competitive antl we 
already have a pretty impressive 
libi ary of properties," says Uni- 
vision Music group chairman 
Jose Behar. 

.Similarly, for labels such as 
B.MG and Warnei, the recent 
ac(|uisition of catalog from Mex- 
ico (Rt'.A for BMG and Peerless 
for Warner) has allowed them lo 
release a flood of matei iai into 
llie U.S. Latin market. BMC; has 
l>een sleatlily releasing colltxtions 
off RC^A's Mexico catalog, includ- 
ing two collectifins of Mexican 
icon |ose .Mfiedo Jimenez 
liU) Cldsiais. I'o/v. / and 2) cur- 
rentlv on the charts. 

"1 he fact that we hold all the 
masters and all that music that is 



part of Latin music history makes 
it a very strong pan of the BMCi 
product." says .Vnthtmy Ckmzalez, 
catalog exploitation manager for 
BMG U.S. Latin. At the same 
time, he adds, BMG U.S. Latin is 
being aggressive with it.s frontline 
catalog as well, as evidenced by 
the recent release of a (Iristian 
(Castro greatest-hits album. 

What it lx>ils down to, howev- 
er, is not simply churning out cat- 



alog but developing a strategy for 
making the most of it in the long 
term. "If yon don't do anything 
important or new with it, it's sim- 
ply a rerun, and that's not a 
strategic marketing concept," says 
Luana Pagani, senior VP, inter- 
national marketing, Sony Music 
International-Latin /\merica. 
"Oiu' ftuiction is to find an Intel- 
ligeni and attractive way to 
exploit the catalog again." ■ 
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PUERTO RKO 

( .iinlmiii'tl jitmi fifi^r I.M-1 

"Puerto Rico has the capacity to 
make an artist live well," confirms 
Edwin \]edina of .Skandalo 
Music, a company that manages 
rock hand Skaptilario, Malas 
Mai'ias, Kuga .Alteriia and PV'G. 
"Skapulario last year alone had a 
net inccnue of over $300,000 — 
without taking into account mer- 
chandise, sponsorships or album 
sales," states Medina, leleri ing to 
the lO-year-old rock/ska band 
that is in pre-production for it.s 
fourth album. 

.Xmoiig the acts that stay busy 
year-round arc Giselle, (irupo- 
mania and Victor Manuel in the 
tropical field; La .Secta 
and Cultuia Profetica 
in the lock en espai'iol 
genre; Sal Pa Fiiera, 
.Algarele and Bartolo & 
The Heartbreakers in 
the cover-band area; 
and Lito y Polaco, 
Wisin y Vaiidel, and Master Joe y 
()(; Black in the rap area. 



" There are many free events, 
and, because people might not 
have transportation, municipali- 
ties provide the avenues for the 
tiilent U) reach tile people." .Algar- 
ele, in fact, is one of the busiest 
bands on the island, if not the 
busiest. I'hey're booked the 
entire year, playing lo listeners of 
a variety of music genres. 
" I hank God we have been able 
to pay all our debts on time," 
laughs Cruz. 



DIVIDE AND PROSPER 

riif imporlaiil laclor ciiii- 
lril)iilii)g to the hoallhy touring 
oi ]<Hal anists is tht* division ol lhe 
island into municipalities. Kven 
though it's a small country, ii 
fnronipasscs 78 cities, with a vast 
numher of private and puhlic 
events during the entire year. 

Adding to the phenomenon is 
the economy and mentality of tlie 
islanders. While many I'uerto 
Kicans don't have llie resomces 
lo attend major concert events — 
many ol vvhicli only take place in 
San |uan. the capital city — others 
simply don't attend because most 
towns are ItKated over an hoin 's 
drive irom San |uan, t(K> long in 
the mind-set of the population. 
This makes audiences support 
(he aiiist and activities they get in 
their own towns. " This creates a 
great louring business," says 
Medina. "You can play more than 
gigs in a year and might end 
up not visiting some cities. It is a 
cultural thing. When artists tour 
the U.S., because it's so big, it's 
normal for people to travel great 
distances to see someone. But 
here, they know they'll eventual- 
ly play in their own town. " 

"We might have played a festi- 
val, then [have] a birthday, then 
a club." says Peter Cruz, owner of 
Peter Pronioti{)ns, a 24-year-old 
hooking agency that handles the 
careers of /VIgarete, Millo Torres 
and Sonya Cortes, among others. 



SHOW UP AND SHINE 

.Aside Irom the infrastructure, 
an important factor contributing 
to a constant flow of gigs is pro- 
t'essionalisni on the artist's team. 
A good manager, along with a 
well-rehearsed show 
and an excellent road 
stafi, cati make the dif- 
ference between a sec- 
. ond booking or a last. 
iHfTilfl "Havinggoodrefation- 
!» HS1IS««{IT ships [with event pro- 
<hicersj is very impor- 
tant, rhat the artist is on time 
makes a difference. But what's 
more important is thai the artist 
stiines on stage." Siiys Cruz. 

Sponsors are increasingly play- 
ing an important role in provid- 
ing venues for artist to play. This 
past summer, well-rounded pro- 
motional campaigns by beer and 
liquor brands promoted bar pro- 
grams and festivals where the 
main feature was live acts. While 
tlie consinncr receives free enter- 
tainment, sponsors use music as 
the medium to promote their 
products. "S|)onsors are crucial to 
any artist." says Medina. "Out of 
the 14.') dates that Skapidario 
pla)etl last year alone, probably 
100 were sponsored events, 
which gives us presence every- 
where And helps the pexrket of the 
club buyers. Sponsors have real- 
ized the easiest way to reach their 
clients is by having the right 
artist." 

But even those artists who 
coidd keep busy all year playing 
in Puerto Rico find that playing 
other countries is sometimes a 
priority lo develop new markets. 
"We block dates out of the [cal- 
endar] year to go to Central and 
.South .America, but without for- 
getting Puerto Rico," says C-ovas, 
referring to I.imite 2rs second- 
ary markets like Orlando, 
Colombia. Panama and Costa 
Rica, which the orchestra visits at 
least once a year. "This country is 
privileged because we are rich in 
talent, and we like to party the 



whole year," explains Cruz. 
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Top Latin Pop Album 
Artists 



Hi. ARTIST (Ho, of Charted TillelJ Imprint/Label 

1 LUIS MIGUEL (1) Warner Latino 

2 ALEJANDRO SANZ (2) Warner 
Latino 

3 CHAYANNE (1) Sony Discos 

4 A.B. QUINTANILLA Y LOS 
KUMBIA KINGS (1) EMI Latin 

5 ALEXANDRE PIRES (1) RCA/8MG 
Latin 

6 MAN A (1) Warner Latino 

7 CHARLIE ZAA (1) Sonolux/Sony 
Discos 

8 PIUR MONTENEGRO (1) 

Univision/UG 

9 THAUA (1) tm Latin 

10 JUANES (1) Surco/Universat Latino 



Top Latin Pop Album 
Imorints 



Pot. IMPRINT (No. of Charted Titia) 

1 WARNER UTINA (8) 

2 SONY DISCOS (1?) 

3 EMI LAHN (6) 




Alexandre Pires and Shakira 



4 RCAfj; 

5 UNIVERSAL LAHNO (5) 



Top Latin Pop Album 
Labels 



Pos. LABEL (Ho. ofChaned Titles) 

1 WARNER LAHNA C«; 

2 SONY DISCOS (10) 

3 EMI LAnN (6) 

4 UNIVERSAL LAHNO C5; 

5 BMG LAnN (8) 



Latin Pop Airplay Titles 



Pot. TITLE — Artist— Imprint/Label 

1 SUERTE— 5/ioWra— fpiV/ 
Sony Discos 

2 USTCD SE ME LLEVO LA VIDA— 
Alexandre Pires— RCA/BMC Latin 

3 YTUn VAS— C/ioyonne— 
Sony Discos 

4 QUHAME ESE HOMBRE— mar 
Montenegro — Univision 

5 YO QUERIA— Crisdon— /Irioto/ 
BMG Latin 

6 ENTRA EN MI VIDA— 5in 
Bandera — Sony Discos 



Sony 

DISCOS 



WARNER MUSIC 
LATINA 



7 NECESIDAD— /((orondre ffres— 

RCA/BMG Latin 

8 YO PUEDO HACER— «ican/o 
Montaner — Warner Latino 

9 COMO DUELE— im'5 Miguel- 
Warner Latino 

10 TANTnA riHA-Alejondro 
Femdndei — Sony Discos 



Latin Pop Airplay Artists 



Pot. AimST (Ho. at aorta) Titles) Imfrinl/Lolxi 

1 ALEXANDRE PIRES (3) RCA/BMG 
Latin 

2 SHAKIRA (3) Epic/Sony Discos 
(2) Epic 



3 CRISnAN (3) Ariola/BMG Latin 

4 ENRIQUE IGLESIAS (2) Inter- 
scope/Universal Latino 

(1) Universal Latino 

5 CHAYANNE Sony Discos 

6 RICARDO MONTANER (4) Warner 
La tin a 

7 LUIS MIGUEL (3) Warner Latino 

8 CARLOS VIVES f«/ tofin 

9 ALEJANDRO FERNANDEZ (2) Sony 

Discos 

10 PILAR MONnNEGRO (1) Univision 



Latin Pop Airplay Imprints 



Pot. IMPWHT (No. of Charted Titles) 



SONY DISCOS (32) 
WARNER LAHNA (17) 

RCA (8) 

EMI LAnN (17) 
ARIOLA (13) 



Latin Pop Airplay Labels 



Pos. LAB EL (No. of Charted THIb) 

1 SONY DISCOS (^45; 

2 BMG LAHN (20) 

3 UNIVERSAL LAnNO f?^; 

4 WARNER LAHNA (20) 

5 EMI LAnN (17) 



THINK FAMOUS! 



RICKY MARTIN 
CHAYANN E 
CRISTIAN 
PAULINA RUBIO 
DAVID BISBAL 
GILBERTO SANTA ROSA 
DIEGO TORRES 
OLGA TANON 
BANDA PACHUCO 
MANNY MANUEL 



MARC ANTHONY 

NOELIA 
NATALIA OREI RO 
lENNIFER PENA 

KABAH 
CARLOS PONCE 
INDIA 
EDNITA NAZARIO 
CHEO FELICIANO 
TONY VEGA 



SANTANA 
TITO NIEVES 
OSCAR D'LEON 
GUARDIANES DEL AMOR 
BRENDA K. STARR 
LUCERO 
lAIME CAMIL 
GISSELLE 
LOS FUGITIVOS 
EL GRAN COMBO... 



WE THANK ALL OF THE ARTISTS WHO HAVE RECORDED FAMOUS SONGS. 



M |l S I ( 



The Famous Music Publishing Companies • 1063'> Santa Monica Boulevard, Suite 300 • Los Angeles, California 90025 
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South America Loves Its 'Popstars' 





Girl Group Paints Brazil 'Rouge' 

BY TOM GOMES 

SAO PAULO. BRAZIL— Brazilian music's latest big 
thing is pop group Rouge, comprising five female 
teenage singers: Karin, Patricia. Luciana, Aline, and 
Fantini. Us eponymous debut album, released in Sep- 
tember by SBT/ 
Sony Music 
Brazil, features 
three hit sin- 
gles and has 
sold more than 
400.000 copies. 

"These num- 
bers should 
Ihavej increased 
to 600,000 In 
October." Sony 
Music Brazil 
chairman Jose 
Eboli says. "And 
we expect to sell 
over 1 million 
copies (before! 
the end of the 
year." 

Rouge is a 

product of TV talent show Popstars. produced in part- 
nership by Argentina's RGB Productions, Brazil's SBT 
Network, and Sony Music Brazil. More than 30.000 
girls aged 18 to 25 joined the first phase of the show, 
which functioned as a talent contest. By the end of 
the program's 20 episodes, the five winners had won 
a contract with the record company to release their 
first album. 

"Sony Music always believed in this project from the 
very start. The TV show ratings were about 14 points, 
which meant a 40% increase in the rating that SBT 
Network used to have in that same hour." Sony Music 
Brazil VP of marketing Alexandre Schiavo says. "Even 
so. we knew that the real success of the project would 
come after releasing the album, with Rouge's songs 
being played on the radio. " 

Besides the undeniable talent and charisma of the 
live teens, one of the keys to the album's success is the 
repertoire, carefully selected by record producer Rick 
Bonadio and Sony VP of A&R Liminha Lima. 'There are 
no songwriters in Brazil who specialize in pop music in 
its most pure conception." Bonadio says. "We had to get 
the songs from the best songwriters in the world." 

Lima says that the repertoire-selection process 
started after discussions with such Sony Music 
execs as A&R manager Brad Aarons. executive VP 
of A&R David Massey. and director of A&R Europe 
Nick Feldman. 

The list of songwriters on Rouge's album includes 
Stephanie Bentley. who has written such hits as 
Faith Hill's "Breathe." The Rouge single currently 
topping Brazilian radio charts is "Ragatanga." a Por- 
tuguese version of mega-hit "Asereje" written by 
Bonadio. Spanish trio Las Ketchup, which original- 
ly recorded the track in Spanish, is featured on 
■Ragatanga" with Rouge. 

Rouge's Luciana says. "It's very funny music. The 
chorus is a very challenging trick of words. The music 
also has a unique choreography. " 

Schiavo says. " Ragatanga' has quickly crossed over 
into all radio formats. It originally aimed for radios with 
a young profile, but it also started to hit radio stations 
with a more pop profile in a very brief space of time. " 

After a sold-out concert in September. Rouge is 
preparing for its first tour, which will probably start in 
November. But before that, the group is going to take 
a promotional tour of Argentina, the first Latin Amer- 
ican country to launch Popstars. Luciana says, "We are 
enjoying our lime right now, but we want this to be 
just the beginning." 



ENTfRTAINMENT 



Argentina Enters Season Two 

BY MARCELO FERNANDEZ BTTAR 

BUENOS AIRES— Argentina's second edition of Pop- 
stars launched June 15. but with a twist: Instead of 
looking for females, the search is on for five members 
to create a boy band. 

The formula included airing the first casting and a 
TV show on Channel 9, with ratings reaching 19 
points (2 million viewers). A daily program was also 
added to the pack, airing on premium cable outlet the 
Disney Channel. 

In late-August, a double-CD was released featuring 
the 28 finalists 
singing one song 
each. Tracks in- 
cluded covers of 
songs by Queen 
and even Bandana. 
Argentina's first 
Popstars group. 
No sales figures 
are available yet. 
but a boom is not 
expected: the col- 
lection is merely a 
bonus for die-hard fans. The finalists will be 
announced in November, when the new group's album 
will be released. 

The original Latin American Popstars format was 
licensed in .Argentina by RGB Productions, an enter- 
tainment group that also produces popular soap operas 
(notably Provocame [Provoke Me|. with Chayanne) 
and operates FM Radio Disney. Popstars first aired on 
Argentina's Channel 9 Sept. 24. 2001. with scenes from 
a talent search at a soccer stadium. During a two- 
month period, the members of what was to become 
girl group Bandana were chosen. The group's debut 
album for BMG shipped 50.000 copies (it was certified 
platinum at 40.000) and before the end of year sold 
140.000 units — an astounding number for a country in 
the midst of a recession. 

Ratings peaked at 19 points for the first program as 
well, and group members Lourdes, Lisa. Ivonne. Vale- 
ria, and Virginia became household names. The group 
performed 86 concerts at the 3,200-capacity Gran Rex 
Theater in Buenos Aires, establishing a new record for 
that venue. Its second album. Noche (Night), was 
released in July and has already sold 120,000 units. Ban- 
dana is currently promoting its album internationally, 
with Chile and Spain among its stops. The hit single 

from its debut 

album, "Guapas" 
(Pretty Ones), is 
already No. 1 on 
Chile's radio chart. 

Back in Argen- 
tina. Sony Music 
and Channel 13's 
rival TV show is 
Sorpresa 2002 
(Surprise 20021. A 
tie-in CD, La 
Oportunidad de 
Tu Vida (The Op- 
portunity of Your 
Life), was released 
Sept. 24. The al- 
bum included the show's theme tune. 16 songs 
(each contestant sings one), and a cover of Diego 
Torres' hit "Color Esperanza" (Color of Hope) fea- 
turing all the show's contestants. This is the first 
step of a plan that will continue with the release of 
individual contestants' EPs, making the formula 
more similar to Spain's Operacion Triunfo (Opera- 
tion Triumph) — where an EP was released every 
week — than to Popstars. where one album was 
released at the end of the series. 



Tracks on the 
double-CD featuring 
the 28 finalists 
included covers of 
songs by Queen and 
even Bandana, 
Argentina's first 
'Popstars' group 



Notes 



INTO THE ABYSS: If one were to pos- 
tulate that improvisation, explo- 
ration, and the process of discovery 
form the backbone of jazz, then New 
York-based trio Fieldwork is doing 
an excellent job of immersing itself 
in the music's most primal and 
essential elements. Consisting of 
pianist Vijay Iyer, saxophonist Aaron 
Stewart, and drummer Elliot Hum- 
berto Kavee. the band's recorded 
debut. Your Life Flashes, bows Oct. 
15 on the Pi Recordings label. 




The members of the 2-year-old 
Fieldwork have worked together in 
various aggregations since the early 
'90s, when they resided in and around 
the San Francisco Bay area. 'That is 
where we started working in the in- 
tensely cooperative way that continues 
to this day," Iyer says. "It is rare to find 
people who are willing to rehearse and 
push themselves into domains they 
had not worked in before, or to go fur- 
ther into domains they thought 
they were familiar with. The trio was 
a good fit for the three of us. because 
of our seriousness toward growth 
through experimentation." 

Not surprisingly, considering the 
free-jazz leanings of their music, all 
three band members have worked 
closely with some of the more exper- 
imental members of the jazz cogno- 
scenti. Iyer is a member of Roscoe 
Mitchell's Note Factory and has re- 
leased three dates as a leader, the 
most recent being Panoptic Modes 
on the Red Giant label. Stewart is a 
member of the Collective Identity 
saxophone quartet and performs in 
ensembles led by Muhai Richard 
Abrams. Kavee has worked with 
Joseph Jaman. Henry Threadgill. 
and is a founding member of the 
Onur Sosa Sextet 

If there is a defining element to 
Fieldwork's music, it is the explo- 
ration of rhythm in an intimate and 
intensely purposeful dialogue. Iyer 
often centers his playing around the 
more percussive possibilities inher- 
ent in the piano, adding charging 
polyrhythms to the intricate har- 
monies of the group's compositions. 
Those rhythmic underpinnings, 
along with Kavee's drums, propel the 
music through a host of poly- 
rhythmic devices, with Stewart's 



tenor adding rich harmonic flavor to 
the heady brew. 

Iyer says that the project's opening 
track. "In Medias Res." exemplifies 
Fieldwork's collaborative approach to 
composition and improvisation, 
which often finds its genesis in 
world-music-derived rhythms. "The 
composition grew out of something 
I wrote based on ideas found in West 
African music, " Iyer says. "There Is 
an idea of cyclic polyrhythms lay- 
ered on top of each other in the tra- 
dition of West African drumming, 
but done in a structure that does 
not exist in that tradition. We try to 
draw from a culture without repre- 
senting It in a single gesture, so 
conceptually it is analogous to the 
original idea but done in a totally 
different setting." 

Often. Iyer says, the band's mate- 
rial developed through sketches of 
ideas that were too difficult for the 
musicians to initially play. "By chal- 
lenging ourselves, we would stum- 
ble upon aspects of ourselves that 
were enlightening and productive. 
We used to tape all of our rehearsals 
on a cheap tape recorder, and when 
we listened back, it sounded radi- 
cally alien. It brought an awareness 
that the music is larger than any 
one of us. The entire vibe of the 
music was shocking, because there 
were things going on that we were 
not even aware of. That's why we 
call ourselves Fieldwork — we are 
exploring the vast field of possibili- 
ty inside us. peering into the abyss 
and then jumping in. We are find- 
ing things inside ourselves we didn't 
know we had." 

SWEET STUFF: Sweet Rhythm, the 
new club located in the former down- 
town New York location that was 
home to Sweet Basil, has opened for 
business after delays stemming from 
the events of Sept. 11, 2001. Al- 
though the new club will present a 
diverse array of musical styles, in- 
cluding world beat and spoken word, 
manager/partner Jamei Browne clear- 
ly has not forgone the room's jazz 
roots, judging from upcoming book- 
ings of Jimmy McGriff and Marc Gary 
& Indigenous People. 

AND: It's a good fourth quarter for 

fans of classic jazz guitar. Legacy's 
recently released Charlie Christian 
compendium. The Genius of the 
Electric Guitar, hit retail Sept. 24 
(debuting on Hillhoard's Top Jazz 
Albums chart at No. 12). and now the 
second pillar of jazz guitar. Grant 
Green, finds four CDs dedicated to 
his own genius on The Grant Green 
Retrospective (Blue Note. Oct. 22). 
The set features material dating from 
1961 to 1966 drawn from Green's 
dates as both a leader and sideman 
for Blue Note. 
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Industry Changes At Forefront Of 113th AES 



BY CHMSTOPHEII WALSH 

LOS ANGELES— The 113th Audio 
Engineering Society (AES) Conven- 
tion demonstrated a continuing 
breakdown of the delineation be- 
tween project studio and commer- 
cial, demo and master, hobbyist and 
professional. 

At a convention where attendance 
significantly rebounded from that of 
last year's initially delayed event in 
New York, the estimated 15,000 
attendees at the Los Angeles Con- 
vention Center was several thousand 
less than the approximately 20,000 
the AES saw during its late-1990s 
peak. The twin forces of a sluggish 
economy and a music business still 
struggling to address the continuing 
file-sharing and CD burning phe- 
nomena have clearly taken a toll on 
the front end of the music produc- 
tion chain. 

It is especially noteworthy, then, 
that a large-format console manu- 
facturer. Solid State Logic, an- 
nounced the sale of its 21st XL K 
Series board to Ben Crosse of the 
Mix Room in Los Angeles OcL 5, the 
first day of the convention. The 
22nd K Series, introduced earlier 
this year, will be announced in the 
coming days. 

"All my clients do long-form DVD 
or at least concert [recordings] in 
surround," says Crosse, who will 
move his SSL 9000 J Series to Studio 
B to make room for the new console. 
"I needed a bigger console. 1 wanted 
to have the ability to do two things: 
one, I can recall mixes I've already 
done on the J, and from those recalls 
I can start doing all the surround 
stuff. I can always do that on the J, 
but with this board, you don't have 
to think. When you're moving the 
master fader down, you're moving 
sbc channels down. When you're hit- 
ting the compressor, you're com- 
pressing six channels. 

"The other thing is, no record com- 
panies are asking for surround mixes 
yet," Crosse adds. "They're going to be 
and don't kr>ow it, and I can do simul- 
taneous surround mbces if I have the 



time or inclination, and it's done. 1 
think there's going to be a good market 
for that I want to have the technology. 
And I'm in love with these desks — We 
been really lucky with them." 

DESKTOP AUDiO 

As Crosse notes, surround sound 
continues to grow in visibility, through 
DVD-Audio and Super Audio CD, DVD- 
Video, broadcast, and the game indus- 
try, albeit far slower in the music irxius- 
try than initially expected. While 
surround features are becoming com- 
monplace among new equipment, the 
continued proliferation of small, inex- 
pcasive hard-disk recording gear, and 
especially software-based workstation 
technology, was most noteworthy at 
the 113th AES. Drawing the largest 
crowds on the exhibition floor were 
manufacturers of recording/edit- 
ing/mixing equipment at all price and 
performance levels, including 
Digidesign, Steinberg, Roland, and 
Syntrillium Software. Digidesign, man- 
ufacturers of the Pro Tools family of 
products, showed the Digi 002. featur- 
ing Pro Tools LE software with an 
eight-fader control surface that 
employs technology from the manu- 
facturer's larger Control 24 interface. 
The 002 is Digidesign's first FireWire 
product in the LE line and includes 
built-in effects such as reverb and delay, 
24-bil/96kHz fidelity, and $2,200 worth 
of plug-in effects. The Digi 002, now 
shipping, carries a $2,495 list price. 

Digidesign also previewed Pro Tools 
6.0 for Macintosh OS X, featuring 
streamlined mix, edit, and transport 
windows. Pro Tools 6.0 for OS X will 
ship by the end of 2002, while 6.0 for 
Windows XP will launch next year. 

At another level, Syntrillium Soft- 
ware's Cool Edit Pro 2.0 includes new 
features, offering an integrated pro- 
duction environment that handles real- 
time effects and track EQ, CD-buming, 
and MIDI and video support. Syntrilli- 
um also offers the Red Rover USB con- 
troller, a remote-control device that fea- 
tures standard multitrack transport 
controls, for less than $100. 

Keeping with the DIY ethic and 





the ever-expanding reach of 24-bit/ 
96kHz recording equipment, the 
1 13th AES Convention included ex- 
hibitors such as the Vienna Sym- 
phonic Library, which will release 
in November the first edition of its 
orchestral sample library featuring 
the complete range of a symphony 
orchestra recorded at 24/96 resolu- 
tion, totaling more than 61 giga- 
bytes of samples. Ultimately, the li- 
brary will comprise up to 1.5 
million tones and tone sequences, 
all on DVDs. 

Sonomic also demonstrated its 
sample library at the convention and 
introduced SonoMix Software for 
sound library management, while 
Syntrillium offers a loop library on a 
series of CDs. 

More examples of the "virtual" 
abounded at the 113th AES, such as 
the PODxt from Line 6, a guitar mod- 
eling product that features 32 ampli- 



fier models, stompbox effects, speak- 
er cabinet and microphone modeling, 
and USB input/output for direct-to- 
computer recording. 

And for the new breed of recording 
studio entrepreneur appearing on a 
massive scale — individuals who may 
wear many hats, including studio 
owner, producer, engineer, musician, 
and studio manager — Altermedia, 
another exhibitor, demonstrated its 
StudioSuite studio management soft- 
ware. As a new model of production 
facility emerges, a simple organization 
of the administrative and technical 
aspects of one's business can be criti- 
cally important 

AUDIO AlUAfKE 

Some hardware manufacturers are 
responding to the sizable migration to 
workstation-based recording. Eu- 
phonix, manufacturers of the System 
5 and CS Series of consoles, as well as 
the R-1 hard-disk multitrack recorder, 
announced a strategic partnership with 
Steinberg Media Technologies, manu- 
facturer of the widely acclaimed Nucn- 
do digital audio workstation (DAW) 
platform. The two companies will 
develop integrated pro audio prod- 
ucts. The relationship, the manufac- 
turers feel, will better position both 
for success in the extremely chal- 
lenging and rapidly and profoundly 
changing recording and post-pro- 
duction industries. 

Despite the notable emphasis on 
workstation-based recording and "vir- 
tual" music, be it a Viennese orchestra 



stored on DVD or a Fender Twin 
Reverb amplifier modeled by the 
PODxt, most of the traditional play- 
ers made their presence felt. Sony 
Electronics announced three prod- 
ucts that expand the capabilities of its 
DMX-RIOO small-format digital con- 
sole: the SIU-100 System Interface 
Unit, the SIU-RMlOl remote control, 
and the DMBK-SlOl eight-channel 
microphone preamplifier board. 

Yamaha, which revolutionized the 
pro audio industr>' when it introduced 
the 02R small-format digital console at 
the then-unheard-of price point of 
$10,000 in the mid-'90s, debuted the 
DM1000 digital console, which deliv- 
ers 48 channels of 24/96 audio, effects 
and processing on every channel, sur- 
round-sound production features, and 
integrated control for DAWs. 

The 113th AES, despite a small de- 
cline in both exhibitors and attendees, 
illustrates a vibrant community 
marked by innovation and passion for 
ever-more faithful capture and play- 
back of sound. With multichannel 
music emerging on new formats, as 
well as In film and broadcast, the 
demand for content certainly hasn't 
waned. But in the midst of an often 
confusing and awkward transition 
from the established model of the 
music business, there is sure to be con- 
tinued consolidation as individuals and 
companies search, or wait, for a secure 
means to distribute content while pro- 
tecting intellectual property. 

A related stoty from AES appears on 
page 6. 
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EMe LauKk Audio-Technica launcheil its f)<HH) and 4()00 Artist Elite Series wireless 
systems at an event that featured a live performance by DreamWorks artist Dana Glover 
Isee story, page 11>. Pictured, from left, are Audio-Technica U.S. president/CEO Phil 
Cajka. Glover producer Matthew Wilder. Glm-er. and producer Phil Ramnne. 
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Are Conquers Latin Learning Curve 

Musk Publisher Overcomes Classic Blues/RiB Boundaries 



BY JIM BESSMAN 

NEW YORK— As Arc Music Group 
VP of copyright and licensing Ken- 
neth Higney notes, the legendary 
music-publishing company — found- 
ed in 1953 by Chess Records 
founders Leonard and Phil Chess and 
a second set of brothers. Gene and 
Harry Goodman — has long been 
"living off what it's known for": the 
classic blues and R&B material that 
was the foundation of Chicago's 
Chess and sister Checker labels. 

But in recent times, the "sleeping 
giant" — to again use Higney's 
words — has awoken. 
Where Arc had basi- 
cally administered its 
own copyrights rath- 
er than going after 
others, it has since 
taken a more aggres- 
sive stance, not only 
in getting its classic 
material covered but 
in acquiring new 
material. To this end. 
the New York compa- 
ny allied itself in 
2000 with Edimusica 
USA, the North Am- 
erican division of the 
Medellin, Columbia- 
based Edimusica — 

the publishing divi- 
sion of Discos Fuentes and Miami 
Records — to administer its all- 
inclusive Latin music catalog, 
encompassing such genres as salsa, 
cumbia, tropical, merengue, and 
mariachi in the U.S. and Canada. 

In May, Arc inked a publishing 
administration deal with Cayman 
Islands-based Orun Music to ex- 
ploit Orun's contemporary Cuban 
music catalog worldwide. In Aug- 
ust, it linked with George V 
Records — parent company to the 
Buddha Bar, Barfly, and Barrio 
Latino series of world-music 
mixes — to facilitate master and 
synch licensing. Additionally. Arc 
has taken on representation of 
French romantic pianist Richard 
Clayderman for synch licensing. 

RECORD TACTICS 

The newly intensive activity is a 
marked difference from 11 years 
ago. when Marshall Chess. I^onard's 
son and former record producer and 
founder of Rolling Stones Records, 
took over the company following 
Gene Goodman's retirement. 

"Arc's old copyrights were still 
viable, but I came to the table with 
a record-business background — not 
as a music publisher," Chess says. 
"So 1 thought we should promote 
our catalog to music users in the 
same way as record companies used 
to promote records to radio DJs. " 

Arc developed a series of themed 
sampler compilations to target 



music supervisors and other music 
users — but with a somewhat differ- 
ent approach. 

"Other music publishers would 
often offer just 30-second snippets of 
songs, but we decided to make CDs 
that could be played at home and in 
the car. " Chess continues, noting that 
his first job at Chess Records was 
sequencing blues albums. "So we 
spent a tremendous amount of time 
sequencing our compilations, using 
full versions of the songs. Since I came 
from the era of the full LP as |anl 
entertainment jformatj. I wanted our 




Arc's Crew. Standing, from left, are Arc Music Group VP of finance and 
I^tin niu.sic operations Juan Carlos Barguil. VP of copyright and licensing 
Kenneth Higney. and director of catalog exploitation Jim Leavitt. Company 
head Marshall Chess is seated. 



CDs to reflect that, though since they 
weren't going to be commercially 
available, we designed them Igraphi- 
callyl not for store bins but |to show 
useful information) for office storage." 

Sustaining "high esteem " for his 
family's music heritage. Chess oversaw 
Arc's issue of nuinerous Chess-themed 
packagings, most notably a pair of six- 
disc boxed sets. On the Charts: 1948- 
1972 and The Covers: 1964-1999 
focusing on Arc copyrights associated 
with the Chess blues and R&B cata- 
logs. A single disc, www.i'ee-jay.mu, 
showcased Arc songs acquired through 
Vee-Jay Records, Chess's one-time 
Chicago blues and R&B competitor. 

'We're expanding 
a classic company 
and making it more 
contemporary. ' 

— MARSH AU CHESS, 
ARC MUSIC CROUP 



"We have a complete library in 
our office of everyone who's done 
our stuff." Chess continues, noting 
that two CD burners are perma- 
nently active in making custom 
compilations for perspective users. 
In fact. Chess' young son Jamar han- 
dles much of the CD burning — part 
of his initiation into the family tra- 
dition: Kevin Chess. Marshall's 



cousin, formerly headed the compa- 
ny's business affairs and now over- 
sees its West Coast operations in 
Tucson. .Arizona. 

"We all know 90% of the catalog," 
adds director of catalog exploitation 
Jim Leavitt, who joins other key 
staffers in looking for suitable cata- 
log material when users submit .syn- 
opses of film. TV. or commercial 
scenes needing Arc music. 

SUCCESS l£ADS TO LATIN 

Arc's success at exploiting its cat- 
alog led to its recent dealings, ac- 
cording to Higney. 
"George V came to 
us because they 
thought we were 
the most aggressive 
company in getting 
synchs." he says. 
"They're very suc- 
cessful but wanted 
a higher profile in 
the advertising and 
film worlds." 

Higney notes that 
.\rc has had to over- 
come its under- 
standable "stereo- 
type" as a strictly 
blues catalog com- 

pany. even though 

the Chess catalog 
contained plenty of jazz, gospel, doo- 
wop, R&B, and rock'n'roll. So to 
secure the Edimusica USA deal. 
Chess and Arc VP of finance and Latin 
music operations Juan Carlos Bar- 
guil — who grew up close to Fuentes 
Studios — headed to Colombia. 

"We had to go to show respect to 
the catalog. " Barguil says, noting that 
the venerable company is comparable 
to Chess Records in regard to 
Columbian music. "I'm trying to apply 
the same concept of the Chess catalog 
to Fuentes: It all comes out of the 
song and the song's message." 

Arc's relationship with Edimusica 
quickly scored with "La Noche." 
Elvis Crespo's merengue hit last year. 

Barguil and Chess are now looking 
ahead to a trip to Cuba in December. 
Meanwhile. Arc is heightening its vis- 
ibility by attending such industry 
gatherings as South by Southwest and 
the Sundance Festival; at the Billboard 
Latin Conference in Miami, its Miami 
Records/Discos Fuentes sampler 7h)p- 
icat Punch was a goody-bag insert. 

Last year. Arc made a licensing 
deal with GuitarPort, which offers 
computerized music to play along 
with. In another application of new 
technology. Arc staffers are armed 
with Apple iPcxIs containing .500 of 
the firm's top-sellers. 

"We're expanding a classic com- 
pany and making it more contem- 
porary." Chess concludes. "We're 
doing anything we can to expose our 
copyrights to the next generation. " 




&Music 



by Jim Bessman 



HEYMAN'S HEYDAY: Acclaimed New 
York singer/songwriter Richard X. 
Heyman. whose previous album. Cor- 
nerstone ( 1998). was on now-defunct 
label Permanent Press, suddenly has a 
new album out IJiasic Glee, on his own 
Tum-up Records labell; a companion 
disc on the way. thanks to novel self- 
marketing: and an autobiography. 
Boom Harangue — Life in Mid-Centu- 
ry Through the Eyes of a Hock'n Roll 
Survivor (Writers Club Pressl. 

The book, baby boomer Heyman 
notes, comprises "'short stories dealing 
with my brushes with fame and the 
fiinny things that happened growing 
up as a musician in the '60s." 




A guitarist who started playing 
drums when he was 7. Heyman has 
plenty of memories on which to draw. 
"I look pretty young but I'm just back- 
dated," the still-boyish artist says, steal- 
ing a lyric from the Who's "Substi- 
tute." While he does not divulge his 
exact age, he's decidedly proud of hav- 
ing made it through the '60s and offers 
many entertaining stories from that 
period. One concerns an opening stint 
for the Beach Boys by his band the 
Doughboys (shortly after a name 
change from the Ascots, which had 
recorded a pair of singles for Bell 
Records): After breaking a borrowed 
floor torn, the group withstood an 
angry assault by its irate owner, Beach 
Boys drummer Dennis Wilson. 

Heyman also declares his "wor- 
ship" of Joni Mitchell. " I learned to 
play piano from IMitchell's 1970 
album) Ladies of the Canyon — that 
and the Band's second album really 
hit home in terms of song composi- 
tion. " he says. "1 used to listen to what 
she was doing with her left hand, 
learned how her chords flowed, and 
adapted it: The way you play piano 
affects the way 'jnu write, because you 
write within your ability. Listening to 
Joni expanded my ability." 

Heyman eventually switched to gui- 
tar and began writing "what I call 



"melodic pop music' " he says. His new 
album was recorded at his East Vdlage 
Tabby Road home studio: he and wife 
Nancy Leigh (also his bass player/engi- 
neer) are big cat lovers. But they cut 
34 tracks for the 14-song disc, and 14 
of the remainder will soon end up on 
Rightovers ( "as opposed lo Leftovers." 
Heyman says). 

"1 did a presale on Basic Glee in- 
volving two different (fan) clubs, " Hey- 
man explains. "For $25, the 'Basic Glee 
booster' received an autographed copy. 
For $50, the 'Basic Glee choir mem- 
ber' got the autographed copy, their 
name in the liner notes, and the exclu- 
sive Rightovers." 

But Heyman notes that Rightovers 
may appear in general release as well. 
" Ironically, people who have heard it 
already say it may be the best thing Tve 
ever done," he says, "since the songs 
are more adventurous and daring — 
and not what I would normally include 
on my albums." 

Meanwhile, the Arrex Aitch Music 
(BMI) writer has been promoting Basiif 
Glee on his richardxheyman.com Web 
site and at " house concerts" in fans' liv- 
ing rooms. "They invite all their 
friends, and it's so intimate that some- 
times we don't even use a PA, " says 
Heyman, whose recent house concert 
in Louisville, Ky.. was lensed for a seg- 
ment on an upcoming episode of the 
PBS series Right on the Money — 
about artists who promote their work 
in atypical ways. 

BMI'S OWR: BMI has launched Online 
Works Registration (OWR). a new 
online registration system for musical 
works. Developed in conjunction with 
FastTVack alliance partners, the user- 
friendly system is the first step in 
rolling out FastTVack-compliant digital 
tools for the use of songwriters, com- 
posers, and publishers worldwide. 

FastTVack is an alliance among nine 
copyright organizations in eight coun- 
tries and involves a decentralized net- 
work for sharing data and streamlin- 
ing interrul operations in benefiting 
the member societies' rights-owners. 
Songs by writers who use the new 
OWR system will be automatically 
added to FastTVack's global database, 
permitting instant and accurate iden- 
tification of the works by FastTrack 
alliance partners around the world. 

OWR also facilitates the registration 
process for BMI affiliates via a simpli- 
fied user interface, expanded "wizard" 
functionality, and the means of editing 
information. New works registered via 
the system will be rapidly added to the 
FastTrack Global Documentation and 
Distribution Network. 
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Williams Sings, EMI Wins 

British Artist Strikes Cmundbreaklng' Deal With His Label 



BY CORDON MASSON 

LONDON — Amid a blaze of publicity, vocalist 
Robbie Williams re-signed to EMI Recorded 
Music Oct. 2 (Billboard, Oct. 12), in what the 
major describes as a "truly groundbreaking" 
deal whereby it buys into Williams as much as 
a brand as a recording artist. 

While British media stories reported an £80 
million ($125 million), four-album deal and 
Williams told a press conference, "I'm rich, 
beyond my wildest dreams!," details of the 
agreement reveal an altogether more complex 
structure than simply a massive advance. 

Commenting that most media estimates of 
the financial side of the deal are "vastly exag- 
gerated," EMI Recorded Music U.K. & Ireland 
chairman/CEO Tony Wadsworth says the con- 
tract should strengthen his company's rela- 
tionship with Williams. 

Wadsworth says, "We have 
an artist who has worked 
with us for the last six years 
and has sold 20 million 
albums; we have an album 
|the forthcoming Escapolo- 
gy\ that is already made and 
which we've been listening 
to for the last few weeks, and 
it's fantastic." 

EMI has also invested in a 
start-up company with Wil- 
liams whereby the m^'or will 
fake a share of other revenue 
the 28-year-old earns. Wads- 
worth explains: "The deal 
allows us to benefit from 
Income streams outside of 
purely recorded music sales." 
Those other streams, he 
adds, include "touring, mer- 
chandising, and sponsorship" 
and songwriting. Wil 




that income." 

Wadsworth declines 
to comment further on 
that deal, but sources 
speculate that revenue 
from Williams' activi- 
ties outside of record 



liams has a publishing j. • ±i. 

deal with BMG, but Taking part in those other 
EMr^nilrsLe ?n' ^ources of income puts you 
more on the same agenda 
as the artist. There are less 
potential conflicts, because 
[artist, management, and 
sales will "be collected label] Ore on the same page. ' 

In a pool fund and split 

on a 75%/25% basis in -TONY WAOSVW)RTH. 

Williams' favor. ™' "ecordeo music u.k. & Ireland 

"Taking part in all 
those other sources of income puts you more 
on the same agenda as the artist," Wadsworth 
suggests. "There are less potential conflicts, 
because [artist, management, and label) are all 
on the same page. There have been one or two 
deals |in the past] where we've got a share of 
other income apart from purely sales of music, 
but nothing as wide-ranging as this." 

In a statement, Williams' managers, David 
Enthoven and Tim Clark of U.K. -based IE 
Music, said: 'This watershed deal will undoubt- 
edly make a positive change to the workings 
of the music industry." 



So is the Williams deal a blueprint that 
might become standard for EMI artists? 
Wadsworth retorts, "It's something that we'll 
take on a case-by-case basis." 

filming to Williams' record contract itself, 
Wadsworth tells Billboard, "It's at least six 
albums, of which a couple are greatest-hits." 
There is no specified period within which 
Williams must come up with the new mate- 
rial, he adds. 

When EMI Recorded Music chairman/CEO 
Alain Levy and his vice chairman, David 
Munns arrived at the major almost one year 
ago, one of the first steps they took was to can- 
cel the Virgin label's contract with Mariah 
Carey, at a cost to EMI of £39.3 million ($61.5 
million). That prompted Levy to state that the 
company would no longer pay out huge ad- 
vances to sign an artist. 

A headline-grabbing split 
with Williams' longtime 
songwriting partner Guy 
Chambers has had the U.K. 
media hinting at potential 
Carey-style problems for 
future Williams output. But 
Wadsworth insists, "We 
were aware there were is- 
sues [between Williams and 
Chambers] before we sign- 
ed the deal, [but] we went 
ahead and signed." 

Under the terms of Carey's 
severance deal, EMI is pro- 
hibited from discussing its 
details, and Wadsworth re- 
fuses to draw comparisons to 
Williams' agreement But he 
offers, "We are really com- 
fortable with the risks within 
the jWilliamsl deal. They're 

going to mean [that] 

this deal provides very 
good returns for EMI." 

Escapology will be 
Williams' fifth album. 
While not tied down to 
a specific sales target, 
Wadsworth hopes "to 
sell more than any pre- 
vious Robbie Williams 
album." Williams' last 
album, the Sinatra/Rat 
Pack tribute Swing 
When You 're Winning, 
sold 5.5 million copies 
worldwide, without a 
U.S. release. 
The new set has a global Nov. 18 release 
date on the EMLChrysalis imprint, except for 
the U.S., where it will follow in 2003 on Capi- 
tol. Wadsworth says. "The U.S. plan will be a 
discussion between Rob, his management, 
and David Munns." With a single due out at 
the beginning of December, EMI will be hop- 
ing that Williams can again achieve last 
year's feat of having the U.K. No. 1 Christ- 
mas album and single. Wadsworth adds that 
"a TV special is being put together for broad- 
cast by the BBC. That will air around the 
release of the album." 



Retailers, Renters, Record Labels 
Seek Common Voice In Tokyo 




BY STEVE McaURE 

TOKYO — Setting aside past differences, rep- 
resentatives of Japanese record companies, CD 
rental stores, and local and international 
retailers agreed at Japan's third Home Enter- 
tainment Software Dealers' Symposium and 
Expo (HESSE) that they need to work togeth- 
er if the country's music industry is to survive 
its current crisis. 

HESSE, which took place Oct. 2-4 at Tokyo's 
International Exhibition Center, is an annual 
trade fair/conference/exhibition sponsored by the 
Compact Disc 
& Video Rental 
Commerce TVade 
Assn. of Japan 
(CDV Japan). The 
exhibition part of 
the event attract- 
ed more than 
11,000 visitors 
during its two 
days(OcL3-4).A 
common theme 
emerging from 
the industry pro- 
fessionals attend- 
ing the confer- 
ence part of the 
event was that 
with the Japanese music industry facing chal- 
lenging times, it was vital that different sectors 
get together and exchange views in such a 
forum. There are relatively few industry-wide 
gatherings of this type in Japan. 

"It's important that we speak with one voice," 
affirms Tower Records K.K. managing director 
Keith Cahoon, who was a panelist at a confer- 
ence session organized by the Global Enter- 
tainment Retailers Assn. (GERA). A Japanese 
chapter of CERA — comprising CDV Japan, 
retailers body the Japan Record TVade Assn., and 
the local Tower, Virgin, and HMV operations — 
recently had its first meeting. 

Cahoon tells Billboard that "the 
formal structure of GERA [in 
Japan] remains somewhat nebu- 
lous, but [it is] fair to say that the 
foreign companies have been and 
are planning to continue to be 
involved." The group's initial 
meeting, he adds, "was very in- 
formative, especially in regard to 
digital downloading." 

At the Oct. 2 CEIW session attended by 210 
delegates, Cahoon returned to the latter topic, 
saying that "more and more, the government 
is involved in our business — for example, with 
regard to topics such as downloads and copy- 
right — and it's important to have a dialogue 
with government officials so that they under- 
stand our business. " 

Earlier, Recording Industry' Assn. of Japan 
chairman Isamu Tomitsuka set the tone for the 
symposium in a keynote speech emphasizing the 
vital need to protect copyright in the digital age. 
"A content business can be a viable business only 
when the reproduction right or copyright is pro- 
tected." he said. "Unless unauthorized repro- 
duction of content is legally and technological- 





ly rendered impossible, calls for a new business 
model will end up just as lip service." 

Striking a slightly more optimistic note was 
London-based Virgin Entertainment Group 
CEO Simon Wright, who is also chairman of 
the British Assn. of Record Dealers. Wright says 
he sees the possibility of new technology com- 
plementing existing business models. 

"I believe that if we can develop the retailing 
environment in the future, there's no reason to 
think downloading can't happen in the stores 
themselves," Wright said at the conference. 

But he noted that 

specialist music 
stores need to be 
on their guard 
against the threat 
posed by general 
retailers that usi 
music as a loss 
leader. 

Masanori Mi- 
yazaki — presi- 
dent of Japan's 
biggest music 
retail chain, 
Shinseido — said 
CD stores have 
to become more 
"exciting" if they 

want to attract customers in the midst of 
Japan's current recession. 

Some delegates called for all Japanese music 
retailers' computer systems to be linked to 
those of record companies in order to more ac- 
curately and quickly assess demand. Others — 
notably Cahoon and HMV Japan president Paul 
Dezelsky — urged Japanese labels to introduce 
source-tagging. 

Dezelsky also criticized Japanese record 
companies for placing too much emphasis on 
initial orders. "They should take a more meas- 
ured approach," Dezelsky said, "rather than 
trying to get as much product as 
possible into the market on the 
first day." 

He also blasted the relatively 
high price of DVDs in Japan. 
"DVDs should be priced at the 
same level as CDs," Dezelsky said. 
"Prices of 3,800 to 4,000 yen ($31- 
$32.47) are too much for a DVD." 

The presence of so many 
industry' heavyweights at a CDV 
Japan-sponsored event amply demonstrated 
how Japan "s rental business has shaken off its 
negative image to become an accepted player 
in the local music industry. 

One speaker, Kazuhiko Kasahara. senior 
executive VP/COO of major nationwide chain 
Culture Convenience Club (which rents and 
sells entertainment software), emphasized to 
delegates that rental can play a positive role in 
the Japanese record business. 

""Customers who rent can also buy."' he said, 
claiming that an ongoing ban. dating back to 
1992. on rental of international pnxluct for the 
first year following its release date led directly to 
a decline in sales of non-Japanese music 
throughout the "905. 
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OVER THE WATER: Lucreda spent hvo 
years as the lead singer/keyboardist 
for legendary Cuban female band 
Anacaona. Then, while touring with 
the group in the early 1990s, she 
decided to stay in Spain. Since then, 
she has made five albums with indie 
labels and appeared with such fellow 
Cuban exiles as C«lia Cruz. Her first 
album for DRO EastWest. Agua 
(Water), will be released this fall in the 
U.K., Ireland, and Japan. In July, the 
first single, "Mi Gente" (My People), 
spent six weeks on the singles chart 
in the Netherlands. DRO EastWest 
international exploitation director 
Covadonga Radonero says, "Lucrecia 
has moved away from traditional 
Cuban rhjthms to make a dynamic 
dance album. EastWest is really con- 
fident she'll do well in clubs with 'Mi 
Gente,' despite the language problem 
in non-Spanish-speaking territories." 

HOWOlLLEWELmi 

PUNK PIONEERS HONORED: Coloured 
Balls, early-'70s pioneers of Aus- 
tralian metal and punk, were in- 
ducted Oct 4 by the Australian Blues 
Foundation into its Hall of Fame. The 
ev-ent. at the Mercury Lounge in Mel- 
bourne, marked the 30th anniversary 
of the band s formation by guitarist 
Lobby Loyde. The group's intense 
rock music peaked on EMI albums 
Ball Power and Heaiy Metal Kid. The 
band sported a skinhead look to 
emphasize an affinity with its work- 
ing-class audience. But violent scenes 
at shows saw a disillusioned Loyde 
dissolve the band in 1974. At the 
induction, its members were pre- 
sented with a remastered copy of their 
live album Summer yam, recorded at 
the 1973 Sunbury music festival. 
Loyde says, "It was an impromptu ses- 
sion. Our bass player isn't featured 
until midway through, because he 
was in the crowd and didn't realize we 
were on." CHRISTIE EUEZBI 

GEORGIA FAME: Three schoolgirls 
from Tbiisi in the former Soviet re- 
public of Georgia are preparing for the 
big time after being voted among the 
"best unsigned acts in the world." 
Embryon — Nino, Maka. and Sophie 
— quaintly describes its sound as "hard 
rock by young ladies" and won over a 
panel of U.K. judges at Manchester's 
annual In the City music industry 
event last month. The group was cho- 
sen to play the Best of In the City 
showcase ScpL 25 in London. The trio 
recorded a video diary for a Georgian 
TV channel during its visit to the U.K. 
and has since landed tour-support slots 
with the Fall and Puressence. as well 
as a potential sponsorship deal with 
Yamaha. Sophie tells Billboard. "We 
just love playing. London was great, 
but we want more. " 

CHRISTOPHER BAMiETT 

TTAUAN JOB: When a young Roman 



singer named Paola T\irci made her 
debut in the junior section of Italy's 
Sanremo Festival in 1986. she was 
nicknamed "the girl with the guitar." 
She has spent most of her career try- 
ing to shake off that label. With her 
latest album, Questa Parte diMondo 
(This Part of the World), released SepL 
26 on NuN Entertainment, Tbrci be- 
lieves that she has finally achieved it. 




"This is the first time that 1 have writ- 
ten and produced an entire album, " 
she says. "It's a project that I've had in 
me for years, and it was a wonderful- 
ly liberating experience. " The album 
is also a departure in that Turci has 
signed with Stefano Senardi's NuN 
Entertainment after previously re- 
cording for BMG and WEA. "I think 
an indie is the perfect place for a ver>' 
personal project like this, " she says. 
Early reactions have been positive, 
both to the album and its first single. 
"Mani Giuntc " (Joined Hands). She is 
currently working on Spanish and 
English versions of the album. 

MARKWOROCN 

SPIRIT Of ELECTRONKA: Finnish elec- 
tronica has been respected abroad yet 
neglected by local record companies. 
But that might he changing: Jori 
Hulkkonen and Nuspirit Helsinki 
have both entered the Finnish top 40. 
Hulkkonen has scored with his fourth 
album. Different (F-Communica- 
tions). and Nuspirit with its epony- 
mous debut on Guidance, which has 
spent 10 weeks in the top 40. "Before 
publication, our Finnish distributor 
said, 'Your music's too good for Finns,' 
and didn't expect much. I guess it's 
time to stop underestimating Finns as 
music fans." Nu.spirit Helsinki pro- 
ducer 1\iomas KaUio says. The collec- 
tive's open-minded mix of jazz, soul, 
and electronica has an organic sound, 
which has found them a friend in 
British DJ Gilles Peterson, who 
included Nuspirit's "Seis For Ocho " 
on his Worldwide 2 compilation. 
Experienced DJ/house-producer 
Hulkkonen recently had a big hit 
under the alias Zyntherius. collabo- 
rating with Canadian Tiga on the .song 
"Sunglasses at Night. " 

MNATHAN MANOER 
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Debison Aims To Hit Higli Notes 

Sony Canada's New Child Soprano In A Five-Album Co-Venture 



BY LARRY LcBLANC 

TORONTO— A Grade Seven student in 
Glace Bay. Nova Scotia. Aselin Debison 
not only wants to be a .singer but also 
has hopes of winning a college basket- 
ball scholarship. "I didn't make the 
team this year." the 12-year-old Cana- 
dian groans. "A lot of tall players made 
it I'm only 5 foot, I inch. I'm going to 
try out again next year. " 

But with a five-album co-venture 
deal with New York-based Sony Clas- 
sical International and Sony Music 
Canada, the bell-clear soprano who 
performed for Britain's Queen Eliza- 
beth OcL 10 in Toronto seems to have 
a hectic enough schedule without wor- 
rying about basketball. 

Debison's debut album. Sweet Is the 
Melody, hit U.S. stores on Sony Classi- 
cal's Odyssey imprint Oct. 8. following 
its release Sept. 24 in Canada. Sony 
Classical Japan will issue it in January. 
The singer is about to embark on a six- 
date mall tour of Northeast U.S. to pro- 
mote her TV special, also titled Sweet Is 
the Melody. That first airs OcL 26 on 
Boston's PBS-affiliated WGBH and will 
be broadcast during December across 
PBS. the nonprofit network owned and 
operated by some 350 U.S. public TV 
stations that is available to 99% of U.S. 
TV households. A version of the pro- 
gram will air nationally Nov. 6 in Cana- 
da on CBC-TV. 

Produced by Niv Pichman and 
directed by Barbara Willis Sweete of 
Rhombus Media in Toronto, the pro- 
gram features Debison performing to 
a crowd of 1,000 on an open stage over- 
looking the harbor of Glace Bay on 
Cape Breton Island, with fish factories 
and lit-up boats in the background. 
Sony Music Canada president Denise 
Donlon says, "It's a delightful picture 
of Aselin and her roots." 

Sony Classical International presi- 
dent Peter Gelb agrees. "The center- 
piece of our marketing campaign for 
the album in the U.S. is the PBS show. " 

Sony Music Canada began la>ing the 
marketing groundwork for the album 
in June. Classical manager Til Hebdon 
.says, "We're first building the story on 
the East Coast with TV ads and letting 
word-of-mouth spill over nationally." 

Stewart Duncan, director of music 
and DVDAndeo at the Indigo Books & 
Music chain, which operates 89 stores 
nationally, says. "We're jumping on 
the bandwagon for sure. The kid has 
star power. " 

Tim Baker, buyer for Sunrise 
Records, which has 32 stores in 
Ontario, says, "We can certainly sell this 
type of product. " 

Co-produced by Peter Asher and 
George Massenburg and mostly 
recorded at Lakewind Studios In 
North Sydney, Nova Scotia. Debison's 
album is a mix of pop, country, and 
Cape Breton-based Celtic styles. It fea- 
tures such celebrated Cape Bretoners 
as Warner Music Canada-signed fid- 
dler Natalie MacMaster. multi-instru- 
mentalist Gordie Sampson, and fam- 
ily group the Barra MacNeils (both 



independent-label acts). 

"\V'hen I was asked to record a 12- 
year-old soprano, my reaction was no.' 
because it had been done with Char- 
lotte Church. " admits .Asher. co-presi- 
dent of New York-based Sanctuary 
Artist Management U.S. and consult- 
ant VP at Sony Music U.S. "When I 
heard and met Aselin. my opinion 
changed. 1 Im-e Celtic music, and she's 
a part of that tradition." 

Massenburg — who is married to 
singer Cookie Rankin of the now- 
disbanded group Rankins. Cape Bre- 




ton's foremost musical family — says. 
"Aselin was brilliant to work with and 
knows where her musical heart is." 

Relatively isolated from outside 
influences, Cape Breton remains the 
heartland of Scottish culture in 
Canada. The region has produced 
such leading traditional musical fig- 
ures as fiddlers MacMaster and Ash- 
ley Maclsaac, plus the Barra MacNeils 
and the Rankins. 

""It was great that Natalie played on 
three of the tracks." Debison says. "1 
also listen to all the music my friends 
do. Pop. R&B. and rap. I love Celine 
Dion. I really look up to |EMI Music 
Canada-signed Nova Scotian singer/ 
songwriter] Bruce Cuthro. He's a men- 
tor and a .second father to me." Guthro 
produced Debison's independently 
released 2001 Christmas album. The 
Littlest Angel (Brookes Diamond Pro- 
ductions), which has sold 3.000 units 
locally, according to her management. 

Debison lis'es with her parents. Don- 
nie and Joan, and her 7-vcar-old broth- 



er. With the loss of coal mining and 
steel making. Glace Bay has fallen into 
serious decline in recent years. In its 
heyday, the town had a population of 
28,000 and 12 collieries. Today it has 
no collieries, and its population has 
decreased to slightly more than 19,000. 

In 1999. Debison came into the 
national spotlight when she performed 
" The Island, " composed by Cape Bre- 
ton songwriter Kenzie MacNeil, at a 
protest rally of striking local coal min- 
ers in nearby Sydney. During her per- 
formance, which was captured on 
national TV news, thousands of miners 
joined hands and sang along. 

After the performance, the Debi- 
sons were flooded with requests for 
their daughter to sing. To help field 
offers, they contacted veteran Halifax- 
based manager Brookes Diamond. 
Diamond recalls. "Their phone was 
ringing off the walls, and they didn't 
know what to do." 

One caller, following Debison's 
strong opening performance at the 
East Coast Music Awards in Sydney 
one year later, was former Warner 
Music Canada senior VP Dave Tol- 
lington. He and U.K. -based Niall 
O'Rourke, then-director of interna- 
tional marketing at Warner Classics 
Intematior^ (WCI). eventually offered 
a co-ventured international recording 
deal. But negotiations abruptly ended 
last December, when WCI underwent 
a significant downsizing and reshap- 
ing and a number of senior employees, 
including O'Rourke. exited. 

Diamond recalls the anguish of 
telephoning the Debisons two weeks 
before Christmas to tell them the deal 
had collapsed. ""Donnie and Joan were 
both on the line and their first 
response was "What about Niall? Is he 
going to be OK?' " 

A Canadian newspaper account of 
Debison being denied her big break 
caught the attention of Donlon, who 
forwarded the clipping to Gelb. "She 
sounded very interesting." he recalls. 
"So I contacted Brookes to send a 
videotape, and I thought she was ter- 
rific. Denise felt the same way. and we 
decided collectively to sign her." 




RECORD COMPANIES: Wolf Urban 

is named senior VP of strategic 
marketing for Sony Music Inter- 
national, based in London. He 
was senior VP of Universal Music 
International. 

Sandy Mon- 
teiro is named 
managing 
director of Uni- 
versal Music 
.Malaysia. He 
was CM for 
Southeast Asia 
and regional 
director for 




music and marketing at Singa- 
pore-based digital-music service 
provider Soundbuzz. 

Norbert Plantinga is promoted 
to marketing manager of Univer- 
sal Music International, based in 
London. He was international 
product manager of Universal 
Music Holland. 

MUSIC PUBUSHINC: Markus Wen- 

zel is named managing director of 
Universal Music Publishing Ger- 
many. He was head of his own 
labels. Superstar Recordings and 
Popstar Recordings. 



NEWSLIAfE,,, 

Italian radk) group Etenedia has bought a 34% stake in the Czech Republic's 
Radio Bonton. The sale, for an undisclosed price, marks the first step in the 
Bonton group's stated intention to split up its empire and sell it to strategic 
investors [Billboard. June 291. Elemedia bought its stake from Bonton and 
U.S.-based Clear Channel Communications (CCC). Each of those now hold 
33% in the top 40 station, which broadcasts in the regions of Prague, Mlada 
Boleslav, Benesov, and Ceska Lipa and claims 60.000 daily listeners. Bonton 
and CCC previously owned 50% each of Radio Bonton. Part of the multimedia 
empire Gruppo Espresso, Elemedia's .statioas include Italian market leader 
Radio Deejay, which has 55 million daily listeners. Radio Bonton director Radek 
Velechovsky says, "There's nothing against the possibility of Bonton and Clear 
Channel selling more |shar«s| and the possibility that Elemedia will buy more. 
This is the first step toward selling the whole company." MARK ANDRESS 

U.K.-based Sanctuary Group has acquired Bill Curbishley's IVinifold Group, the 
London firm whose management operation represents the Who and Led Zep- 
pelin's Robert Plant and Jimmy Page. Under the cash and stock deal — valued 
at £8 million ($12.5 million) — Curbishley remains managing director of IVini- 
fold. which will continue to operate under that name; he will also sit on the 
board of the merged companies' management arms. The enlarged manage- 
ment operation will bring togeDier TVinifold's clients — which also include Judas 
Priest — with Sanctuary's roster of acts, among which are Guns N" Roses, Elaine 
Paige, Iron Maidea Pet Shop Boys, Ray Davies, and Wheatus. LARS BRANOU 



Holly Valance, whose debut single. "Kiss Kiss." topped 
the U.K. singles chart earlier tWs year and reached the 
top 10 in sue European territories, has been added to the 
list of performers at the Australian Record Industry Assa 
(ARIA) music awards, to be held Oct. 15 at the Sydney 
SuperDome. It will be ValarKe's first musical perform- 
ance in Australia. Also added to the 12-act list of per- 
formers on the show are singer/songwriter ;\lex Lloyd 
and hip-hop group 1200 Techniques. CHRISTIE EUEZER 
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MTV Net»w)f1<s (MTVN) Europe is preparing a U.K. version of the Music Facto- 
ry (TMF), the popular Dutch TV station MTV bought last year. The new serv- 
ice will be one of two music channels on public broadcaster the BBC's fi'ee- 
to-air digital terrestrial TV platform Rreeview, which is due to launch Oct. 30. 
Satellite and cable subscribers will also have access to the service. Rreeview 
replaces the U.K.'s ITV Digital, which recently collapsed firom financial prob- 
lems. MTVN says TMF will target various demographics throughout the day 
to "replicate the rhythms and routines of U.K. family life." MTVN bought TMF 
from Dutch finn Wegener in April 20O1. LARS BRANDLE 

U.K. R&B artist Ms. Dynamite recently took three honors at the seventh annual 
Music of Black Origin (MOBO) Awards held at the London Arena. The Polydor 
artist, winner of this year's Mercury Music Prize, was named best newcomer and 
U.K. act of the year her song "It Tikes More" won best single. Alicia Keys won 
best album for Songs in A Minor (J ). and U.S. soul singer Chaka Khan wa.s hon- 
ored with a lifetime achievement award. The MOBO awards are determined by 
a panel of industry members, with some fan-voted awards. CARETH THOMAS 

nsall the Italy-based Pan-European Internet service provider, has defended 
its decision to advertise on Kazaa, the peer-to-peer song-swapping service 
being sued by the Recording Industry Assn. of America. In an open letter 
responding to an International Federation of the Phonographic Industry 
statement attacking the arrangement, Tiscali argues that its move is noth- 
ing new. " In the past, many other providers have promoted their services 
through banner campaigns on Kazaa, and nobody felt harmed or offended 
by this," writes Mario Mariani. Tiscali's senior VP of media and access. Mar- 
lani also argues that as a member of the European Digital Media Assn., Tis- 
cali has promoted the legal use of music but adds that "we cannot impose 
our convictions on the whole Internet community." He adds. "Peer-to-pcer 
technology is an unstoppable phenomenon. There are legitimate uses for 
such networks ... but clearly illegal copying of music and other copyrighted 
works is not one of them." lUUANA KORANTENG 

U.K. Indie Ppptones Group says its cost-cutting efforts have helped narrow 
losses before taxes to£350,000 ($550,000) for the year to Sept. 30, compared 
with losses of £5.67 million ($8.9 million) in the same period last year. Dur- 
ing the first half of 2002, a program of economies at the London-based label 
and multimedia operation heavily reduced administrative costs and helped 
achieve annual savings of more than £200,000 ($314,000). Revenue for the 
year to SepL 30 increased to £1.72 million ($2.7 million) from £527,000 
($827,000), in part a result of the label's U.K. success with the Hives, the 
Swedish act licensed from Burning Heart Records. LARS BRANDLE 
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Czech Musk Industry Unites 
Against CDSuming OuUets 



BY MVLA KOZAKOVA 
AND MARK ANMESS 

PRAGUE — Disparate elements of 
the Czech Republic's music indus- 
try have united in an attempt to 
sound the death knell of a local 
curiosity: commercial outlets that 
allow consumers to bum their own 
copies of legitimate CDs. 

To date, vypalovny (burning sta- 
tions) have functioned in a semi- 
legal fashion, exploiting a loophole 
in Czech law allowing owners of 
original CDs to make backup copies 
for their own personal use. A further 
veneer of legality was given to the 
vypalovny by a string of contracts 
that many had signed with local 
authors' body OSA; however, all of 
those contracts will have expired by 
the end of the year. 

Concerned that the vypalovny's 
activities have encouraged piracy to 
spiral out of control, the Czech affili- 
ate of the International Federation of 
the Phonographic Industry (IFPI) has 
persuaded OSA not to renew its con- 
tracts with the CD-burning outlets. 
"Currently the illegal private copying 
|of CDs] not for personal use — which 
these workrooms allow — has become 
an insolvable problem," says Karel 
Kucera, managing director of the 
IFPI's Czech branch. 

He says that no law exists binding 
the vypalovny to check whether a cus- 
tomer really owns the CD or whether 
the copy will serve only for his per- 
sonal use. The IFPI estimates that 
every second CD in the Czech Repub- 
lic is illegally copied, with 6 million 
pirated copies made last year. 

The vypalovny first appeared in 
1998. They allowed anyone to copy 
their CDs for a fee, typically of around 
150 koruna ($5), which represents one- 
quarter the retail price of a CD here. 
Given the relatively high costs of orig- 
inal CDs and of the commercially avail- 
able CD bumers in the Czech Republic 
(today's average monthly wage remains 
only around $5001. the vypalovny 
became an instant hit among young 
music fans. The vypalovny also usual- 
ly stock a range of electrical goods, 
ranging from mobile phones to TV. 

OSA closed contracts with the 
owners of the vypalovny and accept- 
ed authors' fees for the copied CDs. 
When any action was taken by labels 
against the owners of the burning 
stations, Kucera notes, "the vypa- 
lovny owners were [generally] let off 
the hook at court, simply by show- 
ing their contract with the OSA." 

Now the IFPI has teamed with 
OSA and Intergram, an independent 
organization representing artists 
and producers of audio and audio- 
visual recordings. The three have 
signed an agreement in which OSA 
binds itself not to issue any further 
contracts to the CD-burning work- 
rooms or to renew the old ones. 

"We have about 25 contracts with 
the workrooms, but they will all 



expire by the end of this year, ' says 
Vladimir Mire, head of OSA's mech- 
anical-rights department. OSA, like 
the IFPI, is unable to give even a 
rough estimate of how many such 
commercial CD-burning outlets 




really exist, because many operate 
without any contracts. 

Usually, the vypalovny are com- 
bined, or have connections, with CD- 
rental outlets. These are organized as 
"clubs," where each member theoret- 
ically co-owns all the CDs stocked. 
These rental shops still flourish, 
despite efforts by the IFPI to close 
them down. "Rvo years ago. a precedent 
was set when a Prague court ruled that 
one large CD-rental club was legal; 
however, the IFPI is now attempting 
to close a small CD-rental club in 
Ceske Budejovice, South Bohemia. It 
hopes that a court verdict in that case. 



if positive, can hie u.sed as a test case. 

"Until then, " Kucera says, "all clubs 
of owners are in accordance with 
Czech law, which is completely outra- 
geous. Ewri' member owns, let's say, 
one-thousandth of each CD in the 
club. According to Czech law. he is able 
to make a copy of his own CD, even 
though he owns just a tiny part of it." 

Consumers here are also offered CD 
burning as a service by other shops 
and via the Internet The owner of one 
Internet-based v>'palovna in Prague 
who wishes to remain anonymous 
tells Billboard that they are likely to 
scrap their CD-burning service by the 
end of the year if it means they will be 
breaking the law: "I never wanted to 
do this illegally." The 150 koruna price 
per CD copied that their company 
charges covers rental from a range of 
more than 15.000 titles available, a 
new disc, a CD label, OSA's fee, and 
their own labor. 

The owner estimates that at least 
ever>' second vypalovna in the Czech 
Republic is run illegally. "There are 
loads and loads of them." they say. 
pointing out that the recent agree- 
ment of the three music industry 
organizations will affect only the 
vypalovny that were trying to oper- 
ate legally. "Only a few companies 
that were burning CDs and paying 
OSA money will terminate their 
operation. The only solution is for 
the music labels to reduce the price 
of original CDs." 



Cherry Red Revives Rev-Ola 

U.K. Indfe Rebmdies Creation Records Rdssues DMsUta 



BYADAMHOWOimi 

LONDON— Rev-Ola, formerly the 
reissues division of the now-defunct 
Creation Records, has relaunched 
as an imprint of U.K. indie Cherry 
Red Records. 

The first release was Chris Lucey's 
Songs of Protest and Anti-Protest . 
which streeted Oct. 7 in the U.K. The 
album originally came out on U.S. 
indie Surry Records in 1966. Former 
Poptones director Joe Foster is Rev- 
Ola's managing director; he also 
headed the imprint when 
it was launched by Cre- 
ation founder Alan Mc- 
Gee in 1993. Following 
its acquisition by Sony 
and McGee's departure. 
Creation wound down in 
November 1999. McGee 
launched Poptones as a multimedia 
operation in May the following year, 
with himself as CEO and Foster 
installed as director of music. Fos- 
ter left the company in November 
2001, when Poptones scaled down 
its operations. 

In addition to his Rev-Ola role. 
Foster is the manager of highly 
rated Glasgow alternative rockers V 
Twin. The band releases its debut 
album. The Blues Is a Minefield. Oct. 
21 on U.K. indie Domino. 

Foster describes the Lucey album as 
"one of the most mysterious, col- 
lectible, and expensive West Coast folk- 
rock albums," adding that "Lucey is in 
fact Bobby Jame,son, who was a bizarre, 
iconic figure on |the| Sunset Strip. " 




The album was produced by Phil 
Spector collaborator Marshall Lieb, 
notes Foster. "[It] .sounds like Arthur 
Lee (of '60s U.S. act \me\ demos and 
was performed by a man who worked 
with the Rolling Stones and Frank 
Zappa but still managed to fall 
through the cracks of history." 

The Rev-Ola relea.ses will be mid- 
price items distributed through 
Cherry Red's existing global network 
of independent distributors, includ- 
ing Pinnacle in the U.K., Cargo and 
Hep Cat in the U.S., Zom- 
ba in Germany. Socadisc 
in France, and Contrase- 
ma in Spain. 

Foster will run the label 
in conjunction with Cher- 
ry Red founder and direc- 
tor lain McNay and his 
director of operations, Adam Velasco. 
Other records slated for a vvoridwide 
rollout in the coming months include 
albums by Eagles bassist Randy Meis- 
ner, Lee Mallory, the Scruffs, and the 
Love Generation. The only non-U.S. 
act to be featured in the initial cata- 
log is cult Scottish poet Ivor Cutler. 
Rev-Ola plans to release at least one 
album per month. 

During its incarnation at Creation, 
two of its biggest-selling reissues were 
Star Trek actor William Shatner's The 
Transformed Man and Alex Chilton's 
1970. a previously unavailable album 
featuring tracks that the U.S. artist 
recorded between leaving '60s hit- 
makers the Boxtops and co-founding 
influential '70s act Big Star. 



WImer Australia Acts Set Sail For Overseas Marl(ets 



BY CHRISTIE ELIEZER 

.\li ;i.li( )L UM:, Australia— Slightly more than one 
year ago. acoustic rook act Taxiride was flying to 
Los Angeles to start work with producer Fred 
.^laher on its second album when its plane was 
turned back to .■\ustralia. 

It w;is Sept. 1 1 . and the U.S. had clo.ied its bor- 
ders. For three months after that, the band wait- 
ed in Melbourne, wondering if the album would 
ever be made. 

.At the same time, hard-rock band 
.Shihad was having problems with its 
name, which it had taken from sci-fi 
novel/movie Dune when it formed 13 
years ago in New Zealand. Suddenly 
there were fears that its similarity to 
the Islamic term "jihad " w"iis alienating 
I ;.S. retailers and media. The acL which 
rel(X.ated to LA to be closer to its co- 
managers the I'irm and pnimoter Hill 
McCaft'ey. is now called Pacifier. 

Now. bi5th acLs — signed to Warner 
Music .Wstralia — are looking to make 
a mark on the U.S. market with albums that have 
already charted strongly domestically. 

Taxiride's UliW debut album. Imaginate. sold 
l.'iO.OOII units in Au.stralia and 90.00(1 in .Asia; the 
album was also issued in the U.S. on Sire. But 
Warner Australia managing director Chris Moss 
admits that Taxiride's two-year absence was wor- 
rying when setting up its .second album. Garage 
Mahal. "There was a lot of goodwill from the first 



album. " he says, "but radio had changed drasti- 
cally in that lime." Warner reintroduced the act 
to the Au.stralian market with in-store appear- 
ances and acoustic sets at radio stations. Leadoff 
single "Creepin' Up Slowly" peaked at No. 5 in 
Australia and set up a top five debut lor the album 
on the Australian Record Industry Assn. sales 
chart in .August. 

"Creepin' Up Slowly " has also charted in Japan. 




Indonesia, and New Zealand and has been picking 
up some airplay in northern European markets. 
The act is returning to Japan this month lor a 
club tour behind its second single there. "How 1 
Got This Way. " and it is close to finalizing a deal 
with a Warner affiliate for a U.S. release. The 
band's Jason Singh says. " College radio jin the 
ll.S.j still remembers us from our first single, "Get 
Set,' and |it| is waiting fur our album." 



Warner Australia GM of Ai.*iR Dan llennessy 
adds. " Taxiride have already proved they're attrac- 
tive to lis labeLs — we had a lot of inlere.st from U.S. 
producers wanting to work with the act. and they 
fit into the modem-pop movement." 

Pacifier's eponymous album, produced by Josh 
/\bralianKi (Limp Bizkil. Kom). debuted at No. 7 in 
Australia. The act is signed Ic ir the 1 1.S. to Arista, with 
a releise set for the end of the year Pacifier singer 
Jon Toogi Kxl is convinced hLs band will 
£!<\- make its mark, not le;Lst through its 
dynamic livx- show. 1 le tells Hillboard. 
" None of the guitar hands in .America 
I 'Iter any kind of competition for us." 

Warner has a number of other 
Australian acts ready lor interna- 
tional exposure. Alternate rwk band 
Magic Dirl and dance duo I'nau are 
M lieduled to work the li.K. market 
in the cimiing months, as is dance 
iiulfit Disco Montego. In mid-Octo- 
I'L-r, another of Warner's rock acts, 
the Whitlams. will perform in the 
U.K., Ireland. France, and Canada in support of 
their current album. Torch the Moon. Emerging 
from the indie .scene, the Whitlams' hard touring 
has seen the band shift 350,000 units across its 
four previous albums to date. 

Wliitlams founder and .songwriter Tim Frced- 
man says. ""People siiy the .songs have a strong .Aus- 
tralian sense about them. Hut when we play them 
to people abroad, they identify closely with them," 
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OCTOBER 

Oct. 11-14. Third Annual Third 
Coast Conference, Hilton SVV 
Hotel. Houston. 212-969 0204. 

Oct. 14. Bill Boyd Celebrity 
Coif Classic. Burbank. Calif. 
310-201-8816 (see Good Works. 
this page). 

Oct. 14-20. International Blue- 
grass Music Assn. World of Blue- 
grass Convention. Gait House and 
Kentucky Center for the Arts. 
Louisville. Ky. 270-684-9025. 

Oct. 15. Australian Record In- 
dustry Assn. (ARIA) Awards. 
Superdonie. Sydney. mmcadamCf 
aria.com.au. 

Oct. 15. Carousel of Hope 25lh- 
Anniversary Gala, the Beverly 
Hilton. Los .Angeles. 323-651-9300 
(see Good Works, this page!. 

Oct. 15. VHl/Vogue Fashion 
Awards. Radio City Music Hall. 
New York. 212-258-7800. 

Oct. 17. 13th Annual Interna- 
tional Bluegrass .Music Assn. 
Awards. Kentucky Center lor the 
Arts. L()ui.sville. Ky. 270-684-9025. 

Oct. 17. 2002 Spirit of Life 
Award Dinner: A Tribute to Music 
in Film, presented by City of 
Hope. Barker Hangar. Santa Mon- 
ica Airport. Calif. 213-241-7268. 

Oct. 17-19. Amsterdam Dance 
Event. Felix .Mcritis Conference 
Center. Amsterdam. 31-35621- 
8748. 

Oct. 19. Second Annual World 
Soundtrack Awards. Bijioke Con- 
cert Hall. Ghent. Belgium, chris- 
tian. deschutter(?' filmfestival.be . 

Oct. 19. Lili Claire Foundation 
Benefit Dinner Honoring Chris 
Blackwell and .Mimi Leder. Bever- 
ly Hilton Hotel. Los Angeles. 323- 
802-0136. 

Oct. 23. Spirit of Life Award 
Gala Honoring Tomas Muiioz. 
presented by the Latin Music 
Industry for City of Hope. 
Fontaineblcau Hilton Resort. 
Miami Beach. 800-275-1587. 

Oct. 24. MTV Video Music 



Awards Latinoamerica. Jackie 

Gleason Theater. Miami Beach. 
305-535-3700. 

Oct. 24-27. World Music Expo 
(WOMEX). Zeche Zollverein. 
Essen. Germany, womex.com. 

Oct. 25. Fourth Annual Ritmo 
Latino Music Awards. Kodak The- 
atre, Los Angeles. 818-763-1501. 

Oct. 26. Gospel Music Hall of 
Fame 2002 Induction Ceremony. 
Marriott Renaissance Center. Ue- 
troit. 313-592-0017. 

Oct. 29. The Shortlist Music 
Project Second Annual Awards 
Ceremony. Henry Fonda Theater. 
Los Angeles. 323-465-3700. 

Oct. 30-Nov. 2. CMJ Music 
Marathon. New York Hilton. 917- 
606-1908. 

Oct. 30-Nov. 3, 22nd Annual 
Black Entertainment & Sports 
Lawyers Assn. (BESLA) Confer- 
ence: "Re-Defining Our Agenda: 
Strategies for the New Economy,** 
J.W. Marriott Cancun Resort & Spa, 
Cancun. Mexico. 202-628-4700. 

Oct. 31-Nov. 2. MusicWorks 
Music Convention, the Light- 
house. Glasgow. Scotland. 141- 
552-6027. 

NOVEMBER 

Nov. 2. 2002 Kora All Africa 
Music Awards. Midrand. South 
Africa. 27-11-884-84-20. 

Nov. 4. ASCAP Country Awards. 
Opryland Hotel. Nashville (by invi- 
tation only). 

Nov. 4. llth Annual Music In- 
dustry Trusts' Dinner Honoring 
Elton John and Bernie Taupin. 
Grosvenor House Hotel. London. 
44-207-851-4000. 

Nov. 5. BMI Country Awards. BMI 
Nashville office (by invitation only). 

Nov. 5. Christian Country Mu- 
sic Assn. Awards. Ryman Audito- 
rium. Nashville. 615-742-9210. 

Nov. 5. Second Annual Country 
Radio Broadcasters Fall Forum. 
Nashville Renaissance Hotel. 615- 
327-4487. 

Nov. 6. 36th Annual Country Mu- 
sic Assn. Awards. Grand Ole Opry 
House. Nashville. 615-244-2840. 

Nov. 7. Musicians' Assistance 
Program (MAP) Awards. House of 
Blues. Los Angeles. 310-559-9334. 



Lines 



BIRTHS 

Cirl. Casey Elizabeth, to Donna and 
Gerald Wolfe. Sept. 30 in Knoxville. 
Tenn. Father is a member of gospel 
group Greater Vision. 

MARRIAGES 
Billye Sluyter to Dave Johnstone. 

Oct 6 in Burbank. Calif. Bride is sen- 
ior director of field merctiandising 
for Universal Music Video & Distrib- 
ution. Groom is a session drummer. 



DEATHS 

Ellis Larkins, 79. of pneumonia. 
Sept. 29 in Baltimore. A jazz pianist/ 
vocal accompanist. Larkins worked 
with such artists as Ella Fitzgerald. 
Mildred Bailey, Joe Williams, and 
Helen Humes. 

William M. Colt, 86. of natural 
causes. Oct. 1 in Wilmington. Del. 
Mler retiring as an electrician. Colt 
founded the New Day Christian Dis- 
tributors. which provides thou- 
sands of Christian bookstores with 
music, songbooks. videos, and per- 
formance soundtracks. He is sur- 
vived by his wife, three children, 
five grandchildren, and 10 great- 
grandchildren. 



Nov. 7. SESAC Country Music 
Awards. SESAC Nashville office 
(by invitation only). 

Nov. 12. Billboard Music & 
Money Symposium. St. Regis 
Hotel. New York. 646-654-4660. 

Nov. 13-17, 14th Annual West- 
ern Music Festival, sponsored by 
the Western Music. Assn. (WMA). 
Sam's Town Hotel & Gambling 
Hall. Las Vegas. 702-456-7777. 

Nov. 14. First Annual Club 
Musica Latina Awards. Loews 
Hotel. Miami Beach. 305-861-3545. 

Nov. 14, MTV Europe Music 
Awards. Palau Sant Jordi Stadium. 
Barcelona. 44-207-284-7777. 

Nov. 14. Western Music. Assn. 
(WMA) Awards. Sam s Town Hotel 
& Gambling Hall. Las Vegas. 702- 
456-7777. 



Nov. 26. Oye! Mexican National 
Awards for Recorded Music. Audi- 
torio Nacional, Mexico City. 525- 
281-6035. 

DECEMBER 

Dec. 4. International Recording 
Media Assn.'s (IRMA) Annual 
Marketing Summit. Roosevelt 
Hotel, New York. 609-279-1700. 

Dec. 9. 13th Annual Billboard 
Music Awards, televised live on 
Fox TV. MCM Grand Hotel. Las 
Vegas. 646-654-4660. 

Dec. 11. NY Heroes Awards, 
presented by the New York chapter 
of NARAS. Roosevelt Hotel. New 
York. 212-245-5440. 

Dec. 12-14. 2002 Aspen Artist 
Development Conference. St. Regis 
Hotel. Aspen. Colo. 970-544-8292. 



JANUARY 

Jan. 5-7. Future of Music Pol- 
icy Summit. Georgetown Univer- 
sity. Washington. D.C. 202-331- 
2958. 

Jan. 8-11. 30th Annual Inter- 
national Assn. for Jazz Education 
Conference, Fairmont Royal York, 

Sheraton Centre Toronto. Crowne 
Plaza Centre, and Metro Toronto 
Convention Centre, Toronto. 610- 
667-0501. 

Jan. 19-23. MIDEM 2003. Palais 
Des Festivals. Cannes. 212-370-7470. 

Submit items for Lifelines, Good 
Works, and Events Calendar to 
Margo Whitmire at Billboard, 
5055 Wilshire Blvd., Los Ange- 
les, Calif 90036 or at mwhit- 
mire®billboard. com. 
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I \ I' Ki-'ccrds (VPRI have entered into a long-term strategic partnership (see 
III .ilhuin via this new agreement is Sean Paul. Mis new album. Ihitttj Hock, w i 1 1 



be released hy VP/.MIantic Nov. 12. Celebrating the deal's signing at Atlantic headquarters in New York are. from left. VPR 
attorney Jay (Jualrini: Atlantic senior VT* of busine.^s and legal affairs .Michael Ku.<hner; \T*K \V of marketing Itandy Chin: 
.Atlantic director of business and legal affairs Ariel Taitz; Atlantic co-president Craig Kallman: Paul's attorney. Terri Baken 
Paul; VPR president Christopher Chin; VPR senior director of .A&R Murray Elias; and Atlantic co-president Ron Shapiro. 
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SURVIVAL ROCK: Sam Moore. 
Mark Farner. Eddie Money. Bad 
Company. Foreigner. REO Speed- 
wagon, Styx, and Survivor are 

among the acts to perform in Rock 
to the Rescue, a two-part concert 
series benefiting the Port Author- 
ity Police World Trade Disaster 
Survivors Fund and the Rock and 
Roll Hall of Fame Educational 
Fund. The first show will be held 
Saturday (19) at the Continental 
Airlines Arena in East Rutherford. 
N.J., followed by a Cleveland per- 
formance at the Gund Arena the 
next day. Last year's concert raised 
$550,000 for the Port Authority 
Police Department. Contact: Jeff 
Albright at 818-508-6874. 

PLATEFUL OF MONEY: Sting. Elton 
John, and B.B. King will entertain 
during the Carousel of Hope's 
25th-Anniversary Gala Tuesday 



(15) at the Beverly Hilton in Los 
Angeles. Madonna. Barbra Streis- 
and, Celine Dion, and the Os- 

boumes are among the artists who 
have donated their designs to a col- 
lection of ceramic plates that will 
be sold to benefit the evening. 
Since its inception. Carousel of 
Hope has raised more than $60 
million and assisted more than 
4.000 children with diabetes. Con- 
tact: Jerry Digney at 323-651-9300. 

GOLF CHARI-TEE: Montgomery 
Gentry will host this year's Acade- 
my of Country Music Bill Boyd 
Celebrity Golf Classic, featuring 
country artists like Trick Pony, 
the Bellamy Brothers. Chris 
Cagle, Darryl Worley. Mark Wills, 
and Lila McCann teeing off in 
support of the T.J. Martell Foun- 
dation/Neil Bogart Memorial Lab- 
oratory for Cancer, Shriner's Chil- 
dren's Hospital, and the Bill Boyd 
Memorial Trust Fund. The event 
will take place Monday (14) at the 
DeBell Golf Course in Burbank, 
Calif. Contact: Maureen O'Connor 
at 310-201-8816. 



FOR THE KIDS: Nettwerk America 

and VH 1 Save the Music Foundation 
have teamed to release For the Kids, 
an album of children's music that 
aims to raise money toward the 
restoration of music programs in 
American public schools. Artists like 
Sarah McLachian. Five for Fight- 
ing. Sixpence None the Richer, and 
Remy Zero are featured on the 
album, which will be released Oct. 
22 on Nettwerk America and avail- 
able in all major retail stores. Con- 
tact: Monica Seide at 310-855-0643. 
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UMVD No. 1 In Market Share For Hrst Nine Months 



Company Is Also 
Poised For Strong 
Fourth Quarter 

BY ED CHRISTMAN 

NEW YORK— llniwrsal Music & Video 
Distribution (UMVD). the dominant 
major since it merged with PolyCram 
in 1998, continues to gradually take 
market share from the rest of the 
music industry. In the first nine 
months of this year. UMVD has 
28.5%— up slightly from the 28 J% it 
had at the half-year mark but good 
enough to continue the market-share 
creep that is becoming standard oper- 
ating procedure for the company. 
UMVD also finished as the No. 1 dis- 
tributor in current-album market 
share, with a 30.6% slice of the pie for 
the nine-month period ended Sept. 29. 
UMVD's industry-leading total- 
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album iiiarktl .■iliart is up nearly two 
pfrctntai!e points from Ihc 2().7% it 
had last year in the first nine months. 
As the industry leader, UMVD's domi- 
nance can be seen in the genre market 
shares SoundScan tracks, which show's 
it was the top distributor in the coun- 
try, R&B. alternative, hard-rock, jazz, 
cla-ssical, and rap genres; soundtracks; 
albums charting on The Billboard 200; 
and catalog and the deep-catalog sub- 
set, as well as singles. It ranked second 
in placing albums on the Billboard 
Heatseekers chart. 

With all due respect to his competi- 
ton. Universal Music Croup (UMG) 
chairman Doug Morris says his com- 
pany is poised to "take even more mar- 
ket share in [thisl quarter We have 
records coming that are like aircraft 
carriers. Thus will be the best-ever quar- 
ter in the history of the company." 

Among the acts that are delivering 
albums are Shania 1\vain, Jay-Z. DMX, 
Three Doors Down, and Mariah Carey. 
Morris also poiniled out that the next 
edition of the Now! series will come 
under the UMVD banner, that the Nirv- 
ina album will do very well, and that 
the upcoming soundtrack to the 
Eminem movie SMile will not only sell 
plenty on its own but will also revital- 
ize sales of The Eminem Show. 

Morris says UMC owes its success to 
"the very good people we have running 
our divisions and our artists." 

While the independent sector — col- 
lectively at 16.8% — may have suffered 
.a market-share decline from the first 
nine months of last year when it had 
172%, it improved on the 165% it gar- 
nered in the first six months of the year. 
In placing second, it .showed strength 
in Latin, gospel, music video, and plac- 
ing albums on the Billboard Heatseek- 
ers chart, coming in as the top distrib- 
utor in each of those categories. It 
ranked second in new age, classical, 
rap. catalog, and singles. 

Holding down the No. 3 spot. Sony 



Music Uislribiilion IS.^ID) accumu- 
lated 16'Hi in the first nine months of 
this year, up from the 15.7% it gar- 
nered in the corresponding time peri- 
od last year Also. SMD had a strong 
third quarter, as its market share grew 
from the 15.5% it had tallied in the 
first half of the year. For the nine- 
month period. SMD ranked as the No. 

2 distributor in soundtracks, Latin, 
and music video. 

VS'EA. meanv\'hile. fell to fourth place 
with a 15.9% share, down from the No. 

3 ranking that its 16.4% market share 
had obtained in the first half of the year 
The company is also off last year's pace 
of the 16.2% it generated In the first 



nine months of 2001. WEA's strength 
is in deep catalog, where it is the No. 2 
distributor. For the nine-month peri- 
od. WEA was the No. I in new age and 
ranked second in the alternative and 
hard-rock genres. 

BMC. placed fifth with 14.4% for the 
first nine months of the year, which is 
down slightly from the 14.6% it had in 
the first half of the year but is an 
improvement on the 13.8% it had in 
the first nine months of last year. 
BMG's strength is in The Billboard 200, 
where it is the No. 2 distributor, a dis- 
tinction is also holds in gospel. 

EMI Music Distribution (EMD) 
ranked last with an 8.5% share, which 



is almost a two-ix;rct:ntage-|* liiit drop 
from the 10.5% it liad last year in the 
corresponding period but only slightly 
down ft'om the 8.8% it had in the first 
half of this year. EMD was the No. 2 dis- 
tributor for jazz masic. 

Looking at the rankings by corpora- 
tion. Universal was No. 1 for total- 
album market share, but the Warner 
Music Croup jumps to No. 2 with a 
172% share when the market share of 
Alternative Distribution Alliance (ADA) 
is added in. Sony Music Entertainment 
retaias its hold on third place, but its 
market share improves to 16.89(i w+ien 
RED is added in. BMC moves up to 
fourth place, thanks to the market 
share subtracted for the three inde- 
pendent distributors owned by majors, 
which is why the independent sector 
ranked fifth with a 13.8% share. And 
EMI Recorded Music brings up the rear 
but sees its market share improve to 
95% when Caroline Distribution's per- 
centage is added. 

In current-album market share, 
UMVD had a 30.6% share, almost 
double that of No. 2 distributor BMC, 
and an improvement from the 28% it 
had in the corresponding period la.st 
year UMVD has the three top-selling 
titles of the year in Eminem's The 
Eminem Show (which has so far 
scanned 5.9 million units), Nelly's 
Nellyville (3.5 million), and Ashanti's 
Ashanti (2.6 million). 

BMC Distributkm ranked second with 
16.8% in current-album market share, 
up slightly more than a percentage point 
ftx)m the 15.7% it had in the same peri- 
od last year but down fi'om the 172% it 
aaumulated in the first sue months of 
this year Its best sellers include Alan 
Jackson's Drine. Pink's Mlssundaztood, 
and Avril Lavigne's ie/ Go. 

The Independent sector placed third 
with 1.5.6% in current-album market 
share, up from the 15.49(1 it had la.st 
year in the same time frame, while 
SMD ranked fourth with 15.6%. down 
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from the 16% it had last year when it 
ranked .second, and WEA ranked fifth 
with 14.1%. down from the 14.5% it 
tallied in the corresponding period last 
year when it held the same ranking. 
Finally. EMI's 7.3% in current market 
share is do\wi three percentage points 
fi-om the 10.4% it had last year, placing 
last in both periods. 

By corporate. Uniwrsal holds down 
the No. 1 ranking, followed by BMC. 
Sony is third with 16.5% when RED's 
performance is added in. while Warn- 
er places fourth with 153%. thanks to 
the inclusion of ADA's share. The 
indies rank fifth with 12.4%. and EMI 
placed last with 83% when Caroline's 
share is added in. 

Detailed reports on market share 
for country and R&B music will ap- 
pear in next week's issue. 



Thetnjrltti ^fum' wjthnffi uw li-ti-mwtift hf/ ftuins. .W AuW ,V«*«7i .Sf^/roiSi w trfihh njkti^ pirns ^ Bifinm/itw] tiir dIJ Ainrj^h iiriil nuilifliriitittta thm) rvtuAm. riidi inij ii//)tritmi^ktnr\ nutitibi^ ntutl ttnlfr carrt 

funtes and on/mf iloiKi. The ijmNinb tfuf pwritie the data tfemrale ^fi*. f/( A music saks: SutmdScan eslimales tutols fur the ertlire t '„S: rturtcet. MaHrel-silare tallies hr albums and samites incbtde all fumats and genres aiatlahle in the respectwe 
tmligunititm. The shares kir H&R aSmttts tinsjst 1/ data .S'ielsesi StxatdSant irdleiis friKtithe SfxrialiAd lujiel used In t^tmpde the ItHBtiard athmn tharts ^^thatuetire ht ivlittlatiiiiJ titrrvtlt aihuni inarlart sllarx: iVm-Kt) NfJOTitKcwl ajuilts anil/ 
affujtn sales occurring avthinthe Hrst lit months of a titles tvi/ase 1 12 mfnths ^ tiassical aid jaz^l excepi for Ihiae that ntnain in thi' tap half of The RdSroard StUK iniMch tasa sola mdinue toniuntas fumy it unid a title faBs hettMr .V,i, ItVI. 



El^EtM «^ HUM MMM illl^ t^lUHLIi 


J r^\\ 1 




need to know 




you need to make 
your Jab easier! 

To order the new Radio Power Book Summer/Fall 2002, 

order online at www.orderblllboard.com 

or call 1.800.344.7119 • International: 732.363.4156 

Fax: 732.363.0338 • By Mail: Send payment for S129 plus S7 S8.H 
($15 for international orders) with this ad to: Billboard Directories, 
PO Box 2016, Lakewood, NJ 08701. Please add appropriate sales tax 
in NY. NJ, PA. CA. TN, MA. IL. OH. VA & DC. 

Orders payable in U.S. funds only. All sales are final. eDP81l62 


nji^^" n^'^^nc'ij ^ iji^^ pp IP PI 

Radio Station Dirsctary tiy Market 
Complete l^bel Promotion Directory 
Arbltron Rankings far Tap lOO Markets 
Radio Consultants & Syndicators 
And Mare \ 





BILIBOARD OCTOBER 19, 2002 www.blllbaard.can yrighted matAfti 





T 1 d 1 




m 







DISTRIBUTION: Thomas CostabiU 

is named president of W^^A Manu- 
facturing in New York. He was 
senior VP of operations for Sony 
Disc Manu- 
facturing. 

Provident 
Music Distri- 
bution names 
Robert Bed- 
enbaugh di- 
rector of .sales 
for national 
accounts and 
Russ Evers retail marketing coor- 
dinator in Nashville. They were, 
respectively, manager of database 
marketing for Family Christian 
Stores and road managerA<)cali.st for 
Spiritbound. 

Word Distribution promotes Kdth 
Standi, previously director of gener- 
al markets, to VP of general markets; 
Laura Neutzllng. previously market- 
ing manager, to marketing director; 
David Chaudhiy. previously market- 
ing manager, to director of market- 
ing for general markets; Steven 
Underwood, previously marketing 
C(x)rdinator. to marketing rrwiagen 
and Valarie Pittman, previously 
gospel marketing manager, to re- 
gional marketing inanager. They are 
ba.sed in Nashville. 



HOMEVIDEO: Steve Bidzoni is pro- 
moted to senior VP of home enter- 
tainment for York Entertainment 
in Sherman Oaks, Calif. He was VP 
of video rental. York Entertain- 
ment also names Scott Pfeiffer. 
previously president/CEO of San 
Rafael Pictures, as VP of produc- 
tion and development: Heather 
Kellogg, previously director of pro- 
gramming for Yahoo Film Festival, 
as director of marketing; Noah 
Kronenberg. previously account 
executive for Norwalk En- 
tertainment, as director of West- 
ern region sales; and Gregg A. 
Ratinoflr, previously VJ' of sales and 
acquisitions for Important Pic- 
tures, as director of domestic TV 
and international sales. They are 
based in Sherman Oaks. 

Steve Boogar is named CEO of 
DigitalDeck in Redwood City, Calif. 
He was COO of NEC Computers. 

MUSIC VIDEO: MTV Networks pro- 
motes Lauren Lazin to senior VP of 
MTV News & Docs and Robyn 
DeMarco to VP of programming, 
planning, and scheduling for MTV 
and MTV2 in New York. They were, 
re-spectively, VP of MTV News & Docs 
and director of programming, plan- 
ning, and scheduling. 




RIAA 
Certifications 
For September 

Following are the September Re- 
cording Industry Assn. of. America 
certifications of album shipments: 

MULTI-PLATINUM ALBUMS 

Eminem. The Eminem Show, Web/ 
Aftermath/lnter.scope. 6 million. 

Pink, M.'ssundazlood, Arista, 4 
million. 

Faith Hill. II Matters to Me. Warn- 
er Bros., 4 million. 

Nelly, Nellyville, Fo' Reel/Univer- 
sal. 4 million. 

Avril Lavigne, Let Go, Arista, 3 
million. 

Dixie Chicks, Home. Open Wide/ 
Monument/Columbia, 2 million. 

The Righteous Broth- 
ers. Unchained Mel- 
1 ody: Best of the Right- 
eous Brothers. Curb. 
2 million. 
Toby Keith. Pull 
My Chain. DreamWorks 
Nashville, 2 million. 

PLATINUM ALBUMS (1 million units) 

N.W.A. The N.W..'\ Legacy: 1988- 
1998, Priority/Capitol, its third. 

Point of Grace, Steady On, Word, 
its second. 

Linkin Park, Reanimation, Warner 
Bros., its second. 

Soundtrack. I'm Bout It, Priority/ 
Capitol. 

Badcstreet Boys, The Hits: Chapter 
Ch}e, Jive, their fourth. 

Dixie Chicks, Home, Open Wide/ 
Monument/Columbia, their third. 

COLO ALBUMS (500,000 UNITS) 

Lil' Wayne. 500 Degreez, Cash 
Money/Universal, his third. 

Frank Sinatra. In the Wee Small 
Hours, Capitol, his 2«th. 

Frank Sinatra. Come Fly With Me. 
Capitol, his 29th. 

TVick Daddy. Thug Holiday, Slip-N- 
Slidc/Atlantic, his fourth. 

New Found Glory, Slicks and 
Stones, MCA, its first. 

Mario, .^lario. J Records, his first. 

Isreal Kamakawiwo'ole, Facing Fu- 
ture. Big Boy Records, his first. 

Jackson Browne, The Next Voice 
You Hear: The Best of Jackson Broume, 
Elektra. his 10th. 

Bill Engvall, Dorkfish, Warner 
Bros., his second. 

Michael Martin Murphey, Cowboy 
Songs, Warner Bros., his second. 

Soundtrack, XXX, Universal. 

James Taylor. October Road, Col- 
umbia, his l!)th, 

Backstreet Boys. The Hits: Chapter 
One, Jive, their fourth. 

Original cast recording. Mamma 
Mia!, Decca. 

Fred Hammond, Spirit of David, 
Verity, his third. 

Khia, Thug Misses. Dirty Down/ 
Artemis, her first. 

IVans-Siberian Orchestra, Christ- 
mas Attic, Lavh, its second. 

Coldplay, A Rush of Blood to the 
Head. Capitol, its second. 

Dixie Chicks, Home. Open Wide/ 
Monument/Columbia, their third. 




by Chris Morris 



Of Independents. 



TAKING IT ON THE ROAD: Too 

often, the operators of new labels 
come to the business armed with 
a full complement of illusions and 
a paucity of useful knowledge. So 
Declarations of Independents has 
always been supportive of the 
annual "crash-course" panels for 
neophyte industryites mounted by 
the Assn. for Independent Music 
(AFIM): for the past five years, 
we've taken part in educational 
panels at the seminar. 

Through this year, when it pre- 
sented a full day of crash-course 
panels — covering such essentials 
as recording, marketing, promo- 
tion, and publicity — at the AFIM 
convention in San Francisco, the 
indie trade organization has pre- 
sented the educational panels at 
its principal annual forum. But 
there will not be a crash course at 
next year s AFIM confab, sched- 
uled for Orlando, Fla.. in March. 

Instead. AFIM executive director 
Courtney Proffitt says, the focus 
will now be on bringing the crash 
courses to major markets across 
the U.S. on a year-round basis. 

"We're trying to develop a 
stand-alone session to take 
around the country, " Proffitt says. 
"We are in the works of doing a 
full-day seminar and taking it on 
the road." 

The first attempts to pull to- 
gether these regional presenta- 
tions took place in September, 
when AFIM offered a two-panel 
session at Musicfest NW in Port- 
land, Ore., and a seven-panel ver- 
sion at the Americana Music Assn. 
convention in Nashville. Proffitt 
says. "We're meeting with a great 
reception at these other events." 

The trade group is currently 
organizing day-long sessions for 
New York, Miami, Los Angeles, 
Chicago, Dallas, and Seattle to 
take place during 2003, Some of 
these seminars would take place 
in conjunction with established 
music conferences and events in 
those locales. 

As in the past, the AFIM crash 
courses can't succeed without the 
input of veteran professionals 
willing to share their knowledge 
and experience with those just 
entering the business. Seasoned 
pros — especially those located in 
the markets where the 03 crash 
courses are targeted — are encour- 
aged to contact Proffitt at AFIM 
headquarters at 480-831-2954 to 
volunteer their services. 

AFIM has also prepared a six- 
CD audio version of the most 
recent crash course in San Fran- 
cisco; it may be ordered through 



the AFIM office or via the trade 
group's Web site (afim.org). 

FLAG WAVING: Fight Dirty, the 
sophomore album by Atlanta- 
based quartet the Forty-Fives on 
Redeye Distribution's Yep Roc 
Records, is one of the most thor- 
oughly satisfying, straight-ahead 
rock'n'roll records of the year. 

With its head-on energy and 
gutsy melding of classic pop/rock 
and R&B elements, the band is 
highly reminiscent of those old Los 
Angeles faves, Peter Case's late 
'70s/early '80s unit the Plimsouls, 

"I've been getting that [com- 
parison! a lot," admits singer/gui- 
tarist Bryan G. Malone, whose 




raw-voiced work conjures memo- 
ries of Case's vintage performanc- 
es. "We used to get that reference, 
mainly because of |myl voice." 

The Forty-Fives began life four 
years ago as a power trio, but their 
sound gained a lift from the addi- 
tion of Hammond B-3 organist 
Trey Tidwell. Malone says, "We 
wanted to do something different." 

Of the group's sonic concep- 
tion, Malone says, "We're all Bea- 
tles fans, obviously, but we're not 
fanatical about it ... In Georgia, 
you hear a lot of Otis Redding, 
and we're big Booker T. |£ the 
MG'sl fans," The Forty-Fives' live 
set incorporates covers running 
the gamut from Elvis Presley. 
Sam Cooke, and Jimmy Reed to 
the Zombies and the Who. 

Listeners and programmers 
with an appetite for brawny, no- 
frills fire are directed to hot orig- 
inals like "Trying to Get to You," 
"Out of My Mind," "My Kind of 
Girl," and "Hanging By a Thread," 
all peerless examples of tuneful 
contemporary rock with deep 
roots in the past. 

Tireless road dogs, the Forty- 
Fives are currently in the middle of 
a U.S. tour that will take them to 
the West Coast by mid-October. 
They'll be opening shows for Los 
Straitjackets and Southern Culture 
on the Skids through year's end. 
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MAP-PINC OI/TTHE ISSUE: Let's talk 
about price and value. 

The majors and certain retailers 
settled last week the price-fixing law- 
suit brought by government prose- 
cutors, agreeing to pay $143 million, 
of which $67.4 million will be paid in 
cash. Who knows how the 41 states 
and three commonwealths will split 
the cash up, but if they divide it by 44, 
it means about $1.5 million per enti- 
ty, which in effect translates to pen- 
nies for the consumers — if they even 
see any of it. But obviously, the money 
that was extracted from the majors is 
not the issue to the publicity-seeking 
politicians-cum lawyers who filed this 
so-called price-fixing case. 

Even before those lawsuits were 
settled, what continues to matter to 
the music industry is that the gov- 
ernment — through the earlier relat- 
ed settlement of a Federal Trade 
Commission (FTC) investigation 
that eliminated the majors' mini- 
mum-advertising-pricing (MAP) 
policies — has, in effect, mandated 
that music retailers cannot even 
hope to obtain a gross profit margin 
of 14% from music, the amount that 
the old standard MAP price of $11.99 
would have provided them once 
upon a time. I would like to know 
how many other retailers and busi- 
nesses in the U.S. would be satisfied 
with that gross profit — which, for 
the uninitiated, doesn't even take 
into consideration the expenses of 
operating a business. 

PAINFUL SOLUTION: Even if the 
government thought the music 
industry was guilty of price fixing, 
its solution has already inflicted 
plenty of pain upon it. As if file 
sharing, CD burning, and plain old 
bootlegging wasn't enough to con- 
tend with, the music industry has a 
full-scale, unrestrained price war 
raging, further hurting every com- 
ponent of the business. Unfortu- 
nately, the ones who appear to be 
catching it the worst are inde- 
pendent retailers, whose sales are 
down 19.8% this year — almost 
double the industry average. And 
who knows how many hundreds — 
thousands? — of them have gone 
out of business. 

The sad thing about all this, of 
course, is that if the government had 
just showed a little patience, market 
forces — CD burning and the price/ 
value relationship of prerecorded 
movies — would have taken care of 
whatever pricing inequities it 
thought it saw in the music mar- 
ketplace. (It's hard to tell what the 
FTC's problem is, because it never 
shows its hand. It moves in myste- 



rious ways, wreaking havoc on the 
industry, all in the name of justice.) 

WHY MOVIES COT MAP: Some have 
raised the question, "Why does video 
have MAP and not the music indus- 
try?" That's because the music indus- 
try's MAP policies were more far- 
reaching than the video industry's. 
Initially, both industries' policies 
were equivalent, with both basically 
disallowing advertising funds if a 
specific title was advertised below 
MAP. But MAP proved ineffective 
when Circuit City started a price war 
to try and deliver a knockout punch 
to the then-weaker Best Buy. 

In the wake of their 1994-1996 
price war, about 11 music specialty 
chains either filed for Chapter 1 1 or 
went out of business. Throughout 
this battle, the majors made a mock- 
ery of their own distribution compa- 
nies' MAP policies by going behind 
their backs and buying into the price- 
and-position programs of the con- 
sumer electronic chains. If I remem- 
ber correctly, here was the way it 
worked: A label would come out with 
a big superstar release and tell the 
consumer electronic chains that it 
wouldn't give them any cooperative 
funds if they advertised the title 
under MAP. Then the very same week 
that the A-list title came out, the label 
.would take a B title and buy into the 
Best Buy/Circuit City price-and-posi- 
tion programs, thus effectively pay- 
ing for the ad on the A title, which of 
course was advertised below MAP. 

(I have often written that the 
majors are too prone to succumb to 
short-term solutions, which often 
result in unwanted long-term prob- 
lems. One unintended lesson of the 
labels' practices — let's call it a long- 
term consequence — was to teach 
most music specialty chains the 
importance of price-and-positioning 
programs, a topic that appears to be 
on the minds of a lot of people 
nowadays. Some, of course, already 
knew how to wield P&P clout.) 

In effect, the majors funded the 
price war that would result in them 
missing out on millions of dollars in 
product payments when the music 
specialty chains got into trouble. But 
as 1 have pointed out in the past once 
retail's pain became theirs, most 
majors responded to music specialty 
requests by strengthening their MAP 
policies so that all cooperative adver- 
tising funds on all titles were with- 
held from violators of MAP policies. 
The video studios never went that far 
with their MAP policies. That's why 
the FTC only went after the music 
industry — and why the video studios 
still have their MAP policies. 



Sonicbids Offers Online Talent Directory 



BY MATTHEW S. ROBINSON 

Though many bands still rely on the postal service to 
promote themselves, many savvy artists are taking to the 
Web to do their booking and promotions. One of the lead- 
ers of this new charge is sonicbids.com. 

"The main purpose of Sonicbids is to make the musi- 
cian's life easier and to take advantage of the Internet in 
terms of reaching talent buyers," CEO Panos Panay says. 
"We are using the Internet to revolutionize a process that 
was greatly inefficient." 

Launched in June 2001, Sonicbids was 
originally intended to list bands as part of a 
larger virtual marketplace, where acts and 
promoters could meet online. 

"The buyers' problem was not access to 
talent," Panay explains. "It was how they 
sort through the hundreds of submissions 
they get." 

Today. Sonicbids serves nearly 5,000 
artists and more than 1 ,000 promoters who 
regularly check in to find the hottest bands. 
Among these are such booking behemoths 
as Festival Productions (which arranges tal- 
ent for the Newport Folk and Jazz Festivals 
and 50 other festivals around the world) and such con- 
ferences as Boston's NEMO Music Showcase & Confer- 
ence and Las Vegas' Eat'M. 

At this year's Atlantis Music Conference in Atlanta, 19 
Sonicbids bands performed, constituting 30% of the total 
performance roster. Many of these bands were also fea- 
tured on a special promotional CD that was assembled in 
partnership with Oasis CD Manufacturing and Dewar's 
Scotch Whisky. 

Atlantis conference manager Kathy Gates says the 
Sonicbids alliance made the event more cost-effective 
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"by helping us cut back on staffing costs and allowing 
Atlantis to have a record of all the artists that submitted 
electronically." 

"In our contracts, we guarantee a minimum amount of 
our bands will be chosen for the festivals, " Panay explains, 
"so while no individual band is guaranteed a spot, some 
of them are sure to be included." 

The Sonicbids advantage comes from its electronic 
press kit (EPK), a comprehensive online information 
package created by the bands to display 
such information as their bio. a typical set 
list, and their performance requirements. 

""I knew what I wanted to know about 
an artist," says Panay, a former interna- 
tional booking agent for Ted Kurland 
Associates, "and used that to figure out 
what others would want to know." 

Each band that wishes to keep its EPK 
in Sonicbids' catalog pays a $49 annual fee. 
"That is the cost of roughly three press 
kits," Panay notes. "So if they get one gig, 
they make their money back." 

For bands like Boston's R&B outfit 
Mother s Favorite Child (MFC), the sav- 
ings are substantial. "Our mailings cost a couple of thou- 
sand dollars," MFC's Paris Toon says, ""and we .still were 
not getting our music out in a timely manner." 

Not only did Sonicbids save MFC money, it also got it 
moving faster. ""In literally a month," Panay observes, 
""they have gone from opening for other hands to having 
those bands open for them." 

"The EPK is quickly becoming known as the most cost- 
effective and efficient means of introducing independent 
musicians to live music buyers," Oasis president Micah 
Solomon adds. 
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Sites + Sounds NEWSLINE... 



DOWNLOADING DEALS: KMI has 

begun negotiations with technolo- 
gy companies with a view toward 
enabling digital downloads of its 
repertoire. EMI Group executive VP 
John Rose told attendees of the 
recent JFMorgan 2002 Music Con- 
ference in London. "We need to 
start selling consumers digital 
music in the form they want to con- 
sume it — namely downloadable, 
burnable, and portable — at an eco- 
nomic price that is attractive to 
consumers but gives us a reasonably 
healthy and attractive margin," 
Kose said, adding that EMI hopes to 
announce its new-media strategy 
during the next few weeks as it 
begins to finalize agreements. 

MAXIM-MUM BUYING POWER: Buy. 
com is launching an e-commerce 
site with MaximNet — the Internet 
arm of Maxim magazine parent 
Dennis Publishing — that will fea- 
ture music, movie, and game titles. 
The co-branded site, at maxim- 
online. com. will offer more than 
1.5 million SKLIs in 11 categories 
available through buy.com. United 
Commerce Service, the e-com- 
merce solutions specialist that 
powers the buy.com site, will man- 
age the new site's inventory, ful- 
fillment, content, customer serv- 
ice, and e-mail marketing. 

KILLER WEB SITE: BMC Production 
Music, a unit of BMC Music Pub- 
lishing. wiU launch a Web site that 
licenses music samples and sound 
effects to advertising and marketing 
companies for use in Internet-based 



promotions. The site, killersonifi- 
er.com, is a collaboration between 
BMC Production Music's Killer 
Tracks arm — home to 20,00fl-plus 
samples and sound effects licensed 
by such entities as Turner Broad- 
casting. Boeing, Fox Sports, ABC, 
Warner Bros., and ESPN— and 
Pulse, a San Francisco-based pro- 
ducer of media technologies for 
online marketers. At launch, more 
than 8.000 music and effects files 
from Killer Tracks' library will be 
available for a $900 annual licens- 
ing fee. Production music, also 
known as "library music." in- 
cludes virtually every kind of 
sound used in radio, TV, film, and 
multimedia productions. 

PIRACY PARANOIA: A new report 
from consulting firm KPMC says the 
entertainment industry has become 
"mesmerized" by online piracy at 
the expense of developing "proactive 
strategies. " which would include 
working with "potential abusers" to 
develop new business models. 

The study found that more than 
80% of companies surveyed use 
some type of encryption technolo- 
gy — in addition to such measures as 
interdiction, file blocking, and 
spoofing on file-sharing networks — 
often at the expense of the cus- 
tomers' online experience. The study 
says encryption "is only as good as 
the next hacker." and most digital 
pirates are "loosely organized" and 
global. A majority of respondents 
conceded that safeguarding content 
across national borders is "nearly 
impossible," and about 10% have 
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""given up in despair" of even threat- 
ening violators with legal action. 

Twice as many executives sur- 
veyed embrace digital content as a 
new revenue source than those that 
view it as a threat to existing rev- 
enue. But the study says that most 
media companies continue to exhib- 
it a lack of "creativity and innova- 
tion." resulting in failed opportuni- 
ties to develop legal distribution of 
content online. 

The study suggests that media 
companies create internal review 
processes to determine what per- 
centage of their content is intel- 
lectual property, then decide 
whether it should it be protected 
and deploy business models to 
create "fluid boundaries" that 
entice consumers. 

SHAZAM SONG: London-based 
music-recognition technology 
company Shazam has struck a 
licensing deal with Warner Music 
Group. Under the agreement. Shaz- 
am is licensed to use 30-second 
audioclips of music from the entire 
Warner catalog as part of its 
mobile-phone services. Shazam's 
flagship service, currently available 
only in the U.K., allows users to 
learn the name of a song and its 
artist when an audio sample is sent 
from a phone handset. 
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SPINNING SUCCESS: Staten Island. 
N.Y.-based indie label SpinArt Records 
says it is on pace to post the best year 
in its 12-year history, thanks to a 
strong release schedule and a busi- 
ness model that is attractive to artists. 

Buoyed by joint-venture deals 
with London's Cooking Vinyl and 



Canada's Linus Entertainment — as 
well as by a lineup of releases that 
includes new music from Apples in 
Stereo. Clem Snide, Eyes Adrift, 
former Pixies frontman Frank 
Black, and Soft Cell and catalog 
releases from the Pixies. Echo & the 
Bunnymen, and Camper Van Beet- 
hoven — SpinArt is on pace to set an 
all-time high in revenue. However, 
the real boost has come from a busi- 
ness model that has enabled the 
label to attract name artists while 
grooming acts that are now starting 
to pay off. 

"This year is our best year ever." 
SpinArt co-founder and CM Jeff 
Price says. "This year is our pay- 
off year." 

The label, which began its life in 
the major-label system, is working 
with a much different profitability 
scenario. Price notes that because 
SpinArt pays its artists little money 
upfront and keeps its marketing 
costs low by doing limited co-op 
advertising and few videos, the 
break-even level on a record is sales 
of between 15,000 and 20,000 
units— not 100,000-200,000 units. 

What's more. Price notes that the 
label has worked to create a more 
attractive financial model for artists 
by offering short-term deals of three 
to seven years that allow them to 
recoup against what the label actu- 
ally receives in revenue. SpinArt also 
offers net profit splits where half the 
net profits on the sale of the album 
go to the artist: it pays full mechan- 
ical royalties on all songs on a 
record, and it docs not take any addi- 
tional distribution fees. 



Price says that while SpinArt has 
long existed to allow him to develop 
new bands, 70%-80% of its release 
schedule now comprises releases 
from bands with built-in fan bases. 
With those acts there are realistic 
expectations of how many records 
they will sell in a worst-case scenario. 

And those efforts are allowing 
SpinArt to foster label-grown acts 
like Clem Snide and Apples in 
Stereo, which are now coming into 
their own. 

"We came to the conclusion that 
we couldn't make It by just releas- 
ing records we love," Price says. "We 
also have to release records that will 
sell. And it has to be able to sell 
without a huge budget, because we 
can't afford it. One of the dilemmas 
of working with developed artists [is| 
you're not going to give them big, 
huge amounts of money upfront — 
which we couldn't do. So we have to 
give them something else. And that 
is a really good deal. You have to 
allow then to make money." 

He adds, "We view our job as to 
generate the artist revenue." 

LIQUID UPDATE: MM Cos. chairman 
Seymour Holtzman and president/ 
CEO James Mitarotonda have been 
elected to the seven-person board of 
digital-music distributor Liquid 
Audio. They replace current board 
members Gerald Keaitiy. who is Liq- 
uid's president/CEO. and board 
member Raymond Doig. 

Mitarotonda — who owns 6.9% of 
Liquid via MM Cos. and related enti- 
ties — says he and Holtzman remain 
opposed to the proposed merger 
with music distributor Alliance 
Entertainment and want Liquid's 
cash to be distributed to sharehold- 
ers {Hillhoard Bulletin, June 14). 
Liquid representatives could not be 
reached for comment. 

B&N BUYBACK: Barnes & Noble 
plans to buy up to $10 million worth 
of stock in barne.sandnoble.com. 

Leonard Riggio. chairman of both 
Barnes & Noble and its Internet arm, 
says. "We believe that barnesandno- 
ble.com's stock is undervalued." 

In August, barnesandnoble.com 
said it may be delisted from Nasdaq 
because its stock closed below $1 for 
no straight days. It has until Nov. 4 
to regain compliance. 

The stock recently closed down 2 
cents at 78 cents. Barnes & Noble 
and Bertelsmann each own 36% of 
barnesandnoble.com; the rest is 
publicly held. 

Additional reporting by Matthew 
Bern in New York. 
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Warner Launches 
Get Dramatic 

BY SAM ANDREWS 

LONDON — There was a time when 
major video releases were launched 
wilh a fanfare of warm white wine and 
soggy sausage rolls in a subterranean 
bar. While this is still a tried-and-lrusl- 
ed model for many distributors, Warn- 
er I lome Video tias defied the norm. 

In keeping with the belief that DVD 
brings the theatrical experieiKe into the 
home. Warner has brought together 
hundreds of retail buyers and journal- 
ists from many countries at far more 
lavish video- release bashes. ;\s part of 
its $25 million marketing campaign. 

the compa- 
ny staged a 
star-studded 
DVD launch 
of Harry 
Poller and 
the Sorcer- 
er's Stone 
(known as 

Harri/ Potter and the Philosopher 's 
Stone in the IJ.K.1 in eariy May at Lon- 
don's King's Cro.ss station, complete 
with a Hogwarts-style hospitality area 
that had journalists and celebrities lin- 
ing up to get in. 

M the end of August, it organized a 
low-level fly-by of three Spitfires and 
the only surviving Bristol Blenheim 
light bomber over Pointe du Hoc 
beach at Normandy, for the launch of 
the Band of Brothers boxed set. The 
event also featured a speech by 
Supreme Allied Commander of NATO 
General Wesley Clarke. 

And Warner is not reserving its 
fireworks for current hits. At the end 
of September, it flew producer Saul 
Zaentz, director Milos Forman. actor 
Jeffrey Jones, and writer Sir I'eter 
Shaffer to Prague to be interviewed 
by approximately 100 European 
journalists for the launch of the DVD 
debut of. Amadeus — IMreclur's Cut. 

"We are seeing a tendency to move 
to worldwide release dates for both 
theatrical and video, so it's a great 
benefit to a marketing campaign to 
pull an event like (the Harry Potter 
DVD release). " says Mark llorak. 
Warner I lome Video executive VP of 
worldwide marketing. "You can say 
to people all around the world. "This 
product is now available on video, 
let's get started." It's a more efficient 
use of resources. " 

Warner has already seen the inter- 
national-launch-part)' tactic pay off. 
Harry Poller — which was released 
May 1 1 in the U.K. — broke a territo- 
ry record by selling 1.25 million units 
in its fir.st week, according to Warn- 
er {Billboard. June 8). The company 
reported that the title went on to sell 
10 million units in its first week of 
release in the U.S., where it first hit 
retailer shelves May 28. (Sales of 
Amadeus ' Sept. 24 U.S. release have 
yet to be reported by Warner, which 
releases the title Monday |14| in the 
U.K. Band of Brothers will be 
released Nov. 5 in the U.S. and Nov. 
25 in the U.K.) 
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i4:9Br 19.99 




10 




lOVBtSUVE tPicwuacvBEastwvuusicBiTBnAaMEMTMM Sade 


14^19.98 




11 




ROCXtNRIO cot uMsa MUSK wiaww WOK EinnnAMMHTKni IronMaldBn 


14.96/29.90 




14 




SUPERNATURAL UVE A'AMUKGonosNctMcvaoiiisa Santana 


19i9G/24.97 




15 




DEUCE A incPWiscwxcvsavruusicwiRTAMmnMm KofH 


14.98/19.96 




12 




THE UP M ^MKE TOUR * ' witviacwwDtiisT— utwpi ttrtWlArtMl 


I9L96/23.97 




17 




ONEMGHTONLYa ucAUuBcvvEavNwiSAi husk •wocDnsT MUG Ellon John 


lA flSm OA 


1»' 


30 






14.95/19.97 


ao 


25 




ALi IKE TIME IN 111E WORLD* sPAfWowviDEacHatiANTDisTGfwupiiiM Jurnp5 


5 96/5.95 


ti 


23 




11 UVE: JARS OF CLAY IN CONCERT mktwooo home vtoto iai«« Jars Of Clay 


1496 VHS 


n 


20 




UVE AT 6U00KAN epc musk wnasw musc WTtnuiMMWi i4jn OzzyOsbOUme 


14.96/19.96 


23 


21 




ALL ACCESS BJROPE MrBCConwtaxiwuBiMiMuscftviotooiSTaBnj Eminem 


19.9^4.96 


24 


33 




UVE IN PARIS* EAGiEvisiaH«ioN»»niriMHBniBti Diana Krall 


19.38/24.99 


2S 


19 




OUT OF HEART (WTO YOUR HEAD) HoiYWDOOiicaiMDSMusKMofowiM BBMak 


996 DVD 


26 


29 




THE DANCE a wmwbmmqimxowm Fleetwood Mac 


13.9924,3/ 


27 


22 




POPODYSSEY-UVE a j(v&!B]yMvnE04ini 'N Sync 


19-9^4,96 


n 


24 




THE DEFMITIVE COUECnON MUMuscmMMMKALMuscivaonstiit* Abba 


24 96 DVD 


» 


13 




DLACK SABBATH; VOLUME 1 sANciuurrSMeviHows Black Sabbath 


19.96 DVD 


30 


27 




LISTENER SUPPORTED a ' bmg mxoobb Oave Matthews Band 


19-95/24.97 


31 


26 




MTV UNPLUGGED: SHAKIRA sxmoeannxmmsK.xfCBa»im»a<twBm Shakira 


149^19.90 


32 


28 




ELEVATION TOUR 2001 nnRsci)fcvMX(HMiVBtuiMU9C«vwoDsr.MM U2 


l9LfiB/32J8 


33 


36 




SAUVAL ToaoasKnoNMAacwaaoMaAvstoiin! Tool 


24.9^.98 


34 


31 




LIVE IN LAS VEGAS moweinB Kiss 


19.9^19.98 


3S 


32 




VDE0GREATISTHrT5:HISTQIIViKiucii«BntwiwocrDn>^^ McMJadiSEn 


14 96/24 98 


3« 




uc Tminjcn uCh um 1 ttjc 1 wh^.^im. .. ,. .., ,, i.,.. p_iji &Li_iiji_ 

niuw^fcUNicVuUMci jnwoHDusivoeaocwANTDaTsnuPWB cMSnesBy 












17 




IJVE:2D01 • cotiMUAMusicwtoisaNYMusciNTiituiNMiNtMas Journey 


M.9&19,9B 


1 


35 




DEATH ROW UNCUT oMwwwvtNTUuo«sii««imc».«Hi 2Pac/SnO0p Dony Oogg 


19.96/19.95 


1 




HETOUCHEDMEiVOLUMEZsiWHouHwiiooniwovrsN^ BrisMoy 


29.95 VHS 


1 


37 




WE WIU ROCK YOU pvweh iMiPTAWMfm nta Oueen 


19.9B/24.9B 
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Sales data compiled 



TITLE 

LABEL/DISTRIBUTING LABEL & NUMBER 



Nielsen 

VideoScan 



PrindpoJ 
Performers 



m NUMBER 1 



1 Weeks Al Numbet 1 

BtlhCrasai 
Jotin Goodrnan 



The Beatles 



SiMlrtBiilock 

Bisn Chaplin 



Amanda Bynes 



JohnTravona 
Olvja Newton-John 



Sandra Butkxk 
BenChapNn 



tMedey Snl|)es 



JotMi Travolta 
OMa Newton-John 



BenAIRedt 
SanHifll L Jackson 



Bit! Paxton 
Matthew McConaughey 



JlmCmteal 
GuyPaarea 



BilahWoad 
lanMcKellen 



Christian Slater 
Patricia Aniuette 



DC ROOKIE (PIMg a SCAN) 

mil oiSNfY HOMi [NTTRiAnMrNT fiuiw MSTA MMt momfMon iim 



RESERVOIR DOGS: AU COUMS 

AinSM MM [NTERUINMKI IXBD 



HanmKi 
nnP 



BiiihWoad 
itMcKellen 



NEON GENBB: THE B« OF EVANGEUON 



NATIONAL LAMPOON'S VAN WILDER CUNRATCO) 



Ryan Reynolds 
TarafteM 



Ashley Judd 
Monjan Freeman 



Aa ABOUT THE BENJAMINS 



Ice Cute 
MkaEme 



JonFaweou 
Vlnoe Vaughn 



Charlie Sheen 

Tomr 



PataidtSwayze 
Jennifer Grey 



PG 



26.95 



R 29 95 
R 24.99 



NR j26J5 



NR 



NR 



PG 13 
NR 



NR 



R 

PG-13 



SfXMigetwh Squarepants 



NR 



The Simpsons 



Brian Cox 
MarisaCoughlan 



DemyOcMtp 



James Gandoffinl 

Lorraine Bracco 



dim Eastwood 
GeneHadunan 



NR 99.96 
R 28.95 



JoshHartnett 
Ewin McGregor 



24: SEASON ONE SIX-OISC COlLECTOirS EDITION 



neterSuOwrtand 



27 96 



OCTOBER 19 
2002 



Billboard TOP VHS sales: 





1 

3 




Sales data compiled bv ^* . 

*^ Nielsen 

TITLE VideoScan Principal 
LABEL'DISTRIBUTING LABEL & NUMBER Performers 




RATING 


PRICE 


ii 


1 




t3 NUMBER 1 2 Wsol-s Al Nirmb«f 1 

MONSTERS. INC. b«¥ CnSbi 

l>VMlNTWJ(M»JMMOMltNTimwiML>illZmi JOlWI GOOdmSl 


2001 


G 


24.99 


1 




BIG FAT LIAR Ff»Ue MuntZ 

■ -^oww AnondaBynes 


2001 


PG 


22.98 


1 


2 




THE ROOKIE [ta«isftari 


2002 


G 


22.99 


■ 
















THE LORD OF THE RINGSi THE FEUOWSHIP Of THE RING BiMVnod 

lanMiXellen 




PG-13 


22.94 






SPONGEBOB SQUAREPANTS: HALLOWEEN Spongetol) Squnpsils 


2002 


NR 


12.95 






MICKEY'S HOUSE OF VILLAINS «-^m«i 




NR 


22.99 




MURDER BY NUMBERS Sandra Bukx* 
'■■^ .1 ' BenChaplin 


2002 


R 


22.98 


13 




DARRIN'S DANCE GROOVES . „ 

UBTinnensan 


2002 


NR 


14.98 




8 




PETER PAN: RETURN TO NEVERLAND tnmsM 


2002 


G 


24.99 


9 




BLADE 2 iii_i„cn™ 


2002 


R 


22.94 


n 




THOMAS i FRIENDS: SALTY S SECRET -n-^ic^ 




NR 


14.98 


12 


12 




SCOOBYDOO MEETS BATMAN ,^ . - 

. . booooy*uoo 


2002 


NR 


14.95 


13 


7 

10 




DRAGONBALL Z; FUSION LAST SAIYAN (EDfTED) AnimalBd 


2002 


NR 


14.95 


14 




DRAGONBALL Zi FUSION^INTERNAL STRUGGLE (EDITEO) 


2002 


NR 


14.95 


15 


5 




DRAGONBALL Z: FUSION LAST SAIYAN (UNEDITED) A,i™_i 

luvMA' .J-, ivt: flnrmaea 


2002 


NR 


1495 


16 


14 




THE BEST OF SCHCXILHOUSE ROCK 30TH ANNIVERSARY EDITION 




NR 


1999 


17 


6. 




DRAGONBAU Z: FUSION-INTERNAL STRUGGLE (UNEDITED) 




NR 


14.95 


1» 




A HARD DAY'S NIGHT Tl«n««i~ 

MiKAMAl HUM tHItNUlNMNTilMlM VISUHDME tNILHUIMWNI ZSa '™ 1*03068 




G 


14.99 


19 




AP011013 TomHirts 

vviff-jj f II*-. II. AAt ^-«o mil KevMi Bacon 


1995 


PG 


6.98 


20 




CAPE FEAR RoOert De Mro 
.Luixi MckNalle 


1991 


R 


998 


21 


15 




WIGGLY SAFARI ti_«*__ 

inen^ipes 


2002 


NR 


14 95 


22 


16 
18 




JIMMY NEUTRON: BOY GENIUS ,_, „ 

M . , ., VI iMLiiMutwiBo Animated 




G 


22.99 


23 


HARRY POTTER AND THE SORCERER'S STONE DaM RadcMIe 

BnmaWabon 


2001 


PG 


24.99 


24 


17 




TARZAN & JANE t^-^ 


2002 


NR 


24 99 


2S 


24 




RUGRATS; HALLOWEEN , 

■.i..-n .........v -1 ■.■ii..i.™,^«i™ Anenaled 


2002 


NR 


12 95 



IHMA goid cemhcaoon Nh a miniini«n o> ISAU urxi or i datai vohimf at IS mihon M reM lor ihe«tncal^ reiflHM) pioqramL or ot ai leM 25,000 ana and SI mAoe si 
grami. and ofMlHiL 10(01 imwdSJmAon at MgfnndrMail for nivitfiH^ and Maban VUesScm Al iigta reHrvad 



-ssi- Biibooid TOP VIDEO RENTALS - 


i 


1 LAST WEEK 




Video Soitwata Daatsrs Assn . from more thafl lUOO vtda« tenui ^^^^^^^B 
ito«es 

TITLE r>rindp«l 
LABEL/DISTRIBUTING LABEL & NUMBER P«fform«r» 


a 
z 

1 


m 


1 




-i? NUMBER 1 

PANIC ROOM 

1 ■.'.''.^'^^J1l 


? Weeks Al Numbei I 
Jodie Foster 


R 


■ 


2 




MONSTERS. INC. 

.1 iii«(M«<itAi«M« fNtunuMMMim' 


Billy Crystal 
Jolin (Modman 


G 


1 






MURDER BY NUMBERS 


Sandra Brrltock 
BenChaplin 


R 


I 


3 




CHANGING LANES 


BenAltlecli 
Samuel L Jackson 


R 


I 




BIG FAT LIAR 


FranUe Munrz 
Amanrla Bynes 


PG 


I 


4 




HK3H CRIMES 


Ashley Judd 
Morgan Freeman 


PG 13 


I 


5 




40 DAYS AND 40 NIGHTS 

MiHAMAi HdM (tj:f HXAMWHTiWrnA VUUMWE BITEfnAeeWMTMm 


JoshHarhielt 


R 


I 


8 




FRAILTY 

IMA. :.i'i 1. iMi tMiRiAmMENT.'naMNatHONKvnoiiin 


BillPaiton 
Matthew McConaughey 


R 


I 


6 




THE RCXSKIE 

'. 1 1 ^lAMWMIIHXM Vtna MM[ UmRIAMMBn ■» 


Dennis Quaid 


G 


I 


7 




BLADE 2 

. .'.I'iMrNIWMMritlllMCVllXOW 


Wesley Snipes 


R 


w 


10 




WE WERE SOLDIERS 


Mel Gibson 


R 


12 


9 




THE COUNT OF MONTE CRfSTO 

. ■<lMf INItRTAmMirtt MBit 


Jim Caviezel 
GiryPearce 


PG 13 


13 


12 




SHOWTIME 


HoherlOeNiro 
Eddie Murphy 


PG 13 


14 


11 




NATIONAL LAMPOON'S VAN WILDER 

1.. -.MLMWAHMtimUt •'atUl» 


Ryan Reynolds 
Tan Bad 


NR 


15 


13 




DRAGONFLY 

ii.ii .vfoiaisA 


Kevin Cosbier 


PG'13 


16 


14 




JOE SOMEBODY 


TImARen 


PG 


17 


19 




THE NEW GUY 

-V .MtirAINUINratttl 


DJQualle 
Eliza Dushlui 


PG-13 


IS 


16 




THE SWEETEST THING 


Camenm Diaz 
Chrlshna Applegate 


R 


19 


18 




THE LORD OF THE RINGS: THE FEUXIWSHP OFTHE RMG 

'.! . ■ . -I. .. '.\Air.;WAR%P»MOMfVinr(lVll 


ElilahWoad 
Ian McKellen 


PG 13 




17 




QUEEN OF THE DAMNED 


Aaliyah 


R 



CO unto Of a Mar wolim ol It hMm M raOil toi ttaWhcalh iwImhi 

jMMHMB carticalian tor a iiMnimM Hta ol aUO0 wite 

>i tumMM) ratal for niirtti«a«ncal M«« P KXD. VW Busmen Media 



proenmc. orot tl iMat lUB w 
MrfS»maionai(atMitD 
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Connect with the music 
industry's most 
importam decision 

malieisin 
Billboard Classified 



Call: 1-800-223-7524 Today! 

Fax aH ads to: 64^-654-4798/99 cx 
email to: jserrette@billboard.com 



Youradindudesallsdng 
onliiilboard.com 



mfer 17 million page viewsamontli 

www.billboard.com 



DUPUCATION/ 



DUPLICATION/REPLICATION 



MUSIC MERCHANDISE 



POWER TOWER 

CD & DVD DUPUCATORS 



Produce your own CDs and 
DVDs with these high speed, low 
cost, easy to use duplicators 

Available with 1. 3 Of 7 dnves 
_ _. . 7 full CDs In under 

3 minutes 

rjf~^ Up to U DVDs 

N , per hour 



www.veritysystems.com 



VERITY 



Providing solutions for your 
In-houso CD & DVD production 



800 642-5151 



fW MEDIAWORKS" 

VV " "»'>. CD On^m Slum turn. 
V V Retait KnOy Complete CD Podcogts 

1-80021 1-A689 

Call For Quotes and a Frea Info Pack et! 
www.mediaworkicd.com 



COi • C&AQM • COA * 91APQ} CDs • AUOO CASSETTES 

NEED CDs? 

the choice is 

'SmCLEARkk 

lence for over 30 years. 

880-0073 

www.crystalclearcds.com 

Doru Mtsnnw • wit de9gn • pmiN; • pumgmg 



We're Listening... I wv^snot 



Whether Your Audience is a Few Thousand 
or Several Million. 

Depend on the world's largest optical disc manufacturer for: 



I CD and DVD Replication 

I Audio Mastering 

I key2audio"' Copy Control 



I Graphic Design 
I Distribution 



Sony Disc Manufacturing 

800-368-7316 

http-y/sdm.sony.com 



COMPACT DISCS - 60e EACH 1 


ITS A BETTER DEAL! 
"ADD IT UP" 

1.000 CDi 600.00 
1.000 |n>tl/Wrap 150.00 
1.000 2-l>i! Book/Tray 240.00 


NATIONAL TAPE DISC 

CORPOBAIION -1 

Ill0 48lli«n. Kortli ■Niilwllt.TN )71M f~ ^ ■ 

1 -800-874-4174 

Digital Moslering Services OH^iro/Awc/w i jjir^^ 


S 1.090 00 

from your CD-Reudy Master 
& Prinl Ready Film 


1 SAME DAY SERVICE! rM^i 

1 (on thort run CD 8. Cassette copies) LL. ^^^Bj 


www.ntdc.com ^M^W'^^flT' 



^^^^^^^^^^ 

^^^^^^^^^^^^ 



FULLY 
PACKAGED! 



000 
CASSETTES 
64 EA. 



CDR DUPLICATION! 

$2.00 each (min. 50) 

• IN JEWEL BOX • 
FAST TURNMOUNDI 



d^mmUP CALL NOW! (800)423-2936 

\>' " ^ "" > V » 1015 W. ISABEL STREET, BURBANK. CA 91506 

CUSTOM SERVICE Fax (818) 569-3718 • sales@alshire.com • www.alshire.com 



Music T-Shirts 
Mugs and More! 

To order, please visit us at: 
www calepress.com/offthemark 
and select music. 




MUSIC MERCHANDISE 



BUY DIRECT AND SAVEI 

WMe otUei people are rapsiog Iheir prices, w« 
are Slashing ourt Major label CD's. c«ssettM 
*r>d LP's as tow as 50C Yoyr choice from the 
rrwst extensrve listir>gs svailat}te. 
For free citalog cal (MW) 
Fax ^^£MKt247 o 

P.O.BOK A TrwMon, NJ. OMI-OOM 



7 or write 



EQUIPMENT FOR 
SALE 



cheaplights.com 



tttl^M Fog Machines 
*5^3^From $38.50 

lights For DJ't And Bands 

DMX Intelligent 
Ughls from $1 95 



800 880-0883 



Analogue Media Technologies Inc. 

CD/DVDA/HS Repliclion, CD/DVOrom, 
Authoring, Printing, 
GraphicsVDestgn. Mailing. 
Warehousing, Oistnbution, 

1-800-777-1927 on-llne-quotes 
www.dupHcatlon.ca 



REAL ESTATE 



RECORDING STUDIO 

World (eknown recording siudio 
lamous lor vintage equipment 
lor sate - Midtown Manhattan 
2 Live rooms 1 Mastering suite 
$1^ Million - OwTwr ratlring 
Call 212-982-5380 



Avid or Preteols 
Studios for Ront 

With plenty ottice & storage space. 20 
Minutes from Midtown in No. NJ 
201-981-0499 



LISTENING STATIONS 



500 CDs = $ 969 
1000 CDs = $1069 

■ ■TAIL niADV CD PACKAGES 

rtom rouK ocsiew dm disc 



300 FULL COLOR 11x17 POSTERS 

ONLY $99 

wilH Vuu( CD/DVD PaLkutf.' 

■ ,iii4-t.|.iini,iiiiiiiimijijniiw 



~.' f. ^'^■n (iiplication 



(800) WAVE CD-I 

www THIHDWAVEMFDIA COM 
CZ3 - — •» - 



WtCAMPVTWiMSSKtW^BIIBVf.-CMimiam 



Looking for a durable headphone 

Features: * Exceptional sound quality and bass response 

• Steel arrrtoured cable (rubber coated) 

• Rpinforced covered steel headband 

• Replaceable ear-pads. 

visit us at 



www • dbi int • com 



intern alional 

(807) 468-8494 



BSSsfflat- 



kNakamlchl* 

[» ^jr- pHniJ Sl(ltir>r-i 




PUBUCITY PHOTOS 



UBI-ICITY 
PRINTS 



B&W 

8x10"s 

500 - '90 
1000 ■ '120 



IW17 r FI.X'Klri ^\ Siilf I'll 

roir Frvv i-«aa-$»-s336 

I'U n Kl Jlicpiclunri. com 



Looking for a 
record deal ?? 

Gelli-itj sigcufl is veiy t',ird to do Bui we wJI 
gel Itie fecortJ deal you arc looking for' Guar- 
anleed Service Can row lo receive your 
FREE inlotrnation 



I 



Taleiit 2000 

S00499-G3SG 



If 



For Billboard Classified Advertising email Jeff Serrette at jserrette@billboard.coni or Fax 646-654-4798'99 
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65 



T-SHIRTS 



HELP WANTED 



mmmjm 

B/ICKfTUGe 

FASHION 




Worldwide Disirihutors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 
STIC KERS. PATCHES. FLAGS & MORE! 

t heck out our website catalog: 

www.baekstaje-fashioii.eom 

or coll for a free price lisl flyer (dealers only): 

800-644-ROCK 

louisidelhe U S- - 52U-443-01(X)) 



SERVICES 



COMPUTER/ 
SOFTWARE 



OMGEHOllS TREES 

SKETCH COMEDY 
USIEN AT 
www.daiigerDusirees.coin 



RecordTrak 




Inventory U^n^gw^ni 
For Record Stores 



800-942-3008 



PUBLICATIONS 



The Ultimate Resource for 
Touring Bands & Musicians 



BILLBOARD'S 18TH EDITION OF THE ^fflfjlfl^ 

Musician's Guide to^jfft 
Touring and Promotion 

Irtcludes: 

• City by city club directory 

• Tapeldisc services 

• A&R directory 

• Music services directory 

• Music industry websites 

• Road nightmares of the stars 

• PLUS-Exclusive: What every 
artist must know about A&R! 

• And much more 
Only $15.95 - $18.95 overseas, 
(includes shipping) 

Order by phone 800-407-6874 or on our website 
www.musiciansguide.com 

Mention code TGBB when ordering! 




PUBLICATIONS 



WANTED TO BUY 




FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

vwvw.discmakers.com,' bb 
info ^ discmakers.com 



^DISCMAKEItS 



TOP $ PAID 

For: Cd s, Lps Cassttes, 
Video s & DVD s 
Call (201)986-0909 
Fax (201) 986-7755 



BILLBOARD 
CLASSIFIEDS 

ww-wr.billbofiurcl.com 

for mora Info omUi 0OO-aaa-7B«4 



Intern Wanted 

8iliboard Magazine s New Yorti ottice is hinng in- 
terns to assist tl>e Special Events Dapartmtnt 
looking lot a qiHCh learner who is organoed and 
detaii-oriented Knowledge ot Excel a plus Fof 
college credit only ■ no pay Contact Billboard at 
646.654.4660 or pdemo^blKboard.com 



Director of Sales 

Yoik Enlertainment is looking for a Director 
of Sates for tt>e DVD & VHS sell 
through market Experience with naiwnaJ 
retailers a must 
Fax resume with salary history to 
928-962-SOS3 



NOTICES/ 
ANNOUNCEMENTS 



BILLBOARD CLASSIFIEDS 
MOVE LUXURY 
REAL ESTATE 
TO THE STARS 
REACH THE 
HIGH-POWERED WORLD 
OF MUSIC 
& ENTERTAINMENT 

Call Mark Wood - 
Real Estate Manager 
661-270-0798 - Fax: 
323-525-2395 
Billboard@musician.org 
1-800-223-7524 

Reach all the movers 4 shakers 
every week through the pages ot 
Billboard - a force in the 
musicJerttertairtment industry 
lor over tOO years 



HAVE A POSITION TO FILL? 
WANTTO REACH HIGHLY 
QUALIFIED PEOPLE FAST? 

LOOKNOFURTHER! 
BILLBOARD CLASSIFIED 
IS THE 
HIRE AUTHORITY! & 
NOW THE CLASSIFIED 
SECTION IS ON-UNE! 
WWW.BILLB0ARD.COM 
CALL: Jeff Serrette 
@:800-223-7524 
for more info. 



Content Determined By 
More Than Core Audience 



BY DANA HAU 

Airplay Monitor 

Recently, new R&B/hip-hop outlet 
CKEY (Wild 101) Buffalo. N.Y.. took 
advantage of being licensed to the 
Canadian .side of that border market by 
playing unedited rap. W'hile Canada's 
broadcast regulator, the Canadian Tele- 
vision-Radio and Telecommunications 
Council (CRTC). has historically been 
more conscious about the actual con- 
tent of .songs — or DJs' discussiorus — 
than lyrics per se. the station s move 
ignited considerable controversy in 
the market and prompted a CRTC 
invest igiition. 

The station has since pulled un- 
edited rap from its ainva\'es. but it rai.s- 
es the question: Would U.S. PDs play 
unedited music if the Federal Com- 
munications Commission (FCC) al- 
lowed them? With rhrthmic and R&B 
radio playing .so much music with 
barely bleeped rough language, why 
not just go all the way? 

KSFM Sacramento. Calif.. PD 
Byron Kennedy has come closer than 
mo.st in the industry. A veteran of the 
former KPTY Phoenix, co-owned by 
CKEY consultant Jerry Clifton. KPTY 
regularly pushed the lyrical envelope, 
playing such records as King Missile's 
"Detachable Penis. " Now. Kennedy 
says, "it's difficult for me. because I'm 
a huge believer in freedom of speech — 
and I'm sure people who low Eminem 
are not offended by his lyrics. So philo- 
sophically, many of my listeners 
wouldn't mind. ^\nd if you're a brand- 
new station with nothing to lose, it 
might make sense. It's a great way to 
get everyone's attention. But with my 
station, which targets primarily wom- 
en, I have a lot of moms and daughters 
who would probably go nuts if they 
heard a lot of unedited songs. " 

Kennedy adds that for some pro- 
grammers, it's a ver>' .specific strategj' 
to play unedited songs. "If j-ou want to 
make a lot of noise, playing unedited 
versions of songs is the perfect way to 
get attention. .At the same time, you 
have to be wry aware of where to draw 
the line. In my opinion, playing a hip- 
hop song that contains a curse word is 
one thing, but being tasteless and irre- 
sponsible is another ... In a post-9/1 1 
world, you have to be seasitive about 
playing certain records like "Fuck Tha 
Police.' It's a much more sensitive soci- 
ety' that we live in today. " 

Across the border from CKEY. 
WBLK Buffalo PD Skip Dillard says. "I 
would absolutely not jplay unedited 
songs. e\Kn if FCC rules allowed it]. You 
have to remember who your audience 
is. If you're targeting a female audience 
18-34. which most of us are, only a wry 
small segment will stand for that. " 

P-^ING OFF THE ADVERTISERS 

Orlando. PD of WLLD (Wild 98.7) 
Timpa, Fla. — another station that isn't 
known for shying from controwrsy — 
probably would not play unedited 
.songs "because of the backlash from 



advertisers. With your listeners, you 
could probably easily get away with 
playing more curse words now. but 
you would have to kill >'our listening 
at work' .sweepers, because that audi- 
ence would go away completely which 
would affect your adwrtising. " 




Kennedy agrees. "I've done the rad- 
ical thing before and jhavel seen a 
ma.ss exodus of clients, even though 
the core demo might like it." 

Orlando adds that some owners see 
it as bad business. The FCC provides 
for a "safe harfcor " between 10 p.m. and 
6 a.m. "You can say whatewr you want 
and air unedited songs, according to 
the FCC. " he says. "But our company 
I InlmitN'l chooses to not air any unedit- 
ed versions of songs, period. " 

He continues. "We already catch 
flack for playing songs with "ass' in 
them ... so you know community 
standards won't allow anything more 
than that." 

COMMUNmr STANDARDS 

Does "communitj' standards " mean 
only your listeners or the community 
(wrall? 

WNPL (Blazin' 106.7) Nashville PD 
Darrel Johnson says, "It's about serv- 
ing this community." While he pro- 
grams music for his core audience, 18- 
34. and " a lot of curse words and 
certain content is not olfensiw to those 
listeners." he also has to consider that 
" you have 8-, 9-, and 10->'ear-olds lis- 
tening ... even if tliey are not your tar- 
get I know a lot of people want to say 
it s the rcspoasibility of the parent but 
it's partly our re.sporeiibility, too." 

Mark Adams, director of program- 
ming for Rose City Radio and PD of 
KXJM (Jammin' 95.5) Portland. Ore., 
says his station comes close to what 
CKEY did. "|We're| a pretty deliber- 
ately offensiw, in-your-face, pushing- 
the-envelope kind of radio station. 
That's by design to cater to the audi- 
ence that is core to this format and 
this station." 

Radio, Adams says, is becoming 
" less regulation-based simply on the 
feet that community standards have to 
apply. And with radio stations increas- 
ingly micro-targeted to a wr\' partic- 
ular audience, that is the only voice 
you listen to when determining how 
far is too far" 
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Showbiz 



ROCK ROYAUY There's a myth perpet- 
uated by many in rock'n'roll that only 
artists under the age of 40 are truly viable 
and at the top of their game. Hk ElolBng 
Stones shatter that myth time and agaia 
In (act. this year is shaping up to be one 
of the best for the veteran rockers. Their 
nesv set. Forty Licks, streeted Oct. 1 (see 

(X-er the Counter, pafle 69). 

Frontman Mick Jagger gives his 
most outstanding film performance in 
years as the owner of a male e.sa)rt .serv- 
ice in The Man From Elysian Fields. 
currently on release in select cities. His 
character, lAither Fox, is a debonair ras- 
cal with a sensitive heart he tries to hide. 




THE ROLLING STONES 



Jagger often ends up playing him- 
self in films, but with this feature-film 
role he shows impressive grmrth as an 
actor. We always knew Jagger just 
needed the right role I it sure wasn't in 
the 1992 sci-fi homh Freejack). and he 
brings to Elysian Fields the right mix 
of irony and sincerity. Although the 
mox-ie focuLses on a financially strapped 
writer (played by Andy Garcia) who 
ends up vmrking for Fox. Jagfier's char- 
acter—also the film's narrator — pla>'s 
the most pivotal part in the story. 



Jagger says of the role. "All the 
research was done in my own head. I 
thought it was an interesting charac- 
ter that 1 could have fun with and 
bring something interesting to. " 

In addition to the positive notices 
Jagger has had for Elysian Fields, the 
Stones' current Licks tour is garner- 
ing rave reviews. On Jan. 18, 2003, 
HBO will televise the Stones live at 
MadLson Sqiiare Garden in New York. 

On SepL .'50, the band played a rare 
and unforgettable show at New York's 
Roselarxl Ballroom. The set was delight- 
fully unpredictable. Sure, the Stones 
played a few standard favorites such as 
"Jumpin' Jack Flash," 
"Brown Sugar," and "Start 
Me Up, " but the concert corv 
sisted of mainly lesser- 
known Stones songs, ex- 
tended blues jams, and 
rarities like "She Smiled 
Sweetly" and "That's How 
Strong My lx)ve Is." Quite 
simply, the show was an in- 
\i lur-face celebration hill of 
attitude, musical glory, and 
the spine-tingling energy 
that's pure rock'n'roll. The 
Stones do still have iL 
"It's a challenge and fun, 
especially when you're .so LLsed to play- 
ing big places," Jagger says of doing 
smaller shows. "We're going to try and 
do a different set list at each event. " 

Expect a home-video (\US and DVD) 
release next year from the Licks tour. 
According to sources, it is likely that the 
home video will be the 1 IBO concert 

In other Stones-related TV news, 
Jagger and fellow Rolling Stone Keith 
Richards will appear as animation 
characters on The Simpsons in an 
episode premiering Nov. 10. 



NEWSLWE- 

Sinus Satellite Radio will exclusively premiere Foo Fighters' new album. 
One by One. one week before its Oct. 22 release date (see story, page 10). 
Sirius is sponsoring Foo Fighters' upcoming U.S. tour, and Sinus sub- 
scribers will be able to purchase tickets before they go on sale to the gen- 
eral public . . . Clear Channel Radio (CCR) names two new regional VPs of 
programming: Dave Le Frois for the Northeastern area and Mary Fleenor 
for Huntington, W.Va., and Da^lon. Ohio. Le Frois was CCR operations 
director for Rochester, N.Y., while Fleenor was CCR operations manager 
for Dayton . . . Badger Communications names Jim Champlain COO. 
Compiled by Carta Hay. 
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Web Premieres 
L4)gOiiAsKey 
Marketing Tool 

Continued from page 1 

promolionsi with AOL. Now there's a 
whole menu to choose from. " 

For instance, when Kpic Records 
was looking to promote the track 
"Cochise" from Audioslave — the col- 
laboration between former Sound- 
garden frontman Chris Cornell and the 
remaining members of Rage .'\gain.sl 
the Machine — the label turned to 
Yahoo's music channel. Iaunch.com. to 
debut the song online on the same day 
as its radio premiere. 

The promotion — in which the band 
was extensively plugged on the front 
page of both Yahoo and Launch, and 
an e-mail blast was sent out to regis- 
tered Launch users categorized as rc)ck 
fans — generated more than 175.000 
streams of the track in the first 24 
hours and upwards of 2,50,000 listen- 
ers within the first week of being post- 
ed on the site. 

During the promotion. Audioslave 




CONROY 



shot to the top five of the Yahoo Buzz 
index, which tracks the most popular 
search terms on the site. The promo- 
tion also paid off for Epic by building 
Audioslave's site traffic and database of 
fan.s. (To hear the track, users had to 
register their e-mail address at the 
band's official site, audioslave.com.) 
The promotion also included pre-order 
opportunities via Yahoo Shopping. 

"The fans now know where to access 
more information about the band. I 
have a band and a song that is now on 
a major metrix report and is getting a 
lot of attention," Llewellyn says, not- 
ing that the impact on awareness is the 
equivalent of 20 typical promotions. 

He adds, "If you can get back that 
a song has been streamed a quarter- 
million times in the last week, that 
really means something. To say I have 
doubled my database for this band via 
this promotion means a hell of a lot, 
as well." 

The Internet premieres are gener- 
ally seen as mutually beneficial part- 
nerships, providing strong content for 
the sites and cheap promotional value 
for the labels. The promotions can 
include the premiere tracks, exclusive 
downloads, artist-specific streaming 
channels, behind-the-scenes footage. 



videos, chats, listening parties, and 
retail links. 

MEDIUM. AUDIENCES GROWING 

The concept of premiering music 
on the Web is not new. I^el execu- 
tives and operators of music Web por- 
tals say there have been many world 
premieres on the Internet in the past 
that have gone unheralded. 

"What we're really talking about is 
the formalization of the process," says 
Mark Ghuneim, senior VP of online 
and emerging technologies for the 
Columbia Records Group, "As the 
medium has grmvn, you've started to 
.see this stuff become more memorial- 
ized as a concept. " 

As the practice has become more 
commonplace and more consumers 
are connecting to the Internet via 
high-speed broadband connections, 
the promotions are, in turn, translat- 
ing into big traffic numbers. 

This is especially true for AOL Music, 
which regards its First Listen/First 
View offerings — in which songs and 
videos get exclusive premieres, usually 
for less than a week — as the Web 
masic equivalent of a high-profile pro- 
gramming block on network TV. 

According to AOL, a First Listen of 
Britney Spears' "Boys" remix gener- 
ated 1.35 million streams in one day: 
Will Smith's "Black Suits Comin' 
(Nod Ya Head)" did 850,000; Nelly's 
Hot in Herre" did 760,000; and 
Brandy's "What About Us?" did 
750,000. Even Bruce Springsteen 
unveiled four tracks from his latest 
Columbia album through the pro- 
gram, which collectively generated 
more than 2 million streams. 

First Listen has debuted close to 40 
tracks since its inception in January 
2001, First View was launched last 
October and has introduced close to 
20 videos. AOL says the most-watched 
offerings, Ashanti's "Happy" and 
Creed's "One Last Breath," each gen- 
erated more than 700.000 streams in 
less than a week. 

For both programs, content is avail- 
able on an on-demand basis and the 
promotions are packaged with pre- 
order and commerce links, as well as 
links to artist biographies, interviews, 
and other information. 

World premieres on Yahoo Launch 
— including videos from Eve, Dis- 
turbed, and Linkin Park — operate in 
similar fashion and are generating 
similar traffic numbers. Yahoo 
claims. Each video has topped more 
than 1 million views within the first 
week of release. 

Internet executives cite such suc- 
cesses as proof of the Web's inherent 
marketing power. AOL Entertainment 
VP/GM Kevin Conroy says, "Many 
people rushed to the Internet as a sales 
medium and leaped right past the 
really critical role that the Internet 
can play — and is playing — in expos- 
ing new music, creating awareness, 
and creating fans before an album 
appears in a store. " 

What's more. Yahoo Launch chief 
Dave Goldberg maintains that leading 
Web properties — especially in a peri- 
od when broadband use is growing — 
are proving to be as viable a promo- 
tional channel as either TV or radio. 

"We're now delivering the number 
of impressions that |labels| would get 
on television. " Goldberg says. "We're 



AOL Music's 
First Listen 
Top Rve 

AOL Music's First Listen program, 
wliich debuts new singles online 
before radio, MTV, or any other 
Internet outlet, is attracting mass 
audiences that can draw north of 
700.000 streams in a single day. 
Listed below are the five biggest 
First Listen premieres. 

Britney Spears 

"Boys" Remix 
1.35 million in one day 
Will Smith 
"Black Suits Comin" (Nod Ya Head)" 
850,000 in one day 
Nelly 
"Hot in Herre" 
760.000 in one day 
Bruce Springsteen 

"The Rising" 
755.000 in two days 
Brandy 
"What About Us?" 
750.000 in one day 



[streaming! over 40 million videos a 
month at this point, and we will get 
more people in a day to see a video 
than they will get on television. And 
that's people choosing to watch it. If 
half a million people watch on MTV 
and we get a million people to watch 
it, that's not equivalent Because a mil- 
lion people chose to watch the video 
vs. people who just had the TV on at 
the right time. So. on average, those 
people are more valuable." 

Still, the value of the Internet 
audience is a matter of debate, and 
the actual sales impact of online 
campaigns has been hard, if not 
impossible, to judge. 

Most agree the effect on e-com- 
merce sales has been limited. While 



AOL Music's 
HrstVlew 
Top Five 

AOL Music's First View program 
debuts new videos before they air on 
MTV or other Internet channels. 
Launched in the wake of the success 
of First Listen, the program is draw- 
ing upwards of a half-million 
streams In under a week. Listed 
below are the five most-watched 
promotions. 

AshantI 

"Happy" 
755.000 in seven days 

Creed 

"One Last Breath" 
705.000 in three days 
Elvis vs. JXL 
"A Little Less Conversation" 
545.000 in five days 
Alanis Morlssette 
"Hands Clean" 
491.000 in seven days 
Red Hot Chill Peppers 

"By the Way" 
459,000 in seven days 



virtually ever>' Web promotion — pre- 
miere or otherwise — includes com- 
merce links, sources say the response 
rate on such offers remains low. 

But Aaron Foreman. MCA VP of 
new media, .says the popularity of Web 
promotions helps signify that the 
Internet " is a media outlet just like any 
other media outlet and one you have 
to make sure you are on." 

What's more, he says, the com- 
merce links in Web promotions are as 
much "a model for where things are 
going to go" as they are an opportunity 
for immediate sales. 

Foreman says the industry is "real- 
istic" about current online commerce. 
"The number of purchases being made 
online is still pretty minimal." he says. 
"But it's growing, and if we can get 
everything together and get people 
interested in the digital offerings, that 
will grow as well." 

As Internet promotions proliferate, 
labels are experimenting with the 
length and timing of windows for 
Internet premieres and their various 
options for partners. 

For example. Warner Bros. Records 
is promoting Faith Hill's new album. 
Cry, by premiering separate menus of 
tracks and videos at AOL Music and 
Yahoo Launch. 

TURF WARS 

Despite such attempts, it is some- 
times difficult to avoid turf wars, espe- 
cially with traditional media. 

One label new-media chief says his 
participation in a recent AOL First Lis- 
ten promotion caased so many prot)- 
lems with radio partners that he now 
questions whether the upside of the 
online exposure is worth the grief 

"I just had a lot of problems with 
radio complaining. I had stations in 
some markets downloading it and in 
other markets threatening they 
weren't going to play it. " the executive 
says. "Frankly. I don't feel comfortable 
going before the radio add date, espe- 
cially with major releases." 

AOL's Wilson acknowledges that 
radio has been resistant to the First 
Listen concept at times, but he main- 
tains that overall, radio accepts it 

"It's somewhat of a partnership, in a 
weird way. " Wilson says. " We're offer- 
ing the song first but it's creating such 
visibility for the artist that it trickles 
down, because they are getting it a few 
days later. So it only helps them. 

"Radio wants songs to become famil- 
iar," he adds. ""They do their call-out 
research — 'Do people like it |or| do 
they not like it' By giving people this 
awareness before the call even comes 
in. it only helps radio with their adver- 
tisers if people say, "We love this song — 
play more of it' " 

Some Internet executives say the 
success of First Listen-type pro- 
grams will prompt leading radio 
conglomerates to get into the act 
with similar vehicles. 

On the video side. MTV Networks 
expresses less concern about the likes 
of AOL and Launch grabbing exclu- 
sives. Tom Calderone. VP of music and 
talent programming at MTV. points 
out that the network's '"360" strate- 
gy — which allows for the windowing 
of content through mtv.com. MTV. and 
MTV 2 — is compelling enough to the 
music industry that it is not hurting 
for attractive online premiere oppor- 



tunities. The channel has done Web 
premieres — known as ""360 premieres" 
— for the likes of Avril Lavigne. the 
White Stripes, and Vanessa Carlton. 
What's more, he .says that the network, 
by and large, does not consider some- 
thing premiered until it unveils a song 
or video. 

At vh 1 .com. senior VP/GM of inter- 
actK* Jason Hirschom says he is more 
aggressively moving into Web pre- 
mieres in an effort to enharKe the net- 
work's "Music First" positioning. 
"These listening parties and video 
debuts are our lifeblood. They're very 
important strategically and competi- 
tively," he says. "We want to establish 
vhl .com as the place people look to as 
their filter for music." 

The push for Web exclusives is set 
to ratchet upward, as additional Inter- 
net players — including sites specializ- 
ing in commerce — look to pre-street 
premieres as a way to drive revenue. 

" It is competitive becaase the mar- 
ketplace has pulled it in this direction. 
Digital content lends itself to this sort 
of a promotion. " Pres-splay VP of music 
programming Alex Luke says. " Music 
online has been most powerful with 
unreleased and exclusive content— 
and I think it will continue to be." 
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I'ressplay. for example, has begun a 
new premiere program in which mul- 
tiple tracks from a new relea.se will be 
available to subscribers prior to street 
date as on-demand streams or teth- 
L-rcd downloads. Eariy participants in 
the program include Kelly Rowland. 
Bon Jovi. Natalie Cole. Nine Days, and 
LL Cool J. 

The other leading commercial sub- 
scription .sen'ice.s — MusicNet. Rhap- 
sody, and FullAudio — have nut yet 
followed suit 

But whether premiere content is 
available through a paid subscription 
service or for free, windowing via the 
Internet is enabling the music indus- 
try, using a mix of secure tracks and 
videos, to extend the setup of an 
album over the course of months — as 
was the ca.se with AOL in the setup of 
TNveet's Elektra album. Southern 
Hummingbird — rather than over a 
number of weeks. 

Wilson says. "As time goes on. peo- 
ple are recognizing we are a real mar- 
keting force for the music industry, 
and that"s what this is all about: a fun- 
damental shift on how online is viewed 
at record labels. That was one of our 
goals, and quite honestly it"s happen- 
ing a lot quicker than we anticipated." 
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A LOOK BEHIND THIS WEEK'S CHART ACTION 
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by Geoff Mayfield 




SEEMS UKE OLD TIMES: What year is this? 
There's a time warp on The Billboard 200. as 
EMs Presley and the Rolling Stones share slots 
in the top five for the first time since 1965 (see 
Chart Beat, page 4). Hits collections by both leg- 
endary acts waged a close battle for the chart's 
top rung, with the King edging the World's 
Greatest Rock'n'Roll Band by an 8.6% margin. 
Both compilations earn bragging rights. 

Elvis 30 #] Hits moves 337,000 units in its 
second week, a 33% erosion that is much less 
severe than the drops that usually follow a 
500,000-plus 
start. It has 
sold 837,000 
units in its first 
two weeks. 

The Stones 
almost double 
their previous 
best Nielsen 
SoundScan 
week, as the 
double-length 
Forty Licks 

starts with 310,000. Of the five other albums 
the band has charted since May 1991 — when 
Billboard began using SoundScan data — 
Bridges to Babylon had the largest haul, mov- 
ing 160,000 when it bowed at No. 3 in 1997. 
With this start, four of the Stones' previous five 
albums have begun inside the top 10, vM\Forty 
Licks matching the peak Voodoo Lounge 
achieved in 1994. 

At traditional music stores, the Stones title 
actually outsells Presley's by a 9.6% gap, but the 
latter continues to derive the lion's share of its 
oomph from mass merchants, where it sur- 
passes Forty Licks by a 44.8% margin. Music 
retailers accounted for 46% of the Stones' first- 
week sales but have only contributed to 28% of 
Presleys' units to date. 

The Stones set replaces Presley at No. 1 on 
Top Internet Album Sales, but it begins with 
Web sales of 7,000 units, whUe£tois30 #7 Hits 
started with 14,000. 

MARCH TOWAROTHE HOUDAYS: When you see 

seven new albums enter the top 20. you can 
practically smell the scent of Christmas trees. 
In fact, there's even a seasonal album, the multi- 
act WOW Christmas, bowing at No. 131— the 
first to make the chart in 2002. 

The fresh troops help improve album vol- 
ume by 3.8% over the prior week's sales but 
still trail the .same week last year by 6.25% (see 
Market Watch, page 6), continuing 2002's sad 
and prolonged refrain. 

Not all the news is bleak, though, as rapper 
Xzibit .scores his first top 10 placement on The 
Billboard 200 (No. 3, 156,000 units) and his sec- 
ond No. 1 on Top R&B/Hip-Hop Albums. His 




2000 release. Restless, actually had bigger sales 
frames, as it arrived only a couple of weeks 
before Christmas, when store traffic is high. But 
in that heavier competition, it peaked at No. 12 
on the big chart. 

The collection by American Idol finalists, 
including winner KeDy ClaHcson, follows close 
behind (No. 4, 146,000) and is No. 1 on Top 
Soundtracks. Rock band Good Charlotte, which 
saw its first album peak at No. 185, blasts in at 
No. 7 (1 17,000), while its eariier set rockets 41- 
1 on Top Pop Catalog Albums. A gixxl measure 
of Good Charlotte's punch came firom Best Buy, 
which bundled the new and old album togeth- 
er at a bargain price. 

REFRESHED: Value-added special editions, each 
bundled with a DVD-Video disc, bring sales spikes 
to two rock 
bands. Incu- 
bus grabs The 
Billboard 200's 
Greatest Gain- 
er (139-58, up 
136%), while 
the Strokes 
win the Pace- 
setter cup 
(156-73, up 
117%). This 
marks the highest rank for the former since the 
June 15 issue and for the latter since March 9. 

WHEN OLD IS NEW AGAIN: Since the middle of 
last year, three different country acts — 
SheDaisy. Dbiie Chicks, and most recently Jo 
Dee Messina — accomplished something that 
seemed inconceivable when Billboard formu- 
lated catalog-album criteria with SoundScan in 
1991 and revised it again in 1997. Each of the 
three managed to get active airplay for a track 
from an album that was nearing or past its sec- 
ond birthday. In each case, we made exceptions 
that allowed those albums to remain on our 
current charts beyond 104 weeks. 

Rather than make frequent exceptions to the 
rule, we're amending our criteria, effective 
immediately, to allow any 2-year-old album with 
a track that is growing at a monitored format to 
extend its current status, regardless of the title's 
Billboard 200 rank. Country' acts prompted this 
amendment, but Dido, whose album started 
slowly, would have stretched at least a few more 
weeks on The Billboard 200 had this rule been 
in place when her No Angel moved to Top Pop 
Catalog Albums in September 2001. It will be 
trickier to consistently maintain the new crite- 
ria, so labels are encouraged to contact Bill- 
board chart managers when albums still click- 
ing at radio approach the two-year mark. 

Additional reporting by Alex Woulis in New York. 
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GOOD GOING: Shanb IWain joins a very small 
circle of artists that have debuted inside the top 
25 on Hot Country Singles & Tracks, as "I'm 
Gonna Getcha Good! " — from her forthcoming 
album. Up! — checks in at No. 24. This tops her 
previous debut mark, set when "Love Gets Me 
Every Time" arrived at No. 29 in October 1997. 
TNvain turns the top-25 fraternity co-ed, 
joining Garth 
Brooks and 
JPBQ Alan Jackson 

as the only ar- 
^Jf^ tists to bow 

f^l^ that high in 

'- the 13 years 

of the Nielsen 
Broadcast 
Data Systems 
era. Brooks' 
No. 19 start 
with "The 

Thunder Rolls" (1991) continues its reign as 
the highest debut on the chart, and his 
"Wrapped Up in You" has the second-best 
entry, at No. 22 in October 2001. Jackson's 
"Where Were You (When the World Stopped 
Turning)" started at No. 25 last November. 
With slightly more than three days of airplay, 
"Getcha" tops all of the recent superstar lead- 
single debuts, with 1,929 detections. Faith 
Hill's "Cry" arrived at No. 32 with 1 ,066 plays; 
Hm McCraw's "Red Rag Top" opened at No. 
34 with 909 .spins. On The Billboard Hot 100, 
IVvain debuts at No. 65 with "Getcha." her first 
stop on that chart since 1999. 

Topping the country chart for a second time 
is Keith Urban with "Somebody Like Me." 
which posts the most detections the chart has 
seen in more than a year. "Somebody" gamers 
6,187 spins and is the first song to collect 6,000 
plays in one week since Blake Shelton's 
"Austin" claimed 6,077 detections in the Sept 
1, 2001, issue. It is the most spins the chart has 
seen at No. 1 since Lonestar's Tm Already 
There" grabbed 6,306 plays in the July 2 1 , 200 1 , 
issue. Urban 's first trip to the top of the page 
was "But for the Grace of God," which reigned 
in the Feb. 24. 2001, issue. This is the sixth con- 
secutive week that the prior issue's No. 1 song 
failed to maintain the chart's top perch. The last 
time we had such a turnover was way back in 
November/December 1993, when seven weeks 
passed between consecutive-week No. Is. 

DAY HAS COME: Madonna's "Die Another Day" 
debuts at No. 41 on The Billboard Hot 100, the 
highest debut on the Hot 100 in more than a 
year (see Chart Beat, page 4). "Day," the title 
track h'om the upcoming James Bond film that 
hits theaters Nov. 22. draws 35 million audience 
impressions in its first week at radio. MTV pre- 
miered the video for "Die" during Making the 




Video, and Madonna was interviewed on CNN's 
Larry King Lii>e the same day. A commercial 
maxi-single, in both CD and 12-inch vinyl for- 
mats, is due Oct 22. 

Elsewhere on the Hot 100, Jennifer Uqwz 
earns Greatest Gainer/Airplay honors with 
last week's Hot 
Shot Debut, 
"Jenny From 
the Block." 
The track gains 
16 million lis- 
tener impres- 
sions and 
jumps 67-38 
on the Hot 100. 

Kelty Clark- 
son's "A Mo- 
ment Like 

This" drops from the No. 1 slot as sales of the 
single fall 55% to 65,000 units. While her air- 
play continues to rise (up 9 million), "Dilem- 
ma" by Nelly Featuring Kelly Rowland reclaims 
the No. 1 spot as its audience is still far above 
the pack at 135 million. 

'RKHT STUFF: "You Know You're Right " by Nir- 
vana moves 22-2 on Modem Rock TVacks. the 
biggest jump into the top five (excluding 
debuts) since Live's 'The Dolphin's Cry " rose 
25-5 in September 1999. With a spin increase of 
1.616, "Right " shatters the record for the largest 
detections jump by a title already on the chart. 
The prior high was 1,102 by Pearl Jam's "Given 
to Fly" in January 1998. On the Hot 100, " Right" 
debuts at No. 55, the band's first charting sin- 
gle since "Lithium" hit No. 64 in August 1992. 

MISSY SAID KNOCK U OUT? The competition 
intensifies on the Hot R&B/Hip-Hop Singles & 
Tracks chart, as LL Cool J and Missy "Misde- 
meanor" Elliott aim for Nelly's crown. LL 
creeps up 3-2 with "Luv U Belter, " while Missy 
climbs .5-3 with " Work It. " with both titles gain- 
ing 1 1%. A mere 1 12 points separate ""Dilem- 
ma"' fi-om "Luv,"" with "Work" only 500 points 
behind the latter While "Better" has a 12-inch 
vinyl to add sales points, "Work" has the bene- 
fit of being the newer track, which might allow 
greater growth at radio. 

Sean Paul's "Gimme the Light " earns this 
issue s Greate.st Gainer/Airplay designation (up 
10 million listener impre.s.sions). moving 11-5. 
It is the first top 10 for I'aul and the first reggae 
track to hit that portion of the chart since Shag- 
gy's "It Wasn"t Me " went to No. 3 in February 
2001. At the other end of the chart. Paul does 
double duty, making an appearance on "Holla at 
a Playa" by Jim Crow, which enters at No. 97. 

Additional reporting by Keith Caulfield in Ijos 
Angeles and Steven Graybow in New York. 
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The Immaculate Collection 




IB 


17 


METALUCA ♦ ' 




Metal lica 




37 


32 




THE BEACH BOYS Th« Gr<atmt HIti Voluim 1: 20 Goorl Vibrationi 

.Al '1 . .iiw) llD»iitNi 




23 


33 




LYNYRO SKYNYRO 

Ml A ll JtlSWI 




All Time Greatest Hits 








VARIOUS ARTISTS Momtw Maih 

wAiALVam a»sei 


And Other Songs Of Horror 




19 


20 




AC/DC ♦ ' 

tSilMil RAIlltS lit »lT9il 




Back in Black 








U2 A 

:.LA-..n;«,iiia,M:, ii;»iiHi 


TheBestOf 198O-19V0 




21 


21 




CEUNE DK>N A' 

MUSIC iJiSbCPic '1] a(iliant 




All The Way...A Decade Of Song 








CREEpEN« CLEARWATER REVIVAL A' Chronid* Tin 20 GmtMt Hits 




24 


24 




TOM PETTY AND THE HEARTBREAKERS A' 




Greatest Hits 




50 


35 




2PAC A 

" -1 i1l»»W 


All Eyez On Me 




28 


25 




PHIL COLLINS A 




...Hits 




44 


43 




SANTANA ^ ' 


Supernatural 




33 


36 




BON JOVI a' 

viNLLii iA:aiiiJMii iiDniijn 




Cross Road 








LYNYRD SKYNYRD * T)» Bfst Of Lynyid Skynyrd: 20tlt Ctntury MastmHwlMMllari CollKtioit 
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"■ Billboard ARTIST I 



Chart Codes: 
-ALBUM5- 

The Billboard 200 (B200) 
Btuegrass (8C) 
Blues (BL) 
Classical (CL) 
I Classical Crossover (CX) 
Contentporary Christian (CCJ 
Country (CA) 
Country Catalog (CCA) 
Electronic (EA) 
Gospel (CA) 
Healseekers (HS) 
Independent (IND) 
Internet (im) 
1022 m) 

Contemporary 1022 (CI) 

Latin Albums (LA) 

Latin: Latin Pop (LPA) 

Latin: Regional Mexican (RMA) 

Latin: Tropical/Salsa (TSA) 

New Age (NA) 

Pop Catalog (PCA) 

RSB/Mip-Hop (RBA) 

Rsa/Hip Hop Catalog (R8C) 

Reggae (RE) 

World Music (WM) 

-SINGLES- 

Hot too (HlOO) 

Hot 100 Airplay (HA) 

Hot 100 Singles Sales (HSS) 

Adult Contemporary (AQ 

Adult Top 4o(A4o) 

Country (CS) 

Dance/Club Play (DC) 

Dance/Sales (DS) 

Hot latin Tracks (LT) 

Latin: latin Pop (LPS) 

Latin: Regional Mexican (RMS) 

Latin: Tropical/Salsa (TSS) 

RiB Hip Hop (RBH) 

R» B Hip-Hop Airplay (RA) 

RSB Hip-Hap Singles Sales (RS) 

Rap Tracks (RP) 

Mainstream Rock (RO) 

Modern Rock (MO) 

Top 40 Tracks (T40) 

Rankings from biweekly charts are listed in 
italics during a chart's unpuijlished week. 



uStMMK CC2l;HSl5 
2003: M49 

iPac PCA 27, 48: RBC 1, 2, «, 6 

3 Doon Dowm: MO 20; RO 6 

JO SraKte H) MVS: HS 16; RO 34 

3UK HlOO 78: RBH 92: RS ;6: T40 36 

3rd Stone: B200 91; RBA 13; RBH 86 

JoCtnt: HS Al: IND 26: RBA 62; RA 42: RBH 43 

7laEs<ltRlc:INTl9 

ablll:IND47;RBAe9 

-A- 

Aallyah: 8200 148: RBA 39: HlOO 19; HA 16: RA 4: 

RBH 4 
AUK PCA 17 

Abow Tlw Lw: HSS 24: RS 14 
AC/DC: PCA 21 
LosAcosta:LAi8:RMA7 
Acoustk Alchemy: 0 1; 
Bryan Adams: AC 13 
Ryan Adams: B200 96: INT 24 
YWanda A<lams: CC 22: GA 6. 29; RBA 59; RBH 91 
ItKe Adklns: CA 48: CS 40 
Aarosmith: B200 90; HSS 44 
Olrittiila AsuOna: Hioo 50: HA st; HSS 70; T40 
24 

AlB.RIcll:eA9 

Alberto Y Roberto: LT 32: RMS 15 
Gerald Albri(hL' 024 
AUazar [>C47 

Gary Allan: CA 28: CCA 20: CS 38 
Bcmanl Allison: BL 13 
IIairlnAUyson:;7S 
AmbeRDSis 

Anwrlo: B200 95; RBA 24; DS 12; RA43; RBH 44; 

RS36 
Tori Arrras: A40 37 
Los Anodes Azules: LA 6a 
Mart AnOnny: B200 iBS: LA 26: TSA 3: DS 8: 

HSS 60; LT 19: TSS 3 
AimfcAMio 
Aroma; RMS 39 

AshantI: B200 20; RBA 14: Hioo 23, 24, 61: HA 
23. 24, 60; RA 10, 34, 47, 48; RBH 10. 35, 48, 
SO. 95: RP 20: RS S4: T4a 20, 37 

Rodney Mldns:CS 47 

Aiidloslave;MOl3:ROl3 

AodlOMnt: HS 21 

Avant: B200 181; RBA 41: RA s8; RBH S9 
Ramon Ayala r Sus Brawos Del Norte: U 61: IT 

48; RMS 10, 22 
Steve AzanCS 36 

-B- 

e2X: B200 164; RBA 63: HSS 52; RA 21: RBH 22: 
RS69 



Baby D: IND 30: RBA 8; 

Badk»:LPS2i:LT28:TSS2s 

Eiykah Badu: Hioo 73: HA 74: HSS 40: RA iS; 

RBH 18: RS 26 
Baha Men: WM 6 
Anta Baker RBA 58 
BobBaUMn:08 

Oiaril -Owclr BalUmore: Hioo 61: HA 60: RA 48: 

RBH 50; RP 20; RS 72; T40 37 
Banda El Umon: RMS 28 
Barrda El Recodo: IND 44; LA 19: RMA 8; LT 15: 

RMS 3 

Sanda Machos: LA 42: RAM 17 

Banda Tlerra Btanca; LT 43; RMS 18. 34 

PatrWa Baitier:;zs 

GaloBaiblcri:022 

liither Sames: GA 23 

Pancho Barraza: LA 70 

Cedlla Bartoll: a 2. 7: HS46 

B8Mali:AC2;: HSS 30 

The Beach Boys: PCA 44 

Beanie Slgel:RS so 

Tile Beatles: B200 112 

Bedc S200 1;: INT9 

DanW BedlngfMd: B200 87: DC 4: Hioo 16: HA 

20; T40 7 

Beenle Man: B200 129; RBA 30; RE 2; Hioo 99; 

RA 71; RBH 70: RS44 
Tony Bennett: yz 2 3 
1U> Benolt BL 11 

Bcnzino: Hioo 98; HSS 46; RA 60: RBH 37; RS 18 

Beto V Slis Canarks: RMS 27 

Bl( Boy: Hioo 94; HSS ;s; RA49; RBH 45; RP 22; 

RS47 
BlgTrayOeee:RBA6; 

BfgTVrners: B200 80; RBA 27; Hioo 53; HA 53; 

HSS 51; RA 25; RBH 24; RP 16, 21; RS 35, 74 
Bllal:HSS62;RS46 

Ruben Blades: LA 37: TSA 7 

B-U(lt: B200 12s; IND 6; RBA22 

Mary J. Bilge: EA 12; RBA 96; RBC 18; DC 17 

BUndsidc: B200 190; RO 22 

Tlie Blind Boys Of Alabama: GA 9, 37; HS 36 

Andrea Bocelll: CX 2 

Mkhaal Bolton: AC 21 

Joe Bcnamassa: BL 4 

Bon M: PCA 2$; RO 33 

Bond:C«7 

Bone Tfiugs-N-HamHMly; RBC 8 

Boo: Hioo 53; HA 53; HSS 51; RA 25; RBH 24; RP 

16; RS 35 
Bowling For Soup: MO 40 
BoySelsFlre:HS43 

Boyz II Men: B200 167; RBA 36; RA 39: RBH 61 
Michelle Branch: B200 54; A40 7, 16; AC 18; Hioo 

21. 27; HA 22, 29; T4O 13. 15 

Brandy: RBA 7;; DS 2; HSS 27; RBH 93; RS 28 

Tbnl Braaton: RA 64; RBH 67 

Breaking Bcn|amln: HS 27; RO 23 

Mkhael Bndier.;Z9, 21 

|lm Brkkman: AM 3, 4; AC 11 

Bright Eyes: IND 37 

Sarah Brfghtman: Of 6, 9 

Brooks k Dunn: CA 36; CCA 16; CS 2: 

Garth Brooks: CA 49; CS 20 

Bobby Brown: RA $6; RBH 60 

lackson Browne: B200 82; INT 18; AC 27 

Nrxman Brown: O 7 

l(eonB(yce:RA63;RBH63 

|oeBlldden:RBH86,89 

Johnny Budz: £A 22 

UsBukl$:LA7i 

BusU Rhymes: HSS 66; RA S4: RBH jj; RS 24 

Juanlta Bynum: GA 10; IND 33 

Tracy Byrd: CA 32; CS 7; Hioo 51; HA so 

-c- 

CaddlUic Tih A.ICA. Tah Murdah: RBH 95 
Oiris Cagle:CAs3 

Pastor Klfbyjon Caldwetl And The Windsor 

Vlllase UMC Mass Choin GA 8 
Calhouns:RBA87 
Tti€ Calling: Mo 15. 38; HSS 28 
Los Camlnantes: LA 75 
Camonauge: iND 39; RBA 69 
CamVofi: B200 39; RBA 26; Hioo 4: HA 3; HSS 36; 

RA 8; RBH 7; RP 4; RS 16; Ti^o n 
Los Candos De Durango: LT 33; RMS 14 
The Canton Spfritui^s: GA 25 
Cardenales Oe Nuevo Leon: LT 31; RMS 13 
Mariah Carey: AC 24 

Vanessa Cartton: B200 32; A40 5. 34; ACi; Hioo 

28. 30; HA 27, 38: T4017 
)ose Canens: CL 4 
Aaron Carter: B200 110 

Brandon Casey: Hioo 60; HSS 2; RA 50; RBH ^4; 
RS2 

BrUn Casey: Hioo 60: HSS 2; RA50; RBH 34; RS 
2 

johnny Cash: CA 75; CCA 13 
Butch Cassidy: RBH 83 

Eva CassMy: B200 119; IND 4: INT 20. 22; PCA 15 
Rkardo CastOlon: LPS 37 
Cee-Lo: Hioo 94; HSS 55: RA 49; RBH 45; RP 22; 
RS47 

Chamllllonaire: INO 43: RBA 78 
Manu Chao: LA 32; LPA 14: WM 3 
Steven Curtis Chapman: CC 36 
Chayanne: HS 40: LA 14: 9; LPS B; LT 8; TSS 
12 

ChenDS 3, 7; HSS 31, 59 

Kenny Chesrwy: B200 37; CA s; CCA s; PCA 14; CS 

12. 27; Hioo 57: HA 54 
MarkChesnutt: Hioo too 
Chevelle: MO 14; RO12 
Chtcago: B200 84 



TTw Chieftains: B200 uB; WM 1, U 

Charlie Christian: JZ 17 

Charlotte Church: CX 5 

CKY: B2DO 196 

Guy Qark: CA 73 

Janwson Clark: CS 58 

Maurette Brown Clark: GA 24 

Terri Clark: CS 25 

Dorinda Qark-Cole: GA 15 

Karen Clark-Sheanl: CC 24; GA 7; RBA 93 

Kelly Qarkson: A40 36: AC 12; Hioo 2: HA lo; 

HS5i;T40 8 
TWinkie Qark-TeneU: GA 26 
The les Claypool Frog Brigade: HS 22: IND 19 
Clipse: B200 25; RBA 10; Hioo 39: HA 40: HSS 18, 

29; 9A 14. 31; RBH 12. 30: RP 13. 24; RS 7. 9 
Tanvny Cochran: CS 21 
Kellie Coffey: CA 41: AC 16; CS 33; Hioo 97 
Coldptay: B200 26, 173: INT 15; A40 26: MO 31 
Natalie Cole: B200 79; /iT 2; RBA 42 
PhR Collins: PCA 24: AC 4 
H)hnColtrane:;/ii 

Common: Hioo 73: HA 74; HSS 40: RA 18-, RBH 
18; RS 26 

Conjunto Prtmavera: HS 12; IND is: LA 7; RIMA 2: 

LT 5; RMS 1 
Conjure One: DC 28 
K8rTyConnick.|r.:jlZ25 
Control: LT 46; RMS 23 

Elvis Costello & The Imposters: B200 180 

Counting Crows: B200 161 

Deborah Cox: RA621 RBH 65 

Et Coyote Y Su Banda TWra Santa: LT 25, $0; 

RMS 9, 24 

Creed: Bzoo 42; PCA 5. 29; A40 2; Hioo 7: HA 6: 

MO 37;R0 25.T40 4 
CreederKe Qearwater Revival: PCA 47 
Elvis Crespo: TSA 11; TSS 16 
Crlstlan: HS 33; LA 13; LRA8; LPS 9. 16: LT 13. 26: 

TSS 24 

Shcryi Craw: B200 44; A40 9, 19; AC 6; CS 51; DC 

33: Hioo 42; HA 41 
CeliaCnu:LA38;TSA8 
The Crystal Method: EA 24 
Cuisillos De Arturo Msdas: LT 47: RMS 21 

-D- 

Da Hood: IND 3s: RBA Bo 
DarfiMonk5:DCi4 

Dashboard Confessional: HS 17; IND 17 

TaytorDaync:DC8 

Deep forest: WM 14; DC 30 

Default: IND 13 

DefUppaid:PCAio 

Kevin Denncy: CS s6 

Karl Denson^ Tiny Universe: O 23 

John Denver: CCA 23 

Devin: B200 183; RBA 32 

Louie OeVHo: EA 13, 23; IND 49 

Mamond Rio: B200 89; CA 11. s8; CS 2; Hioo 32; 

HA 31 
DMo:DSl4 

AnI DIFranco: B200 185; IND 11 
RickyDlllard:DC39 

CaUne Dkn: B200 86; PCA 22: AC 9. 10; HSS 7S 

The Oiplainats: HSS S4: RS 20 

Dirty Vegas: 6200 147; EA 1 

Disturbed: B200 10; PCA 2; Hioo 68; MO s; RO 3 

Dixie Chkks: B200 s; CA 2; CCA 2, 3; INT 6; PCA 

4, 9; CS 9, 26; HlOO 47, 90; HA 46; HSS 6 
D| Encore: EA 18 
D| Escape; EA 23 

Dl Sammy: B200l49;EA2;DS4;Ht0034;HA37: 

HSS4l;T40l8 
D| Shadow: EA 20; DS 20 
Do: DS 4; HlOO 34; HA 37; HSS 41; T40 18 
Dominic TSS 26 
Placklo Domingo; C£ 4, s 
Don Won: HSS34;RS2S 
Do Or Die: RBA 83 
WIU Downing: O 9 
downthesun: HS 37 
Dr. Dre: RBC 14, 17 
DropWck Murphys: HS so; IND 28 
Dnj HIU: RA 6s; RBH 66 
DSD: B200 118; IND 3; RBA 48 
D¥Mle: RBH 81 

-E- 

E-40:RBA56 
Eagles: PCA 38 

Steve Earte: B200 114; CA 14: IND 2: INT t6 
Earshot- RO 26 
£azy-E: RBC 16 
Duke Ellington:// 13 

Missy "Misdemeanor Eiilotl: Hioo $, 84; HA 4; 

HSS 67; RA 3. 26: RBH 3, 26. 84: RP 2; RS 

34: T40 26 
Chris Emerson: AC 23 
Emerson Drive; CA 42; HS 45: CS 33 
Eminem: B200 9; PCA 7, 26; RBA 6; RBC 3, 11; 

HlOO 9, 12; HA 7. 11; MO 32: RA 17. 32; RBH 

17, 36; RP 11, 15; T40 10. 21 
The Emmanuels: GA 36 
Enemlgo: LA 44; LPA 18 
Bill Engvalt:CA37 
Enya; B200 160; AM 2; PCA 18 
Faith Evans: Hioo 84: RA 26. 59; RBH 26, 61. 75; 

RS37 

Sara Evans: CA 33; CS 18: Hjoo 82 

Eve: B200 33; RBA 19-, Hioo 3; HA 2; RA 6; RBH 6; 

RP 3; T40 2 
)euica Eve: DC 32 
Evolution: DC 22 
Cesarfa Evora: WM 4 
Eyes Cream: DC 21 



-F- 

Lara Fabian: LPS 31 

Fiabotous: HlOO 221 HA 3i; RA 13; RBH 14, 791 RP 

8; RS 43, 70; T40 33 
Jimmy Fallon: 8200 172 

Fat >oe: Hioo 89; HSS 32; RA 36; RBH 32: RP 23: 

RS 13 

Felix Da Housecat: DS 11 

Vicente Fernandez: LA 21. 23; RMA 10. 12 

Field Mob: RA 74: RBH 74 

Fierce Ruling Dhra: DC 43 

lose Manuel Flgueroa: RMS 30 

Filter: RO 40 

Finch: H5 25 

Five For Fighting; AC 3 

The flatlanders: CA 71 

Flatt & Scruggs: BG is 

Fleetwood Mac: PCA 31 

Renee Reming: CL 3 

Floetry: B200 19; RBA 4; RA 29; RBH 29 

Flogging Moily:IND40 

Juan Diego Florez: Ci 11 

Nico Rores Y Su Banda Pure Mazatlan; LT 39: 

RMS 17 
)oseph Fonseca: TSS 30 
Luis Foosi: LPS 19; LT 37; TSS 35 
Foo Fighters: MO 4: RO 10 
Julia Fordham: DC 40 
Radrtey Foster CS 44 
FourpUy:C/4 
Mario FrangouUs: CX 3 
Kirk Franklin: B200 151; CC 10; GA 3; RBA 49 
Freekey Zekey: Hioo 4: HA 3; HSS 36; RA 8: RBH 

7;RP4; RS l6;T40 11 

Russ Freeman: Q 17 
Nc(lyFurt«lo:RAs2: RBH $4 

-G- 

Kenny G: Bioo 30: Q 2, RBA 28: AC 20 

Peter Gabriel: B200 16; INT 3 

Bni & GlorU Gaither And Their Homecomii^ 

Friends: CC 26, 32 
Gaither Vocal Band: CC 31 
James Galway: CX 12, 13 
GMgStarr: RS 31 
Gloria Gaynor^ DC 15; DS 19 
VMcaGenaiubaio 
Ghostface Ullah: HSS 8: RBH 96; RS 3 
Ginuwine: Hioo 13. 36. 89: HA 12, 35; HSS 3a; RA 

11. 24, 36; RBH 11. 25. 32: RP 14, 23; RS 13. 

49:T40 14 
Dana Glover A40 35 
Godsmadc RO 17 

Good Chartone: B200 7: INT 12; PCA 1: MO 17 
Good Bad Ugly: HSS 19; RS 6 
Goo Goo DolLs: A40 18 

Gotti: HlOO 53; ^ 53: HSS 51; RA 2$; RBH 24; RP 

16; RS 35 
Glenn Gouid: CI t; INT 25 
Gcwl:»4i3 
Amy Grant: CC 15 
Al Green: RBC 15 
Green Velvet: DC 26 
Greenwheel: HS30 
Lee Greenwood: HSS 42 
Pat Green: CA 61 
Hand Griffith: CA 54 
Andy Griggs: CS 41 
GrttS:CC33;HS 32 
)osh Groban: B200 4B; AC 8 
Grupo Bryndte: LA 52. 56 
Gnipo Exterminador: LA 57 
Grupo Mania: U 34: TSA 6; LPS 33; a 42; TSS 8 
Gnjpo Montez De Durango: LA 58 
GTS: DC 27 
GusGus;DC3i 

-H- 

Deftrick HaddomGAai 

Charlie Haden:yZ9 

Daryl Hall Jotin Dates: AC 5 

Anthony Hamilton: Hioo 29: HA 28; RA 12: RBH 

13; RP 10; RS 62 
Fied Hammond: B200 120; CC 7; GA i; RBA 46 
Herbie Hancock:// 21 
Jayn Hanna: DC 22 
Roland Hanneman; HA u 
Jennifer Hanson: CS 39 
The iiappy Boys: EA6; HS 19 
Royi1afgnive:/Z2i 

Dr. Ciiarles G. Hayes & The Cosmopolitan 

Waniofs: GA 27 
Hayseed Dixie: BG 13 
Heather Headley: RA 37; RBH 36 
Eric Heatherty: CS 46 
limi Hendrlx: PCA 39 
lennifer Love Hewitt: A40 39 
ftith Hill: CCA 12: A40 33: AC 2: CS 14; Hioo 33: 

HA 32 

The Hives: B200 170; MO 24 

Dave Holland Big Band: // 7 

Dave Hollister: RA 75: RBH 76 

Steve Holy: CS 37 

i4ometowm News: CS 49 

Hoobastank: 6200 130; A40 31; Hioo 34; HA 55: 

MO 12, 35; RO 32. 36; T40 40 
John Lee Hooker BL 9 
Whitney Houston: DC 3: HSS 21: RS 66 
Rebecca Lynn Howard: B200 116; CA 15: CS 16 
Los Huracanes Del Norte: LA 31 
Norman Hutchins: GA 20 

Ice Cube: RBH 83 

Enrique Igleslas: B200 70. 81: LA 1: LPA i; AC 7; 



LP5l:LT3;RMS2S;T5S6 
tlo: DS 13 
llegale5:TSS23 
Iman: RMS 38 
Incubus: B200 58; MO 18 
IndiaJMe: B200 11, 154: INT 17: RBA 3, 67: Hioo 

91; RA 33; RBH 33; RS63 
Infamous 2.0: Hioo 15: HA 14; HSS 37; RA 9; RBH 

9:RP6; RS23 
Interpol: HS 13: IND 16 
Intocabte; LA 331 LT 29. 38: RMS 12, 16 
trv Gotti: Hioo 61: HA 60: RA 48: RBH 30: RP 20; 

T40 37 

Isyss: B200 35; RBA 12: HSS 14: RBH 88: RS 21 

-J- 

Atan Jackson: B200 78; CA lO; CCA 21; CS s: Kioo 

49 i HA 48 

Janet Jackson: Hioo 99: RA 71; RBH 70; RS 44 
Jadaklss; Hioo 38: HA 36: HSS 14: RA 33; RBH 33; 

RS 2ii T40 22 
Jagged Edge: Hioo 22; HA 21: RA 13; RBH 14: RP 

8; T40 33 

Jaheim: RBA 66; RA 33, 39; RBH 37, 41 
Bishop T.D. Jakes: GA 28 
Bob James: Q 11 
Boney James: CJ 12 
Etta James: BL 3 

Etta James & The Roots Band: BL 10 

Tim Janis: NA 7 

Al Jarreau: 0 3; RBA 70 

)a Rule: B200 193; RBA 94; Hioo 61: HA 60: RA 

48. 56; RBH 50. 60; RP 20; T40 37 
Jay-Z: RBC 19; RA 37: RBH 39: RS 30 
Jazze Pha: RBH 97 

Wydef lean: RBA 47: Hioo 80; HSS 10; RA 23; 

RBH 33: RS41 
)ene: RS 55 

Waylon )ennings: CA47 

Jewel: DC lO; DS 3; HSS 45 

Jim Crow: RBH 97 

Jose Alfredo Jimenez: LA 67, 68 

Jknmy Eat Worid: B200 iii; A40 4; Hioo 43, 88; 

HA 43: MO 9 
Joe:RA68: RBH 64 
Elton )ohn: PCA 36; AC 22; DC 49 
Carolyn Dawn Johnson: CA 37; CS 30 
Jack Johnson: B200 62: A40 13; Hioo 81 
Salxina Joltnston: DC 43 
Syleena Joiinson: HSS 66; RA 34; RBH 33; RS 24 
Donell tones: B200 179: RBA 37: RBH 99: RS 53 
George Jones: CCA 22 
Glenn Jones: RBA 88 

Norah Jones; 8200 13; C7 1: INT 8; A40 8; AC \r, 

Hioo 72 

Sir Charles Jones; INO 48; RBA $7, 79 
Richard Joo:Ct 14 
Jordi: LPS 33 

juanes: B200 163; HS 4: LA 5: LM 3: LPS 11, 18: LT 

10, 35; TSS 14. 17 
aedusT.|udd:CA6o 
The|udds:CCA 14 
Jugga The Bully: RS 73 
Juicy J: RBA 97 
lumps: B200 194; CC 13 
Jurassic s: HSS 71; RBH 90 
p(LHSS3 

Kabah:LPS34 
Ibnu Kaljuste: CL 9 

Israel Kamakawiwo'Ole: IND 32; WM 2 
Kandl: HSS 67: RBH 84: RS 34 
Anthony Keams: WM 10 
SaiifKeita: WUii 

Toby Keith: B300 17. 193; CA 4. 22: CCA u; PCA 

41: CS 11; Hioo 69. 83; HA 67 
R. Kelly: RBC 12: HSS 65; RA 67: RBH 68. lOO 
The Kenoty Brothers: GA 38 
Las Ketchup: B200 133; HS 2; LA 3; LFW 3: Hioo 

67: HA 63; LPS 7: LT 71 TSS 3 
Alicia Keys: B200 174; RBA 99; Hioo 3; HA 2; RA 

6;RBH 6;RP3: T402 
Khia: B200 118; IND 3; RBA 48 
Angelkpie Ktdfo: WM is 
Kid Rock: B200 92; PCA 16; CS 31 
KMz Bop Kids; 620068 
Carole King: PCA 33 
Kiss: B200 186 

Mark Knopfler B200 38; INT 7 

BeyOfKe Kitowles: DC 30; RA 37; RBH 39 

Kom: B200 85; MO 23; RO 14 

Jane Krakowslii: AC 11 

Diana Krall: B200 18; INT 4;// 1, 3 

Alison Krauss: BG 4; CA 30 

Krazy:RBH8o 

Chad Krocger A40 11; HA 38; RO 39: T40 37 
KRS-One: IND 38; RBA 76 
Krumb Snatdia: RS 31 
Kya-PI: RE 4: HSS 22; RS 33 

-L~ 

Lade Bac RBH Ss 

Lady Saw; A4022;Hioo8:HA9;HSS68:T40s 

Ladytron: EA IS 

La Ley: LA S3 

Holly Lamar: CSss 

Lanrya: DC 7 

Mark Lane: HSS 16; RS s 

Large Professor: RS 71 

Lasgo; DS 18 

The Last Mr. Bigg: RBC 20 

Avril lavigne: B2oo 6; A40 1. 30; AC 19; Hioo 6, 

11; HA 5. 13; HSS 38; T40 3. 6; TSS 38 
Donald Lawrence ft The TrKlty Singers: GA 18 
Layo ft Bushwaclia!: DC 11 
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Leclrotuv: DC /is 
Gerald Leveft: RA 35: RBH 51 
Yvonrw John Lmns: DC 19: DS 2^^ 
Uberacion: MS iB; LA 8; RMA 3; RMS 37 
SalvRore UcKra: a 8 
Ottmar Uebert: NA 15 
Ufehouse: B200 56; CC 3; A40 28 
U*Fate:RA63; RBH 63 
U'Flip: B200 31: RBA 11: RA 72: RBH 69 
UG«tius:HSS 22: RS33 
Ulon aibe Ust SMe Boyz: RA 73; RBH 73; RS 
*8 

IM' Mo: Hioo 17: HA 19; RA 40; RBH 38; RP 18; RS 

38; T40 16 
UIRob:IND46 
UI*Smolce:RS64 
U'Tykes: HSS 34: RS 25 
LH Wayne: B300 lAS: RBA 38: RBH 94: RS 67 
AwDn Lines: CS 32 
LinkJn Parte B200 32, 98 
Dole MHton: BL 8 

German Uzarragi: LA 43; RMA 19; LT 21: RMS 7 
UCod |: Hioo lO; HA 8; HSS 33; RA 2; RBH 2; RP 
5; RSii 

London Symphony Orchtstra: or 1 1 
Lonestar: CA 29: CS 31 

Loon: Hioo 13, 78: HA 12; RA 24, 64; RBH 2$. 67, 

92; RP 141 RS 49. s6; T40 14, 36 
Angvt Lopez: LA 49; LPS 24; LT 40-. TSS 10 
Jennifer Lopez: OS i; Hioo 38: HA 36: HSS 11; RA 

53; RBH 55; RS 19; T40 22. 34 
Patty Loveless: BG 9: CA 72 
Ludacrts: B20094: RBA 45; Hioo 15; HA 14; HSS 

37: RA 9. 63; RBH 9. 63; RP 6; RS 23 
lynyrd Skynyrd: KA 20, so 

-M- 

Mack 10: mo 3S; RBA 80: RBH 83 
Mad-housc: DS 17 
Mad Uon: HSS 63: RS 27 
Madofvia: PCA 43; A40 40; DS 23: Hioo 41; HA 
42;T4019 

Nana: B200 126: LA 2: LRA 2: LPS 2: LT9: TSS 11 
Alme« Mann: B200 142; IND 8 
Manny Manuel; ISA 13; TSS 19 
Vklor Mantj«lle: TSS 37 
Maraca: TSS 32 

Mario: B200 66; RBA 2;; HlDO 7;, HA 66. 72: HSS 

49; RA 20: RBH 20; RS 52. 68 
Bob Mariey: PCA 12: RBC ; 
Bob Mirley And Tile Wallen: RES 
Damian "|r. Gong" Marley: RE 12 
Branford Marealis Quartet: 15 
Biad Martin: CS 60 

Angle Martinez; B200 136: RBA 34: Hioo 17: HA 
19: RA 40; RBH 38; RP 18; RS 38: T40 16 

Mary Mary: B200 122; CC 8: GA 2; RBA 40; RA 70: 
RBH 72 

IMasque: O 20 

Master P: HSS ;4: RBH 80: RS 20 

matchbox twenty: A40 17; Hioo 71: HA 70; T40 31 

Keil<ol«at5ul:CJ6 

Dave Matttiews Band: B200 50: A40 3: Hioo 56: 

HA 6]; T40 30 
John Mayall and the Btuesbreakers: BL 6 
John Mayer: B200 27. 105: A40 6. 10: AC 14; Hioo 

37;HA34;T40 23,39 

Maysa:0i8 
M'Black: DC 24 

Martina McBride: B20a 69: CA 8: CS 3, 41; Hioo 

46: HA 45 

Deibert McCiinton; B200 132: BL 1. 7; CA 17; IND 

7; INT 14 
Nko(e|.Mcaoud:DC2o 
(>onnleMcauiWn:RBC9 
Neal McCoy: CS S4 
)ohn McDermott: WM 10 
Reba McEntire: CA S2 

Tim McGraw: B200 124, 199; CA 16, 23; CCA 2S; 

CS 17; Hioo 70. 85; HA 68 
Marion Meadows: Cy 25 
BradMehldaii:y^6 
Roy D. Mercer: CA6s 
MercyMe: B200 41. 152; CC 2, It 
to Dee Messina: CCA 24 
Melallka:PCAi9 
M-FaOor: DC 16 
Mid»iMd:HS44:RBA44 
Miguel Migs:EAl4 
Rhelt Miller: HS 11 
MIm: DC 14 

Kyile MInogue: B200 146 
Mississippi Mass Choir: GA 32 
Moby: EA 5: DC 12 

Monchy & Alexandra: LA 31; TSA 5; TSS 13 
fane MonheK: HS 24; IND 20;/Z4 
Alejandro Momaner LPS 20: LT 34 
Ricardo Montaner: LPS 13. 17; LT 17. 30; TSS 20 
Pilar Montenegm: LA ^o; WM 9; LT 49 
lobn Michael Montgomery: CS 28 
Montgomery Gentry: B200 103; CA 13. 51: CS 8; 

Hioo 52; HA 51 
Coco Montoya: BL 14 
Allison Mooier;CA 69 
Chante Moore; AC 20 

Jessie Morales: El Original De Lj Slafn: LA 66 

Morcheeba; DC 9 

Craig Morgan; CS S9 

Mos Def: RBH 75: RS 37 

Lou Mosley: HSS 39: RS 29 

Brandy Moss-Scott: HSS 26: RS 10 

Mountain Heart: BG 14 

Mr. Ball: RA 41: RBH 42 

Mr.CheehxHSS 23:RS22 

Mr. Uf: IND 4S 



Ms. Me Hioo 9<: HSS 72: RA SI, S2: RBH S2. 

54:RS42 

Miisiq: B200 93: RBA 23: HlOO }l: HA 30: RA 7, 

19; RBH 8, 19 
Mysthal: RBA 98; Hioo is: HA 14: HSS 37: RA 9: 

RBH 9:RP6: RS 23 

-N- 

N.WJk.: RBC 13, 2S 

Naam Brigade; HS 28: RBA ss 

Nappy Roots: B200 33: RBA 20: Hioo 29; HA 28; 

RA]2;R6Hi3;fiPio; RS 62 
Narcotic Thrust [K 19: DS 24 
Nas; B200 21: RBA 8; RBC 21: DS 1: HSS 11: RS 19; 

T4034 

Nate Dogg: Hioo 93: RA 46; RBH 49; RP 25 

Ednlu Nazario: LA 30: IPA 13: TSS 34 

Nelly: B200 8; PCA 42: RBA 5; RBC 23; Hioo 1. 
35; HA 1, 33; HSS 43. 47, 57: RA 1, 27, 44: 
RBH 1. 27. 46; RP 1, 17; RS 32: T40 1. 28 

Willie Nelson: CA 40; CCA 10; PCA 40 

N*fR*D";B200l37;RBA7l 

Ann Nesby: DC 39 

New Found Glory: B200 99; MO 16 

New G: DC 39 

Newsboys: CC 25, 34 

Next: RA 3S: RBH 37 

(oe Nichols: CA 2;: HS 7: CS 4: Hioo 4s: HA 44: 
HSS 69 

NIdtelback: B200 88: MO 39: RO 1 

NIclcel Creek B20077:BG2:CA9:CCA9:INDi: 

PCA 35; CS 57 
TKo NIeves: LT 36: TSS 7 
Nine Days: A40 32 

Nirvana: Hioo ss: HA $2; MO 2; RO 7 
Tlie NMy Gritty Dirt Band: B200 134: BG 3: CA 18 
Nivea: Hioo 60: HSS 2: RA 50: RBH 34: RS 2, 61 
No Doubt; B20051; A4020, 22; Hioo 8; HA9: 

HSS 68: T40 5 
Nichole Nordeman: B200 15s: CC 12: HS 3 
N.O.R.E.; B200 176: RBA 60: Hioo 20: HA 18: HSS 

48; RA 13: RBH is; RP 9: RS 30; T40 32 
SmoUe Norful; GA 12 
Bebo Norman; CC 29; HS 26 
No Secrets: HS 42; HSS 25 
TTic Notorious B.I.G.: RBC 7, 10; RS 40, S7 
■N Sync: HSS 43 
Nueva Era: TSS 28 
Ted Nugent: IND 29 

-o- 

Slnead OXonnor: DC 48 

Paul Oakenfold: EA 4; DC 34; HlOO 63; HA 73; 

T40 29 
EliadesOdioa:TSAi5 
Ok Go: HS 9: MO 27 
La Onda: RMS 40 
Ybko Ono: DC 41 
OoWe:RA73:RBH 73; RS 48 
Los Originates De San )uan: LA 47, $9: RMA 20 
Oaudette Orttz: Hioo 80: HSS 10; RA 23: RBH 23; 

RS41 

Joan Osborne: IND 22 
Kelly Osboume: HSS 9 

Our Lady Peace: B200 63; A40 I2i Hioo 44: HA 

49; MO 22; RO 37; T40 25 

-P- 

Petey PaMo: RBH 96: RS 58 

Joe Pice: GA 13 

Brad Paisley: CA 26; CS 29 

Suzanne Palmer: DC 37 

Laszto Pananex: DC 42 

Papa Roach: MO 381 RO 30. 31 

Dolly Paiton: BG 5; CA 34: IND 18 

Pastor Troy: B200 24; RBA 2; Hioo 961 HSS 72; 

RA5i:RBH52:RS42 
Scan Paul: HlOO 18: HA 17: HSS 7; RA $; RBH 5. 

97;RP7; RS4 
Luciano Pawotti: CL 4, 15 
R Diddy: Hioo 13, 22, 78; HA 12, 3i: RA i^, 24; 

RBH 14, 25, 92; RP 8. 14; RS 49, 36: T40 14, 

33. 36 

Peart Jam: Hioo 74; HA 7s; MO 7; RO 8 
tennifer Pena: HS 31: LA 12, RMA 5; LPS 6; LT i. 

RMS 4; TSS 9 
Dottie Peoples: GA 16; RBA 90 
Murray Perahia: CL 12 
Pesado: RMS 3s 

Tom Petty And The Heartbreakers: PCA 23: RO 29 
PWlan CC37;HS3S 

Ptnk: B200 23; A40 23, 2$; DS 10, 25; Hioo 23; 

HA 26; HSS 53. 74; T40 12; TSS 39 
Pink noyd: PCA 13 

Alexandre Pires: U 41; LRA 17; LPS 15; LT 24: TSS 

40 

Playero: LA 48: LPA 20 
Play: B200 104; HSS 35 
PO.D.: B200 83; CC s; RO 20 
El Poder Del Norte: RMS 33 
Point Of Grace: CC 18 
The Police: B20046 
Carlos Ponce: LPS 40 

Elvis Presley: Bzoo i; CA i; IND 31: IMT 2; HSS 5. 73 
Prince: B200 143 
Project 86: CC27;HS23 
Proiect Pat: B200 141; RBA 31 
Promatlc: RBA 93 

Prymary Colon: RBA 77; HSS 4; RBH 78; RS 1 
Psycho Radio: DC 36 

Puddle Of Mudd: B200 43; Hioo 66; HA 64; MO 

3; RO 4. IS 
Puntone: DC 1; DS 22 

-Q- 

Queens Of The Stone Age: B20o73:M0 28;RO 
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MillyQuezada;TSAi2 

Domingo Quinones: TSA 17; TSS 21, 29 

A.B. Quintanilla Y Los KumUa Mngs: U 35; LM 

15; LPS 30 

-R- 

RabMies: LPS 27; LT 44: TSS 1$ 

RaMtO: TSS 27 

Racket aty:RS 39 

Rae & Christian: DC 46 

Rah Dlgga: HSS 4: RBH 78: RS 1 

Bonnie Raitt: AC 29 

Rampage: HSS 66; RA S4: RBH 53: RS 24 
Kenny Rankin: ;/ 18 

Rascal Flotts: CCA i; PCA 3: CS 10; Hioo 59; HA 

59 

The Rawrto Boys: RS 64 
Rayvon: RE 10 
)o5hua Redman: IZ 10 

Redman: Hitx> 50. 79; HA 57; HSS 56. 70: RA 22; 

RBH 21; RP 19; RS 12; T40 24 
Red Hot Chili Peppers: S200 40: Hioo 76; HA 71; 

MO 6, 10; RO 9. 28 
Reina:DC33 
Res: DS 21 
The Riddler: EA 19 

Los RMeros Del Mofte: LA 54; LT 27; RMS 11 
LeAnn Rimes: B200 13; CA 3, 45; A40 39: AC 1$: 

HSS 50 
Lee Rftenour: Q 10 

Jerry Rivera: LA 25: TSA 2; LPS 4: LT 4: TSS 2 
Lupillo RhfCfa: B200 178: HS $: LA 6: RMA i; LT 

18; RMS 6 
Daniel Rodriguez: Of 4 
Kenny Rogers: CA 63 

The Rolling Stones: B200 2: 1 NT 1; PCA 37; RO 21 

Linda Ronstadt: B200 175; CA 20 

Kelly Rowland: Hioo 1. 62; HA 1. 69: RA 1. 61; 

RBH 1. sSiRPl; T40 1.38 
Royksopp: DC 44 

Paulina Rubto: LPS s. 26: LT 12. 45; TSS 22 

RufT Endz: RBA 91; RA 28; RBH 28 

Tammy Ruggeri: Hioo 13; HA 12; RA 24; RBH 25; 

RP14; RS 49;T4014 
Run-DMO RBA 82 

-S- 

Sacario: Hioo 17; HA 19: RA 40: RBH 38; RP 18; 

RS 38; T40 16 
Sade: RBC 24; DS 16 
Saliva: MO is;RO 18 
|oe Sample: 0 16 
Adan Chalino Sanchez: RMS 36 
Gilberto Santa Rosa: HS 48; LA 16: TSA 1. 20; LPS 

12;LT6; TSS 1 
luelzSantana: Hioo 4: HA 3; HSS 36: RA8; RBH 

7; RP4;RSl6; T40 11 
Santana: PCA 49: A40 7: AC 18: Hioo 21; HA 22: 

T4015 

Alejandro Sanz: LA 24; LPA 11 
RAwvfn Sepp: GA 19 
Sasha:EAi7 

Scarbce: Bsoo 65: RBA 1$; RA 63; RBH 63, 77; RS 

Kttcy Scott: A40 11: HA 38; RO 39; T40 37 

Peggy Scott-Adams: BL 

Kian Sebastian: LA 64. 6s; LPS 38 

ion Secada: LPS 39 

Secret Garden: NA 12 

Seether B200 159; MO 19; RO 19 

Bob Seger & The Silver Bullet Band: PCA 8 

SeHto: DC 29 

Selena: 6200 162; LA 4; LPA4 

Erick Sermon: Hioo 79; HSS 56: RA 22; RBH 21: 

RP19; RS12 
Shadows Fall: IND so 
Shaggy: RE 7 

ShaMra: B200 53: DC 2y, Hioo 86; LPS 23 

Sham: HSS 66; RA M; RBH 33; RS 24 

Shawnna: RA 63; RBH 63 

SheDalsy: CA 38 

Duncan Sheik: A40 34 

Shekinah Glory Ministry: GA 17 

Btake Shelton:CA 27 

Shemekia Copeland: BL 3 

Shifty Shetlshock: DC 34; Hioo 63; HA n: T^iO 29 

The Silk Road Ensemble: CX 8 

Sin Bandera: LA 17: LPA 10; LPS 10. 28. 32; LT ii; 

RMS 31; TSS 18 
Daryle Slngtetary: CS 50 
Sixpence Hone The Richer A40 27 
SizzU:RE6 

Skillz: HSS 67; RBH 84; RS 34 

Sleater-KInney: IND 43 

Slum Village: B200 1771 RBA43; RBH 81 

Smilez & Southstar: RBA 86; RS 7S 

Anthony Smith: CA 56; CS 45 

Michael W. Smith: B200 lOO; CC 6 

Pastor Keith Smith: GA 30 

Socios Del Rttmo: LT 23; RMS 8 

Marco Antonio Solis: LA 46, 6$; LPA 19; LPS 14; LT 20 

Soluna: HSS 15 

Something Corporate: HS 49 

South Boyz Click: HSS 64: RS 31 

Spanish Hariem Orchestra: LA 72: TSA 10 

Britney Spears: B200 168 

Spliff Star: HSS 66; RA 54; RBH S3: RS 24 

Bruce Springsteen: B200 29: IKT 13; AC 30; HSS 12 

SR-71: MO 34 

Terry Steele: HSS 17; RS 15 

Tommy ^ne Stelner CS 52 

Rod Stewart: B200 11^ 

Sting: B200 46 

Ret>ecca SL James: CC 28 

SL Lunatics: RA 44; RBH 46 

Angie Stone: RBA 68: RA 68; RBH 64 



Stone Soun B200 71: MO 8; RO s 

George Strait B200 166: CA 19, 31: CCA 19; CS 13; 

HlOO 64; KA 62 
The Strok«: B200 72; MO 21 
Styles: B200 108; RBA 33: Hioo 38, 40; HA 36. 

39; RA 16, S3; RBH 16. 55; RP 13; T40 33 
Los Suenos Azules: LA 73 
Sugarcutt: HS 10; IND 14; MO 33 
Supa NaL RS4S 
Superchumbo: DC 3s 
Supreme Beings Of Leisure: EA 16; DC 18 
Keith Sweat: Q300 133; RBA 29; RBH 8s 
System Of A Down: B200 39i HlOO 58; HA 56; MO 

1; RO2 

-T- 

Taking Back Sunday: IND 34 

TalibKwelLHSS 62: RS46 
Tank; RA 30; RBH 31 
Tapnx>t: MO 36; RO 24 

Tateeze: Hioo S3; HA 5 3; HSS si; RA 25; RBH 24: 

RPl6;RS 35 
TAT.U.: DC 6; HSS 3 
Corey Taylor: MO 8; RO s 
tames Taylor: B200 36: INT 11; PCA 6; AC 26, 28 
Tech N9ne: B300 171: IND lO; RBA 61 
Ins Temenrios: IND 27: LA is, 43: RMA 6, 18; LPS 

25;LT22: RMS 20 
Los TcrriUes Del Norte: LA 39: RMA 15 
iohnTesh:/Ws 
Jimmy Thackery: BL 11 

Thalia: HS 30: lA 9: iPA 6; LPS 3: LT 2; RMS 19; 

TSS 4 

Tha Rayne; RA 39; RBH 41 
TheoryOf ADeadman: 6200 189; RO 11 
Jean-YVes Thibaudet: CL 13 
Thick DkJc DC 13 

Thievery CorporatkMi: B200 iso: HS 1; IND 9 

Third Day: CC 33 

Thursday: IND 36 

Los Tigres Del Norte: LT 16; RMS s 

Timbaland: RA s3; RBH S4 

Justin Timberlake: Hioo 14; hiA is; HSS 20; RA 

66; RBH 62; RS i?: T409 
Aaron Tlppln: CA 3s; CS 43 
TLC:RA4s; RBH 47 
tobyMacCC 3si HS 34 
Chris Tomlln: CC 38: HS39 
Tonex: GA 33 
T.O.R.0^ RS64 
IMal: HSS 63: RS27 

Ibya: Hioo 4; HA 3; HSS 36: RA 8: RBH 7: RP 4: 

RS l6;T40ll 
Randy Travis: CA 62 
FallhTfent:DC38 
Obie Trice: RS60 

Trick Daddy: B200 47; RBA 16: Hioo 94: HSS 5$: 

RA 49; RBH 45; RP 22; RS 47 
Trick Pony: CA 44; CS 34 
Trina: B300 75; RBA 21: RS 6s 
Trin-i-tee 5:7: CC 14: GA 4; RBA 51 
Travis Trttt: B200 49; CA 6; CCA 6. 15: PCA 28: CS 19 
Lola Troy: RBH 8s 
Truck Turner: RBA 74 

TRUSTcompany: B200 74; Hioo 92: MO ii; RO 16 

Truth Hurts: RBA S2: RBH 82 

Los Tucanes De Tijuana: LA 33: RMA 14; LT 14; 

RMS 2, 36 
Tanya Tucker: CA 46: CS 42 
Josh Turner CS 48 

Shania TWain: CCA 7: PCA 30; CS 24: Hioo 6s: HA 63 
Tweet: RBA 73; RS6s 
TwtsU: RBC 22 
Ronan Tynan: WM 10 
Steve TVrelb/Z 16 

-u- 

U2; PCA 46; A40 21: HlOO 87; MO 26; RO 27 
UB40:RE3 

UCK: B200II7:RBAl8 
Unde Kiacken 8200 67; A40 14; T40 33 
Unlenrarld: EA 3; DC 5 
Union Station: BG 4; CA 30 
Keitti Urlian: CCA 18; CS 1; Hioo 26; HA 25 
Adolfo Unas V So Lolxi Nofteno: RMS 32 
Polo Uiias Y Su Maqulna Noitena: RMS 29 
The Used: B200 198: HS 6; MO 29 
Usher: Bzoo 197; RBA 100; DS 9; HSS 61; RBH 87; 
RS59 

-V- 

Chiichoyaldes:y7i9 
lanVanDahl: DS 6; HSS^B 
Luther Vandross: RBA 84; Hioo 95 
Phil Vassan CA 39: CS 6; Hioo «8; HA<|7 
Stevic Ray Vaughan And DouUeTroub4e: B200 

165; BL 2; INT 23 
V5coC:LA36; LPA l6;TSS 31 
Alicia Villarreal: LA 62 
Fernando Villalona: TSS 33 
Rhonda Vincent: BG 12 
The Vines: B200 4s; MO 30 
Vita: HlOO 61: HA 60; RA 48: RBH so; RP 20: T40 37 
Carlos VIves: LA 28: TSA 4: LPS 22; LT 41; TSS 36 

-w- 

TheWanefS:PCAl2;RBCs 

Hezekiah Walker a The Lm FeUowsMp Ciusade 

Choir: CC 20; GA 5; HS 14; RBA 81 
PaulWall;IND43;RBA78 
Dinah Washington: DC 46 
Kim Waters: 0 5: HS 38; IND 25; RBA 73 
LalanzaWaters:DCi3 
Muddy Waters: BL9 
Russell Watson: B200 127; Of 1, 10 
WC: HlOO 93; RA46; RBH 49, 83; RP25 



Weather Report: O 21 

Weebie: RBH tlo 

KarynWhite:DC27 

The White Stripes: B200 113; MO 25 

WhoDaRail<;DC32 

Widellfe: DC 2 

DougWHllams: GA 22 

Hank Williams: CAss 

Hank Williams |i.: CCA 17 

lohn Williams; or 11 

Kelly Willis; CA so 

Lee Williams And The Spiritual QCV GA 40 

Melvin Williams: GA 22 

Michelle Williams: GA 14: RBA 95 

MarkWills:CS3s 

Bridgette Wilson-Sampras: CS S2 

Cassandra Wilson: 14, 20 

CeCeWlnans; GA 31 

Mario Winans: HlOO 13; HA 12: RA 24: RBH 2S; RP 

14: RS49; r4o 14 

The Wmans; GA 35 

Lee Ann Womack: B200 97; CA 12; CCA 8; PCA 34 

Women 0( FaitK: CC 17, 40; HS 8. 47 

Wayne Wonder: RA 69; RBH 71 

Danyl Worley: B200 182; CA 21; CS is. S3; Hioo 

77 

-X- 

Xzlbit: B200 3; RBA 1; RA 38; RBH 40 

-Y- 

YUk: LA 74: LPS 29 
Vanni: NA 8 

Vanou: OS 4; HlOO 34; HA 37; HSS 41; T40 18 

Yasmeen: HSS 8; RBH 98; RS 3 

Ylng Yang Twins: B200 191; IND 12; RBA 53; RA 

41; RBH 42 
YoungMC:HSSi3:RS8 

-z- 

OiailieZaa:LPS36 

Zoeglrl:CC30:EA7;HS29 
Rob Zombie: R0 3S 



-SOUNDTRACKS- 

Almost Famous: STX 24 
Amelie: WM5 

American Idol: Greatest Moments: B300 4; 

INT 10; STX 1 
Austin Powers In Gotdmember: STX 33 
Barbershop: B200 57; RBA 17; STX 3 
A Beautiful Mind: IS 
Big Idea's Jonah - A ViggtetalM IMovtc: STX 

1; 

Blade2:EA8 

Brown Sugar: B200 28: RBA 9-. STX 2 
Buffy The Vampire Slayer: "Once More. With 

Feeling": B200 102: INT 5; STX 8 
El Don: LA 27: LPAi2 
Coyote Ugty: CCA 4; PCA 11; STX 12 
Crouching Tiger. Hidden Dragon: CX 14 
Disney's LJIo & Stitch: 8200 169; STX 13 
Down From The Mountain: BG 7; CA 66 
Finding Forrester: IZ 22 
Grease: STX 20 
I Am Sam: STX 18 
Kissing Jessica Stem: IZ 24 
Uke Mike: STX 21 
Lizzie McGuIre: Bzoo 101; STX 7 
The Lord Of Th* Rings: The Fellowship Of The 

Ring: STX 19 
Monsoon Wedding: WM 7 
Moulin Rouge: B200 144; STX 11 
Moulin Rouge 2: STX 25 
My Big Fat Greek Wedding: WM 8 
0 Brother, Where Art Thou?: B200 61; BG i; 

CA 7; STX 4 
Qtteen Of The Damned: 8300 187: STX is 
Save The Last Dance: STX 33 
The Scorpion King: 6200 106; STX 9 
Shrek: B200 184; STX 14 
Songcatcher: BG 11 
Spider-Man: B300 192; STX 16 
Sweet Home Alabama: B200 64; STX s 
AWMklo RMNmban B200 13s; STX 10 
XXX:B20076: RBA64;STX6 

-VARIOUS ARTISTS- 

on Hie Wmktmd 300 

Disneymania: Supantar ArtiMs Sing Disney 

.„TheirWay!:io7 
Irv Gotti Presents The Inc: 156 
■Worship: A Total Worship Experience: 60 
Kindred Spirits: A Tribute To The Songs Of 

Johnny Cash: 300 
Ludacris Presents Disturbing Tha Peace: 

Golden Grain: 14 
Monsta ^2: 139 
Now 10: 22 
Now 9: 140 

P Diddy & Bad Boy Records Present- We 

Invented The Remix: 109 
Pure Moods IV: 138 
Radio Disney Jams: Vol. s: iS7 
Reggae Gold 2002: 123 
Snoop Dogg Presents- Doggy Style Ailstars, 

Welcome To Tha House. VoL i: is8 
Totally Hits 2002: 121 
WOW Christmas: 131 
WOW Hits 2003: 34 
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TITLE .MFRiNi PHOMOiion l; 



3 Wf.!ti^Airj^'iil..(fr 1 

System 01 A Down 



YOU KNOW YOU'RE RIGHT [ 



AIRPOWER 



SHE HATES ME 



ALL MY UFE kmiu.mu 



BY THE WAY mummwus 



BBdHotCMIPappeis ■ 



BOTHER •cMMuiMKWUun 



Stone Sow feahirinBCorBy^ylof 



SWEETNESS 



Jimmy Eat Wofld y 



THE ZEPHW SONG 



fled Hoi Chill Peppers - 



DOWNFALL mv^ 
RUNNING AWAY 



TRUSTcompany 



I AIRPOWER I 



THE RED 

ALWAYS 

MY FRIENDS OVER YOU i 



Hew Found Gtory y 
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SOAK UP THE SUN ^v- ,n 


Norah Jones v 




12 




YOUR BODY IS A WONDERLAND mum.c»u«« 


Sheryl Crow v 
M John Mayer *i 


n 


~8~ 




HERO •■...ii.M. 


Chad KfOBBBr FoMurlng JoMy Scon ^ 




14 




SOMEWHERE OUT THERE nkiwM 


Ourlidyn»M V 


u 


"lo" 




FLAKE . M-i, 


Jack JohiiBon ^ 




17 




IN A LITTLE WHILE 


UndeKracker « 


■ IS, 


11 




WHEREVER YOU WtLLGO >u 


'nie Calling v 


■1 


"iF 




GOODBYE TO YOU "*.i>io,v*wi«woi 


Michelle Branch v 




2^ 




DISEASE AIRPOWER ^ inaIchtio» twenty 




i:t 




BIG MACHINE v-ewn 


Goo Goo Dolls V 




16 




STEVE MCQUEEN Muvunscoff 


SherYtCrow v 


» 


19 




HELLAGOOD ■. ■ . -« 


NoDoutM V 


^p 


20 




ELECTRICAL STORM Mi\taxm 


U2 V 




28 




UNDERNEATH IT ALL NTifMccM 


No Doubt Featuring Lady Saw 9 


^p 


21 




JUST LIKE A PILL 


Pink V 




22 




ON A HIGH i,ii*M>i 


OuncanSheHt v 


25 


23 




DON'T LET ME GET ME Msa 




e» 


2d 




IN MY PLACE lA-iTa 
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LIFE GOES ON 


LoAnnMines v 
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YOUR BODY It A WONDCRLAND 

JOWMATDl 


1 i PUNNinMj AWAY 



BOXBOARD OCTOBER 19, 2002 



www.klllbcard.caa 



Cr 



iBillboard I directories! 



ThE DEFiniTIVE SOURCE FOR inOUSTFY inFORnftTIOh 








INTERNATIONAL BUYER'S GUIDE 

Jam-packed wrtti key personnel and oltier 
information about every majof and indepen- 
dent record company, video company, music 
publisher, digital music company and seller of 
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every major radio station, record label 
and radio syndicator Includes Arbitron 
information on top 100 markets. SI 29 



INTERNATIONAL DISC/TAPE 
DIRECTORY: 

The exclusive source for information in 
the manufactunng area of the music and 
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Today s working musician s guide to 
clubs, tape/disc services. A&R. music 
services, industry websites and more. 

$1 5.95 {Sloping Wli^3<rdl 



ORDER ONLINE: www.ordettlllboard.com 
or call 1,800.745.8922 • International: 815.734,1216 

Fax: 740,382.5866 • By Mall: Send payment plus $7 shipping ($1 5 for intemallonal 

orders) per directory with this ad to: Billtioard Directories, PC Box 2011 , Marion. 

OH 43306, Please add appropriate sales tax in NY, NJ, PA. CA. TN, MA. IL, OH, VA 
& DC, Orders payable in U.S. funds only All sales are final. 

Some available on diskette or mailing labels, for info, email lstroti@billboard.com 

BD2Z3028 



OCTOBER 19 
2002 



Billboad HOT 100 AIRPLAY 





LAST 


■3 


Tnu 

.AP'i^T lUPfttNT/PnOMOTXTM lABEU 


1 


LAST 




TTTU 

ARTIST ;IMP((INT .'PROMOTION LABEL 




1 




' NbMUftI .<!• 

Dileniina icm*»>u i 




20 




Just Uke A Pill 


















^, 


2 




Gangsta Lovin' 


27 


25 




A Thousand Miles 


o 


.1 




Hay Ma 


m 


30 




Pd' Folks 


[4, 


5 




Work II 




34" 




Goodbye To You 


5 






Complicated 


«3 


36" 




Donlchange 


6 






One LasI Breath 


31 


27 




Beatitiliil Mess 


o 


72 




Lose Yoursell 


32 


TT 




CrY 


o 






Liiv U Better 


33 


23 




Hoi In Herrt 


o 


U 




Underneatti It Ail 


34 


w 


21 


No Sich Thing 


















CD 


"16 




A Monieiil Like This 


35 


32 




Stingy 


11 


7 




Cieaniii' Qui My Closet 


C9 


65 




Jenny From Tha Block 

.i'.-. It; . ifPlCt 


12 

<D 


^8 
19 




INcedAGirllPdtlTwoi ' 
SkSer Boi 


37 

m 


38" 
39 




Heaven 

s lAWuHAi DO ffcnamsi 
Ordinary Day 


14 


^ 




MoveB"'h 


39 


28 




Good Times 


15 


TT 




Like 1 Love You 


o 


49" 




When The LssI Time 








. ■. I'/i.miajii jivi. 










«D 


22 




1 Caie 4 U 

.■ . ..,.virAii;Ni)( 


41 


40" 




Soak Up The Sitn 


(D 


33 




Gimnio The Liljllt 

'i.v.7HMaW) 


e> 


^ 




Dio AnolliLT Diiy 


18 


15 




Nolhin' 


43 


41 




The MidtJIe 

iiV- ■'.VJHUSI 


19 


18 




ill Could Go' 

M • ''-Alifil 


44 


T?' 




The Impossible 


20 


17 




Gotta Get Thru This 

.11 :.<-.iHilii lUiAIWIOJUei 


m 


47 




Where Would Yau Be 


21 


13 




Trade It All 


o 


58 




Landslide 


[2? 


Is 




The Game Of love 


G) 


so" 




American Child 


G) 


T4 




Baby 


o 


sT 




Work In Progress 


24 






Happy 


49 


46" 




Somewhere Oui There 




26 




Somebody Like You 


so 


42 




Ten Rounds Wilh Jose Cuervo 




TTTlf 

ABTIST jtMPWIW/PIIOMOTION LAML) 




You Know You're Right 
Oh Yeah< 



The Good Stutt 
Running Awny 



Where Art! You Going 

She'll LeavD You With A Smila 



I'm Gonna Getcha Good' 
She HalBs Me 

The Ketchup Song iHey Hahi 



Just A Friend 2002 
Who's Your baddy? 
Red Rag Top 
Stole 



Disease 
By The Way 
Braid My Hnir 
Slarry Eyed Surprise 



V ftpcon^i with thr BmtEXt nnp>««uant naeait. C ?002, VHU Buunen Uedia, Inc »nd NiMen SountlScoo, int All r-gfiti levfvM Compeiini hrH^ a ridtimai wmple e* tntuy tuptriM by Nieben 
BnjKtLiM OaU Syslenn' Radio Track vrrvKc 935 itationt >n Top '0. Fop. R&S Hip Hop, CouKr,, Lalio. Rixk tni oit^ pupulai h>nisb a'e ekKltonically moniAored 24 houn a day. 7 i»ys a wMk SOfifl 
•ink*d try grois impfwwons. COmDuM by OMS-Klaivnc^ axaci hmm o' airplay w'tn Artnlrwi lntmtiiHIa Th.s d«l:i is l.-m>(1 !n;ampilii ttw H3( 100 



oaoBER 1 

2002 



Billbcxiid HOT 100 SINGLES SALES 



Is 








LAST WE 




ARTIST nMPRtrfT/PROMOTION LABEL) 


1 


1 




NUMBER 1 
A Moment Like This ..v^. -. 
















Don't Mess With My Man 

■-. . ■■ ■■.■.•..■■.'■-.m:a>o ..t'.ti 


27 


"3 




All The Things She Said 


28 


rr 




II You Only Knew 


29 


M 




A Little Less Convcrsalion 


30 


1 5 




Long Time Gone 


31 


M5" 




Gimme The Light 

i ■■■■ ■"'.VTHMOiW 


© 


14 




Blue Jeans 

■■, ■■■.;,.'i'MC*I 


33 


1? 




Papa Don't Preach 


o 


9 




Two Wrongs 

niEOnV iCOUMBIAI 


35 


16 




I'm Gonna Be Alright 

■ llCi 


34 


nr 




The Rising 

< i.tJOMi 


CD 


10 




Hcatseeker 


38 


g 




Day > Night 


39 


Vn 




For All rime 


m 






Run 4 Us 


41 


13 




Here And Now (Full Circlsl 


42 


28 




When The Last Titna 


43 










18 




Over The Years 


44 


34" 




Lihe 1 Lowe You 


45 


nr 




The Star Spangled Banner 


o 


yn 




Me U Want 


47 


24 




Lights, Caineia. Actionf 


CD 


20 




Sen. Money, & Music 




r 




That sWImt Gills Do 










liMi 



1 1^ 


■ 






iu 






UST WE 


i 


ARTIST |(MPR[r^/l>eOMOT10N LABEH 


i 

r 


% 

ij 


WKS (» 


mu 

ARTTST (IMPRINT /PROIklOTIOM LABEU 


17 




1 Don't Really Knaw 


s> 


64 


7 


Oh Yeah! 

till: TfMIRS iCAiMMCMIAMnmtMMMGI 


132 




Full Moon 


52 


47" 




Gols Ta Be 


26 




Wherever You Will Ga 


53 


50 




Just Uke A Pill 


|27 




Gnndin' 








Bout It 80UI It. . Part III 


[:m 




Out Of My Henri Unto Your HeadI ' 




63 




In Da Wind 


31 




A Dilletent Kind 01 Love Song . 








React 














b*ii.' LL"-.'--. 'LAI IttDUkN 






Crush Tonight 




62 




Hot InHerre(CD) 

■ ■ -in Mvnts*i,yMw;t 


[29 




Luv U Better 1 


58 


58 




Reason 


|44 




WhoURollinWil? , 


59 


51 




Song For The Looaly 


[35 




Us Against Tho World 


60 


45 




I've Got You 


[To 




Hey Ma 


Q> 


65 




U Don'l Have To Call 


[41 




MowBB*"h 


42 


52 




Waittn* For The DJ 






■■--■:.-.-SRj«liOinKtlJMfil 










[38 




Complicated 

M .j-mitAi 


63 


37" 




Give U To Me 

v„ i-.^i-.l ■;!.»! imilA.|»*0|;«Wlltmi 


22 




Slow Dance 


CD 






Make Em Jiggla 

• ■.. iTSLVOWeWWI 


55 




LcvB 01 My life lAi Ode To Hip Hop! 


65 


53 




Soldier's Heart 


[33 




Heaven 

9;J6BINSl 








Tonight I'm Gonna L«l 6* 


[42 




God Bless The USA 


47 


46 




Crew Deep 


39 




Girltrtend 


68 


67 




Underneath It All 














■ .. . . '.'LltJCtytl 


40 




1 Don't Want To Miss A Thing 


69 


54 




The Impossible 

i tRsu suurw 


[36 




Serve The Ego 


<0 






Dirrty 

iHAKAT nCMUt KAI 


60 




Rock The Pany 


CD 






What's Golden? 

. ■ ^ ^- ■, ri ,|-ni»tl 


pT 




Hot InHertelVmyll 


CD 






Are We Cumn' IVinyl) 

■ . ' iv'JUW 


49 




Nothm' 


73 


59 




America The BeeutHul 


[57 




Just A Friend 2002 (COI 


CD 


Is 




Don't Let Me Get Me 
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WHERE WOULD YOU BE Manilla McBilde v 
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'ej MMNrE ft CLYDE (Carter Boys. ASCAP/Ye WtHtd, 
ASUfilUn'Ntnai. ASCAP 'Conlrowfsv. ASCAP/WB, 
ASCAP/Sugv. ASCAP/Songs Of Unrwfsal. BMI/jDshua's 
Drum. BMI), WBM. RBH 39 

as ROSAS (EdinwM. A5CAP} IT 47 

-A- 

AEIHAL5 (Sony/ATV Tunes. ASCAP/EMevfl, ASCAP), 
HL Hioo 

AM FCMta ONES (BMG Soogv ASCAP/jackie Ffost. 

ASCAP/Unnefsal. ASCAP/De Bess. ASCAP/Dl PfO. 

ASOfirtOung Oude. ASCAP/Sam Sw«a ASCAP/Tarpo. 

ASCAP)R6H 46 

AifiUIEN QUE UNA VIZ AM£ (ttubet. ASCAP/ Jnivef - 

MlMutka,ASCAP)LT49 

ALMOST HOME (Triple S^lon. BMI/Hagit Mustang. 

BMI/SuR*rin- Suuot^sh. ASCAP) CS S9 

AMERKAN CHIU> lEMI Apdt. ASCAP/Phil Vasur. 

ASCAP/BMG Sonp, ASCAP/Mrs. Uimpkins Poodls. 

ASCAP).HUCS6;Hioo (,B 

AMOR 0€ INTERNET {IM Music) LT 13 
EL AMOR MO TIENE EDAD (Arpa. BMI) LT so 
AMGCLDEAMOft (Warner-Tanwrlane. BMt/EMI Black- 
wood. BMI .' B<g Cotorw^. BM 1} LT 9 

ANYTHING (Drwine Mill. ASCAP/Lortte. ASCAP/Uh Oh, 

BMI/EiTsign, BMI/W6. ASCAP.< EMI April ASCAP). 

HL/WBM, RBH 37 

MBOUS DE LA BABRANCA (San Antonio. BMQ LT 35 
ARE WE CUmr (P»Iot Troy; BMI/Vlrginu Beach. 

ASCAP/WB. ASCAP/WhoselMilgonB. ASCAP). WBM. 

Hioo 96; RBH SI 

ASEREtE (Sony/ATV Latin. BMI/ShakMown. BMI) LT 7 
AT THE ENO Of THE DAY (WB. ASCW/Kelodles. 

ASCAP/Sorry/ATV Cross Keys. ASCAP/OnalyL ASCAP1. 

HL/WBM. CS 33 

-B- 

■ABY (Pookiftoots. ASCAP/SoUwn Touch, ASCAP/Dt 
lOiiBMI/N-TheWatKASCAP/Stiil N-TheWatei. 
BMI/Baeia, ASCAP /Unr«rr&al, ASCAP). HU Hioo it,; RBH 
10 

BABY DO THOSE THINGS (Big Befl. BMI/SongsOf 
Windswept Pacific, BMl/E.D. Ou/ H. BMi;RoyiSon, 
BMI/GregCham. BMI/Broken English. BMI/Prodigal Son. 
BMl/Drano's. BMI, Unh«sal PotyGram Wemational. 
ASOU»/0h' God. ASCAP) RBH 76 

BAMBAM(F.l.PP,BMI)LT44 

BEAUTIFUL GOODBYE (Afuff-Rose. BMI/Sony/ATV 
Tunw, ASCAP/Sony.'ATV Cfoi-s Keys. ASCAP/DfiwrsEd. 
ASCAP/Wortey World. ASCAP). HL CS 39 

BEAUTIFUL MESS (Sorgs Of API, BMI/Monkey C. 
BMI/Soogs Of Nashvillt DrejrnWorfcs. BMI/Affiliated. 
BMI/Ovvsalh, ASCAP/Crcattve Artrst Agency. ASCAP/EMI 
Blackwood. BMI/Shane Mtnoi. BMI). HL/WBM. CS 2. 
Hioo 33 

BLOW YOUR WHrSTU Ucxnba. ASCAP/Kumbaya. 
ASCW/Monev M,»(t<. 8Mtl, WBM. RBH 96 
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BMiyChrislopher Malhew, BMI/Songs Of Windswept 
Pacific BMI] RBH 98 
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Htoo 7S;RBH jo 
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lane. BMI/Soryi'ATV Tunes. ASCAP 1 Virginia Beach, 
ASCAP/Bridgepon. BMI/Unrversal-Songs Of PolyGram. 
BMIi'Rubber Band. BM!, Put)fiow¥alike. BMI,7oniba. 
BMI/Zomba. ASCAP.'BOP. ASCAP). HL/WBM. RBH 84 

CRUSH TQNtGHT (loseph Cartagena. ASCAP/jelly^ 
Iwis. ASCAP/Shelly's House. SESAC/Gold Oaddy. 
ASCAP/EMI April, ASCAP/ Marvelous Things 0< Music. 
ASCAP/Po Folk. BMI/Hand In My Pocket. ASCAP/Muslc Of 
WiiMhwept. ASCAP). HL. H10UB9; RBH 33 

CRY (Warner Tamerlane. BMI/ Polly Mouth, 
BMt/T[Hjnd Tower. BMI). WBM. CS 14; Hioo 33 

CUAMOO ME MIRAS ASI (CAP Musica Songs, ASCAP] 
LT13 

CUANOO TE ACUERDES DE Ml (Crisnu, SESAC) LT lo 

_o- 

DIE ANOTHER DAY (WB. ASCAP/Webo Girt. 
ASCAP/iooo Lights, BMI /Warner- Tamerlane. BMI), WBM, 
Htoo 41 

Dt LEMMA (Warrwf Tamerlane. BMI/BMG Songs, 
ASCAP/jackle Frost. ASCAP/Suga Shack. ASCAP/Phat 
NastK ASCAP^. HL/WBM. HiOO 1^ RBH 1 

A DI05 LE PIDO (Peermusk III. BMI/Camaleort. BMI) 

IT 10 

OIRRTY (Xtlna. BMI/Dayna^ Day. BMI /Warner- Tamer- 



lar>e. SMI/Funky NotHe. ASCAP/WB, ASCAP/laftqae 
loints, SESAC,' Universal. SESAC/Ostal. BMI/lasper 
Carrwron. BMI), WBM. Hioo so 

DtSEASE (EMI Blackwood. BMI/BidnK, BMI/tagged 
Edge, BMI). HL Hioo 71 

EL DOLOR DE TU PRESENOA QKMC. ASCAP/ Universal 
Musica. ASCAP) LT 1 

DONTCHANGE (EMI April. ASCAP/Touched By 
ASCAP/NwracTyke. ASCAP/ UnKiefSaL ASCAP/ SoulchiW. 
ASCAP/Tetra Grammaton, ASCAP/Jesse jaye. ASCAP), 
HL/WBM, Hioo 31; RBH 8 

DOrr KNOW WHY (Beanly: BMI/Sofiy/ATV Songs, 
BMI), HL Htoo 73 

OOHT MESS WITH MY MAM (Batfyboy% Ltltte. 
SESAC/Noontime Sooth, SESAC/EMI Afldl. ASCAP/Them 
Damn Twins. ASCAP/Air ControL ASCAP). HL Hioo 60; 
RBH 34 

OOHT SAY NO. fUST SAY YES (Tuff Huff, BMI/Zomba. 
BMI/Grtrtdtime. BMI), WBM. RBH S9 

DOWN 4 U (Slflvery. BMI/Aurelius. ASCAP/DI lr>c 
BMI/Pookietools. ASCAP/ Inky SiSi, BMI/Soldien Touch. 
ASCAP/Songs Of Universe. BMI). HL Htoo 61; RBH so 

DOWNFALL (EMI April, ASCAP). HL Hioo 93 

-E- 

ELEaRICAL STORM (Us. ASCAP/ UiWvefsal-PolyGram 
International, ASCAP). WBM. Hioo 87 

DmU EN Ml V1DA (Sony/ATV Discos. ASCAP) LT 11 

ENTRE EL AMOR Y EL 0010 (Ventura, 
ASCAP/Sony/ATVTunes, ASCAP) LT 40 

ES POR AMOR (World Deep. BMI/Sony/ATV Latin, 
BM1/P50 Ltd.. ASCAP) LT 34 

ES PORTI (Peermusic III. BMI/Camaleon, BMI) LT 3s 

ESTOY SUFRIENDO (Liz. ASCAP/ Edimonsa. ASCAP) LT 

EVERYDAY ANGEL (Universal- PolyGram International. 
ASCAP/SL Julien. ASCAP), WBM, CS 44 

EVERY RfVER (Mighty Nke. BMI/Wail No More. 
BMI/Bluewater. BMI;Unrversal-PolyCram Inlemalional. 
ASCAP/Green Wagon, ASCAP/ Universal -Songs Of Poly 
Gram Inlematnnal. BMI/Ooor Numbei One. BMI]. 
HL/WBM, CS 32 

-F- 

FABULOUS (Divine MiU. ASCAP/WB. ASCAP/Fingaz 
Goal. ASCAP/lahqae Joints. SESAC/lMversal. 
SESAC/Miss Mary^ BMI /Warner Tamertane, BMO, WBM, 
R8H41 

FAU INTO ME (Universal -MCA. ASCAP/ Halhana. 
ASCAP/WB. ASCAP/Plaliwjm Plow. ASCAP). WBM. CS 33 

FAMILY TREE (Chuck Wagon Gourmet. 
ASCAP/Famous, ASCAP). HL CS S3 

FEEL FT BOr (EMI Blackwood, BMI/TTw Waters Of 
Nazareth. BMI/EMI April. ASCAP/Chase Chad. ASCAP). 
HL Hioo 99; RBH 70 

FIAKE (Bubble Toes, ASCAP/ Universal, ASCAP). OM. 
Hioo 81 

flOETK Oewel. ASCAP/WeHs. ASCAP/Universal. 
ASCAP/Jatcat. ASCAP) RBH 39 

FOCUS (Copyrigtit Control) RBH 89 

FOOUSH (Desmone. BMI,' 01 Irv. BMI/EMI Aprfl. 
ASCAP/lobele. ASCAP /Aureli us. ASCAP/Famous, 
ASCAP/Baeza,ASCAP/Unrversa], ASCAP/ Pookietoots. 
ASCAP). HL RBH4S 

FOflGIVE (EMI April. ASCAP /Tennessee Colonet. 
ASCAP/ICG, ASCAP/Bif Tractor. ASCAP/ke Trey. ASCAP). 
HLCS16 

FUNNY (Divided, BMI/Un^ersal, BMI/Smoobie. 
ASCAP/Leumeir. ASCAP) RBH si 

-G- 

THE GAME Of LOVE (Keepin' It Real How 'Bout Vbu, 
BMI/Wvner-Tameftane. BMI/Futute Funuiure, 
ASCAP/EMI Afjril. ASCAP), HL/WBM. Hioo 21 

GANGSTA LQVir (TaUn' Care Of Susinesi. BMI) Hioo 
3; RBH 6 

GET WTTH ME (Rodney krWns. BMI/EMI Blackwood. 
BMI/Fred kfkinsltt. BMI/Famous Monstea; BMI/laShawn 
Daniels. ASCAP/EMI April, ASCAP/Muslc Of Windswept. 
ASCAP/NFused. ASCAP/ Mischkemustc. ASCAP), HL RBH 
S6 

GIMME THE LIGHT (Dutty Rock. ASCAP/Black Shad 
ow. BMI/TWR. BMI] Hioo 18; RBH 5 

GIRITALK (Burtriman-s Lartd. BMI/Gurcizm. 
ASCAP/Universal. ASCAP/ Kandacy. ASCAP/Air Contrut, 
ASCAP/EMI April, ASCAP/U.N.L ASCAP/ Max Hill. 
ASCAP/B SmootK BMI/Songs Of Windswept Pacific. 
BMI/Grunge Girt. ASCAP). HL RBH 47 

GOODBYE TO YtW (I'm With The Band. ASCAP/WB. 
ASCAP). WBM. Hioo 37 

THE GOOD STUFF (BMG Songs. ASCAP/Mrs. Lump- 
kins Poodle. ASCAP/Wamer-Tameriarw. BMl/Makeshlft. 
BMI). HL/WBM. CS i3: Hioo $7 

GOOD TIMES Oobete. ASCAP/EMI April ASCAP). HL 
Hioo 40; RBH t6 

com GET THRU THIS (ReMfb. BMl/ Universal. BMI) 
Kioo 16 

GRINDir (GenMarc ASCAP /Terradome. ASCAP/The 
Wateis or NazaretK BMI/EMI Blackwood. BMI/Chase 
Chad. ASCAP/EMI April. ASCAF^. HL RBH 30 

GROWING PAINS (00 FT AGAIN) (EMI ApriL 
ASCAP/Lodacris, ASCAP/P King. ASCAP /Copyrifht Con- 
trol/Warner Tamerlane. BMI). HL/WBM. RBH 63 

-H- 

HALFCRAZY (SoukhiUl ASCAP/ Unlvenal. 
ASCAP/ Mivrac Tyke. ASCAP/Tetra Grammaton. 
ASCAP/ EMI-Unart Catalog. BMI/EMI April. ASCAP). 
HL/WBM, RBH 19 

HAPPY (Takin' Care 01 Business, BMI/Pookieloots. 
ASCAP/Soktien Touch. ASCAP/D) \n, BMI/Famous. 
ASCAP/Baeta. ASCAP/Urmersal. ASCAP). HL Hioo 331 
RBH 3S 

HEAVEN (living, BMI/Adsms Communications, 
BMI/Almo. ASCAP/Testatyme. ASCAP), HL Hioo 3* 

HEAVEN I NEED A HUG (R.Kelly: BMI/Zomba. BIM). 
WBM. RBH 100 

HE IS (Hyrraw. ASCAP/EMI April. ASCAP/Uncle Bobb>i 
BMI/EMI Blackwood. BMI /Bran- Bran. BMI). HL RBH 93 

HE IS (Spiders ft Rice. ASCAP/fam Canet. ASCAP) 
RBH s6 

HEY MA (KilLa Cam. BMI/Next Level Groove, 
ASCAP/lobete. ASCAP/EMI April. ASCAP). HL. Hioo 4; 
RBH 7 

HFTTHE FREEWAY (The Waters Of Maiareth. BMI/EMI 
Blackwood. BMI/Donceno. ASCAP). HL RBH 67 

HOLLA AT A PLAYA (Bubba Gee. BMI/Noonllme Tunes. 
BMI/Wamer Tamerlane. BMI/Showdy Pimp, 
ASCAP/Buddy Ro. SESAC/Biown Liquor Partyc 
ASCAP/Dnigstore, ASCAP). WBM. RBH 97 

HOT IN HERRE Oackie Frost. ASCAP/ BMG Songs, 
ASCAP/The Waters Of Nazaivth. BMI/EMI Blackwood, 



BMI/Chase Chad. ASCAP/EMI April. ASCAP/Swing T. 
ASCAP/ftscent. BMI/Houveau. BMI). HL Hioo 35: RBH 37 

-I- 

I AM MINE (IrwKxent Bystaixler. ASCAP) Hioo 74 
I CARE 4 U (Virginia Beach, ASCAP/Mass Confusion, 

ASCAP/WB, ASCAP/lrving. BMI). HL/WBM. Hioo 19: RBH 

4 

I'D LOVE TO LAY YOU DOWN (Musk City Musk. 
ASCAP/EMI April. ASCAP). HU CS 50 

I DO (WANNA GET CLOSE TO YOU) (Marsk>t BMI/EMI 
Blackwood. BMI/|usIln Combs. ASCAP/EMI April. 
ASCAP/Donceno, ASCAP /O'mello's Diamond Cirt. 
ASCAP/WB. ASCAP/Dee's Melod« Dream, ASCAP/Univer- 
sal. ASCAP/Hot Heat. ASCAP /janice Combs. BMO. 
Hl/WBM. Hioo 78: RBH 93 

I'D RATHER (Slwp n Shep. ASCAP/Almo. ASCAP/Uni- 
wfsaC ASCAP). HL Hioo 95 

IF HER LOVIN- DOTT KILL ME (EMI Full Keel. 
ASCAP/BIg Grape. ASCAP/WB. ASCAP/Wamer-Tamer- 
IMW. BMO.HLi'WBM. CS43 

IF I COULD GO! (Media Noche, ASCAP/Mo lovins, 
ASCAP/CyT)^ertlef1. ASCAP/EMI April. ASCAP/Ul 
MasieUV BMt), HL Hioo 17; RBH 38 

IF YOU ONLY KNEW (Rodney lerkins. BMI/EMI Black- 
wood. BMI/Fred lerkirs III. BMI/LaShav>n Daniels. 
ASCAP/EMI April, ASCAP). HU RBH 78 

I fUST WANNA BE MAD (EMI April, ASCAP/Oidnt Have 
To Be. ASCAP /Mosaic BMI/Hold lack. BMI). HUCS 35 

I KEEP LOOKING (Sony/ATV Tree. BMI/Wenonga, 
BMI/Mosak. BMI), HL CS 18. Hioo 83 

I'M GONNA BE READY (EMI ApriL ASCAP/Flyte Tyme. 
ASCAP/Minneapolis Guys. ASCAP/ji Brartda. 
ASCAP/famyo, BMO, WBM. RBH 91 

I'M GOfWA GETCHA GOOD! (UmwfSal'Songs Of Poty 
Gram Intematkinal. BMI/Loon Echo. BMl/Out Of Pocket. 
ASCAP/Zomba. ASCAP}. WBM, CS 34; Hioo 6s 

I Ml^ MY FRIEND (Buna Bo% BMI/GIKterfKh. 
BMI/Mosak. BMI/Sony/ATV Tree, 6MI/W*nanga. BMQ. 
HUCS 15: Hioo 77 

I'M HOT BREAKIH- (COB. BMI/Wooley Swamp. 
8MI/Careers BMG. 8Ml/Ungie. BMO. HLCS 37 

THE IMPOSSIBLE (EMI April. ASCAP/Didnrt Have To 
Be, ASCAP/Mosak. BMI). HU CS 4; Hioo 45 

IN DA WIND (Rrsi H'GoU. BMI/Trkk N'ftkk. BMI/God 
Grven. BMI/Gnat Bootn ASCAP/ Chrysalis. ASCAP/Bubba 
Gee. BMO. WBM. Hioo 94; RBH 4S 

I NEED A GJRL (PART TVK)) (Marsky; BMI/janice 
Combs. BMI/EMI Blackwood. BMI /justm Combs. 
ASCAP/ EM I April, ASCAP/Donceno. ASCAP/Hol Heat. 
ASCAP/lesse jaye, ASCAP/Harmony Smurf. BMO. HU 
Hioo 13; RBH 35 

IN THE MORNING (EMI April. ASCAP/Tha|-<i Plum^ 
Song. ASCAP/lfs Tea Tyme. ASCAP/ Baboochka Tunes. 
ASCAP/ Nyri-w. ASCAP). HU RBH 73 

IN THE NAME OF LOVE (Zomba, BMI/R.Ke«)i BMO. 
WBM. RBH 68 

I SHOULD BE_ (AOS Musk Writefs, ASCAP) RBH 66 

I WISH YDUD STAY (EMI ApriL ASCAP/Sea Gayle, 
ASCAP1. HL CS 39 

_J_ 

lENMV FVOMTHE BLOCK (Chocolate Factory. 
ASCAP/Tur»e5milh. BMI/laedon Christopher. 
ASCAP/Sony/ATV Tunes. ASCAP /Nuyorkan. 
BMI/Sony/ATV Songs. BMI/BMG Songs. ASCAP/Zomba, 
ASCAP/EMI United Parlnetship). HL/WBM, Hioo 38; RBH 
5S 

JOHN J. BLANCHARD (Almo. ASCAP/Musk Of 
Windswept. ASCAP/Songs Of Bud Dog. ASCAP). WBM. CS 
4S 

lUtO POR DIOS (LSM. BMI) LT 4 3 

JUST UKL A PILi (P'tik Publishing Designee. 

ASCAP/EMI April. ASCAP/ Cyptron, BMI/EMI Blackwood. 

BMl/PM Panthei. ASCAP). HL Hioo 3S 

-K- 

THE KETCHUP SOIK (HCV HAH) (Sony/ATV Latin. 
BMI/5haketown. BMO Hioo 67 

-L- 

LA CHKASEXY (FUmingo. BMI) LT 14 

lAHDSUDE [WElsh Witch. BMI/Sony/ATV Tree, BMO, 
HUCS 9: Hioo 47 

LA REINA DEL SUR (TH Edkiones. BMI) IT 16 

LA SALSA VIVE (Pilolo, ASCAP/Universal Muska. 
ASCAP/Sir George. ASCAP/WB. ASCAP) LT 36 

THE LAST MAN COMMITTED (Psychobil^ ASCAP) CS 

46 

UFE HAPPENED (EMI April. ASCAP/Zomba. 
ASCAP/SuBerin- S«:cotas^ ASCAP). HL/WBM. CS 31 
UKE I LOVE YOO (Tennman Tunes, ASCAP/Zomba. 

ASCAP/EMI April. ASCAP/Chad Chase, ASCAP/The 
Waters Of Nazatrth. BMI/FMI Blackwood, BMI). 
HL/WBM. Hsoo 14; RBH 62 

UTTIE THINGS (Uniwtsal-MCA. ASCAP/ Unwersal. 
ASCAP/Big Elk. ASCAP/Don WlUlams, BMI/Gold & Iron. 
ASCAP /WarrterTameriane. BMI/Wang Out. 
BMI/Sony/ATV Songs. BMI/Key 2 IWy Heart. BMO. 
HL/WBM. Hioo 91: RBH 33 

LONG nME GONE (Chuck Wagon Gourmet. 
ASCAP/Famous. ASCAP). HL CS 36; Hioo 90 

LOSE YOURSELF (Eight Mile Styte. BMI/Ensign, BMI). 
HLH1009; RBH 36 

A LOT Of THINGS DIFFERENT (Sony/ATV Tree. 
BMI/Mr. Bubba. BMl /At ufl- Rose. BMI). HU CS 37 

LWE OF MY UFE (AN ODE TO HIP HOP) (l^rnoe, 
ASCAP/Universal-PolyGram International. ASCAP/BMG 
Songs, ASCAP/Drvine Pimp, ASCAP/Ifibes Of Kedar. 
A5CAP/|ake & The Phjilman. ASCAP/ Universal 
ASCAP/Mtapo. ASCAP/Songs 01 UnrversaL. BMI/Sense 
less. BMI/Fon Him. BMI/TCF. ASCAP). HL/WBM. Hioo 73; 
RBH 18 

THE LUCKIEST MAN IN THE WORLD (Chrysalis. 
ASCAP/Sflver-703. ASCAP/Universal. ASCAP/Unart Mi- 
lage Tunes. ASCAP) CS S4 

LUV U BETTER (U Cool |. ASCAP/ Sony /AIV Tunes. 
ASCAP/Chase Chad. ASCAP/EMI April. ASCAP/The 
Waters Of Nazareth. BMI/EMI Blackwood, BMI). HU Hioo 
10; RBH 3 

-M- 

MAN TO MAN (Sony/ATV Tree. BMI/Magk Knee. 

BMO. HUCS 38 

MAS OEBILQUE TU (Ser-Ca. BMO LT 39 

A MEMORY UKE I'M GONNA BE (Cousin Mike. 

BMI/Murrah. BMf). WBM. CS 43 

MEHT1ROSO (EMI April. ASCAP/Enrique Iglesias. 

ASCAP/ Hey Chubb* ASCAP) LT 3 

THE MIDDLE aurkey On Rye. ASCAP). CLM. H10043 
A MOMENT UKE THIS (BMG Scandinavia. 

STIM/Sony/ ATV Tlmbe*. SESAC /Sony/ATV Tree. BMO. HU 



Hioo 3 

MORE THAN A WOMAN (Eddie F., ASCAP/SharayV 

ASCAP ,^B. ASCAP/i Warn My Oadd/s Records. 
ASCAP/lahqae Joints. SESAC/Southem Bo>i ASCAP), 
WBM. RBH 64 

MOVE B***H (Ludacrn, ASCAP/EMI April, 
ASCAP/Block on Broad. BMI/The Braids. ASCAP/Zomba. 
ASCAP/Copyright ControO. HL/WBM, Htoo is; RBH 9 

MULHPiy (Hennessey For Evefyone. BMI/VOCO. 
BMI/Alexra. BMI/EMI Blackv»ood. BMI/EMI April. 
ASCAP). HU RBH 40 

MY OLD MAN (Mike Curb. BMI/Diamond Slonn, 
BMI/Curb. ASCAP). WBM. CS 47 

MY TOWN (Single Track. BMI/GoCtahaveable, 
BMl/Son^ Of Windswept Pacifk. BMO. WBJM. CS 8; Hioo 
52 

-N- 

NMETEEN SOMETHIW (EMI April. ASCAP/Sea Gayle. 
ASCAP/Careers-BMG. BMfi. HU CS 3S 

NO LETTING GO (Greensleeves. PRS) RBH 71 

NO ME EHSENASTE (World Deep. BMI/Sony/ATV 
Latin. BMI/BUieplatinum. ASCAP/Sony/ATV Discos. 
ASCAP) LT3 

NO ME S£ RAIAR (EMI April. ASCAP) LT IS 

NO QUE NO (Rodali. SMI) LT 46 

NO SUCH THING (Specific Harm, ASCAP/Me Hold You. 
ASCAP). CLM. Hioo 37 

NOTHnr (On Oa Vttzabulb. BMI/The Waters 01 
Nazareth. BMI/EMI Blackwood. BMI/Chase Chad. 
ASCAP/EMI ApriL ASCAP). HL Hioo 30; RBH is 

HOTHMtS FREE (TVT. ASCAP) RBH 73 

-O- 

OSIECTKW aUtOOa (Aniviri. BMI/Sony/ATV Latin. 
BMI/EMI Blackwood. BMO. HL Hioo 86 

OH YEAHI (Money Mack. BMI) Hioo S3; RBH 34 

ON A MJSSKM (WB. ASCAP/MofO Dean. 
ASCAP/Beechtree.ASCAP/Old Desperados. ASCAP/ N 3D. 
ASCAP). WBM. CS 34 

ONE OKI CLOSER TO YOU (EMI Full Keei 
ASCAP/Blackmore Avenue. ASCAP/April Blue. 
ASCAP/Dawiasongs. BMI/Enslgn. BMI). HUCS 30 

ONE LAST BREXTH (Tremonti. BMI/Stapp. 
BMI/Owight Frye. BMI) Hioo 7 

ONE MAN aank 1176. ASCAP/Black Fountain, 
ASCAP/EMI April. ASCAP), HL RBH 31 

ONE ON ONE awisted. ASCAP/EMI April. ASCAP/HK 
Mecca. ASCAP/D Ron Dub. BMO. HU RBH Ss 

ON MY BLOCK (B. B, Skee The Chump. ASCAP/Nash 
Mack. ASCAP/ThreeFfveTenn. ASCAP/WB, ASCAP/BMG 
Songs. ASCAP). WBM. RBH 77 

ORDMURY DAY (Sonp Of UnlvemL BMI/Rowshwn, 
BMI). W8M. Hioo 30 

-P- 

PERDONAME Ml AMOR (Seg Son. BMI) LT s 

PICTURE (Thirty Two Mite. BMl/Wamer-Tameflane. 
BMI], WBM. CS 51 

THE PIHIGE (Aurelius. ASCAP/Dr Irv, BMI/Blunts. 
Guns And Funs. ASCAP/PooUetoots. ASCAP) RBH 9s 

PO- FOLKS (K^>py Rotts. BMI/Tarpo, ASCAP) Hioo 
39: RBH 13 

POR LAS OAMAS (Edimonsa, ASCAP/EMI April. 
ASCAP) LT 31 

POR MAS QUE INTENTD (Kike Santandec, BMI) U 6 

PRACTKE UFE (Sony/ATV Tree. BMI/Mo Fuziy Dke, 
ASCAP/Famous, ASCAP/AJmo, BMO, HL CS 41 

PMYER (Mother Culture. ASCAP/WB, ASCAP). WBM. 
Hioo 68 

PUT ME DOWN (Eddie F.. ASCAP/ Sharay^. 
ASCAP/WB. ASCAP / 1 Want My DaddyS Records. 
ASCAP/lahqae Joints. SESAC /Universal. SESAC /Divine 
Mill. A5CAP/MS. Wilson's Boys. ASCAF^. WBM, RBH 99 

-Q- 

QUEDO TRtSTE a (ACAL (Marfiv. BMO LT 48 

-R- 

REKT [Erkk Sennon. ASCAP/Zomba. ASCAP/Funky 
HoUe. ASCAP/WB. ASCAP/F.O.B, ASCAP). WBM. Hioo 
79; R8H 31 

RED RAGTOP (Acull-Rose. BMI/Sony/ATV Songs. 
BMO, HU CS 17; Hioo 70 

RELAX YOUR MMD (Brown Uice. BMI/Hitco. 
BMI/Songs Of Windswept Pacific. BMI/Penn. State. 
BMI/Urban legendz. BMI/Worid Of Rowers. ASCAP/Hitco 
South. ASCAP/Musk or Windswept. ASCAP /Pinnae le 
Songs, ASCAP/Famouv ASCAP/Jobete. ASCAP/EMI April. 
ASCAP). HU RBH 61 

ROCK IT (One Up, BMO RBH 80 

ROCXTHE nUtTY (Big T-Rock, BMI/Mansk>i BMI/lan- 
ke Combs. BMI/EMI Blackwood. BMO. HL Hioo 98: RBH 
57 

RUB ME Tltf RIGHT WAY (Curb. ASCAP/Blue Tattoo. 
ASCAP/SUIeen Slarv BMI/)ohn Rameyi BMO CS 60 

RUNNING AVHAY (Spread Your Cheeks And Push Out 
The Musk. ASCAP/WB. ASCAP). WBM, Hioo S4 

_S- 

SHE KATES ME (WB. ASCAP/Puddle Of Musk. 
ASCAP). WBM. Hioo 66 

SHEU GO ON YOU (Sony/ATV Tree. BMI /Cake Takec. 
BMI/March Fam.lyi BMO, HL CS 48 

SHE-U LEAVE YOU WITH A SMIlf (Cal IV. 
ASCAP/l3rga Vista. ASCAP/Sony/ATV Tree, BMI/Big Yel- 
low Dof. BMI). HU CS 13; Htoo 64 

SHEWAS (Murrah.BMl/Melanie Howard, ASCAP), 
WBM, Hioo 100 

SKK Of BEING LONELY (Kuntry Slim, BMI Awo Four 
Fifteen. BMl/BuUu Gee. BMl/Noontlme Tunes. 
BMl/Pride /v\d ioi. BMI/81ack Toney Montana's, BMI) 
RBH 74 

SMGIE FDR THE REST Of MY UFE (Slate 0« Mind 
Monk. ASCAP/Hitco South. ASCAP/Musit Of Windsvwpt. 
ASCAP/ Kandacy. ASCAP/Air Control. ASCAP/EMI April. 
ASCAP/Pooh Bear, ASCAP/J. Boyd. ASCAF^, HL RBH 88 

SI TU TE VAS IDONT SAY GOODBYE) (E Two. 
ASCAP/Groobin', ASCAP/EMI April. ASCAP/Hear Yie. 
ASCAP) LT4S 

SI TUV1ERAQUE EUCIR (Hecho A Mano. ASCAP/EMI 
April. ASCAP/Songs Of Castillo. BMl/Universal-Musica 
Unica.BM0LT]7 

SKBER BOI (Irving. BM1/Avn1 Lavigne. ASCAP/Wamer- 
Tameriane. BMI/Hollylodge. BMI/Rainbow Fish. BMI/Mi. 
Spock. BMI/WB. ASCAP/ro. ASCAP/Ferty Hill. ASCAP). 
HL/WBM. Hioo 11 

SOAK UPTK SUN (Wamer-Tamertane, BMI/OW 
Crow. BMI/Trottsky, BMI/Wbcen. BMI). HL/WBM, Hioo 43 

SOMEBOOnr UKE you (Cobum. BMI/Ten Ten, 
BMI/WB. ASCAP/Dytan lackson, ASCAP). WBM. CS 1; 
Htoo 26 

SOMEONE TO lOVt YOU (Cod TlfTani. BMI/Sony/ATV 
Songs. BMO. HL RBH 28 

SOMEmERE OUT THERE (Under Zenith, 
SOCAN/Sony/ATV Canada. SOCAN). HL Hioo 44 



SnRRY EYED SURPRISE (Mute. BMI/Unrversal UK, 
ASCAP/Shifty Shell. ASCAP/EMI ApriL ASCAP/Cartin. 
ASCAP). HU Hioo 63 

STINGY (W.B-M. Musk. SESAC /Babybo/5 Utite. 
SESAC/Moontime South. SESAC/Black Baby, 
SESAC/lason's Lyrxs. SESAC /Chrysalis. ASCAP/Naked 
Under My CkKhes. ASCAP). WBM. Hioo 36: RBH 11 

STOLE (BMG Songv ASCAP/llnle Engine. ASCAP/Blg 
Caboose. ASCA^. HU Hioo 62 ; RBH s8 

THE STREETS (Base Pip*', ASCAP/Scott Storeh, 
ASCAP/TVT. ASCAP/Nal>- Do^. BMi| Hioo 93; RBH 49 

ST1I0WG ENOUGH TO BE YOUR MAN (Post OMl. BMO 
CS19 

SUENA (Ser-CA. BMI) LT 3B 

SWEETNESS aurkey On Rye. ASCAA. CLM. Hwo 88 

-T- 

TAINTED (Donut BOf. ASCAP/EMI April ASCAP/Piiett' 
lyhood, ASCAP/zm. ASCAP/Andwele. ASCAP/Karieem 
Riggires, ASCAP). HU RBH 61 

TAUCHrTD ME (Vice Game. BMO RBH 44 

TBI ROUNDS WITH )OSE CUERVO (Acuff -Rose. 
BMI/Sony/ATV Cross Keys. ASCAP/Big Purple Dog. 
ASCAP). HUCS 7; Hioo SI 

TE SOin U RIEHOA (BMG. BMI) LT 18 

TE VAS (Rubet. ASCAP/ Unnwrsal Muska, 
ASCAP/ 3OO0 Amor, ASCAP/ Universal -PolyGram Latin, 
ASCAP) LT 37 

THESE ARE THE DAYS (WB. ASCAP/PUtlnum Pkiw: 
ASCAP/hollydahyL ASCAP /Uniwersal- Songs Of PolyGram 
Iniernalranal. BMI/HopeChest. BMO. WBM. CS ss 

THESE DAYS (Gotlahaveable. BMI,' Songs Of 
Windswept Pacific BMI/Sony; ATV Tree. BMI/Songs Of 
Terecel. BMI/Ror>dor. PRS,' Irving. BMI). HL/WBM. CS «>; 
Hioo 59 

THICKER nUN BLOOD On Mr Dreams. ASCAP/M^ 
Bob, ASCAP/No Fences. ASCAP). WBM, CS 20 

THIS B MY PMnY (Desert Storm, BMO RBH 79 

TWS SIDE (Queen's Counsel. ASCAP) CS S7 

A THOUSAND MILES (Songs Of UniversM. 
BMI/Rosasham. BMO. WBM. Hioo 38 

THUG LOVIN- (Slavery. BMI/Songs Of Universal. 
BMI/DI Irv. BMl,'V)ldief/ Ti>wh, ASCAP/Blatk Bull. 
ASCAP/lobete, ASCAP) RBH 60 

TIL NOTHING COMES BETWEEN US (Curb Congrega 
tlon. SESAC/MonkkK SES/C/UI-Stnlton. SESAC/Hopc- 
N-Cal. BMI/Rebecu Manhalt. ASCAf). HL CS 38 

TODO Ml AMOR [THE ONE VOU LONfE] (Songs Of Unl- 
versal. BMI/Macadoo. BMI/Sony/ATV Songs, BMI/Songs 
Of Terecel. BM[)LTi2 

TOHNUfT rM GONNA in GO (Zomba. 
ASCAP/Nikeeya. ASCAP/Dunn RufF Muztque. 
ASCAP/Aculf Rose. BMI /Wamer-Tamertane. BMI/TTiahV 
BMI/Ramp. BMI/KlUa 4. ASCAP/Dutty Ugga. ASCAP) RBH 
i3 

TRADE IT AU (EMI April. ASCAP/Them Dwin Twws. 

ASCAP/D. Brasco. ASCAP/DeserT Storm. BMI/Mr. ManM- 

ti. BMI/EMI Blackwood. BMI/Duro. BMI /Air Control 

ASCAP). HU Hioo 22. RBH 14 

THE TRUTH (Zomba. BMI/R.KHIy. BMO. WBM. RBH 82 
TU FORMA DE SER CUMBIA (Copyright ControO LT 32 
TWO WMftGS (Huss Zwingti. ASCAP/Sony/ATV 

Tunes. ASCAP/EMI Blackwood. BMI/Tee-Bass. BMQ, HU 

Hioo So; RBH 33 

-U- 

UNA UlfiRlMA HO BASn (ADG. SESAQ LT 23 
UN BCSO (Que loco. ASCAP) LT 42 
UNBROKEN (WB, ASCAP/ Ptatinum Plow. 

ASCAP/Abno. ASCAP/Anwa. ASCAP). HL/WBM. Hioo 8s 
UNDERNEATH fTAU. (World Of The Dolphin. 

ASCAP/Universal ASCAP/Eltgible, ASCAP/BMG Songs. 

ASCAP). HL/WBM. Hioo 8 

UNUSUAUY UNUSUAL (WB. ASCAP). WBM. CS 31 
UP& DOWN (M A OUT) (Deborah Cm. BMI/EMI 

Blackwood. BMI/EMI April ASCAP/Ftyte Tyme, 

ASCAP/Minneapolis Guys. ASCAP/]! Branda. ASCAP). HL 

RBH 6s 

-V- 

VMENDO (Wamer-Tamertane. BMl/Femando Otorfo. 
BMI/Marc Anihonvi ASCAP/Sony/AIV Tunes. ASCAP) LT 
»9 

VOr A VOUfCRTE LOCA (Wntura, ASCAP) LT 34 
VUELAMUYAiro (WorM Deep, BMI/Sony/ATV Latin. 
BMnLT4 

-W- 

WAITIir ON lOE (MAS Uenture. BMl/Mlsterssippi. 
BMOCS36 

WMKSTA (III. ASCAP/HkUen Scrolls. ASCAP/so 
Cent. ASCAP) RBH 43 

WAY Of UFE (Money Mack. BMJ/CareervBMG. 
BMt/Wamer- Tamerlane, BMI/EMI FuH Keel 
ASCAP/Franne GoUe. BMO, HL/WBM, RBH 94 

THE WW WE lAll (Lucky: BMO RBH 69 

WHATS GOtDENT (InshalLah. ASCAP/DI Nu-Maric. 
&MI/Manphibia^ AS<AP/Nj|l.i. ASCAP/Upper Cut. 
ASCAP/MacariftMe.ASCAP/Terrodome. BMI/Reach 
Global BMI/Songs Of Universal. BMO RBH 90 

WHAT WFItE GONM DO ABOUT H (Mosaic. BMI/EMI 
April ASCAP/Sea Gayte. ASCAP). HL CS S2 

WHEELS (Seedhouse. BMO CS 49 

WHEN THE LAST TIME (Terradome, ASCAP/GenMMt, 
ASCAP/The Waters Of Maiareth. BMI/EMI Blackwood. 
BMI/Chase Chad. ASCAP/EMI Aprft, ASCAP). HL Hmo 99: 
RBH 12 

WHEN YOU UE NEXT 10 ME (WB. ASCAP/Kellie Coff- 

ley: ASCAP /Platinum Plow. ASCAP/ Lillywill\t 
ASCAP/Keh>dies. ASCAP), WBM. Hioo 97 

WHERE ARE YOU GOING (Colden Grry. ASCAP), CLM. 

Hioo 56 

WHERE WOULD YOU BE (Castle Stivet. ASCAP/Hr. 
Norse. BMI/We Make Musk. BMO CS 3; Hioo 46 

WHO-S YOUR 0ADOY7 ffokeco Tunes. BMI) CS 11; 
Hioo 69 

WHY I LOVE YOU (KharatroK ASCAP/Wne Houses. 
ASCAP/Strange Motel ASCAP/David McPhersongs. BMO 
RBH 23 

WORK IN PROGRESS (EMI April ASCAPAri-angels, 

ASCAP), HLCS 5; Hioo 49 

WORK IT (Mass Confusion. ASCAP/Vtrgtnia Beach. 
ASCAP/WB. ASCAP). WBM. Hioo s: RSH 3 

-Y- 

YO PUEDO HAaR [Hecho A Mano. ASCAP/Lalin Beat, 
ASCAP/EMI April, ASCAP) LT 30 

VOTE SEGUIRE QUERIEMOO(Pn Edl BMO LT 39 

VOU CANT HIDE BCAUTIFUl (Li^ Of Demier, 
ASCAP/Famous. ASCAP/Musk Of Windswept, 
ASCAP/Songs Of Bud Oog. ASCAP). HL/WBM. CS 32 

YOU DA MAN (BMG Songs. ASCAP/Mts. Lumpkins 
Poodle. ASCAP) CSsB 

VOU KNOW YOU'RE RIGHT (End Of Musml, BMI/EMI 
Virgin Songs. BMI). HL Hioo ss 

VTU TE VAS (WB. ASCAP) LT 8 
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Latin Acts 
Expand 
Presence 
At Arenas 

Continued from lagel 

roster features Mana and Alejandro 
Sanz. among others, says, "This has 
been going on for a very long time 
under the radar of the Anglo market. 
Artists like Man^, Shakira. and 
Vicente Fernandez were playing are- 
nas in 1997, and all of those artists 
sold out arenas in advance in several 
cities before the 'Latin explosion.' 
The difference is there's more gener- 
al-market awareness." 

This growing awareness has 
opened up new venues and new mar- 
kets for l.atin acts, as well as major- 
brand sponsorship opportunities. 
Shakira's worldwide tour (including 
30 U.S. dates beginning Nov. 8 in San 
Diego) is sponsored by Reebok and 
Pepsi, Vicente & Alejandro Fernan- 
dez's 20 U.S. arena dates are spon- 
sored by Jack Daniel's, Man^ has a 
sponsorship deal with Coors. and a 
handful of Vives' U.S. dates are part 
of Sears' Hispanic Concert Series 
{Billboard, Oct. 12), while the others 
are sponsored by Miller Beer. 

REASONS FOR GROWTH 

Latin tours are more popular for a 
number of reasons, including a bur- 
geoning Latin population even in 
nontraditional "Latin" areas like 
Georgia, North Carolina, Michigan, 
and Oregon; an increase in Spanish- 
language radio and TV stations and 
cable networks, which provide added 
exposure; and mass-media attention 
for Latin stars, many of whom have 
enjoyed crossover, English-language 
hits. But even acts that do not record 
or perform in English have garnered 
exposure in mainstream media or 
have paired up on tours with main- 
stream acts (Man«i with Santana in 
2000 and Jaguares with Morrissey 
this year), racking up interest and 
sales among non-Latins. 

Further, many Latin acts have 
shown a willingness to play in smal- 
ler venues in order to open up new 
markets — and many more venues are 
now willing to book them. 

"We're seeing a lot more activity 
than we even did the year before, and 
this is across all levels, from devel- 
oping acts to superstars," says Michel 
Vega, a talent agent at the William 
Morris Agency in New York, whose 
roster includes Iglesias and who is 
currently promoting Juanes' U.S. 
tour. "Yes. the rest of the jtouringl 
market remains healthy, but there's 
been more growth in the Latin area 
than in the rest of the market." 

This is most obvious in the big 
tours for such headliners as Shaki- 
ra. The Colombian superstar is the 
first recording artist Reebok has 
ever signed to a multi-year spon- 
sorship deal, according to Micky 
Pant, chief marketing officer for the 
footwear manufacturer. 

If these artists were still targeting 
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their tours only for the Latin market, 
"it would be more limited — no ques- 
tion," says Arthur Fogel, president of 
touring for Clear Channel Entertain- 
ment, which is promoting the Shaki- 
ra, Iglesias, and Anthony tours. 

For the year to date, according to 
numbers reported to Billboard, Igle- 
sias has grossed $6,822,71.5 from 29 
shows — an average of $23.5,266 per 
show — with several dates taking 
place in smaller theaters. At press 
time, Iglesias had 25 more shows to 
go, most of them in arenas and 
sheds, so his per-show average 
could increase. 

Anthony has grossed a reported 
$5,381,077 from 13 shows in arenas 
and sheds, averaging $413,929 per 
show. When his 27-date tour comes to 
an end. the box-office gross could reach 
the neighborhood of $1 1 million. 

"There are certain markets where 
artists who don't perform in English 
have done tremendous business, but 
I think really what these Icrossover] 
artists are looking for is to establish 
themselves nationally. " Fogel says. 
"We're looking at acts that we can 
help develop in a major way. " 

Obviously, pop airplay and exten- 
sive promotion are essential for 
drawing large audiences on the 
mainstream tour circuit. On the 
other hand, Latin acts must avoid 
alienating their Spanish-speaking 
fan base, which— by all accounts — 
continues to be essential for the 
health of these tours. 



"It's a good comment on the 
music fans of the world and music 
fans of North America that they 
allow themselves to open up to these 
different artists." Fogel says. "It's 
hard to move in a different direction 
and keep that fan base satisfied. 
Artists like Anthony, Ricky Martin. 



'There are a lot of 
bands willing to go to 

smaller venues to 
start the expansion. 
And there's a lot of 
bilingual Hispanics 
[in these places! . Wfe 

live in an English 
world, but we grew up 
hearing this music. ' 

—EMILY SIMONITSCH 
HOUSE OF BLUES CONCEirTS 



and now Iglesias have achieved a bal- 
ance by playing shows that are equal 
parts English and Spanish. " 

Notably, when Anthony taped his 
HBO special in 2000, he kicked it off 
with two Spanish-language salsa 
tracks, even though some advisors 
suggested that such a move could 
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alienate English-speaking audi- 
ences. "How do you keep both fan 
bases happy and comfortable? I have 
to be happy and comfortable." 
Anthony said at the time. "To sing in 
Spanish is as natural for me as it is 
to sing in English." 

On the one hand, some Latin acts 
are comfortable performing only in 
Spanish. Despite this preference. Mex- 
ican rock band Jaguares — which also 
does not accept tour sponsorships — 
has managed to reach broader audi- 
ences by sharing concert billing with 
pop acts. Lead singer Saiil HemSndez 
says, "The idea is that people who 
come to us also get to know and rec- 
ognize our language. " 

Acts like Jaguares are also reaping 
what they have slowly sown by work- 
ing their way up the venue ladder on 
the U.S. circuit 

"There are a lot of bands like Mana. 
Luis Miguel. Pepe Aguilar. and Jag- 
uares that are willing to go to small- 
er venues in smaller cities to start the 
expansion," House of Blues Concerts 
VP of special markets Emily Simon- 
itsch says. '"Those artists are willing 
to work more nights in smaller loca- 
tions because it opens up new mar- 
kets. And there's a lot of bilingual 
Hispanics (in these places). We live 
in an English world, but we grew up 
hearing this music." 

At the same time that English- 
speaking audiences are catching on, 
the growing Latin population thnxjgh- 
out the U.S. has also contributed to 



preserving and slowly expanding 
audiences for such purely Latin acts 
as Vives. who in secondary markets 
like Boston went from selling out 
2.000-capacity to 3,000-capacity ven- 
ues in one year. 

Massively popular ranchera icon 
Vicente Fernandez and son Alejandro 
are currently playing an almost 40- 
date international tour (promoted by 
Hauser/CIE), with 20 U.S. arena dates 
sponsored by Jack Daniel's. 

"We're seeing more and more His- 
panic business and more and more 
Hispanic growth," Jack Daniel s 
national sponsorship director John 
Gunn says, noting that the Fernan- 
dez tour is the only one — in any lan- 
guage — sponsored by the distillery. 
"This is an area we've concentrated 
on. It's a path we've taken." 

RISKING OVERSATURATION? 

Amid this growth in interest 
comes the question of how many 
tours the marketplace can support. 
"You have to really work it hard, " says 
Jorge Naranjo, VP of touring for Car- 
denas, Fernandez and Associates, 
which is promoting the Vives tour. 
"There are very few acts in the Latin 
market that can come out and quick- 
ly sell out." 

For example, in the latin strong- 
hold of Miami, ticket sales have been 
initially slow. Even Iglesias moved his 
September show, originally slated for 
a 1\iesday evening, to a Saturday date 
in November, officially citing staging 
concerns. Shakira's Miami show at 
the American Airlines Arena, which 
is scheduled for a Tlie.sday and went 
on sale Oct 5. reportedly sold clo.se 
to 6.0O0 tickets by the following Mon- 
day. But in contrast. Martin's Livin' 
la Vida lx)ca Miami Arena tour date 
(which kicked off his tour in 1999) 
sold out in one day. back when Latin 
shows were fewer and farther 
between. This season. Miami is slat- 
ed to host shows by Cristian Castro, 
Mana, Vicente & Alejandro FemSn- 
dez. Gilberto Santa Rosa. Ruben 
Blades. Shakira. and Jaguares within 
a couple weeks of each other. 

Arie Kaduri. president of Miami- 
based concert-promotion firm NYK. 
says. "There are more tours and there 
will be more and more. But because of 
the economy, it's a tough market You 
have to be creative. I see a lot of dou- 
ble bills. And it's important that these 
artists do not forget their Latin ba.se." 

Simonitsch adds, "I think there's 
definitely an effect because of the 
economy, and having all of (the 
shows! falling at the same time is not 
good for the consumers." Further, 
ticket prices tend to be high for His- 
panic shows, in part because many 
tours originate outside the U.S. and 
face significant travel costs. 

Still. Simonitsch says the increas- 
ingly diverse Hispanic population is 
willing to pay up. especially now that 
production values for these acts have 
improved considerably. 

In the end. while the number of 
dates for Latin acts is unlikely to 
grow to the 80-90 nights that a top 
mainstream act can command, "we 
are growing." Simonitsch says. 
"We're not just living in Chicago or 
Southern California. We live in Den- 
ver. We live in Oregon. There's 
growth everv-where." 
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25 Years Later, 
Skynyrd Tragedy 
Haunts Survivors 

Continued from page 1 

and fans alike as the Lyn>Td Skynyrd plane crash 
near McComb, Miss.. 25 years ago. 

Just before dark on Oct 20. 1977, at the height 
of Skynyrd's creative and commercial powers, 
the band's leased Convair 240 ran out of gas and 
slammed into the Mississippi .swampland en 
route from Greenville, S.C.. to Baton Rouge. La. 
While 26 people were on board, remarkably, only 
sue were killed: band members Steve Gaines (gui- 
tar). Cassie Gaines (Steve's sister, who was a 
vocalist), and Ronnie Van Zant (lead vocals); road 
manager Dean Kilpatrick: and pilots John Cray 
and Walter McClary. 

For the survivors, the crash remains a defin- 
ing moment. "1 think about it every day." sal's 
Skynyrd guitarist Gao' Rossington. who. along 
with keyboardist Billy Pmvcll. are the lone sur- 
vivors of the tragedy still touring with the band 
today. "I'm alwai'S reminded by the scars, heart- 
aches, and memories." 

EERIE FORESHADOWING 

Skynyrd's fateful tour was planned in support 
of its October 1977 MCA release. Stree! Sun'a<ors. 
The outing — ironically dubbed Tour of the Sur- 
vivors — began Oct. 13 in Statesboro, Ca.. with 
the band's spirits high. "We were happy with 
everything." Rossington recalls. "Steve [Gainesl 
had joined the band, and everything was work- 
ing out really good." 

By the suggestion of tour manager Ron Eck- 
erman. Skynyrd began fl>ing rather than busing, 
as they had on previous tours. Charter was the 
way to go because, according to Eckerman. "this 
band was a little bit wild for commercial airports.' 

Lighting technician Steve Lawler liad only re 
centty joined the Sk>Tiyrd crew. "Kveryb<xiy wa.s 
really excited to be part of what we all a.ssumed was 
going to be one of the next huge bands." Lawler 
says. "The band was very focused. The rest of as, as 
I remember, were focused on having a gixxi time." 

The Convair was a 1947 model, leased by Eck- 
erman, and it had mechanical issues early on. The 
day before Skynryd's Oct 19 Greenville show, gui- 
tarist Allen Collins saw an unnerving sight. 

"Allen looked out the window and saw one of 
the engines sputtering and throwing out flames." 
Rossington sal's. "He was scared to get on it to go 
to Baton Rouge. A couple of guys didn't want to 
get on it, but Ronnie (Van Zantj was real persist- 
ent in saying, 'Ya'll do what you want to. If it's my 
time, it's my time.' I remember him .sa^'ing that, 
but I'm not blaming him at all. We all could've 
done what we wanted to. " 

Eckerman says the plane had one engine run- 
ning rich due to a faulty magneto; a new part was 
to be picked up in Baton Rouge. He says, "If I had 
any doubts about that plane at all, I wouldn't have 
been on it." 

The first half of the flight went well, but when 
things went bad, they went bad quickly. "Every- 
body was sittin' around like they would be on a 
commercial flight, playing poker, messin' around, 
and the co-pilot came back and said. "We're in 
trouble, buckle up.' Rossington recalls. "He said, 
'Put your head between your legs." and everyboth/ 
assumed the position. That's what the>' tell you 
to do. but it doesn't do no good. I don't think. " 

Those on board remained calm. " It was the 
calmness of being scared. I was sitting by Dean 
and Ronnie, and Dean says. "Guys, do what he 
says; this one's for real.' " Rossington says. 
"Scary's not the word for it, real ly. I've been scared 
before. It's like I said. 'There's a guy with a shot- 
gun behind you. and he's gonna shmtV Are you 
scared? You don't have time to be .scared. " 



Eckerman recalls. "Knowing what I knew 
about the safety of this plane, I was more worried 
about how to straighten out this poker game we 
were having, 'cause I was winning." 

Low on fuel and taking advice from Federal 
Aviation Administration (FAA) officials in Hous- 
ton, the plane turned back toward McComb, fly- 
ing low over forested .swampland and steadily 
descending. "1 believe [the pilots) were transfer- 
ring fuel from one engine to the other, miscal- 
culated, and dumped the fuel." Eckerman says. 
"Pilot error " 

The plane started hitting the tops of trees, "soft- 
ly at first," Ro.ssington says, imitating the rum- 
bling noise. "Then it got so loud I couldn't explain 
it to you, and then I was knocked out. I didn't 
wake up until a helicopter was over us." 

"The last thing I remember was a limb 
ripped through the fuselage and hit me in the 
head," Lawler says. "When I woke up, | roadie] 
Mark Frank was still sitting next to me, 
strapped to his chair. 1 looked at him and said, 
'We really crashed.' " 

Lawler. Frank, sound tech Kenny Peden. and 
drummer Artimus P\'le were apparently the first 



'Sweet Home Alabama' and "Freebird." but I 
couldn't have told you who sang it" Mote says. 
""Now I know Lynyrd Skyn>'rd ver>' well." 

When the plane went down, it was on timber 
company acreage adjoining Mote s farm just 
south of McComb. Mote and some ft-iends were 
trying to wrap up a hay-hauling project in his field 
before dark when he heard the crash. " It was 657. 
almost dark, when I heard a big rumble." Mote 
says. ""I was bumfuzzled as to what it was." 

A helicopter flew over several times, adding to 
Mote's concern. "1 looked to my left, and three 
guys came running toward me out of the woods. 
Artie jPylej looked pretty rough; the first thing I 
thought of was Charles Manson." 

RESCUE AND RECOVERY 

Mote says the three tried to jump in his truck 
with him, "but I hauled butt and didn't let cm. I 
got my gun out and told them. Til shoot the crap 
out of you if you don't tell me what you want.' 
When they got about 30 feet fmm me 1 shot up 
in the air, and Artie yelled, "Plane crash!' Then 
everything hit me." 

Mote gained a sense of where the three 




to climb from the wreckage. "I was cut up bad. 
with a hunk of steel sticking out of my arm." 
Lawler remembers. "Artimus told me to lean up 
against a tree; it would give me energy'. (\nd he 
told me to watch out for alligators." 

Lawler says Pyle went to check on the pilots 
for advice. "He came back and .said. "The pilots 
are cut in half; they're dead.' That's when I real- 
ized mortality was involved." 

Pyle, Peden, and Frank took off through the 
wtHxis to look for help. ""I remember thinking, "I 
hope they know where they're going,' " Lawler 
.says. As he lay against a tree in the growing dark- 
ness, I.awler could hear screams and moans com- 
ing from the plane. 

Rossington was thrown from the wreckage. "I 
had a lot of broken bones. My right leg was just 
hangin' there, chopped off, really, with a com- 
pound fi'acture. I remember waking up with lights 
in my eyes, seeing a few people la^-ing around." 

Rossington clearly remembers part of a plane 
door laying on top of him. " I couldn't get up 
because I was so broken up. and I remember say- 
ing 'Get this damn thing off me.' Dean Kilpatrick 
walked up and threw this piece of metal off me, 
and |I laterl come to find out he was dead at 
impact They said there was no way he could've 
walked up and helped me, but I know for a fact he 
did, whether it was his spirit, or God. or whatev- 
er He did that. 1 know it." 

I KNOW THEM VERY WEir 

Johnny Mote was a 22-year-old MLssissippi 
dairy farmer/factory worker in 1 977 who worked 
t(«) hard to keep up with popular music. ""I knew 



emerged ft"om the woods and made it back to the 
crash site. The plane was barely discernible in the 
darkness. " I'd never been around a plane, and I 
couldn't find an opening to get in. I looked back 
to the highway and I could see blue lights flash- 
ing, so I knew people were around my house. 1 
hauled ass back across the field and took the sher- 
iff back dmm there with me." 

The plane was on its side, door up, and "they 
brought 'em all out through the top." Mote says. 
"The first person I saw dead was Dean Kilpatrick 
— I knew it was him from a picture I saw of him 
later He didn't have a shirt on, and he was wear- 
ing tan bell-bottom pants. That shook me up and 
ruined my rescue effort I remember them get- 
ting Cassie Gaines out too. the first woman. That 
really upset me." 

Uwler remembers a Coast Guard helicopter 
spotlighting the scene and a paramedic rap- 
pelling down. '"In the hospital they told me he 
was a Vietnam vet. hard core. I do know he saved 
some lives." Despite having all the ribs on his 
right side cracked and cuts that would require 
hundreds of stitches. Lawler was among the least 
injured and hence one of the last transported out 
of the swamp, via a pickup bed, laying on a dog 
blanket He says. "It vas a really bad ride. " 

Covered in rubble and badly injured. Ecker- 
man was also among the last out His wife was 
told at first that he couldn't be found. He says. 
"If I hadn't come to and yelled, they might never 
have found me." 

Bad as it was. most agree things could've been 
much worse. "When you look at that plane, you 
think. "How on earth did anybody live through 



this?' "Lawler says. 'The guy from the FAA came 
in to talk to me twice in the hospital, and he said 
not one seat was left strapped down in the plane." 

On impact, the lack of fuel turned out to be 
a blessing. "It kind of saved us in a way." Eck- 
erman says, " but at the same time that's what 
took us down." 

While the .survivors' wounds eventually healed, 
hearts and minds reco\'ered more slowly. There's 
no way to tell anybody what happened. I've only 
told this story once or twice to anybody." Ross- 
ington says. " But 1 will say this: Out of everybody 
who survived, and I've talked to about every one 
of them, they all have a different story about what 
happened. Not that anybody's lyin' — just what 
happened was their experience." 

RELUaANT LEGENDS 

For most of the crash survivors, life goes on. 
Lawler was on the road with Boz Scaggs by 
December and has not missed a beat since. Today 
he is director of production for Clear Channel 
Entertainment "It .sticks with you, " he says of the 
crash. "I have recurring nightmares about flying 
and not getting enough altitude. But in a lot of 
ways, it's just something that happened, and peo- 
ple in the business know it happened to me. My 
arm's mes.sed up and my back hurts. It ain't the 
years — it's the miles. " 

Mote reluctantly has become part of rock lore. 
"1 never, ever would have asked for all this. I'm a 
person that doesn't want to be in the spotlight" 
he says. "I think about it 100 times a day. I can 
still smell it hear the people yelling." 

And fans won't let Mote, who still lives in the 
same place, forget "I've had many, many Lynyrd 
Skynyrd fanatics come here." He built a road lead- 
ing to the site, put a little white fence around the 
area, and added a picnic table and a sign. "It cost 
me a lot of money and many many hours. What 
am I supposed to do when a car drives up here 
with California plates — tell "em to go to hell? I 
just did it so people would know where it is. I 
newr made a penny, and I probably won't" 

To mark the 25th anniversary. Mole decided to 
host a concert near the site Oct. 5. investing 
S2fl0.000 of his own money. Skynyrd opted not to 
play but Travis Tritt. the Artimus Pyle Band, and 
others were on the bill, which drew a modest cnnwd. 
Mote says. " If I can. I want to come out even." 

'The crash pretty much got me out of the tour- 
ing business," says Eckerman, now a sound engi- 
neer with his own firm. Ambient AVL, "I just 
didn't have the heart for it anymore. Looking 
back, it definitely changed the way I look at life." 

Rossington is still on the road with a band that 
notches its 30th anniversary in 2003. Skynyrd 
reunited in 1987. with Ronnie's brother Johnny 
Van Zant on lead vocals, and just released a com- 
pilation of post-crash highlights on Sanctuary 
called Thm It Up. Upcoming plans call for a new 
MCA boxed set next year, a DVD feahiring 1970s- 
era band footage, a focus exhibit at the Rock and 
Roll Hall of Fame in Cleveland, and a tribute 
album on Sanctuary. 

But tragedy has continued to follow Skynyrd. 
Allen Collins survived the crash but died in 1990 
of pneumonia following complications from a 
1984 car crash that killed his girifriend and left 
Collins paralyzed. And bassist and founding 
member Leon Wilkeson died last year fi^m liver 
disease iBiUboard. Aug. 1 1 . 2001 ). 

Still, Skynyrd tours on, with healthy crowds 
and sui-figure guarantees. "At first it was hard to 
keep going, but you get calloused. I feel like wtiat 
we're doing is a testimony to the music, to Ron- 
nie and Allen and everybody, " Rossington says. 
"We had a dream — me. Ronnie, and Allen — that 
we would start this band and make it or die try- 
ing. Our dream came true, and it still is for me. 
I'm living it for all of us." 

Rossington scoffs at talk tiiat Skynyrd is cursed 
in .some way "If you take any group that's togeth- 
er for so long and kept upwiththemfor30 years, 
something bad's going to happen to all of 'em. 
Shit happens to everybody. It ain't just us." 
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Top l\ine Series Added 
_Jo Research Roster _ 



A new chart package has been added to Billboard Research 
Services' menu. The Number One of the Year series, listing each 
year's top title, is now avaibble for most of the Billboard charts. 
Billboard chartresearch packoges are the definitive source of 
archival chart information, covering the entire history of the record 
charts in Billboard. 

The Number One of the Year series provides a list of the fop title of 
the year for just about every genre, including pop singles, pop 
albums, country singles, country albums, R&B/hip+iop singles, 
R&BAiip-hop albums, adult contemporary tracks, classical albums, 
jazz albums, dance songs, modem-rock tracks, rap singles, Latin 
albums, and Latin tracks, bsted are the title, artist, and label for every 
year charts were produced for the genre. 

Other Billboard research packoges available ore The Number One 
series, a chronological listing of each record that reached No. 1 on 
o specific chart; the Top Ten series, a listing of every record that 
reached the lop 1 0 on a specific chart; and the Top Ten Records of 
the Year, a recap of the top 1 0 records of the year, as published in 
Billboard's year-end special issues. 

Also available from Billboard Research Services are individual week- 
ly charts, photo copies of actual charts and articles, and customized 
research to suit any need. For more information on Billboard 
Research Services, call 646-6544633 or visit billboard.com/ 
reieoFch. 



upcoming events 

Holtyvraod Reporter/Bdiboard Rim A TV Music Cantoenoe 

Renaissance Hollywood Hotel • Los Angeles • Oct. 10-1 1 

Bilboard Music A Money Symposium 

The St Regis • New York City • Nov. 1 2 

Billboard/Airplay Monitor Saminar A Awards 

Ttie EOen Roc Resort • t^iamt Beacti • Feb 6-8 

for more info: Michele Jacangelo 646.654.4660 
bbevef}ts@billboerd.com 
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LEO KOmSS MIKE GORDON 



COMING THIS WEEK: Just before preparing to rejoin his bandmotes in 
beloved jam bond Phish oiler o two-year hiatus, bossisi Mike Gordon 
learned with guitar legend Uo Kotike lor the tollaborolive album 
done (Private Music). The pair ore planning o North American lour in 
support of the set, o review of which will appear exclusively on 
Billboard com. 

Also this week, read the second of four inslollmenls of Curt Goodi's 
new book, KISS Alive forever: The Complete Touring History. 

Biilboord.com will olso feature reviews of Primus leader Les 
Ciaypool's latest album with the Frog Brigode, Pi/rpfe Onwa 
(Prawn SongI, rap act Field Mob's From tha Roola to Iho Toola 
(MCA), and a report from a live appearance by rising rock act the 
Mooney Suzuki in Toionto. 

News contact: Jonathan Cohen • jacohen@billboard.com 
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BOOK OF THE WEEK 

ROLLING STONES: 40X20 

Although most of Iheir contemporaries hove 
long-since disappeared from the scene, the 
Rolling Stones remoin the biggest louring 
attraction in the music business. Coinciding 
with ihe Stones' 20O2-2(X)3 world tour and 
the release forty Lida, Iheir new Virgin album. Billboard Books/Watson- 
Guplill has issued Rolling Stones: 40X20, edited by Chris Murray. 

Vividly (documenting the Stones' 40^ear coreer. Rolling Stones: 40X20 cele- 
brates the remorkable slaying pov<er and popubrity of one of Ihe most inBi>- 
enlial, successhjl, and controversial bonds in Ihe history of popular music a$ 
seen through ttw lens of 20 worldcbss photographers. Chronologically 
sequenced, each photographer's work is accompanied by o personal essay 
that discusses the signihconce of and circumstances surrounding the images 
and when ibey were shot. Many of ihe photographs have never before been 
published. 

Rolling Stones: 40X20 (ISBN: CW230S4I6-7, $29.95) is avaibWe wherev^ 
er books are sold. For more inbrmalion, visit www, wal3onguplill.com. 
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Pink Jewel 



Jewel wore her pink ribbon with pride at a breast cancer 
awareness event sponsored by Seff magazine in New 
York's Bryant Park. October is National Breast Cancer 
Awareness Month. 




American Songbook 

The 20-song Ray Charles Sings lor America (Rhino) is 
filled with inspirational and patriotic music, including 
Charles' classic "America the Beautifurand a star-stud- 
ded new recording of "Cod Bless America." with Slash 
on guitar and dobro and Billy Preston on organ. Each 
artist donated his time in exchange for a SIO.OOO dona- 
tion to the Robin Hood Relief Fund, established to help 
victims of last year 's World Trade Center attacks. To date, 
the fund has raised more than $58 million, much of it 
from the Concert for New York City. Pictured at R.RM. 
Studios in Los Angeles are. from left. Charles, backing 
vocalist Rosemary Butler, Preston, and Slash. 




Party For Politics 

Barbra Streisand recently performed at the Kodak 
Theatre in Los Angeles at a National Democratic Gala 
benefit supporting the party's effort to win a Democrat- 
ic majority in the U.S. House of Representatives. 




lodn kit d»d Hmantto Couitngtil 



When Hernando Courtrighfs 
clo.se cousin died at 40 of 
brea.st cancer, he was deter- 
mined to honor her memoo' 
with the sort of tribute that had last- 
ing implications. 

As the founder of Courtright Man- 
agement — which shops deals for a 
roster of top rock producers, engi- 
neers, and mixers — and head of Kore 
Reel Entertainment, an indie label, 
it didn't lake a lot of thought 
for Courtright to come up 
with the idea of making 
music with a purpose. 

"I'm in the music indus- 
try, 1 have an indie label. I 
love female artists, it all got 
me rolling in that direction," 
Courtright says. "I contact- 
ed a number of artists that 1 
liad known or seen pcrfonn. 
and they all said, 'You go 
it. " Courtright and his vxife, I )oreen, 
then contacted a female attorney to 
handle licensing fees and a female 
Web designer to launch an Internet 
site (itsahouteve.org) — all pro 
bono — and a dream became reality. 

The result is the 13-song CD, Us 
About Ere. with 100% of profits 
going toward charities that bene- 
fit research and outreach pro- 
grams for breast cancer victims 
(the l.ibby Ho.ss Foundation and 
T.J. Martell Koundation are thus far 
targeted). A bonus track features 




Joan Jett on vocals and guitar, with 
27 female singers in the hack- 
ground singing the Beatles com- 
position, "The Word." 

Hernando was a wonderful 
friend of mine when I was in the 
Runaways." Jett says. "I totally 
enjoyed being part of a project that 
is his passion. We can't forget 
women's health concerns." 
Of course. Courtright also 
hopes that listeners will 
tune in to the wealth of in- 
die artists on the album, 
many of whom are garner- 
ing .some of the best expo- 
sure of their careers. They 
include Deena .Miller. Well- 
ville, Heidi Petrikat, Lava 
Baby, Sister Someone. 
Emily Curtis, and Elisa 
I'eimer. (The disc is avail- 
able from Kore Reel at 212- 
41(1-903,^. or on the Web site.) 

"The response has been so very 
favorable" since the disc streeted in 
late June, Courtright says. ;\n added 
push is ongoing throughout Octo- 
ber, in oKscrN'ance of National Breast 
Cancer .Wareness Month. "There's 
.so much more I hope to accomplish 
with this project. I'd love to do a 
mini-tour of the Eve girls and to 
turn this into an annual event. It's 
important to me to do something 
that has a lasting impact." 

CHUCX TAYLOR 
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'BKMYGIJIsS r byMattCaffney 



Acron 


49 r.r p -ivf-l ?.;i< nn 


13 Hearing, say 


1 Exdarrution heard 


Jjl ■ ■ :r ■■ 


19 Put on me computer 


In the Simpson 


Hrj-A Sv.rrt It Is' 


21 Title tor Al Gieen 


housenold 


&2 Pioli'able transac- 


abbi 


4 "II . Hammer' 


tion, perhaps 


25 He soared up the 


B Comes down liard? 


55 Slor/, in metaphor 


charts with "Fly 


14 The Poiice's "Mes- 


56 It's between Eur. 


Like an Eagle" 


sage Bottte" 


and N. Amer 


27 Mmed stuft 


IS No. 4 hit tor Heaa 


57Wilh -The," t980s 


28 No 1 ballad for 


IB'Mother-ln-Law" 


action show 


Staiship in 1986 


singer K-Doe 


61 Rat and Bral 


29 Very, in a very 


17 Geol. or chcm 


64 He played dnims 


chic way 


IS He ptayed guitar 


on Adam Ant s 


30 Edte Brickeirs 


on (he Beatles' 


"Puss n' Boots" 


" Am" 


"While Uy GuiUr 


67 Big rtame m amtH- 


31 Moved like slime 


Gentty Weeps" 


ent music 


32 Young and Pearl 


ZQ Nelly's ■Hot in 


68 Like some labels 


36 Playtng for the tarts 


22 "I'm lor you 


69 Poet Irom whose 


37 Stack, to Youssou 


(Rolling Stones tine) 


work the musical 


NDour 


23 Letters aftei ems 


"Cats" was adapted 


38 Tchaikovsky's 


24Pilts and such. 


70 Caihol , e g 


'. _ Lake' 


for short 


71 Chnstmaslime tunes 


46 Bi/arre art 


26 Americas " ^ 


72 City where some- 


movement 


Wilh No Name" 


one mighl walk like 


42 0Hol „ 


29 He played harmon- 


an Egyptian 


45 Kingly homes 


ica on Elton John's 


73 Numtwr of weeks 


47 Keeps rhytfim 


■'I Giiess That's 


■'Its My Party" was 


with, maybe 


Why They Call ii 


at No. 1 


50 Power (hat means 


the Blues" 




"1 forbid" In Lilim 


33 Witti 7-down. 


Down 


51 Bikini halt 


Miami Beadi style 


1 Chefs offenng 


52 Take the 


34 Lake featured in 


2 Great While hit " 


(accept btame (or. 


"The Godfather 
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as a crime) 


Part II" 


3 Great Wtiite s genre 


53 Prefix with 


35 Jockeys hold ttrem 


4195a Johnny "Gui- 


"centnc" 


38 Enioy the Imer nctes 


tar" Watson tune 


54 Goo Goo Dolls 


41 Hillary Clinton's 


5 "Ten „ About It" 




opponent in 2000 


6 Enterprise 


58 Pan of GE 


43 He hit No t 


competitor 


59 _ _ breve 


with "Informer" 


7 See 33-across 


(musical time) 


44 "It was _ in the 


8 ti has a keystone 


60 999 years ago 


face ." (Alanrs 


9 Paul's new bride 


62 Savage Garden No. 1 


HAorissette line) 


to French arisl Jean 


"1 _l Loved You" 


46 Runs to mom 


11 Bury 


63 Pnma donna^ piece 


a Org thai tud 


12 To tell our souls 


SS Kim 


"Roland ttw Head- 


we're sMI ftie 


60ltgoe5wttii 


less Thompson 


young " (John 


"neither" 


Gunner" killed 


Melleficamp lyric) 
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I spotlights 




If-. iS" 




'.x^.;.;j5 



Coinciding witin Billboard's 
2002 Music & iV^oney 
Symposium, Billboard turns 
its spotlight on the business 
behind making music. We 

lool< at survival strategies for distributors and labels 
selling into cash-challenged retail accounts, the con- 
tinually rising value of music-publishing assets, and 
the growing activity and influence of entertainment- 
business attorneys. 

Take advantage of this opportunity to promote your 
financial or management service business to compa- 
nies that make and distribute music. 
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Ad close: October 22 



Contact: Ian Remmer 323.525.2311 
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BONUS DISTRIBUTION 

Billboard^ 

music& money 

symposium ' 
November IS, 2002 • NYC 



New York 
646.654.4696 



Los Angeles 
323.525.2307 



Nashville 
615.321.4297 



London 
44.207420.6072 



cHBOxtmenty 



the neuj a 




ou thlnl-i you are 



featuring the hit single 
"Disease" 
In stores nouember le 
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